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The Half-tone Cut 


Formerly flat, transparent, and uninteresting, 
Was the despair of illustrators and printers, 
Until the advent of Doubletone Inks and 
Ullmanines to supply the deficiencies, by lending 


Depth, 
Richness, 
Perspective, 
Atmosphere, 
Modeling, 
Harmony, : 
And Snap. 


The reason is manifest: 

Old-style inks lie on the surface of the paper, 

While DOUBLETONE INKS and 

ULLMANINES 

Develop into the body of the stock, 

Thus making possible on the printing press, 

What the photograph accomplishes by 

Chemical processes. t 
ALL THE ULLMANINES AND A 
MAJORITY OF THE DOUBLETONE INKS 


CAN, AS A RULE, BE 
RUN WITHOUT SLIP-SHEETING. 








ate 
& 

Sigmund Ullman Co. 
New York (uptown) Philadelphia 
New York (downtown) Cleveland 
Chicago Cincinnati 
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that build for the 
Printer for Us 


Where does the responsibility of the paper house end? 

With the safe delivery of paper to the printer? Many 
say yes, probably they’re right, but we doubt it. At least 
we don’t operate on that basis. Our contention is that to 
hold the printer’s business we must study his customer’s 
requirements. We must make our papers to best serve 
the ultimate consumer. There you have the secret of our 
success in paper merchandising. “Butler Brands” satisfy 


the ultimate consumer, therefore build for the printer and us. 


If you buy Bond papers, here’s a suggestion; write to us 
for samples of our line and prices. Compare them with 
others and you'll see just how our policy of studying the 


consumer’s requirements works to the printer’s advantage. 


Distributors of “BUTLER BRANDS” 


Milwaukee, Wis. | American Type Founders Co. .Spokane, Wash. 
Kansas City. Mo. | american Type Founders Co. .Vancouver, B.C. 
Southwestern Paper Co Dallas, Tex. 
Southwestern Paper Co Houston, Tex. 
Pacific Coast Paper Co. ..San Francisco, Cal. | if 

Mississippi Valley Paper Co. ...St. Louis, Mo. | National Paper & Type Co : 
Sierra Paper Co Los Angeles, Cal. City of Mexico, Mex. 
Commercial Paper Co New York City | National Paper & Type Co 
Central Mich. Paper Co..Grand Rapids, Mich. | City of Monterey, Mex. 
Mutual Paper Co Seattle, Wash. | National Paper & Type Co Havana, Cuba. 


J.W. BUTLER PAPER COMPANY 
Chica SO 


ESTABLISHED 1844 


Standard Paper Co 
Interstate Paper Co 


| National Paper & Type Co. (export only) 
New York, City 






































THE LINOGRAPH 


PRICE, $1,800.00 
THE ACME OF SIMPLICITY AND EFFICIENCY 








@, No other linecasting machine com- 
bines all the advantages embodied in 
the LINOGRAPH. The arrangement 
is such that greater production is.the 
inevitable result. 


@, Modern methods all lead toward 
eliminating unnecessary motions, sim- 
plicity of mechanism and efficiency. 


@, The LINOGRAPH operator is not 
called upon to go around the machine 
and climb a step to attend the distribu- 
tor, but can see the distribution from his chair. 


No time wasted going around the machine. 


@, It is no hardship to change magazine, for it is of so convenient size, 
and is located so easily and absolutely, that any one can do it in from 
10 to 15 seconds. 3 


q, The LINOGRAPH magazine is small and compact, but the supply of 
matrices is aS great and greater than in other linecasting machines. 
There are 24 of each of the most frequently used characters, and keyboard 
troubles are a thing of the past. 


@, The LINOGRAPH is built on honor 
by modern methods, with two objects 
in view—easy operation and greater 
returns on the investment. 


@, These two results should determine - 
which machine you buy, and the least 


you can do before placing an order is 
to investigate the LINOGRAPH. 


@, The price, too, is worth considering. 





¢, Write for catalog. Magazine change can be made in ten seconds. 


THE LINOGRAPH COMPANY, Davenport, Iowa 




















































THE W. F. POWERS CO. 


Ask Any : ie: YORK, N.Y. 
Lithographer | ‘venue, New York. 
Who has installed tee acer alata 
SCOTT OFFSET | i032 co ts 
PRESSES are pl 


that w 


And he will tell you ; ; 
It’s the One Press cee ee Bete ME tena 
President. 


THIS COMPANY HAS JUST ORDERED ANOTHER 
You Can Depend LARGE SCOTT OFFSET PRESS 


Upon which 








ASK MR. WALTER CLOTHIER 


of the Ketterlinus Co., Philadelphia, who has five of them in operation. 


ASK MR. W. S. FORBES 


of the Forbes Litho. Mfg. Co., Boston, who has four large Scott Offset Presses. 


ASK MR. W. F. POWERS 
of the W. F. Powers Co., New York, about his machine. 


ASK MR. HORACE REED 


of the Niagara Litho. Co., Buffalo, about the machine they operate. 


ASK ANY ONE 


who has ever seen the Scott Offset Press or operated one, and they will endorse it, and 
even our competitors admit it’s one fine press. 


NOW ASK US 


to send you our latest catalogue, showing sizes, dimensions, etc. Then wait for quotations 
before ordering another machire. 


Walter Scott & Co. 


DAVID J. SCOTT, General Manager 


Printing 
Machinery 


Main Office and Factory : 
PLAINFIELD, NEW JERSEY, U.S.A. 


NEW YORK OFFICE: CHICAGO OFFICE: 
1 Madison Ave. Monadnock Block 




















Reliable 
Printers’ 
Rollers 


Saml Binghams Son 
CHICAGO Mig. Co. 


636-704 Sherman Street 


PITTSBURG 


First Avenue and Ross Street 


ST. LOUIS 


514-516 Clark Avenue 


KANSAS CITY 


706 Baltimore Avenuc 


ATLANTA 


40-42 Peters Street 


INDIANAPOLIS 


151-153 Kentucky Avenue 


DALLAS 


1306-1308 Patterson Avenue 


MILWAUKEE 


1332135 Michigan Street 


MINNEAPOLIS 


719-721 Fourth St., So. 


DES MOINES 


609-611 Chestnut Street 


COLUM BUS 


307 Mt. Vernon Avenue 






































THE HEAVIEST, SIMPLEST, MOST COMPACT AND HANDSOMEST TWO REVOLUTION. 


THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 


New York Office, 38 Park Row. John Haddon & Co., Agents, London. Miller & Richard, Canadian Agents, Toronto, Winnipeg 


BARNHART BROTHERS & SPINDLER, WESTERN AGENTS, 168-172°W. MONROE ST., CHICAGO 
ST. LOUIS KANSAS CITY OMAHA ST. PAUL SEATTLE DALLAS WASHINGTON, D. C. 
National Paper & Type Company, 31 Burling Slip, New York, Exporters to South America, with branches in Mexico, Cuba, Peru, Argentina and Chile 


The Babcock Optimus 

















The Babcock Optimus 








Some time ago a manufacturer had com- 
plaints of the noisy gears he was putting on 
his machines. The inaccuracies that devel- 
oped this noise prevented his machines from 
properly doing their work; the noise meant, 
as it always means, excessive friction and 
wear besides. He called in one expert after 
another, and was finally told by a noted 
engineer that he must cut his gears as the 
Babcock Company cut theirs. 

It cost us much in time and money to cut 
a humanly perfect gear. It has cost never- 
ending supervision of specially trained men 
and specially made machines ever since to 
maintain our standard. We have even im- 
proved it, and set it higher. It is not at all 
a small accomplishment; we are justified in 
mentioning it oftener. It is a rare achieve- 
ment, you will acknowledge, if you look 
about you and note the needless noise due 
to ignorant, careless and cheap construction. 


Silence, or near silence, is a great merit in 
the Optimus press. It shows harmonious rela- 
tions between moving parts. Every bearing 
fits its journal with precision; every gear is 
correctly cut and engaging accurately. This 
fine agreement compels certain parts to be 
ground to exactness; certain others to be 
scraped to size and smoothness. All of it is 
quality before profit. It insures long service, 
with least wear and smallest expense. 

Noiseless operation more forcibly than any 
other thing exhibits pre-eminent design and 
painstaking construction; it insistently shows 
that every detail is regarded important and 
exactly finished; that the ability to take 
pains is constantly invoked. 

Quiet operation is a distinguished quality 
of the Optimus. Even an old-time Optimus 
after years of use runs with little noise. No 
other works as quietly. The presses them- 
selves are the best evidence. 


SET IN AUTHORS ROMAN 





Brown's Linen 
Ledger Paper 


Rules clean and sharp—no missing or blurring, no clogging of 
‘pens. That is why Brown’s Linen Ledger Paper is a boon to printers. And 
it is a boon to the bookkeeper, because it’s an aid to neat work. It makes 
the chief proud of the appearance of his books. It makes him more satisfied 
with your work. It pays to recommend Brown’s Linen Ledger Paper to 


your customers. 

Brown’s Linen Ledger Paper makes up into record books, loose-leaf ledgers 
that open flat and smooth. And what is very important —Brown’s Linen Ledger Paper 
stands constant usage without signs of wear, and it never discolors with age. Is it any 
wonder that this paper is Uncle Sam’s Standard? Is it any wonder that Brown’s Linen 
Ledger is specified by State, County and City Governments, banks, big corporations, for their 
hard-work books, for records that must be preserved? Brown’s is the best linen ledger paper 
made — and it has been best since 1850. Made with and without our Invisible Flexible Hinge. 


We also make All Linen and Bond papers of the better grades. 


Facsimile of Water-mark 


L. L. Brown Paper Company 


Established 1850 LINEN JLEDGER 


Adams, Berkshire Co., Mass. ot PAP ER Co. 


Write Write 
for Sample 


for 
Sample Book Hinged Sheet 


ek iad Roe eg eee aa anes ee Tera 


Se eet aer sienna 




















SECOND PATENT SUIT 
Linotype vs. Intertype 


We desire to announce that we have 
instituted a second action in the United 
States District Court for the Southern 
District of New York against the Inter- 
national Typesetting Machine Company 
(manufacturers of the Intertype) for 
infringement of the following United 
States Letters Patent: 








D.S. Kennedy - - No. 586,337 J. M. Cooney and 
J.R. Rogers - - No. 619,441 H. L. Totten - - No. 759,501 
J.R. Rogers - - No. 630,112 R.M.Bedell - - No. 787,821 
D. A. Hensley . No. 643,289 P.T. Dodge- - - No. 797,412 
J.R. Rogers- - - No. 661,386 P . 
C.Muehleisen- - No. 718,781 = = — an ob eres 
J. W. Champion- - No. 719,436 - re 
M. W. Morehouse - No. 826,593 
~~ T.S.H No. 830,436 
W.H. Scharf - - No. 734,746 — = - : 
J.L. Ebaugh - - No. 739,591 T-S.Homans- - No. 837,226 
P.T. Dodge - - No. 739,996 R. M. Bedell - - No. 848,338 
J. K. Van Valkenburg No. 746,415  T.S.Homans - - No. 888,402 
S.J. Briden - - No. 757,648 J. R. Rogers No. 925,843 
W. H. Randall - No. 758,103 H. Plaut No. 955,681 


We have recently announced a first action, now 
pending, brought by us against the International 
Typesetting Machine Company for infringement of 
the following United States Letters Patent: 


O. Mergenthaler - No. 614,229 J. R. Rogers, Reissue No. 13,489 
O. Mergenthaler - No. 614,230 


MERGENTHALER LINOTYPE CO. 


TRIBUNE BUILDING, NEW YORK 























ELLO, Peters! I want fifty thousand letter- 
heads and ten thousand order-blanks in 
a hurry.” 
“All right. Do you want me to sub- 
mit samples cf paper?” 

“No, I don’t need any samples. I want 
Hammermill Bond, 20-pound for the letterheads 
and 16-pound for the order-blanks. No more 
ordering in the old way for me. I want to know 
what I’m getting. The price is the same, I 
suppose ?” 

“Sure, the price of Hammermill Bond is always 
the same, just like the quality of the paper itself.” 

“All right. I'll mail you samples 
tonight--and I want proofs as soon 
as possible.” 

“Tl order the paper today and 
submit proofs in a day or two. Any- 
thing else ?” 

“Not right now, but there will be soon—and 
listen, Peters, I want you to know just why you’re 
getting this job. It’s because of the way you 
handled that last order for circulars. You gave me 
good work on good paper and gave it to me ina 
hurry. Also, you showed me that the safe, easy 
way to buy printing is to specify Hammermill Bond.” 

“Thanks. I’m glad you’re pleased, and I’ll handle 
this one the same way. Good-bye.” 


“THE UTILITY BUSINESS PAPER” 


That’s the kind of business Peters likes. It doesn’t cost a cent to get it. That’s the kind he’s getting more and 
more of all the time. That’s the kind you’ll get if you give your customers Hammermill Bond. It is the best paper 
for general business use. The best for letterheads. follow-ups, circulars, office and factory forms, price-lists, etc. 


The best paper ever made at the price. 


If you haven’t one already, send 
for one of our new sample books 


HAMMERMILL PAPER COMPANY 
ERIE, PA. 
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THE PURCHASE OF A 
CUTTING MACHINE 


THE ESSENTIAL POINTS TO CONSIDER 


SPEED ACCURACY CLAMPING POWER | 
STRENGTH SIMPLICITY DURABILITY 


Made in sizes 36 inches to 75 inches. 


Teed 


. = 





THE SHERIDAN IMPROVED NEW MODEL CUTTER 
COMBINES THEM ALL 


We have recently gotten up a circular describing this machine. It contains facts, not theories. Let us 


send it to you. 


T. W. & C. B. SHERIDAN COMPANY 


Established 1835 


OFFICES AND SALESROOMS 
56 and 58 Duane Street, NEW YORK 607 South Clark Street, CHICAGO 
63 Mount Pleasant, LONDON, W. C., ENGLAND 
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THE HAMPSHIRE 
SERVICE DEPARTMENT 
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HIS DEPARTMENT was created 
to keep users and prospective users 
of Ol) Hampshire Bond informed 

on matters pertaining to correspondence 

efficiency. Information of value has been 
collected and we are constantly adding 
new facts and ideas. The matter will 
be issued in the form of booklets and bulle- 
tins. We suggest that every service printer 
should have his name registered upon the 
lists of the Service Department, for the 
information is of the kind that he should 
be able to give to his customers. 





There will be no obligation—just drop us a 
line asking that your name be registered. 


Hampshire Paper Company 


We are the Only Paper Makers in the 
World making Bond Paper Exclusively. 


SOUTH HADLEY FALLS, MASSACHUSETTS 
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All Demands of Printers and 
Advertisers are Fulfilled ino 


FOLDWELL 
COATED BOOK 
“THE PERFECT CATALOG PAPER” 


PASC Y 


NS) 


industry. It marks a great stride forward. | 

FOLDWELL COATED BOOK WILL FOLD EITHER WAY OF THE 
GRAIN WITHOUT CRACKING — a smooth fold with no ragged 
edges. FOLDWELL WILL EMBOSS WITH NO DAMAGE TO THE 
COATING. CATALOG PAGES WILL NOT PULL OFF THE 
STITCHES WHEN FOLDWELL IS USED. Advertising 
literature will reach its destination in good shape and last 
as long as wanted on FOLDWELL COATED BOOK. [ 

The secret of FOLDWELLS leathery toughness is the fact 
that it is made of.the same strong linen rads that go into 
the high grade ledger papers. All this without detriment to 
the printing results. The coating is smooth and velvety — 
perfect for'fine half-tones and ‘cuts~—and the color is »2D 

ure white that brings out true values in color work. The 
cost of FOLDWELL is but a fraction of the saving effected. . 

FOLDWELL COATED BOOK preserves and makes perma- 

nent your car literature and adds to its vaieat’ J and 


CHICAGO PAPER, 
COMPANY 


Sole Dirtrihutorsr 
©, §01 South Fifth Avenue 
CHICAGO 
































The Seybold 20th Century 
Automatic Cutting Machine 








Levent 


REAR SIDE VIEW — 38-in., 44-in. and 50-in. Sizes 


The above illustration affords an excellent idea of the Automatic Clamp Friction 
Device, one of the many or7gzna/ Seybold construction features contained in the Twentieth 
Century Cutter. Extending, as it does, the full width of the machine and driving both 
ends of the clamp simultaneously from a central position, absolutely uniform pressure 
throughout the entire surface of the clamp is assured and guaranteed. 


Simple and convenient provision for adjusting the friction device and regulating the 
clamping pressure to meet actual requirements, is an incidental but desirable feature. 


Please ask for our little booklet ** Testimony ”’ and full particulars. 





THE SEYBOLD MACHINE COMPANY 


vn of Highest-Grade Machinery for Bookbinders, Printers, Lithographers, Paper-Mills, 
Paper-Houses, Paper-Box ‘Malevs, etc. 


Embracing — Cutting Machines, in a great variety of styles and sizes, Book Trimmers, Die-Cutting Presses, Rotary 
Board Cutters, Table Shears, Corner Cutters, Knife Grinders, Book Compressors, Book Smashers, 
Standing Presses, Backing Machines, Bench Stampers; a complete line of Embossing 
Machines equipped with and without mechanical Inking and Feeding devices. 


Home Office and Factory, DAYTON, OHIO, U. S. A. 


BRANCHES: Nkgw York, 70 Duane Street; CHICAGO, 112-114 W. Harrison St., New Rand-McNally Bldg. 
AGENCIES: J. H. SCHROETER & Bro., Atlanta, Ga.; J. L. MorrIsON Co., Toronto, Ont.; ToRONTO TypE FouNnpRY Co., Ltp., Winnipeg, Man.; 
KEYSTONE TYPE FOUNDRY OF CALIFORNIA, 638 Mission St., San Francisco, Cal. 
THE BARNHART TYPE FouNDRY Co., 258 Commerce St., Dallas, Tex. 
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W.E. Wroe & Co. 


Incorporated 


Sales Offices, 1006-1008 South Michigan Avenue, Chicago 


Bonds and Writings | 
Exclusively 


Immediate Shipments from Warehouse Stocks to Any Point in 
North America 


Two features of our service which you will appreciate are: 
1. Exclusive water-marks not obtainable by price-cutting com- 
petitors through local jobbers. 2. Low prices secured by 
our policy of shipping only in quantities of 500 lbs. (the 
equivalent of 1 case) or more at a time — any shipment being 
assorted if desired from the various grades, weights, colors 
and finishes of our entire line. 


Any substantial printer on this continent can do a more satis- 
factory and profitable stationery business by purchasing bonds 
and writings on our economical plan. We carry every possible 
grade and size. Our prices range from 6 to 16 cents. With 
rare exceptions we invariably make shipment on the day an 
order is received. If you are a big enough man to buy econom- 
ically, write for our complete sample-book and let us put you 
on the mailing-list for our famous house organ, “‘ Wroe’s 
Writings.” 


IAMIAAtIC At 


CONSTRUCTION The highest class printers, lithographers and 
engravers in the 180 principal cities of the United 
States and Canada are now buying from us and 
enthusiastically pushing our nationally advertised 
brand, Construction Bond, 13 cents a pound. 
We are seeking other high-class customers on 
this grade in cities where it is not represented. 
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CREATORS AND MAKERS of 


ADVERTISING SPECIALTIES 
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55,000 Square Feet of Floor Space Devoted to 
ORIGINATING 482 MANUFACTURING 


Mirrors, Tape Measures, Fobs, Paperweights, Safety 
Match Holders, Bill Hooks, Buttons, Badges, Etc... 


CELLULOID PRINTERS 


of Name Plates, Calendar Cards, Rules and Similar Articles 





WE ALSO INSTALL tHE MACHINES 
sont Diss AY AND FURNISH SUPPLIES FOR THE 
regen fat waoneoon A ABOVE AND AFFILIATED ITEMS 


STHZONE | 51 | 6OOtI000mi 

ATHZONE | 44 | 30Dt0 600m 

3RO ZONE | 27 | (50 2 300mi 

-2NOZONE FI] 50 to15Omi | 
LOCAL “87 LOCAL 4 


I= POST GX 
EL PS SSCA | J 


. PACKAGES 4 OUNCES OR LESS 1¢ PER OUNCE 


ANY DISTANCE, OVER OUNCES AS PER SCALE } Parisian Novelty Co 
\ LISTAND 240 } » 
nc | If CHICAGO, U. S. A. 











Write us to-day 








The Parisian Parcel Post Scale 














No. 133 
Book and Catalog Folder 


Write for Details 


ka = Sater 
See vv-vy df 


MADE BY 
Brown Folding Machine Company 
Erie, Pa. 


NEW YORK, 38 Park Row CHICAGO, 343 South Dearborn St. 
ATLANTA, GA., J. H. Schroeter & Bro. DALLAS, TEXAS, 1102 Commerce St. 




























































LARGE, FINISHED PRODUCTS IN ONE OPERATION 


SAVE LABOR— POWER—F LOOR SPACE 


Automatic feed 

Automatic delivery 
Counting sheets or 
Collating sets — 


ULL WIDTH WEB can be printed, numbered, perforated both ways, punched, cut into 
sheets 22" long, counted and separated in packages of 50 or 100 sheets, The full width 
web can also be slit into 2, 3 or 4 strips, collated, cut into 11" long sheets, counted, making 

50 sets of duplicate, triplicate or quadruplicates, ready for stitching or padding. It will also 

receive 2, 3 or 4 different grades or colors of paper, collate, cut into sheets 11" long, count and 

move 50 sets out of the way, making room for the next set. 8,000 to 10,000 full-size sheets, 

18,000 sets duplicate. triplicate or quadruplicate per hour. Folder or Rewinder can be added. 


We have other sizes 


| MEISEL’S ALL-SIZE AUTOMATIC: ROTARY PRESSES | 


For Folded et" Prints on one or 
or Unfolded Products both sides 


Serrated in one or more colors 


or Shear Cut 












Cuts sheets from 
roll paper 12” to 44” in 
length, varying by 
1/4’ according to size 
of press 





Our presses handle 








all kinds of paper 
Automatic 


sheet feeders, feeding 
4 to 5,000 sheets, 
can be put in place 
of roll feed 


from tissue to thin 








card board 
4 to 8,000 impressions 
per hour 





This illustration represents a press printing |, 2 or 3 colors on one side in one operation. Perfect register at 
highest speed. Can be built to feed sheets by hand. Is well adapted for paper or cloth bags. 
Write for particulars to 


MEISEL PRESS MFG. COMPANY 


Designers and Builders of Automatic Presses Delivering Finished Products in One Operation 


FACTORY, 944-948 DORCHESTER AVENUE, BOSTON, MASSACHUSETTS 
























































For Labels, 
Tickets, 
Transfers, 
Folding 
Boxes, 
up to 
16” x 28” 
in size 








Cut 
and Crease 
in 
addition 
to printing 
1, 2,3 0r4 


colors 





BED AND PLATEN PRESSES 


With or without attachments, built in several sizes, print one or both sides of roll paper in one 
or more colors, from type or flat plates. 
















AUTOMATIC 


Cuts sheets from |" to 30" in length. 





Shipping 
Tags 
from 

15,000 

to 30,000 
per hour 

Folded 
Products 


Die Cut, 
Emboss, 
and do 
other 
special 
operations 


The above cut illustrates a press printing top side in one or two and under side in one color, with numbering, 





The best constructed 
The most powerful 
The most durable 

The speediest of its size 
The best built 
The quickest to adjust 


The cheapest in the 
long run 





cross and lengthwise perforating and slitting attachments. 





—eereceas ne ‘ ‘ Delivers finished products 

~CCdeerag (2 wel, in one operation 

mmm ¢ atlelieaties, 'y e Al. ready to ship 
COOMA Ln 


* = 
‘| f i Perfect Register 
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Cuts sheets 
perfectly square 
and of equal length 


Always ready 
Does not tire 


This cut illustrates the same press slitting and rewinding 2-color gummed labels. 


We have many other illustrations of this style press, showing attachments and deliveries of other 
products, which are yours for the asking. Samples of the work to be produced sent with your 
inquiry is a great help for us to select the machine best suited. We have drawings and patterns 
for many special machines; if we do not have what you require we can design and build you 
one. Try us. We have over 30 years experience; we are the pioneers in this line. We have 


no salesmen to trouble you. 


MEISEL PRESS MFG. COMPANY 








Designers and Builders of Automatic Presses Delivering Finished Products in One Operation 


944 TO 948 DORCHESTER AVENUE, BOSTON, MASSACHUSETTS 
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The DEXTER 
STANDARD JOBBING FOLDER 


Dexter “fobbing Folders will told sheets in the following range of sizes: 


8!x 11 inches to 1g x 25 inches 
12x 16 * to 26x AG -«s 
12 x1 “© te 35 x 48 < 
ax ig “© tose ge * 
ig x 25 “* te40 x 56 <S 
24% 36 “* “toga x 62 * 
23x 42 “© (0 46 3 66 “ 


We will serve you as efficiently as we have the writer of the following letter: 
New York, Sept. 5th, 1912. 
“THe Dexter Fotver Company, 200 Fifth Ave., New York, N. Y. 
Gentlemen : — Regarding the inquiry, we are pleased to say that our Dexter Jobbing 


Folder is giving entire satisfaction and does all or more than is claimed for it, so much so 
that we are seriously considering adding to our folder equipment a larger size of the same 


style folder. Yours very truly, 
AMERICAN Bank Nore Company. 
. Typographic Division, 
W. S. Carrort, Superintendent.’” 





The Dexter ‘fobbing Folder catalogue is yours for the asking 


DEXTER FOLDER COMPANY 


FOLDERS, CROSS CONTINUOUS FEEDERS, PILE FEEDERS, CUTTERS 











NEW YORK CHICAGO PHILADELPHIA BOSTON 
ATLANTA, GEORGIA SAN FRANCISCO TORONTO, CANADA 
DODSON PRINTERS SUPPLY CO. H. W. BRINTNALL THE J. L. MORRISON CO, 


E. G. MYERS, DALLAS, TEXAS 





























Are Your Pressmen Working Under a Handicapr 


iguana pressroom are the pressmen working under the handicap of obsolete plate- 
mounting methods? Are they devoting an excessive amount of time to make-ready 
and registering plates simply because your present plate-mounting equipment is not 
wholly efficient? Is the quality of your work, cost considered, 
up to the standard you are striving 
to maintain P 
Our representatives have gone 
into plants that prided themselves 
on their efficiency and by 
installing an Expansion or 
Ems joseuondsCase to stone Sémplex Plate- Mounting 
Equipment suitable to the special line of work, have pro- Shaped Socks ruben te Cleat 
duced results which astounded and pleased the superintendents. 
This has happened so often with us that we feel quite safe in saying we are able 
to go into your plant, and by installing the proper equipment, enable you to secure 
greater economy and increased efficiency. 


” 


Write for our new booklet, ‘Mounting and Registering of Printing Plates’—the most comprehensive 


treatise on this subject ever published—sent free on request. 


The Challenge Machinery Co. 


Salesroom and Warehouse, GRAND HAVEN, MICH. 


124 South Wells St., Chicago 




















THE ART CAXTON 
PLATEN PRESSES 


Manufactured by John Haddon & Co., London, England 


ARE 





The Largest Sized Platens on Market 
18x22'4 Inches (inside) Chase 


and have 


THE LARGEST-SIZED FORM ROLLERS 
AND DISTRIBUTORS 2% INCHES IN 
DIAMETER (INTERCHANGEABLE). 


Sole American A gents 


H. HINZE MACHINERY CO. New York 


TRIBUNE BUILDING 






































ae 5 Wheels 500 


\| 
American 


BEST MACHINE Model 30 * se Less Than One Cent a po 
MADE S as DEALERS EVERYWHERE 


STEEL THROUGHOUT American Numbering 











FULLY GUARANTEED ee Machine Company 


224-226 Shepherd Ave., Brooklyn, N. Y. 
119 W. Washington St., Chicago, Ill. 
2 Cooper St., Manchester, England 


.00 _- 
Ove SO mon «=| NO 12845 


Less Than One Cent a Day 











Impression of Figures 
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Buckled, Crinkled Ks Qa GA. 


and other deformed stitches are 
not born of 





Brehmer 
Stitching 
Machines 


Brehmer Stitchers are the parents 


oe cing Seni 

sialtiaeainaie iiiaatis oO PLATES ®& ALL PROCESSES 

With Such Simple Mechanism— How ELECTROTYPERS,. CATALOG 
Could They Be Otherwise ? AND BOOKLET PRINTERS 


Let us tell you wherein they are the most economical to maintain. 











CHARLES BECK CO 720~734 S.DEARBORN ST. 
609 Chestnut Street, Philadelphia : —— 6x 





























a Ask the Binder Who Runs One 


with all *\\ Any bookbinder who has ever used the 
| \ DEWEY RULER 


PaaG ‘anni F : ; x 
= = will bear testimony as to its high character, depend- 


ability and longevity of perfect service. 
r Buying aruler is an investment that should be accorded 
careful selection, and why not investigate our line before 


“Se. a 
you purchase or add equipment ? 


Manufactured since 1863, but with improvements since 1910 
WRITE FOR CATALOGUE 


These machines are guaranteed to F. E. AND B. A. DEWEY 


do perfect work SPRINGFIELD, MASS. 
































‘Globetypes” are machine etched halftones and electros from halftones by an exclusive process 
Nickelstee)"Globetypes’ are the supreme achievement in duplicating printing plates. 
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Telephone, Harrison 5260 75261: 
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Carver Automatic Die and Plate Presses 


Are noted for their excellence 
and economy of production, dura- 
bility of construction and pro- 
nounced by the users as the BEST. 


Our Company controls the man- 
ufacture and sale of the Demery 
Apparatus for steelplate work. 


Manufactured in the following 
sizes: 
6 xl0in. 4%x9 in. 
3%x8in. 2% x8 in. 
2% x4 in. 
Size 6x 10 inches. 
Yv N. W. Cor. Twentieth and Clearfield Streets 

C. R. Carver Company cla 
CANADIAN AGENTS: Export AGENT, EXCEPT CANADA: 


MILLER & RICHARD, Toronto and Winnipeg. PARSONS TRADING CO., Sydney, Mexico City and New York. 
SOUTHERN AGENTS: J. H, SCHROETER & BRO., Atlanta, Ga. 
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By Every Test the Best 


Peerless Black stands alone as THE black which 
makes the finest litho half-tone, letter-press 
and book inks and inks to be used 
on fast-running presses. 





PEERLESS CARBON BLACK CO. 


PITTSBURG, U.S.A 


Binney & Smith Co., 
Sole Selling Agents 


81- 83 FULTON STREET, 
New YorRK,USA. 





BRANCH OFFICES IN EUROPE, 
63 Farringdon Street, London, E.C 
Kaufmannshaus, !79. Hamburg 


90 Rue Amelot, Paris 




















“| PEERLESS CARBON BLACK 











Consider These Strong Points Before You Act— 


Our lead-moulded plates are equal to the original in quality, and with our nickel-steel shell are guaranteed 


against wear. 
OUR LEAD-MOULDING PROCESS 
is the one dependable method of obtaining perfect reproductions and quick service. 

Our process of Lead Moulding and of depositing the shell on the mould without the aid of graphite, and 
other methods used on wax-moulded plates, enables us to guarantee exact duplication without loss of detail. 
Perfect reproductions and perfect register are obtained, because lead takes an exact mould and is not affected 
by varying temperature, and after moulding undergoes no other operation until it is placed in the solution. 

Users who appreciate high-class work praise the efficiency of our Lead-Moulded Plates. If you have a 
high-class job in mind, let us submit samples of work both by plate and printed results. 

OUR ENTIRE PLANT IS FULLY EQUIPPED 
with new and modern machinery, and in the hands of expert workmen. We are capable of handling your 
work with absolute satisfaction. 


Phone Franklin 2264. Automatic 53753. We will call for your business 


AMERICAN ELECTROTYPE CO, "Stasis 








U: niversal ~ Peerless Robbins & Myers Motors 
Rotary Perforator 


hn 


Quick Starting and Stopping 
and fine regulation of speed. These are the source 
of economy to be sought in electric drive. We 
have been making motors and equipping printing 


Hyphen-cut Perforation, Knife-cut Perforation, Slitting Heads, machinery for fifteen years. Our motors are 
Loose-leaf Creasing Heads. Gang Scoring Heads for Booklet driving some of the largest and most important 
Covers. Straight Line of Perforation Guaranteed. Perfect print-shops in America, and we know how. 

Register. Three Sizes, 30 in., 36 in. and 42 in. wide. 


Catalogues on Application. Sold by all Dealers. The Robbins & Myers Co. 


MANUFACTURED BY , 
Main Offices and Factory : 


A. G. BURTON’S SON SPRINGFIELD, OHIO 


118 to 124 So. Clinton St., CHICAGO, ILL., U. S.A BRANCHES AND AGENCIES IN ALL IMPORTANT CITIES 
0 0. Ul * ’ op Ue de Ae 


























Dinse, Page 
Company 








Electrotypes 
Nickeltypes 


Stereotypes 









































725-733 S. LASALLE ST. 
CHICAGO, ILLINOIS 


TELEPHONE, HARRISON 7185 

















Inks That Are Used in Every Country 
Where Printing is Done 


KAST & EHINGER 


GERMANY 











Manufacturing Agents for the United States, Canada, Cuba and Mexico 


Charles Hellmuth 


PRINTING AND LITHOGRAPHIC 


INKS 


DRY COLORS, VARNISHES 


SPECIAL OFFSET INKS 


NEW YORK CHICAGO 
154-6-8 West 18th Street 536-8 South Clark Street 
Hellmuth Bldg. Rand-McNally Bldg. 











The World’s Standard Three and Four Color Process 
Inks. Gold Ink worthy of the name. 


Originators of Solvine. Bi-Tones that work clean to the 
last sheet. 


Printers Win 
Advertising 
Positions 


Printers everywhere are winning well-paid 
positions as advertising men because their knowl- 
edge of printing, layouts and type effects is a good 
foundation for the work. 


The International Correspondence Schools 
have a way by which you can turn your printing 
knowledge to particularly good account. An 
I. C. S. training in the various branches of adver- 
tising will help you win a position where the 
work will be pleasant and the salary a good one. 


You can qualify at home, and in your spare 
time through I. C. S. help. To find out how 
easy and thorough the I, C. S. method is, sign 
and mail the attached coupon to-day. 


You will find the Advertising Course of the 
I. C. S. extremely interesting. It teaches you 
the science of type and layouts—shows you 
how to write copy—how to follow up inquiries 
— how illustrations are suggested and made— 
mediums selected—catalogues and booklets writ- 
ten—everything about advertising. 


For more money and a better position, mail 
the coupon to-day. In doing this you assume 
no obligation whatsoever. Do it Now. 














International Correspondence Schools 
Box 1207, Scranton, Pa. 


Please send, without obligation to me, specimen pages and complete 
description of your new and complete Advertising Course. 


Name _ 





St. and No. : — 


City 2 UNE 2, 












































HICKOK 
Paper- Ruling Machines 


“» Ruling Pens 
Bookbinders’ Machinery 


The W. O. HICKOK MFG. CO. 


HARRISBURG, PA., U. S. A. 


INCORPORATED 1886 








ESTABLISHED 1844 
MILLER & RICHARD, Sole Canadian Agents, Winnipeg and Toronto 





Style 3 Duplex O-A Automatic Striker Ruling Machine 











Roberts Numbering 
Machine Company 


Successor to THE BATES MACHINE CO. 


696-710 Jamaica Avenue, Brooklyn, N. Y. Highest Quality 


For General Salil 
Job Work Printing 


Ateetanadey at Least Cost 


Accurate 


Fully 
Guaranteed 


use 
ie oH yn - Side Plates H ( | BER’ S 
Without Screws 
1 9345 Always in Stock 
Facsimile Impression Five Figure- P R I N TI N (G 


Wheels 


Size 1} x }j inches. < 
ROBERTS’ 4 ST INKS 
MACHINES <a: 

UNEQUALLED RESULTS | Safi, of y J.M.BHUBER ™ Ftctt 


MAXIMUM ECONOMY «& —_ PF ° 
~~ . JOHN MIEHLE, Jr., Mer. 
No Screws i 


Printers— 


If you want to produce 











To Number Either F d , 5 NEW YORK BOSTON PHILADELPHIA BALTIMORE 
oie View showing parts detached for ST. LOUIS SAN FRANCISCO OMAHA CINCINNATI 
or Backward cleaning 


_-~<SUPERFINE™. King Offset Book and Label 


Both possess all the essential qualities to produce satisfactory 


work and maximum production. Lie flat. Do not stretch. 
Free from fuzz. Send for samples to try out 


KING PAPER COMPANY 


KALAMAZOO, MICHIGAN 
MANUFACTURERS OF 


Supercalendered and Extra Machine-Finished Books, 
Map, Lithograph, Plate, Envelope, Writing, OFFSET 
and COATED BOOK. 



























































This Pinder is Tellimg Them How 


E is telling them how to advertise Direct-by- 
Honcit 


That’s what every printer should be able to do, 
to advise his customers intelligently how to ad- 
vertise their business by means of Letters, Book- 
lets and Catalogs. 


Consider the tremendous growth of newspaper 

and magazine advertising—from a total annual 

nditure of fifty to three hundred and fifty 
illion dollars in the last ten years. 


This business did not walk into the offices of the 
newspaper and magazine publishers and demand 
accommodation; it was created by keen, capable 
advertising men—salesmen who knew what ad- 
vertising could do in helping to sell goods, 


They didn’t wait for the manufacturer to come 
to them; they went to him with complete adver- 
tising plans, ideas and copy, to advertise his busi- 
ness. 


The manufacturer didn’t know any more about 
newspaper and magazine advertising than the ay- 
erage buyer of Ss knows today about what 
sort of letters and catalogs to put out to sell his 
product. 


But the n 


per, magazine and i iet: adver- 


him how—ta t e manufac- 


turer to use their icular kind of advertising, 
and convinced hin of its value. 

What are you printers doing to teach manufac- 
turers how to use your product, Direct Advertis- 
ing, and to increase the use of Letters, Booklets 
and Catalogs? 

Fighting for business already in existence, taking 
the job as it comes along according to the same 
old cut-and-dried ification, with no real ad- 
vertising knowledge of its purpose or how to im- 
prove its efficiency, will never win any consider- 
able degree of prosperity for the printer. 

The successful printer of today and of the future 
must know all about Direct Advertising — must 
be thoroughly prepared to promote and domi- 


é nate its development. 


BOE - 
We are in partnership with you in this logical 
development of more and better Letter, Bocklet 
and Catalog Advertising. 


We believe in Direct Advertising, and have Trade- 
Marked our papers so that tyou and your customers 
may identify them. The “Eagle A” Trade-Mark, 
Water-Mark appears in 34 Brands of Bond Paper. 
Tell us your particular needs in Bond, Book, or 
Cover Paper.and we will co-operate with you most 


intelligently. 


AMERICAN WRITING PAPER COMPANY 


MANUFACTURERS OF THE “EAGLE A” 


TRADE-MARKED WATER-MARKED PAPERS 


HOLYOKE, MASSACHUSETTS 



































For Your Guidance, Pro- 
tection and Profit 


FOR YOUR GUIDANCE our Bond, Linen and Ledger Papers are Trade-Marked with 
the Water-Mark of ‘‘ the Eagle and the A.’’ The “‘ Eagle A’’ has come to be known as 
‘‘the Water-Mark of Quality ’’ because all papers bearing it reflect the Experience, Resources 
and Facilities of a 29-Mill organization. 


YOUR PROTECTION in handling ‘‘ Eagle A’? Writing Papers lies in the fact that each 
paper is distributed for us’ by a designated Selling Agent —and is never sold by us direct to 
the Consumer—your customer. 


Because of the demand which our Advertising is creating for ‘‘ Eagle A’’ Papers their sale 
permits of a good, legitimate profit for you—the Printer. 


These are the 
Casue A (A) OnrnnG 


ex = ATER MARKED 


paviel 
a moa 


a tO mal fe ty 
; ¢. PER. 


The Leaders of the Market 


**EAGLE A”? BONDS ‘“‘EAGLE A” LINENS 


AGAWAM JAPAN THE AMERICAN PURE LINEN STOCK 
ARCHIVE MAGNA CHARTA HORNET ‘ THE CENTURY 
BANKERS NORMAN NATIONAL And Twenty-five Others 
CONSOLS OLD HE TEAD 

Peerage cae “BEAGLE A” LEDGERS 

COUPON QUALITY ARCHIVE MERCHANTS LINEN 
DEBENTURE REVENUE BANKERS MILAN LINEN 
DERBY RIVAL BANK RECORD OLYMPIA 

DUNDEE ROMAN BRUNSWICK LINEN PARCHMENT 
FABRIC SECURITY TRUST CAPITOL RUSSIAN LINEN 
GOVERNMENT STANDARD COLUMBIAN SERVIA 

HICKORY UNIVERSAL GOVERNMENT RECORD TREASURY 
INDENTURE And Nine Others LEGAL LINEN And Seven Othere 


MANUFACTURED BY 


AMERICAN WRITING PAPER CO. 


HOLYOKE, MASSACHUSETTS TWENTY-NINE MILLS 














@ When we showed the manager of a large print- 

ing-plant that already included several o/der New 

Era Presses, a sample of the splendid distribution 

obtained on the zew presses, he said, “I’m from 
Missouri and you will have to show me the 
press actually doing that job before I will 
believe you can do such good work on your 
machine.”’ We did show him, and as a 
result he ordered a new press. 


@ The New Era is a high-speed flat-bed and 
platen press built in sections. Assembled to 
print as many colors as desired on one or both 
sides of paper ; also slit, punch, perforate, cut, 
score, reinforce and eyelet tags, fold, etc., all 
in one passage through the press. Suitable 
for long or short runs. 


ad wi” THE NEW ERA PRESS °°" 
suit sy THE REGINA COMPANY 


Manufacturers of High-Grade Specialties 


217 Marbridge Building, 47 West 34th Street NEW YORK CITY 
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THE HEART OF THE ELECTROTYPING 
PLANT IS THE GENERATOR 


Rapid -. High 


Commercial 


Depositing 


And 
Self 


Electrical 
Exciting 


Or 


Efficiency 


Low 


Separately Temperature 


Excited ' “2 — aaa Rise 





Motor Generator Sets, Belt Driven Generators, Depositing 
Tanks, Copper or Nickel Elliptic Anodes 


BUY FROM THE MANUFACTURER 


The Hanson & Van Winkle Company 


NEWARK, N. J., U.S. A. BRANCHES: Chicago, Ill.; New York City; Toronto, Ont. 


Bring your depositing euaabiien to us; we will gladly advise you. 






































Consider 
the Paper Cutter 
Knife 


The paper cutter knife is a heavy 
blade of steel with an edge that 
should be sharp. Either it will cut 
paper stock as it should be cut— 
without feathering, without waste 
—or it can spoil stock and slash 
profits. 


The Carborundum 


Machine Knife Stones 


will keep the paper cutter knife always 
keen, smooth-cutting, as it should be. 
Three or four strokes of the stone and 
the edge is there. The little stone post- 
pones the need of grinding. 


Made in two shapes, round and square - 
From your hardware dealer or direct, $1.50 


The Carborundum 
Company 
Niagara Falls, N. Y. 





Are You Alive 


To the great saving that you will effect through 
the use of the 


“‘Tdeal”(Guaranteed 
Non-Curling 
Gummed Paper 








GUARANTEED 


This 
Registered 
— FLAT FLAT 
Means 
Just What 
It States 





GUMMED PAPER 














Our gummed paper is made for all climates and build- 
ing temperatures. Can be handled in wet as well as dry 
weather. Made in various colors and weights. 


A sample-book showing the complete line mailed on request. 


Ideal Coated Paper Co. 


BROOKFIELD, MASS. 
New York: 150 Nassau St. Chicago: 452 Monadnock Bldg. 























What Do You Think of the 


“Krause” Automatic Gold Leaf 
Stamping Press? 


Does the Work 
\,. of 5 Hand 


| 4 Presses 


Write for Samples and Particulars 
Sole American Agents: 


H. HINZE MACHINERY CO., "shivt New York 

















43x56 In. Adjustable 
Rotary Press 


MINIMUM SHEET 26 x 34 INCHES 
Cuts Anything Between a7 


THIS PRESS PRINTS TWO 
COLORS ON TOP AND ONE 
COLOR ON REVERSE SIDE 
OF THE WEB 








KIDDER PRESS CO., Main Office and Works, Dover, N. H. 


New York Office: 261 Broadway GIBBS-BROWER CO., Agents 


REPRESENTED IN ALL PRINCIPAL COUNTRIES OF THE WORLD. 








GOLDING MACHINERY 


Most progressive printers are satisfied with the durability, productive and profit-earning ability of 
Golding Jobbers and Golding Paper Cutters, but as we have discovered some new features that mean decided 
improvements in these machines, it is simply a free gratis offering of greater durability, economy and 
efficiency that should be taken by all printers. 


GOLDING JOBBER 


with Automatic Brayer Fountain, Duplex Distributor, Eccentric Throw-off, Steam Fixtures with Automatic Belt Shifter and Quick 
Stop Brake or direct electric fixtures with belt friction drive and automatic stop and release. 


SOME 1913 IMPROVEMENTS 
Noiseless, Adjustable Disk Movement, Positive Locking Chase Clamp, added general strength, improved grippers, increased 
roller movement to Duplex and Vibrating Rider with automatic release. 
GREAT STRENGTH— INK DISTRIBUTION EXTRAORDINARY—SPEED 


The 1913 Model Golding Jobber stands head and shoulders above all previous models. 


GOLDING PAPER CUTTERS 


Sizes 26, 30, 34 and 86 inches. Hand Lever, Hand Wheel, Power and Auto Clamp. 
We are offering a 1913 model which has already been thoroughly tried out in many print-shops, and its exclusive features make it 


stand out above all others. 
Double Shear Knife, Roller Bearing, Adjustable Interlocking Positive Back Gage, Safety Starting Lever, Box Base, Graduated Bed, 


rigid, accurate, simple, fast, and convenient to operate. 


ADDITIONAL PRODUCTS 


The Pearl Press, Official Hand Press, Golding Embosser, Pearl Lever Cutter, Card Cutters, Bench Shears, Rule Miterers, Curvers 
and Cutters, Tableting Press, Benzin Cans, Composing-sticks. 


Send Out a Line for Catalogs 


GOLDING MANUFACTURING COMPANY 


FRANKLIN, MASS. 























THE CHAMBERS 
Paper Folding Machines 








No. 440 Drop-Roll Jobber has range from 35x 48 to 14x 21 inches. 


Delivers five different styles of fold. Has gear-driven head perforators. 


Equipped with combing-wheel automatic feeder or with hand-feed table. 








CHAMBERS BROTHERS CO. 


Fifty-second and Media Streets, Philadelphia, Pa. 


Chicago Office: 549 West Washington Boulevard 


MILLER & RICHARD, Canadian Agents, 7 Jordan Street, Toronto. 

















The Robert Dick Mailer 


Combines the three great essentials to the publisher: 
SPEED — SIMPLICITY — DURABILITY 
Read what one of the many users has to say. 
The Waco Times-Herald, 
Waco, Tex., Aug, 2, 1911, 
Dick Patent Mailer Co., 
139 W. Tupper St., Buffalo, N, Y. 
Gentlemen,— I have been using your patent 
mailer for five years with most satisfactory 
results, and think it is the best and speediest 
machine on the market to-day, My record 
per hour is 6,500, which I think is the best 
record in Texas, Would be pleased to have 
you use this letter in any way you see fit. 
Yours very truly, B. D, Geiser, 
Foreman Mailing Dept, 
Manufactured in inch and half inch sizes 
from two to five inches. 
For further information, address 


Rey. Robert Dick Estate, 339," 273 St: 








| Eagle Printing Ink Co. 


24 CLIFF ST., NEW YORK 


BLACKSTONE BLACK 


NON-OFFSETTING 

The densest, cleanest work- 

ing Half-Tone Black made 
Try It and Be Convinced 





CHICAGO DETROIT 
705 S. Dearborn Street 17 Park Place 
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Paper Knives 


are just enough better to warrant inquiry 
if you do not already know about them. 
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“New Process’’ quality. New package. 
““COES” warrant (that’s different) better service and 


No Price Advance! 


In other words, our customers get the benefit of all 
improvements at no cost to them. 


LORING COES & CO., Inc. 


DEPARTMENT COES WRENCH CO, 


WORCESTER, MASSACHUSETTS. 


New York Office —W. E. ROBBINS, 29 Murray St. 
Phone, 6866 Barclay 


TORONTO TYPE FOUNDRY COMPANY, Toronto, Montreal, Winnipeg, Calgary and Regina | 
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Sole Agents for Canada 








COES RECORDS 


First to use Micrometer in Knife work . ° 

First to absolutely refuse to join the Trust . 

First to use special steels for paper work . 

First to use a special package . a ‘ a ‘a * ‘ - 

First to print and sell by a ‘‘printed in figures’’ Price-list . e e e 

First to make first-class Knives, any kind . a a ‘a = = - since 1830 


COES is Always Best! 
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“+ In Any Cost S 

===———) In Any Uost system 

reaessmans NO. | where the hourly charge for service includes machine 
4/ time and expense as well as labor, errors in time 

eine records make a serious difference in the results, 

MAY 2 1908 


fe, 2 + 
meme ™ | Calculagraph Records 


Make Ready Waiting for form COLOR INK 
Running Waiting for Stock of Elapsed Time are the only safe time records to use, and 
Wash Up for Job Waiting for Ink mbaESEGNE- | ~—sthey will fit any cost system. They are also best for pay-rolls. 
Pa ORE Impossible for the Calculagraph to make mistakes. 


Press Changes Repairs ie ae - 
Slip Sheeting General Wash Up Ask for our free booklet, ‘‘Accurate Cost Records in 


Press Proofs Oiling Up TOTAL Print-Shops. 


aS ca ae ~~ | CALCULAGRAPH COMPANY 


1460 Jewelers Building, New York City 




















Registering Forms Correcting Imposition 












































Record shows that Pressman No. 41 started to ‘‘make ready’’ on Press No. 5, Job No. 910, at 
4:15 P. M., May 2, 1908, and the time spent on this operation was nine-tenths (.9) of an hour 














The Ries Knite Sharpener Talbot’s Composition Truck Rollers 


Will keep your cutter knives 
sharp all the time. 


Ask your 
Jobber 


about it. 


Manufactured b . 
y Save their cost in a few months. Prevent wear on tracks. Improve 
quality of work, as form is inked correctly without slurring. Make 


SACKSTE DER BROS., Tiffin, Ohio press run noiseless. Jf you can not buy from your dealer send direct to me. 
For Sale by All the Leading Jobbers J. W. TALBOT saaitaes clan Street, 























A Change in the Character 


of our equipment makes it possible for us to sell the following machines. 
These machines are modern and in first-class condition. They can be seen 
at our plant, 15th and Pine Streets, Saint Louis. 














Miehle Presses. Singer Sewing Machines. 
New Jersey Stitchers. Anderson Chopper Folding Machines. 
Peerless Perforating Machines. Brown and Dexter Folding Machines. 
Fuchs & Lang Bronzing and Pebbling Seybold Cutters and Trimmers. 
Machines. Latham. Automatic Numbering Machines. 
Ward & McLean Punching and Stringing Roth Embossing Press with attachments. 
Machines. Sanborn Power Smashing and Embossing 
Chandler & Price Jobbers. Machines. 
Rosback Punching Machines. 


Complete Monotype Equipment with job attachment. 


Motors for all machines will be sold with same, or separately. 


Greeley Printery of Saint Louis 












































Patented in 







United States 
Great Britain 
France 
Belgium 


ADVANTAGE 


To first investigate 
this Stitcher before 
you buy any other. 


The Acme 
~ Binder No. 6 


is a good stapling ma- 
chine. It has stood the 
test for years and has 
been improved through 
practical experience 
with the demands of 
printing-offices. A 


in securing business. 
Get one and do your 
own pamphlet binding 
in the most economical 
and expeditious 
manner, 

The Acme leads them 
all and is for sale by 
Printers’ Supply Houses 
throughout the United 
States. Forfurtherand 
full particulars write 


The Acme Staple 
MachineCo., Ltd. 


112 North Ninth Street, 
Camden, N. J. 
Progress Typewriter Supply 


Co.,Ltd.,London, England, 
European Agent 








{ IT’S TO YOUR|| A Card for Progressive 
Printers 


stapling machine helps invariably is for cheap customers—a not altogether desirable patronage. 













Appearance of Our Neat 
Cards in Case 
















STEEL COMPANY 
PITTSBURGH.PA. 


&.K.HARRIS FISHER BUILOING 
GALES AcEHT CHICAGO 






















Every printer knows the business that pays best, that affords the 
largest profits and the surest pay, is high-class work. Cheap printing 








Peerless Patent Book Form Cards 


do not appeal to cheap customers. Users of these cards are the 4 
strongest, most wide-awake, most progressive, most up-to-date men of 
acommunity. These cards need only to be brought to the attention of 
such men to make them users. Surely every progressive printer wants 
and desires to hold such customers. Here is the way. Supply them 
with these famous cards, and they will supply you with a patronage 
you may have sought for years. There is no word picture that carries 
an adequate idea of these cards. They must have been seen and used 
to be appreciated. You will appreciate them the instant you examine 
them. Send for a sample book to-day and satisfy yourself that the 
edges are absolutely smooth — mechanically perfect —even though 
they are detached one by one from the book or tab. 


Send to-day. Ask for our suggestion how to use them 
as the best trade-builder progressive printers can find 


The John B. Wiggins Company 
Established 1857 
Engravers, Plate Printers, Die Embossers 


52-54 East Adams Street Chicago, IIl. 











































erful drive known. This gear runs in oil 


1amond Power Cutters “i; 


HE DIAMOND POWER CUTTER represents abso- 
lutely the very highest stock-cutting efficiency. 
It is operated by a worm gear, the most pow- 






30 & 32 















. OLAMOND 
and is DIAM 8) 





@ ALWAYS @ KEEP @ KNIFE @ SHARP @ 





practically everlasting. The clutch is of the latest ; 


approved friction type. It grips the drive 
instantly and powerfully, driving the knife 
at a speed of twenty-four cuts per minute 
without strain or jar. 


Other prominent features are: Center bed supports, 
steel tape scale back gauge indicator, quick-acting back 
gauge screw, easily squared adjustable split back gauge, 
and many other time and labor saving conveniences. 
Simple, efficient adjustments for taking up wear insure 
permanent accuracy. Every danger point safeguarded. 
Two sizes, 30 and 32 inch. Write for circular. 





The Challenge Machinery 


Com pany Grand Haven, Mich. 
9 Chicago Salesroom, 124 South Wells St. in stock and for sale by Type Founders and || 





-whee!l 


| TMM 






















Dealers in all Principal Cities 

















31 





Consult 


“The Paper Buyer’s Guide”’ 


when you want a stock that is swre to satisfy 
your customer on any particular booklet. 
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It will save you time and mental ‘\ 

effort trying to decide that trouble- 

some question, “What stock?”’ 

Follow its suggestions and you 

will not run the risk of making a 

mistake on the very foundation of i, 
a booklet—the paper. The Way 


Warren Seandeed 


Book Papers 


shown in this Guide are the best and safest to use for the purposes 
suggested. Cameo Paper, for example, cannot be excelled for the 
high-grade booklets. The Guide shows the wonderful duo-tone and 
photographic effects on Cameo. ‘Type gains in legibility and dignity 
on its soft, velvety surface. 


Send for “The Paper Buyer’s Guide” 


because you really need it no matter how experienced you may be in paper selec- 
tion. Free to managers who request it on their business letterhead. 


S. D. WARREN & CO., 160 Devonshire Street, Boston, Mass. 


Manufacturers of the best in staple lines of coated and uncoated Book Papers 
WARREN STANDARDS ARE CARRIED BY 


Baltimore, Md. - - - Smith, Dixon Co. Kansas City, Mo. - ~ Interstate Paper Co. Portland, Ore. - - - Blake, McFall Co. 
Boston, Mass. - The A. Storrs & Bement Co. Los Angeles, Cal. - Blake, Moffitt & Towne Rochester, N. Y. - - The Alling & Cory Co, 
Buffalo, N. Y. - - The Alling & Cory Co. New York City, 32 Bleecker Street, Sole Agent, St. Louis, Mo. Mississippi Valley Paper Co, 
Chicago, Ill. : - J. W. Butler Paper Co. Henry Lindenmeyr «& Sons San Francisco, Cal. - Blake, Moffitt 4 Towne 
Cleveland, Ohio - Cleveland Paper Mfg. Co. New York City (for export only), National Paper Scranton, Pa. - - - - Megargee Bros, 
Cleveland, Ohio - : - Kingsley Paper Co. & Type Co. Seattle, Wash. - - - American Paper Co. 
Dallas, Texas - Southwestern Paper Co. Milwaukee, Wis. - - Standard Paper Co. Seattle, Wash. - - - Mutual Parer Co. 
Denver, Colo. - - The Peters Paper Co. Philadelphia, Pa. - - Magarge & Green Co. Spokane, Wash. American Type Founders Co, 
Grand Rapids, Mich., Central Michigan Paper Co. Pittsburgh, Pa. - The Alling & Cory Co. Vancouver, B,C. American Type Founders Co. 
Houston, ‘lexas . Southwestern Paper Co, Portland, Me. - ° C. M. Rice Paper Co. 


Constant excellence of product is 
the highest type of competition 
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“U. P. M.” THE TRADE-MARK OF QUALITY 
The INVISIBLE INCOME 


One of the sources through which an invisible 
income is added to the resources of a well man- 
aged printing-plant is that of a really effective 
method of eliminating electricity from paper 




















stock. The | 
Chapman Electric 
Neutralizer 





has proved to be such a method. It reduces spoilage, increases output, improves quality. 
It refreshes the atmosphere and cheers the foreman. 
















U. P. M. VACUUM U. P. M. AUTOMATIC 
BRONZER CONTINUOUS PILE FEEDER 
Not the cheapest to buy, but the cheapest to pay for Not a feeder to be fussed with, but one to be used 










SOLE SELLING AGENTS 


UNITED PRINTING MACHINERY CO. 


Jamaica Plain, Boston 116 East 13th Street, New York 
Western Agente WILLIAMS-LLOYD MACHINERY COMPANY, 638 Federal Street, Chicago 




















The Juengst 
Gatherer-Stitcher-Coverer 


WILL do five operations, namely, gather, collate, 
jog, stitch and cover, at one and the same time, thus 
saving floor space and labor. 


The number of operators necessary to produce 
3,000 books per hour, of ten sections, would be five. 


Also 
Juengst Gatherer- Wireless Binder 


WHICH does four operations at one time, 
namely, gather, collate, jog and wireless bind, pro- 
ducing 3,000 books per hour, which lay flat when 
open, with five operators. 


GEO. JUENGST & SONS, Croton Falls, New York 


WE HAVE NO AGENTS 
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AN ECHO FROM THE 
TOLEDO CONVENTION 





Our showing of steel equipments at the Toledo Exposition was an 
exemplification of the superior quality of the Hamilton product. 











In originality and beauty of design, 
stability of construction, economical 
arrangement of working materials, com- 
pactness and superior finish the general 
verdict as expressed by visiting printers 

PRESSED ome a " seemed to be unanimous that there was 
gang i a oe little chance for improvement. 

We feel that we have no excuses 
to offer. We are satisfied in LET- 
TING THE GOODS SPEAK FOR 
THEMSELVES, as we flatter our- 
selves was the case at Toledo. The 
verdict seemed to be that the 
Hamilton line of steel equipments is 
without a competitor, quality con- 
sidered, and we will try and main- 
tain that position. 

Five new equipments are now 
under construction in the Hamilton 
shops. These goods will be installed 
in the composing-rooms of five lead- 
ing newspaper plants in the United 
States and Canada. 
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Public announcement of these installations 
will be made in a later advertisement. This will 
add five new members to the family of more 
than 80,000 satisfied users of Hamilton goods. 

All the experience required in building these 
80,000 equipments will enter into these new 
outfits coming from the Hamilton shops. 

We have the equipment for building the goods 
right. We know the printers’ requirements. We 
have the facilities necessary in giving prompt 
service. We keep our promises as to quality of 
product and time of delivery. 

Every new user of Hamilton goods in pressed 
steel or wood construction is a booster for the 
Hamilton product. We can not afford the ques- 
tionable luxury of dissatisfied customers. 

Hamilton’s composing-room equipments in 
wood and steel construction are sold by promi- 
nent typefounders and dealers everywhere. 

Ask your supply man for information or write 
us direct and we will send the supply man and 
the efficiency engineer to you. 





PRESSED STEEL CONSTRUCTION 
Our Customers Are Our Best Salesmen siceeatuaianss Caines tae, a 


THE HAMILTON MANUFACTURING CO. 


Main Office and Factories, TWO RIVERS, WIS. Eastern Office and Warehouse, RAHWAY, N. J. 


HAMILTON EQUIPMENTS ARE SOLD BY ALL PROMI- 
NENT TYPEFOUNDERS AND DEALERS EVERYWHERE 


A VALUABLE LINE GAUGE, graduated by picas and’ nonpareils, mailed free to every inquiring printer. 
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PRINTING - PRESS 


MOTORS 


Single-Phase Constant-Speed 
Motor, Mounted on Dexter 
Cutter. 


The basis of our sales is a guarantee of successful operation 


of the driven machine. 
Send for Pamphlet No. 2454 


7So\ Sprague Electric Works 
: )2) Of General Electric Company 
Main office: 527 W. 34th St., New York, N. Y. 
Branch offices in principal cities 














When the Printer Needs a New Press, 
What Does He Do? 


If he is a shrewd, careful buyer, having a care for the future, he 
will ¢nvestigate and test all competing presses before making his 
purchase, and this is where 


THE MODERN DIE 
AND PLATE PRESS 


makes good: simply because it answers the call of 
the present-day demand, and discriminating 
buyers when closely comparing and investigating 
can readily see the leadership claimed for this justly 
popular die and plate press. 


Some Special Points for You to 
Think About: 


It inks, wipes, polishes and prints at one operation from 
a die or plate 5x9 inches, at the speed of 1,500 impressions 
per hour. 

Will emboss center of a sheet 18 x 27 inches. 

We manufacture two smaller sizes of press, also hand- 


stamping and copperplate presses. 


Modern Die & Plate Press Manufacturing Co., Bettevitle, 1. 


New York Office: Morton Building, 116 Nassau Street 
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tea printer knows that the three essentials which go 
to make good printing are: Register, Impression and 


Distribution. 
When you buy Hodgman, you buy perfect Register, an 


Impression that has absolutely no give, and a Distribution 
which is unequaled by any other make. 


Add to this unlimited speed and a maximum of conve- 
nience and ease of running, and you have the acme of perfec- 
tion in T'wo-Revolution Presses. 


We back up our statements. Watch this ad. 


Next time —remarks on Register. 








The Huber-Hodgman Printing Press Co. 


‘Represented direct by e . e e 
H. W. THORNTON, Chicago, Illinois Metropolitan Life Building 
P. LAWRENCE P. M. CO., LTD., London, England 
DR. OTTO C. STRECKER, Darmstadt, Germany 
Factory: Taunton, Mass. NEW YORK 


S. COOKE PROPRIETARY, LTD., Melbourne, Australia 














QUICK-ACTING—THAT’S THE KEY-NOTE 


No matter what operation is required — from key mor- 
tising to planing cuts type-high—vyour printers get 
speedy, accurate results. Quick-acting gauges. Quick- 
acting vises. Quick-acting cutting tools. 


« That’s the Miller &. 


Bevels, The only Accurate Type-high Planer for the Printer Type- 
Rabbets, Will plane ordinary sized cuts five per minute High 


EASY TO OPERATE. EASY TO BUY. EASY TO PAY FOR. 


Order through your dealer Miller Saw-Trimmer Co., 2 


Miller Universal Saw-Trimmer 


i ra JAMES WHITE PAPER CO. 
The Mechanical Chalk 


Relief Overlay Process ——— 


and Progress Trade-mark 
Registered U. S. Patent Office. 





Miller Router and Jig-Saw 














All other overlay methods are antiquated and by far inferior. 
Our licensees discarded such. 


For samples of the ov/y perfect overlay address: BOOK AND COVER PAPERS 
WATZELHAN & SPEYER 


183 William Street, New York 








219 W. MONROE STREET CHICAGO ~ 























Why Not Buy the Best ana 
Save the After Troubles 


cA Tatum Power Paper Punch 
Fitted With Direct Connected .7Motor 
for $180.00 

@ Tatum Paper Punching Machines are too well 
known to need description. 

@ Unusual strength of construction, combined with 
accuracy of workmanship, makes possible a great 
variety of work which may be accomplished by 
their use. 


@ We can show you wonderful results accom- 
plished with our special combination or gang 
punches, made for every conceivable purpose. 


Further information and complete catalogue on request 


54 YEARS OF KNOWING HOW 


THE SAM’L C. TATUM CO. 


; yg: ee 
Main Office and Factory: &§ New York Office: 
Cincinnati, Ohio sy A |S 180 Fulton Street 








Style **C”’ Motor Drive Makers of ‘‘ The Line of True Merit” 


























Page Showing Use of 
Automatic Spacers 


This illustration shows the use of 
the Automatic spacers on the galley 
by the compositor at his case. 
Wherever blank space is required 
on a job, the compositor uses two 
Automatic spacers of the required 
number of ems, leaving only one 
lead on each side of the type-set 
lines, instead of filling the space 
with foundry-bought material. 
These spacers indicate to the Justi- 
fier operator the blank space to be 
filled with metal. Before pouring 
the metal always insert the brass 
liners, to hold type-set matter per- 
fectly straight. 


Automatic Justification 


Trade Paper Ad. 
Page 


Justification Finished 


This shows an advertising page from 
a trade paper that has been justified 
on the machine and is ready to be 
locked up for press or electrotype 
foundry. The white spaces show the 
metal spacing between the type and 
the rule around the page. In justi- 
fying work of this kind the com- 
positor should decide whether the 
page should be placed into the 
machine and the spaces filled with 
hot metal or individual metal pieces 
cast to size needed and set in by him 
on galley. Either way is practical. 
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: .. Youcan SAVE a lot of money in your composing-room by installing this system, You are LOSING a 
Mr. Printer * lot of money every day you neglect it. Put it in AT’ ONCE — if it does not do all we claim for it, we 
will take it out and pay all your expense, so that the TRIAL WON’T COST YOU A CENT. 
REMEMBER you are not simply putting in a machine, you are installing an EFFICIENCY SYSTEM in your composing-room 
that will cut your pay-rolls and material bills immediately, and do it every working day in the year. 


AUTOMATIC JUSTIFIER CO., Hammond, Ind. 


Chicago Sales and Demonstration Office, Marquette Building 
FOR SALE BY ALL DEALERS IN PRINTERS” SUPPLIES 




















“Until type founders make type of steel, depreciation 
on foundry type is a needless waste of real money” 


To all Buyers of Printing 
& Sellers of Composition 


Why we advertise the advantage of machine-set Mono- 
type composition or hand-set Monotype type: 





Because foundry type once 
used is old type and old 
type is not as good as new 
Monotype type—which is 
new for every job. 


Because the correction of 
matter set in foundry type 
includes the waste of com- 
positors’ time and your 
money changing bad let- 
ters for goodletters. When 
Monotype matter goes to 
press it’s all new type. 


Because the cost of compo- 
sition in foundry type does 
not end with the compos- 
itor but with the pressman, 


who shares with the com- 
positor the labor of chang- 
ing bad letters for good 
letters. 


Because the use of foundry 
type means more make- 
ready on press. Monotype 
type saves make-ready be- 
cause every type is new 
and accurate in height-to- 
paper. 

Because more than half of 
the high-grade catalogues 
and over 90 per cent. of 
the best books and maga- 
zines printed in the United 
States are Monotype set. 


The proof of Monotype quality shows in the 
cost sheet of every Monotype printer. 


The Monotype sets type in justified lines 5 pt. 
to 18 pt. and casts type for the cases 5 pt. to 36 
pt. Over 1075 faces to choose from. 


Lanston Monotype Machine Company 
Philadelphia 


Boston, 
Wentworth Building 


Toronto, Lumsden Building 
Cuba, the West Indies and Mexico, A. T. L. Nussa, Teniente Rey No. 55, Havana 


New York, 


Chicago, 
World Building Ramd-McNally Building 
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Set in Monotype Series Nos. 97J, 37E and 21E and Monotype Borders Nos. 153 and 139 
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A Daily Help to Better Work 
-in the Big or Little Print-Shop 


BRADLEY 
CARD CUTTERS 


For Trimming Proofs — 

Show your customer proof o1: 
a sheet the size of the finished 
work. It shows him just how 
the job will look and hastens 
hisO.K. A BRADLEY CUTTER 
trims proof to size quickly and 
accurately. 

For Cutting Cards — 

Small orders for cards are cut 
quickly and economically on a 
BRADLEY CUTTER with adjust- 
able gauge which guarantees 
accuracy. 

All the Work 

of the Big Scissors — 
can be done with a BRADLEY 
CUTTER quicker and better 
than in the old way. 

You can buy a Bradley Cutter 

for Ten Dollars — 
as pictured above—“The 
Premium’’—with adjustable 
gauge. It will save time and 
labor in any print-shop and pay 
for itself fifty-two times a year. 


Ask Your Dealer— 


for circulars and prices on 
other styles and sizes—from 


$10.00 to $30.00. 


Milton Bradley Company 
Springfield, Massachusetts 
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The MonitorSystem 


of Automatic Press Control 


oa 
Ss 3 STOP AND 
SAFETY 


Just Rome a Button’ 


The Monitor System places at the 
finger ends of the operator complete 
and positive control of every move- 
ment required of the machine. It starts, 
stops, reverses, accelerates, decelerates, 
or may be limited to merely starting 
and stopping features with a safety or 
locking position. 


It prevents accidents, saves the time 
of the man on the job and enables him 
to work faster with better results. 


Its installation is simple and costs 
but little more than the old-fashioned, 
time-consuming, hand-controlled 
rheostat. 


Write for Bulletin No, 27 


MonitorControllerCompany 


tll South Gay Street, Baltimore 


NEW YORK, 30 Church St. 
PHILADELPHIA, 804 Penn Sq. Bldg. 


CHICAGO, 1045 Old Colony Bldg. 


BOSTON, 141 Milk St. 
2140 
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AN AMERICAN WHO KNEW THE SOUTH AND MADE IT BETTER KNOWN 


Who that had even the slightest introduction has not a warm place in his heart 
for ‘‘Uncle Remus?” 





aA To be gentle and kind; to give much time to the pleasing of children; to teach 
Ey them consideration for their little brothers of the field and air; to draw the minds 
of older folks toward young folks and dumb folks; to blaze a new and delightful 
path in literature; to live simply; to act sincerely; to love generously—was the 
gracious mission of Joel Chandler Harris. 


Mr. Harris was himself a printer and the fact that his great popularity depended 
largely on the printed page, will, it is hoped, show the fitness of giving his name 
to the beautiful face of type shown on the reverse. 
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THE HARRIS ROMAN SERIES 


Showing the New Sizes (24 to 72 Point inclusive) which Have Been Added Since it was First Introduced 








5 Point Font $2 00 21 A $090 43a $110 


WHATEVER YOU DO, WORKMAN, SEE THAT IT IS DONE WELL 


Take heart, all who toil! all youths in humble situations, all in adverse 
circumstances. If it be but to drive the plow, strive to do well; if 
only to cut bolts, make good ones ; or to blow the bellows, keep the 
iron hot. It is attention to business that lifts the feet higher up on the 
ladder. Employ thy time well, if thou meanest to gain leisure. 123456 


6 Point Font $2 00 23 A $090 47a $110 


A GOOD WORKMAN IS, USUALLY, A GOOD CITIZEN 


A Job slighted, because it is apparently unimportant, leads 
to habitual neglect, so that men degenerate, insensibly, into 
bad workmen. Training the hand and the eye to do work 
well, leads individuals to form correct habits in other 123456 


8 Point Font $2 25 22A $105 43a $1 20 


STOOD THOUSANDS OF DEGREES OF HEAT 


A severe test of fireproof construction was made 
some time ago on a sky-scraper, sixteen stories 
high. The architects were directed to 123456789 


9 Point Font $2 50 22A $120 44a $1 30 


HUNDRED ENTRY BLANKS FURNISHED 


Athletic events arranged to take place at the 
Picnic given by the Broad Street Church next 
Wednesday, September the Fourth 1234567890 


10 Point Font $2 50 20A $115 40a $1 35 


ELEMENTS CREATE GREAT DAMAGE 


Fierce wind and rain storm devastated the 
country for miles about; houses unroofed 
and many trees uprooted last night 123456 


12 Point Font $2 75 ITA S130 S5a St 45 


RUSHING TOWARD THE BEACH 


Ocean breezes are a delight after a 
torrid day in the crowded city 12345 


14 Point Font $3 00 183A S140 28a $1 60 


ADMIRE STYLISH WOMEN 
Handsome gowns displayed at 
the Ortone Horse Show 123456 


18 Point Font $3 25 10A $155 21a $170 


MONSTER CAPTURED 
Giant Quadruped in Toils 


20 Point Font $3 25 TAG155 t4a $1 70 


REAPS HARVEST 
Farmer is Delighted 





24 Point Font $3 50 6A $175 tia $i75 


CLOUDS ARE MOVING 
Thunder Storms Brewing 


30 Point Font $4 25 5A $205 10a $220 


GARDENS BLOOM 
Nature’s Gala Attire 


36 Point Font $5 00 4A $260 7a $240 


WILD BEASTS 
Animals Chained 


42 Point Font $6 25 4A $325 7a $300 


FRUIT SOLD 
Choice Basket 


48 Point Font $7 50 3A $3 90 6a $360 


Bands Hired 


60 Point Font $9 60 3A $600 4a $3 60 


POUNDS 


72 Point Font $11 35 3A $700 4a $435 
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KEYSTONE TYPE FOUNDRY 


PHILADELPHIA NEW YORK 


CHICAGO 


DETROIT ATLANTA KANSAS CITY SAN FRANCISCO 
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INTERTY PE 


VERSUS 


LINOTYPE 


MHE second patent suit 
brought against us by the 


AIS Mergenthaler Linotype 
ee) Company shows that they 
GOMS™ still think they can bluff 
and intimidate the printing trade as in 




















the old monopoly days. 

Unable to meet the INTERTYPE 
successfully on the basis of merit, and unwilling to meet our prices, they are 
attempting to frighten printers into thinking that it is unsafe to buy and use 
our machine. 

Their first suit names three patents which they claim we infringe. The 
absolute absurdity of this claim is exposed in our booklet, ‘‘ INTERTYPE 
versus Linotype,’’ a copy which will be mailed to any one interested. 

This suit failing to deceive, they have tried another. This time they name 
twenty-five separate patents. Their purpose in naming so many is obviously 
to prevent our exposing the absurdity of all of them in detail, as we have the 
three named in their first suit. Most of the twenty-five are as far-fetched 
and irrelevant as the first three. 

This second patent suit is merely another attempt to intimidate prospective 
INTERTYPE purchasers. 

Write us for other facts about the present composing-machine situation. 

Every INTERTYPE purchaser is fully protected from any danger of suits 
for patent infringement. 


® INTERNATIONAL # 
DXPESETTINGMACHINEG. 


World Building Rand-McNally Building 316 Carondelet Street 86 Third Street 
New York, N. Y. Chicago, Ill. New Orleans, La. San Francisco, Cal. 























_ — Better Quality— Better Prices 
5 ~ > ; y 





ee Me Get Your Stock Envelopes in Dust Proof, 
Pain Gray Cotor |e * OM Re lle ‘i Non-Soiling Boxes Direct from Factory 


Not Easily Soiled 





Our new deep lid box that can save you money over job- 
keeps out dust and doesn’t break bers’ prices. And Sure-Sticks 
is a decided advantage. The are what you want, higher cut 
smooth, gray surface shows no and better gummed—can’t 

fj noedges dirt— that means a lot. Your open up—hence no kicks. 
re own label is on every box —looks Let us tell you all about our system of 
business-like —gets business. No bands economy in envelope-making from sheets 
Pe e Deep Rim to make more work; actual count kept by extending °" printed witb ia tone layonts. 
No Dust flap on every hundred. Cuts the handling cost 5c A 10-M Trial Order 


TOD AY a No Breakage . s ; LE 
for Catalog per thousand. On regular and special envelopes we _ ofany of our envelopes at CASE PRICE. 


WESTERN STATES ENVELOPE COMPANY, ENvetores' ae 311 and ts Fast water street’ Milwaukee 





HOOLE MACHINE & What Are Your Power 
ENGRAVING WORKS Requirements? 


29-33 Prospect Street 111 Washington Street 
BROOKLYN, N. Y. 











Why not buy 
your motors 
from specialists 


“HOOLE” and get free 


Pasin advice on the 
éing subjectr? You 
~~ j and will get better 
Champion. ‘ Numbering motors — lower ns ‘ 
ere BR an prices—and more satisfactory service 
enn by doing so. 


Motors for printing- presses have been 
our specialty for 21 years. 





Write for our Printers’ Guide—you will find 
it indispensable. Copy free to any printer. 


Three Styles—Foot, Steam and Electric Power. 
Fastest, Simplest and Lightest Running Machine 


_ of its kind. The Triumph Electric Co. 


End Name, Numbering, Paging and Cincinnati, Ohio 
Bookbinders’ Machinery and Finishing idea adae das wide corieest ans li 
Tools of all kinds ‘ ; 























With Cooper Hewitt Light You Can 
Operate 24 Hours a Day at 
Daylight Efficiency 


It is the ideal light for both press and composing room. 3 
Ask the manager of any plant using Cooper Hewitt light (and it is used | 





in the most efficient plants in the country), and he will tell you why he would 
not use any other light. To prove that Cooper Hewitt light is the best light 
for you, we will loan you lamps for trial. 

Write for Bulletin 937 ‘‘ Better than Daylight.” 


Cooper Hewitt Electric Company 


8th and Grand Sts., Hoboken, N. J. 
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Catalogue showing the complete |! 
line and prices will be sent on request: 


‘THE TRANKLIN COMPANY 


DESIGNERS «+ ENGRAVERS + ELECTROTYPERS 
720-734 South Desrborn Street $+ + 4 Chics xe 
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Some of the Reasons Why 


Westinghouse Motors 


For Printing Machinery 


Are so Economical in Operation 


These motors are very efficient, which means 
that the amount of current consumed by them 
is minimum. 

By the Westinghouse method of speed con- 
trol all running speeds can be obtained with 
practically no waste of current in resistance. 

The maintenance expense of the motors is 
also very low. They need very little attention 
and rarely require repairs or renewal of parts. 
Since their useful life is very long, the cost of 
depreciation is very small. 

But what is often of greater importance, 
their use is the best possible insurance against 
shut-downs and delays, thus reducing over- 
head expenses. And their wide speed range 
permits each job to be run at maximum speed, 
so that the time, and therefore the cost, of 
press work is minimum. 

Taken together, these factors mean increased 
profits for the user of these motors. 





Full Information on Request 


Westinghouse Electric & Mfg. Co. 


EAST PITTSBURGH, PA. 
Sales Offices in 45 American Cities 








OGE 
OOK 


(Patented April, 1911) * 


AND 


UPRIGHTGRAIN 
SECTIONAL BASE 


(Patented 
July, 


1912) 


THE UPRIGHT SYSTEM 
Write for special introductory prices 


Uprightgrain Printing Base Co. 
709-711 South Dearborn Street 
Chicago, III. 























Insurance Companies Now 
Recognize Baled 
Paper asa 
Protection from 
Fire 


This assurance in itself 
is a big item to the Printer, 
Lithographer, Engraver, 
and Paper Dealer — to say 
nothing of the good profit 
to be realized in obtaining 
a greater price for your 
paper when baled. 


Schick's Ail Stocl 


Baling Press 


keeps vour establishment clean, requires little 

space; its operation is simple and powerful, and is 

substantially built. You can make your waste paper 

pay a handsome profit and this machine will pay 

for itself in ashort time. Send for our proposition. 
Ask us to send you our Catalogue “C”’ 


Davenport Manufacturing Co. 


Davenport, Iowa 


















































Over Iwo Million 








Samples Weekly 


THE SATURDAY 


















EVENING POST 
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In Search of a Husband-—By Corra Harris 


ROYAL COLOR 
KLECTROTYPES 


Fas results on your Color Printing as important to you 
| as they are to The Curtis Publishing Company? Are you content 
| with less than the Royal Standard of excellence— 100% Perfect Color Electrotypes? 
| And would the Electrotypes you are now using pass the scrutiny of the Curtis Pressrooms ? 


What a satisfaction it would be for you to know that you are not suffering a constant loss through 
devreciation in the process of Electrotyping. 


If the Curtis publications are not sufficient proof of the results you may expect on your own colorwork, 
send a set of Color Originals to the Royal Plant to be duplicated by the same skilled workmen who make the 
Color Electrotypes from which The Saturday Evening Post Covers are printed. 


Read the Royal Address to Your Stenographer 


~ ROYAL ELECTROTYPE COMPANY 


616 SANSOM STREET, PHILADELPHIA 

































































































AT THE TOLEDO EXPOSITION THE ‘| 


SWINK TWO-REVOLUTION 
PRESS 


Duplicated its suc- 
cess at the New 
York Show. The 
speed and the 
excellence of the 
work produced 
attracted every 
attending printer 
to its money-mak- 
ing possibilities. 
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Sample of work and our catalogue will be sent you upon request. 


THE SWINK PRINTING PRESS COMPANY 


General Office and Factory: DELPHOS, OHIO 














Put Your Motor Troubles | | LOWER YOUR INSURANCE 
U t U Protect Your Plant by Using 
T 
eatin JUSTRITE fésxzins CAN 
We manufacture motors for specific purposes. All The can with a metal to metal NON-LEAKABLE VALVE 
you have to do is to submit information concerning For GASOLINE, BEN- Approved by the National 


: : ° Sore are eae SPP yay Board of Fire Underwriters 
kind, size, etc., of press or other special printing tae E, 
machinery and we will submit estimate on a motor THA vith Mig _ 


built for the purpose. Air-tight, Fire-proof, 
PREERLESS Non-leakable, and simple 

and practical in application. 

Special Funnel not required 

MOTOR Use ordinary funnel, which is held 


firmly in place while filling. 


Cap closes automatically when funnel 
is withdrawn. 
wR 
KS 


insures uniform a, yy i ‘ 
power at the Ss oe, Jutule 
least cost. When “ff . . PRT. APPLIED FOR 

iN 


ready to install 
additional 
motors, write us. 
Let us prove the 
merits of the fae. ‘ e — 
PEERLESS i SPE Oily Waste Can 
motor and you SR wy ig Opens with the foot—closes auto- 
will use no other. saad matically, absolutely safe, saves 
é time. 

On ANY POWER PROBLEM write : “ee Both cans approved and bear 


The Peerless Electric Co. oO? a 
Factory and General Office: Warren, Ohio ) Justrite Mig.Co. 


Sales Agencies: 
CHICAGO, 1536 Monadnock Bldg. NEW YORK, 43 West 27th Street LN Saas Van Buren and Clinton Streets 
And All Principal Cities z is Chicago, U. S. A. 





























| HERE IS THE ANSWER 


“AUTOPRESS SALES FOR AUGUST” 
(And August Is the Printer’s Dullest Month) 


W. K. Gresh & Sons, Norristown, Penn., One Model CC, $2,750 
Previously purchased, one. : 

Dillingham Ptg. Co., Bairdstown, Cal., One ‘* 1,750 

The Autoprint Co., Louisville, Ky., One * 1,750 
Previously purchased, two. 

Berliner Gram-o-phone Co., Montreal, Can., One 1,950 

London Advertiser, London, Canada, One 2,750 
Previously purchased, one. 

Jeno Polgar, Zurich, Switzerland, One 1,750 
Via SS. Kroonland, Aug. 23. 

Stettiner Bros., New York City, One 2,750 
Previously purchased, one. 

The Fischer Press, New York City, One 1,750 

J. Holt Perry, Attleboro, Mass., One 1,750 

Horton-Beimer Press, Kalamazoo, Mich., One 1,750 

Miss. Valley Label & Carton Co., St. Louis, Mo., One 2,750 

Frank Printing Co., San Francisco, Cal., One 2,750 
Previously purchased, one. 

The Citizen Democrat, Poplar Bluff, Mo., One 1,750 

Allen Printing Co., Clinton, Iowa, One 1,750 

The Joyce Press, Bridgeport, Conn., One 1,750 

J. Huber, Paris, France, One A 1,750 
Via SS. La Lorraine, Aug. 27. 

Wray & Ashley, Springfield, Mo., One 2,750 

Dominion Press, Ltd., Montreal, Canada, One A 1,750 

Roberts Bros. Co., Inc., Lockport, N. Y., One 1,750 

The Ruby Press, New York City, One 1,750 

W. S. Roehrer, Jersey City, N. J., One A, 1,750 

H. Gintzler, Buffalo, N. Y., One CC. 2,750 
Previously purchased, one. 


NOTE THE DUPLICATE ORDERS 


No DULL TIMES for AUTOPRESS Users 
No DULL TIMES for AUTOPRESS Company 


MAKE YOUR DECISION "%¢4" 
BUY AN AUTOPRESS 








CHICAGO, 431 South Dearborn Street 
' ST. LOUIS, 313 Fullerton Building 
P BOSTON, 176 Federal Street 
95 MADISON AVENUE, NEW YOR SAN FRANCISCO, Phelan Building 











LATEST 


Balance Feature 


PROUTY 





Platen Dwell 


Obtainable Through Any Reliable Dealer 





Clutch Drive 
Motor Attachment 


(Unexcelled) 


Manufactured only by 


Boston Printing Press 


& Machinery Co. 


Office and Factory 
EAST BRIDGEWATER, MASSACHUSETTS 








From Month to Month, 


Since January, 1913, through 

the medium of this advertise- 

ment readers have been told 
what was done in Wing- 
Horton Mailers, during 
1911. 

I hereby beg to acknowledge 
that I have been tardy in turn- 
ing over a new leaf, but writing 
ads. is not my hobby. 

However, there is something 
still doing in Wing-Horton 
Mailers, for which I am receiv- 


° can not fail to appreciate the immense saving 
Printers obtained in every direction, as well as the infi- 
nitely greater satisfaction given to customers, when supplying 
labels made with 


NON-CURLING 
GUMMED PAPER 


We make these Non-curling Gummed Papers in every conceivable 
variety of quality of paper and gumming, and have agents distributing 





ing orders most every dé ay. 
Prospective customers need 
not hesitate in sending orders, 
for I_ am prepared to mz ike 
immediate ime -ry on all sizes, 
with full guarantee of satisfac- 
tion or privilege to return. Also descriptive cir- 
cular covering prices gladly sent on request to 


CHAUNCEY WING, Mfr., Greenfield, Mass. 


them in every large city in the country. W’rite for Samples. 


WAVERLY PARK, N. J. Established in England 1811 

















? Saves Loading and Unloading 


Reduces Handling Expense 
to the Minimum 


Your cost of handling paper stock—of loading and unload- 
ing in receiving-room, stockroom, pressroom and shipping- 


room — can practically be cut in half by the “National 
Chapman” Elevating Truck. 

It enables you to receive, store and move paper stock or 
finished jobs on the same platform from start to finish. Your 
men run the truck under the wooden platform on which the 
stock is received and stored — elevate the entire load by press- 
ing foot lever and elevating handle—move and redeposit the 
load by the same simple operation. 

Time and labor are saved, damage to stock (because of con- 
stant rehandling) is avoided, and floor space saved. One truck 
can serve 100 different platforms,which you build at small cost. 


“National Chapman” Elevating Truck 


And the price is only $60. Money refunded if 30 days’ use 
doesn’t prove its efficiency. Write for Truck Catalog and 
full information. 


The on/y elevating truck with hydraulic check to 
check descent of load. Lowers load without jar, 
bump or damage. Easy to steer, start and pull. Has 
two wheels in front, giving you all the advantages of 
a four-wheel truck. All bearings are roller bearings. 


National Scale Co., 12 Montgomery St., Chicopee Falls, Mass. 





The National Counting Machine is another money-saver 
for printers. Enables you to get the count of number of sheets 
or number of pieces far more Ta vyidly and accurately than count- 
ing by hand or by ‘‘schedule.”’ if interested, ask us to mail you 
our Counting Machine Catalog. 


















































Loafing on the Job 


age pressman is usually only too glad to utilize all the aids provided by the press 
builder in order to turn out acceptable work in a reasonable time. 
reason to complain of the time spent in make-ready on cylinder presses, do not jump 
to the conclusion that it is the pressman’s fault. 
labor-saving attachments and 
“favor” his press, what looks 
very much like “sogering”’ is 


fault of the press. 


may be the fault of the press- 
man, but it is more often the 


The aver- 


When you have 


If he has to provide substitutes for 


Not What It Seems 











I 














yi T IS a very simple thing to design a cylinder press if the pressman is 
expected to make up all deficiencies in the machine. 
difficult thing to design and build an efficient cylinder press for operation 
by master printers and pressmen who are alive to all the attachments 
and features that make profitable work sure. 
look for essential features before they buy and are the ones that specify and use the 


New Series Cottrell 


It is a much more 


These practical people 





r 





IN DETAIL 





you about. 


Se 


This 
Illustration 
Shows the 
Feeder 
Side of a 
Cottrell 
New Series 
Two- 
Revolution 
Press 

















e Just a few of the fea- 


tures that help to make 


the Cottrell the most efficient press on the 
market today—All parts requiring adjust- 
ment in make-ready are simple and 
within easy reach of the pressman; a 
simplified convertible delivery which 
can be changed from fly to printed 
side up in from three to five minutes; 
. a power back-up controller from either 
side; interchangeable rollers; six vi- 
brating rollers; a patent register con- 
trolling device and, well, there are 
other features we should like to tell 
Write, and we will. 





Set in Keystone’s Niagara and Harris Roman 
Printed on a No. 5 Cottrell 


Keystone Type Foundry 


GENERAL SELLING AGENTS 
Philadelphia New York Chicago Detroit Atlanta San Francisco 





C. B. Cottrell & Sons Co. 


Works: 
Westerly, R. 1. 


MANUFACTURERS 


25 Madison Square, North, New York 
343 South Dearborn Street, Chicago 




































KEYSTONE’S NIAGARA SERIES 


6 Point Font $2 00 28A $085 58a $1 15 


WHEN IN THE COURSE OF HUMAN EVENTS IT BECOMES NECESSARY FOR ONE 
People to dissolve the political bands which have connected them with another, 
and to assume, among the powers of the earth, the separate and equal station to 
which the laws of nature and of nature’s God entitle them, a decent respect to the 
opinions of mankind requires that they should declare the causes which impel 
them to the separation. We hold these truths to be self-evident, that all men 
are created equal; that they are endowed by their Creator with certain unalienable 
rights; that among these, are life, liberty, and the pursuit of happiness. $1234567 
10 Point Font $2 50 22A $120 42a $1 30 
PRUDENCE WILL DICTATE THAT GOVERNMENTS 
Long established, should not be changed for light and 
transient causes; and, accordingly, all experience hath 
shown, that mankind are more disposed to suffer, 


while evils are sufferable, than to right $1234567890 


14 Point Font $3 00 16A $140 30a $1 60 


THE KING REFUSED HIS ASSENT TO 


Laws the most wholesome and neces- 
sary for the public good; he has $789 


FA $L7O 13a $1 80 


24 Point Font $5 50 


STARS AND STRIPES 
Waving Over Battlefield 


36 Point Font $4 25 





8 Point Font $2 25 25A $105 48a $1 20 


TO SECURE THESE RIGHTS, GOVERNMENTS ARE INSTITUTED 


Among men, deriving their just powers from the consent of the 
governed; that, whenever any form of government becomes destruc- 
tive of these ends, it is the right of the people to alter or to abolish 
it, and to institute a new government, laying its foundation on such 
principles, and organizing its powers in such form as $1234567890 


12 Point Font $2 75 20 A$1 30 38a $1 45 


HISTORY OF THE PRESENT KING OF GREAT 


Britian is of repeated injuries and usurpations, 
all having in direct object the establishment of 
an absolute tyranny over these States $123456 


18 Point Font $3 25 11A $150 22a $175 


SOLDIERS GAINED LIBERTY 
Released from Enemy’s Camp 


30 Point Font $4 00 5A $175 11a $225 


BRAVE FIGHTERS 
Surrounded Enemy 


4A $210 7a $215 


BRITISH ROUTED AT TRENTON 


48 Point Font $6 50 


Marching 


60 Point Font $8 75 


3A $320 6a $330 


by Moonlight 


3A $535 4a $340 


SENDING ORDERS 


72 Point Font $10 25 


3A $615 4a $410 


Officer Promoted 
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Where Quantity 
Means Quality 








SOME FEW PRINTERS AND 
advertisers have expressed wonder as 
to our ability to improve our double- 
thick stock, while at the same time 
reducing its price, as announced in last 
month’s Inland Printer. 

It is simple enough, once you realize the 
tremendous significance of the statement 
that BUCKEYE COVERS are the largest 
selling brand of cover-papers in the world. 
In some lines of business this would 

mean little, but in the paper busi- 

ness it means much. In no other 

line is the saving due to quantity 
roduction so great. 

n making papers for which there 
is only a limited sale, a mill will 
often run enough of a single color 
and weight in a few hours to last 
several months. Then the machine 
must be stopped and thoroughly 
cleaned before a different color 
can be made. 


UNDER SUCH CONDITIONS A PAPER 
machine stands idle a great part of the time— 
but the expense goes on, and must be added 
to the cost of the finished paper. 
In making BUCKEYE COVERS, on the 
other hand, it often requires several days to 
make enough of a single color and weight to 
last a few weeks. Stops are infrequent. Our 
machines are running and producing paper 
practically all of the time. It is this manufac- 
turing efficiency, due to enormous demand, 
that has enabled us to make cover 
peer of a quality that no other mill 
as ever been able to match, at any- 
where near the price. 
Heretofore our double-thick stock 
has been the only exception to this 
rule; but now it, too, is manufac- 
tured by an improved process that 
the increasing demand has made 
possible, and it is therefore sold, 
like the single thick, ata price which 
gives our customers a substantial 
part of the saving. 


New prices and sample sheets can be obtained of dealers in all principal cities 


THE BECKETT PAPER CO. 


MAKERS OF GOOD PAPER 
IN HAMILTON, OHIO, SINCE 1848 


Have you written for your copy of The Direct Advertising Book described in our September advertisement ? 








THERE’S A DEALER NEAR YOU: 


BALTIMORE Dobler & Mudge. EDMONTON 
BIRMINGHAM. ... The Whitaker Paper Co. 


HOUSTON 


INDIANAPOLIS. . yt — 


Graham Paper Co. 


KANSAS CITY 


GRAND RAPIDS . . Central Michigan Paper Co. 


PHILADELPHIA . .Garrett-Buchanan Co. 
{The Alling & Cory Co. 
PITTSBURGH...) 715 Chatfield & Woods Co. 
PORTLAND, ORE. Pacific Paper Co. 
RICHMOND, VA. . Richmond Paper Mfg. Co. 
ROCHESTER The Alling & Cory Co. 


LOS ANGELES... . .Zellerbach Paper Co. 


MIDDLETOWN, 0.. The Sabin Robbins Paper Co. 
The E. A. Bouer Co. 

MILWAUKEE... { Py 

MINNEAPOLIS . . . . McClellan Paper Co. 


The Diem & Wing Paper Co. 
The Whitaker Paper Co. 
[The Cin’ti Cordage & Pa. Co. 


SALT LAKE CITY. Carpenter Paper Co. of Utah. 
SAN FRANCISCO. Zellerbach Paper Co. 


WINNIPEG 
FOREIGN SELLING AGENTS 
Henry Lindenmeyr & Sons, London, England. 



























































SOLDIERS 


If time vere into money comed 

‘Then time and money would be jomed. 
Nove held apart.we do not see 

How they are on a parity. 


We take a wage for numbered hours 
‘To work according to our powers; 
Then,voasting minutes idly, 
‘We strain the boss's charity. 


On Saturday we take our dole 

In full, the mimutes that-we stole _ 
Are thrown in. Short- ed, the boss 
Sure makes enough to stand the loss. 


We're honest workmen, one and all, 


for nothing phony d. fall. 
But reason in se heer 


‘When time and money are the stakes. 


Val 
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Printed by 
The Henry O. Shepard Company, 
Printers and Binders, 


oT E, 
Instructor Inland Printer Technical School and 
inting. 32 Sherman street, Chicago. 


I. T. U. Course in Printing 








Copyright, 1913, by The Inland Printer Company. 
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The Inland Printer 


The Leading Trade Journal of the World in the Printing and Allied Industries 











TERMS: United States and Canada, $3.00 a yearin advance. Foreign, $3.85 a year. 
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The Chairman of the Chapel 


By W. BROMLEY 





*-EWSPAPER compositors work in a different atmosphere, 
a different morale, from their compatriots in the book and 
N job offices. They are nearer to the purpose of their work, 
ithe purpose of meeting the demands of the public on time. 
Every edition of the 
newspaper is a com- 
petitive fight to get out a better 
paper than other papers and get it 
out on time. Any thing or any one 
that makes a drag on the spirit of 
emulation that prevails, from the 
messenger boys to the circulation 
manager and the managing editor, 
speedily comes into conflict with the 
enthusiasm for effective work that 
characterizes newspaper-making. 
Mr. Peter Dunne makes Mr. 
Dooley describe a newspaper fore- 
man, inquiring of a dilatory type- 
sticker who was “‘hanging it,”’ “What 
the divvle d’ye think y’re workin’ 
on? an annual encyclopeje>’’ But 
the foreman is not the man who does 
the most efficient work in looking after the lame ducks, the dodgers and 
the dilatory. The chairman of the chapel on the newspaper considers 
that the welfare of the chapel over which he presides demands that each 
man pulls out a fair day’s or night‘s work and gets to his work on time. 
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“‘D’ye think y’re workin’ on an annual encyclopeje?’’ 
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The honor of his principles and the honor of the principles of the system 
of which he is the representative in that particular office are at stake, 
and soldiering in all its forms is quickly detected by his watchful eye, 
and if not by his, by the eyes of the man he serves, and the culprit is 
told in no uncertain terms “where he gets off.” 

The precedent of this practice should get down 
into the book and job offices, for, in view of the 
advanced stand taken by the International Typo- 
graphical Union along constructive lines, I think the 
attitude of the chairman of the chapel can do more to 
strengthen the position of the union than can the 
executive officers of most local unions. 

As chairman of the chapel at one time I believed 
it my duty to shake up one of the boys who seemed 
to think it clever to soldier. | will say that he was 
making a play at soldiering more to win a laugh 
from the other comps than from any serious intention 
to do the ‘man he was taking wages from an injury. 
But as far as the result to the shop might be his 
actions were just 
as pernicious 
whether in joke 
or deliberately 
planned. | 
ordered him to 
his work, with some words of censure 
that I have now forgotten. I know 
they were expressive enough. 

“What’s it to you?” he wanted 
to know. ‘‘ Where do you come in >”’ 

Now, I hadn’t “bawled him out.” 

I had handed him my orders quietly, 

if emphatically. But he “bawled me Scinathaamiowies 

out.” Now, I had nothing definite 

fixing the responsibilities of the chairman of the chapel in this phase of 
the labor contract, except the clause that the chairman shall “report in 
writing immediately to the executive committee through the recording 
secretary and organizer all infringements of the scale of prices by employer 
or employee.’ On this clause I held that an infringement of the scale 
of prices means any departure from the contract of the union and the 
employer to exchange so much money for so many hours work, and that 
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it was and is just as much a deviation from the contract for a man to cut 
the number of hours by soldiering as it is for the boss to shortchange the 
comp on pay-day. 

I was able to put this over after a fashion, but the acquiescence was 
less than half-hearted, and I felt’and knew that I was regarded as a candi- 
date for the stigmatose position of a boss’s pet; but this was nothing new 
to me, for I have always claimed that 
a chairman’s duties are to safeguard 
the interests -of both the men and 
the employer, for the interests of the 
employer in this connection, in the 
truest sense, are the interests of the 
men. I realized that my views must 
certainly meet with the opposition of 
the radical-element, so called. I feel 
that I am the radical on constructive 
lines, and they are the reactionaries 
on destructive lines. My belief is 
that if the policy I have held to 
should be carried out generally, the 
beneficial results would be so manifest 
thateven the ultra-reactionary would 
be forced to admit its soundness. 

The policy I advance, and which I car a 
have practiced as far as my position 
and abilities have admitted, has been criticized as an impossible one on 
the ground that no man can serve two masters. Yet every man who 
works is serving two masters; he is serving himself and serving his 
employer. I maintain that the policy I advance can be carried out with 
less friction than the one that the reactionaries consider desirable. 

If a chairman sees a member of the chapel deliberately “killing time” 
he should call him to account, and if he persists in his loafing the chairman 
should report him to the foreman. This will no doubt seem most repug- 
nant to the sense of most men. Yet there is quite a difference between 
the sneaking, favor-currying employee who reports his petty spying to 
the foreman, and the open, manly upholding of the principles of unionism, 
of a union, too, that holds its sessions in the open so that all men may 
come and witness its business transacted on constructive and enlightened 
lines. This union has signed an iron-clad contract to give the employer 
competent help under specific conditions, and that contract provides that 
the men shall work eight hours every day in the week, not seven hours or 
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seven hours and a half, but eight full hours. If the foreman or the 
employer violates any little part of the contract, quick the chairman is to 
call attention to it, and how quickly the men spur up the chairman if he 
is any way slow in taking action. In justice to his own union, therefore, 
the chairman should be just as prompt to see that the men themselves 
do not violate their part of the contract. The loafer not only steals from 
the boss, but he steals from his fellow laborers the reputation for superior 
efficiency that it is their pride and asset to maintain. 

I venture to say that if every chairman in the jurisdiction of the Inter- 
national Typographical Union adopted this policy, within a very short 
time the organizers of the union would have very little to do, for the word 
would go down the line to employers of non-union labor that the typo- 
graphical union would guarantee the enforcement of both sides of the 
contract, and not construe an agreement as meaning everything for the 
men and nothing for the employer beyond what he could look after himself 
or through his representatives. 








The Printing Salesman Problem 


By GILBERT P. FARRAR 





HOULD the printing salesman watch the job as it goes 
through the plant?” is a question often discussed in printing 
circles. He certainly should to a certain extent. But he 
should not be the only person who knows what is wanted. 
In our organization — a large advertising agency — there 
are about six men who sell advertising and everything that 

goes with it, including a large volume of printing. The writer deals with 
a number of printing salesmen every day, and between the average printing 
salesman and one of our men, I'll wager that our man could sell more 
printing — if he were selling nothing else — than the average printing 
salesman. Yet none of our men are practical printers. ‘Then,’ you 
ask, “why can they sell more printing>?’’ Because they are real salesmen, 
first, last and always. Because they have no part in the job except to sell 
it and have its various stages approved. 

After an interview with a prospect, our salesman will make a report 
to the director of printing. He will tell this practical man about the size 
and nature of the job, the number of cuts, colors and copies, and every- 
thing peculiar about the problem or the people. He will also tell about 
what he thinks the customer can spend, and then ask for a rough layout 
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or anice dummy. This is extremely simple. Only a matter of putting 
on paper what is clear in his own mind. When this is ready he is given 
all the facts concerning the details of the job, showing how many cuts, 
colors and copies were figured, etc. 

When the order is entered it passes out of the salesman’s hands until 
the drawings, sketches or retouchings are ready. When these are in good 
shape the salesman arranges to go over them with the customer. These 
then come back to the director of printing, who at all times has every 
detail well in hand and is guiding the job through, for getting the cut part 
of the work done and the type set. When the proofs are ready, they are 
put up to the salesman, and he, either by correspondence or in person, 
has them approved, after which the job is pushed to completion. 

This method keeps the salesman in touch with the main details of the 
job without worrying him with the smaller details, and at the same time 
it makes him the chief factor in handling the work with the customer. 
Sometimes a press proof is shown direct to the customer by the director 
of printing, in case there is any serious question of color, position of 
cuts, etc. 

Here are some of the advantages of this method: The inside director, 
who is a practical man, can handle, with a few assistants, the details from 
many impractical salesmen for many jobs and follow up each job so as to 
give the customer what is wanted, and at the same time be able to answer 
all questions, both from the plant and the salesmen. Another point: 
It eliminates the necessity of the salesman being a practical man. 

A modern salesman has his hands full to be a good salesman without 
combining a thorough practical printing training, and vice versa. Some- 
times we find a man equipped with a wide training in the detail of printing, 
engraving, binding and advertising, who is also a good salesman. The 
ideal arrangement is to make this man the hub of this class of business. 
Let him stand between impractical salesmen and the technical mechanic. 
Let the salesman unload the important details on this man’s department, 
and then, knowing that sketches, proofs and other decisions will come up 
to him and his customer in due time, he can rid his head of the job and 
get busy on some other prospect. 

There is too much lost motion between the salesman and the plant in 
most offices. Usually, no one knows anything about the job except the 
salesman, and he is generally out when wanted. Again, there are many 
details that could be answered by some one else if this some one else was 
equally conversant with the job. And if there were any questions that 
could not be answered by this one person, they could be bunched by the 
printing director and answered all at one time. 
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The writer has seen this plan work in several large advertising agencies 
and printing-offices, and he knows it is perfectly possible to get high 
efficiency from the salesmen and in the shop through its adoption. The 
main question is getting the man to stand between the salesmen and the 
inside forces. This man should be thoroughly conversant with all the 
various methods of production in a complete printing-office and practical 
in as many of these methods as possible. He should also have a sense 
of advertising and artistic values, and be able to readily grasp the idea 
and purpose of a piece of printing. A knack for systematizing a depart- 
ment and following closely the jobs in various stages is another important 
requirement for a man of this kind. And, lastly, he will cost more money. 
But think over the plan and try to imagine the time, trouble and 
money he would save. However, this kind of a man may be right now in 
your employ, awaiting the opportunity for development. 





Printers of Note— Richard Pynson 


By WALTER C, BLELOCH 





NOTHER printer of note, and of whom very little is known, 
is Richard Pynson (or Pinson), a native of Normandy, and 
A a fellow workman of Wynkyn de Worde in the shop of 
Caxton at Westminster, where printing “as an art’”’ was 
practiced in even the most minute detail. 

Pynson started an office of his own at Temple Bar and, 
like de Worde, soon became known for the excel- 
lence of his work, particular attention having been 
given by him to the production of his type-faces. 
In spite of the fact that his office was practically 
a competitor of de Worde’s office, he and de Worde 
continued the best of friends and both prospered. 
He printed many of the same books that were 
printed by de Worde, including an exceptionally 
good edition of “Canterbury Tales,” which brought 
him considerable fame. His principal works, how- Pynson's Mark 
ever, appear to have been devoted to the laws and 
the statutes of the day. Most of the volumes issued by him were 
clothed in highly ornamented covers bearing a number of devices stamped 
upon them, and all giving evidence of the great amount of attention, skill 
and proficiency incidental to the production thereof. 
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In recognition of his exceptional ability in the profession, Henry VII. 
made Pynson “ King’s Printer’’ about the year 1500; this is said to have 
been the creation of that office or position which continued until many 
years later and was filled by some of the most noteworthy in the “ art 
preservative. ”’ 

Pynson is considered to have been an exceptionally capable workman. 
Some of his volumes show remarkable taste and ability; like de Worde, 
he also was a gentleman, and the two are said to have been the very 
closest of friends until Pynson’s death in 1529. 








Concerning Instructions from Customers 


By A. ARTIST 





HE innumerable ways in which customers’ instructions fall 
short of conveying their exact ideas, and the frequent mis- 
understandings resulting from the misinterpretation of 
these instructions, led one of our prominent photoen- 
gravers, as a matter of curiosity, to ask a commercial 
artist of long experience in many houses to write his views 
on the subject. The article prepared by the artist is submitted here- 
with without correction or emendation — it will probably be interesting 
to those who place orders for designs and engravings. 

** All things come to him who waits’’— at last the ‘“‘ Boss” has given 

e ‘‘ time-clock pushers”’ the long hoped for opportunity of telling cus- 
tomers, without danger of getting fired, how some of them are regarded 
by the ‘‘ hands”’ who attempt to carry out their instructions. The Boss 
asked me to state how the instructions received from customers appeal to 
we artists, and | at once hiked down to the office where the highbrows 
ho'd forth and proceeded to give that little blonde stenographer of ours 
the earache. 

The most frequently abused phrase accompanying orders is to make 
the work “ first-class’’ — that word means nothing to us. First-class, 
judged by what standard? If it is a machine, is it to be finished with 
the utmost care as to detail; is it to have artistic lights and shade without 
regard to detail; is it- to be kept subdued in its color values so as to look 
as much like the machine as possible, or is it to be made as sparkling and 
bright as the nature of the materials will permit? A retouched photo- 
graph or wash drawing of a machine may follow any of these styles and 
still be “ first-class,” judged by the highest engraving standards. 
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But how about the inexperienced buyer who has seen some de luxe 
catalogues and, without having any idea of costs, orders the work strictly 
first-class — the artist blithely proceeds to put about thirty dollars’ worth 
of time on it and forty-two seconds after the bill is received there is a 
frantic call over the phone for the salesman who handled the order, and 
the irate customer wants to know “ what in the name of pickled onions 
(or words to that effect), you blanked pirates mean charging such a price, 
etc.”’ Perhaps some of you folks have done it yourselves — Yes! No? 

Another type of customer who has caused the artist to make the record- 
ing angel work overtime is the one who fusses over detail that ain’t worth 
a tinker’s objurgation — consuming hours of time tinkering with details 
which will never show in the half-tone — and then, like the other one 
referred to, raises h-allelujah over the bill. 

How do we fellows in the art department know that there are kicks 
about bills> Ha!Ha! Pardon my cachinnations. You know an artist 
has no friends anyhow, and when the customer gets through with the 
salesman who handled the order, why the only thing left for the salesman 
to do is to dislocate the artist’s cervical vertebree — in other words, the 
artist gets it in the neck for not knowing any better. Better than what? 
I don’t know. 

But, away with the merry persiflage and back to our job. 

From the artist’s standpoint, the surest as well as the most economical 
way to get a desired result is to send with the copy a proof of work, some- 
what similar, having the finish and style desired — everything will then 
be as smooth as a ward worker the day before election day. 

Another thoughtless stunt pulled off frequently is this: A customer 
who buys engravings with some frequency and who, as a rule, supplies 
fairly good copy, will have his wife’s nephew or the stenographer’s brother- 
in-law photograph something with his new hand camera, and he can’t 
understand why results equally good can not be made from these bum 
photos at the same price as was charged for the work needed on good 
copies. Of course, we artists have no kick coming about customers not 
having sense enough to buy good photos — the more punk photos to 
retouch, the more artists are needed. 

But it is when ordering designs that the idiosyncrasies (that’s not the 
word | have in mind, but this stenographer is a perfect lady) of the cus- 
tomer shine like a bald head at a burlesque show. 

There are laws governing the composition of a design which are as 
inflexible as the laws of the Medes and Persians (some class, what?), 
and these laws can not be violated without “queering ”’ the design. If 
certain specified elements are made up into a design by the artist, the | 
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customer can not change part of it, add to nor subtract from it, with- 
out destroying the balance, and even though it may please the customer 
him self because the idea is his, the result will jar on the sensibilities of 
the observer having good taste. 

The commercial side of art conflicts with the esthetic along designing 
and illustrative lines more than in any other branch — a man who wants 
an illustration of a fair damsel using his Peerless Bug Powder wants a 
Wenzell or a Dana Gibson result for eleven dollars and a half — and 
doesn’t get it, strange to say, and as a result is peeved. 

Any engraving house of size has a large art department, which naturally 
includes a variety of talents, first-class artists, good artists and others — 
including academy graduates. A clear, lucid description of the purpose 
for which the desired work is to be used and the printing conditions will 
enable the house to select the artist whose style and speed are calculated 
to give the desired result most economically. 

Many botched and unsatisfactory results are caused by misguided 
customers formulating in their own minds the method they think should 
be followed in producing what they want, instead of specifying clearly 
the results desired and leaving it to the artist to get them — in the first 
case the artist is not responsible if he follows orders, in the second case he 
is responsible for the results. 

Many years of experience in art departments of different houses and 
in various cities lead me to believe that satisfaction may be reasonably 
assured in advance by submitting a sample of the style and quality of 
work desired with written detailed instructions, and threshing out the 
question of price in advance with the salesman, so that the submitted 
sample and the definite written instructions can be given to the artist 
by the management with the number of hours possible to spend profitably 
on the work. , 

Simple enough, isn’t it? And it would put the fool-killer out of 
business. 





THE REAL THING 


I bought a jewel bright, one day, 

And every iridescent ray 

I felt would show my worth and taste, 
Until I learned the thing was paste. 

I threw it from me, there it lay 

As bright as ever, I dare say. 

But I had proved it up beside 

The Simon Pure — my how it lied. 
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“On the Street” 
No. 1. 
By WILLIAM ERNEST 





AM “ on the street ’’ — learning to be a printing salesman. 
| I gave up a good position and a steady income in order to 


get some experience in the business end of the printing 
industry. Whether the change was wise or unwise the 
future will decide, but it is of the present that | write. 
The pitfalls of estimating, and they are many, are always 
in my path; I must study salesmanship, using my own initiative; must 
devise some system of finding good “‘ prospects’ and of calling on them 
regularly, and must learn the intricacy of cost accounting. For this | 
receive a small salary and a commission on every dollar’s worth of business 
that I can bring in. My experiences and observations while learning this 
business will, I hope, be profitable for other beginners. 

While working at the printing trade I gave little thought to the cost 
of production. I endeavored to set all my jobs in good time, but I now 
believe that I would have been a more efficient workman had I known the 
estimated time on each job. If the composition on a job had been esti- 
mated close I would have known that I had to “pull out”’ in order to meet 
those figures. Therefore it is my first observation that in every depart- 
ment of a printing-house the workmen should know their worth. Whether 
or not this is a logical observation proprietors can decide. 

Not having an experienced salesman to coach me along I have had to 
plan and work out selling methods of my own. These | have arranged 
in numerical order and I call them my “rules of conduct.’ As they have 
worked out quite effectively I feel justified in publishing them. 

1. Study the product of your concern. Find out if their equipment 
is especially adapted to meet the conditions of certain kinds of work. If 
so, you then have a selling point which should be used at every oppor- 
tunity — something to offer that makes your firm distinctive. 

In our plant there is a pressman who, as I have learned, is considered 
to be one of the best in the business, particularly in handling colorwork 
of all kinds. Therefore, when a prospective customer mentions color- 
work | have this as an argument and back it up with especially fine samples 
of the pressman’s work, which I always carry. 

2. Never call on prospects without your sample-case, and be familiar 
with every sample that you carry. 

I recently landed an order for 300,000 two-color circulars through the 
peculiar fold of a circular which | carried. The buyer was looking for 
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just such a stunt, and although I was underbid on the printing he gave 
me the job on the strength of my having furnished the idea. 

] have become acquainted with several buyers in large manufacturing 
establishments in this way, and every printing salesman knows the value 
of getting acquainted. 

3. Be particular about your personal appearance, always polite and 
always cheerful. Unkempt clothing and soiled linen leave a bad impres- 
sion with a prospect. You must reflect the quality of your goods, then 
you can consistently argue this point. 

In many places your cards, and you should never be without a supply 
of these, are conveyed to the buyers by information clerks or office help. 
To them state your mission quietly and respectfully, tender your card, 
and if the buyer is not in ask to have it placed on his desk. ‘‘ Pleases” and 
‘thank yous,”’ not overdone, may be the means of getting a hearing on the 
next trip. A buyer very often can tell what kind of a man you are by 
the attitude of the one who hands in your card. 

4. Don’t call on prospects without knowing something of the nature 
of their business. A buyer may, as | have learned, ask your opinion of 
the best method of showing off his goods, and it is rather embarrassing to 
have to ask what his goods are. I have experienced the humiliation of 
soliciting for printing in the offices of another printing concern. 

5. Your first words to a buyer should be interrogative. If he is not 
in the market for printing of any kind, ask if you may leave your card and 
state that you would like to figure on his next order. If the buyer is con- 
genial and you want to know what kind of printing he gives out, ask if he 
issues any advertising matter or catalogues. If so, find out when he 
expects to be in the market again for such work and keep a memorandum 
of. this. 

6. Don’t criticize the work of a competitive firm unless your opinion 
is asked; then give it fully, freely and constructively. If the work is good, 
commend it, if bad, tell why it is bad, and how it could be improved. 

7. Take an interest in your prospect’s business. ‘That is, if you have 
gotten on a friendly footing with a buyer it is policy to learn something 
about his goods, his advertising methods and also the methods of his 
competitors. 

One of my best prospects is a large candy manufacturer. My first 
two calls were very formal — simply handing in my card and stating that 
I would like to get a chance to figure on his work. On my next call he 
showed me a job of colorwork which he was very enthusiastic over. It 
was an excellent piece of work and I praised it very highly, incidentally 
stating that we made a specialty of that class of work, having in our 





zl 











= 


STV ULUTUVNNNQQQQQ0NN000000000UTTUOOOUUAOOOOOOOOSOOOGGOOOGOOEOOTEOTUAUUUUOGOUGROGOGOOOGOOACUOOEOEETEOAAOUUEEOOOOOGEOOAAOEAOUAO AAA 


a 


Ir: 














THE INLAND PRINTER 
SU UUUUUIULLLLLLLLLLLLLLLLLLPLLLLLCLLLoL ecco cece eee CCC co eee 


s 





Ez 


= 





employ one of the best pressmen in the business. I stated that I would 
guarantee a product equal to the one in question and perhaps could give 
him better prices on that kind of work. 

Then I made it my business to learn something about his business. 
I gathered up a few circulars from some of his competitors and after 
studying them was able, on my next trip, to talk quite intelligently about 
the various methods of advertising candy and illustrating it. Result — he 
now has my quotations on a long run of colorwork. 

8. Don’t make rash promises about delivering work at a specified 
time unless you are sure that it can be done. Sometimes unforeseen diffi- 
culties turn up which delay the work and then the only recourse is an 
honest explanation. 

Please remember, dear reader, I am only a beginner. These “rules 
of conduct’’ may sound childlike to an experienced salesman, but if they 
are I know no differently. 

Next month I will tell of the system I devised for following up pros- 
pects, and of some of the experiences I have had in calling on them. 





A Short Sermon to the Country Editor 


By HARRY PRESSFIELD 





HE greatest opportunity afforded to any man in this day 

and generation lies before the country editor. It is given 

to few men to leave an impress on those who shall succeed 

them, but to all men is given the privilege to stamp their 

ideas and project their opinions upon their fellows. To 

no man is that privilege so great as the editor in the smaller 
towns and cities of the country. 

The physician comes into contact with a certain phase of human 
nature; the lawyer the same. The mission of the preacher is indeed won- 
derful and influential, but the country editor’s sphere of influence goes 
beyond all these men and he touches human nature in all its phases. He 
sees the many-sided characteristics of humanity. The lights and shadows 
of life flit before him as a kaleidoscopic panorama. And they are ready 
to listen to his message. He can command an audience if he will only 
speak. 

What an opportunity! The hope of the republic lies in the open 
places, the small towns and cities. The cities do not think. They 
reflect the opinions to which the country has given shape and thought. 




















oceeedl 
oe 
Coal 
aaa 
wee 
woe 
cee 
ome 
eee 
eee 
eames 
temo 
ee 
mo 
eet 
nomen 
ee 
Seemed 
a 
es 
roan 
cen 
er 
Cael 
roses 
nee 
a 
nae 
Seated 
oe 
<e 
rere 
we 
corer 
semen 
em 
Semel 
sane 
Sel 
see 
Seed 
ee 
see 
cree 
ee 
roneeen 
een 
nee 
eee 
omnes 
mere: 
oad 
womens 
ene 
os 
eral 
omer 
ome 
em 
Seed 
eee 
Seal 
al 
em 
eaten 
Reee 
ee 
nee 
ee 
een 
comme 
em 
ee 
eel 
Seat 
oe 
os 
omnes 
ee 
ree 
tee 
eee 
leat 
aeeal 
woe 
nee 
ere 
eae 
meee 
Socal 
oes 
ee 
S oamaed 
Camel 
casa 
owns 
eel 
ee 
ame 
deel 
eed 
meee 
Saieenel 
Sethe 
nee 
acre 
Ceoetenl 
ee 
ae 
nee 
ee 
onsen 
ne 
ie 
momen 
eres 
ene 
crema 
Ccnendl 
eee 
Canal 
ed 
oem 
oeneel 
Soa 
— 
nme 
eee 
es 
eee 
mene 
me 
mal 





SUVUUUUUUUUUUUYAQQQNOUUUUUUUANGQQNEUUOUGUAGQAQUUEUOOUOGGAOORUEEOUUGAOOQAOEOOUGGOOOOUEEEOUOOUGGOOOOOOOUOOAOORNOOOUGOOGOAEUOUOGGAOOUEOOUGOGOOOUOOOUOGOUOOONONOOGGOOOOOOREAOOGOSSQAOOOOGGOOOOOOUUOGOOOALOOUGEUEI 


FOUUUOTUOAUAYNQNQQQQQEQNOOUTOOOOUOOOOOQOOOAOAOUOEEEOUAUAGOQOGGOREEEEEOEUOOGUGOGOOAOEEEEEETEEOUAEENAAGAAAAA TA 


= 














THE INLAND PRINTER 
TTT 








r 


Le 





Are you, as a country editor, going to be silent in such a place as this? 
The moral and civic ideals that are fostered and developed in the country 
editorial office, backed by a sturdy, untrammeled constituency, must be 
strong enough to overcome the influence of the great centers of population 
—always the danger places in our social, political and economic life— 
or we decline. 

Country Editor! You are living in the greatest day of this republic. 
There are great parts being played on the arena of current history. Stir 
up the gift of God that is within thee and resolve that in all this you will 
play the part of a man, that when your work has finished and they lay 
you to rest with your fathers in the little city of the dead just beyond 
the town, you have left your impress on your generation—you can 
influence no other—and that you have done your best to lift up the 
ideals of all that is honorable and pure and lovely and of good report. 
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The Old and the New 


By AN OLD- TIMER 





OST progressive young men would call me an old fogy, 


MI and they would be justified in doing so with regard to some 


things, though a good deal could be said on the other side 
also. Old fogy is, like many other terms, used vaguely, 
so that it seldom conveys exactly the same idea to two 
minds. It always means one who is so obstinately conser- 
vative or old-fashioned as to appear odd; but the line can never be drawn, 
and often one who would be unhesitatingly called an old fogy by some 
people will not seem so to others. 

A proofreader once queried something to an author, and, the author 
failing to answer, repeated the query, and wrote with it, ‘“ No one but 
an old fogy would leave this as it is.” To which the author replied, 
“T am an old fogy, and this is an old fogy’s book.’”’ Not everybody 
is ashamed of being an old fogy. Thackeray rather gloried in it. 

I am strongly conservative in some matters and strongly in favor of 
radical change in others. When any practice is as good as it can be, 
why change it? When any practice can be decidedly bettered, why not 
change it? Innumerable cases are debatable, and many are indeter- 
minable. 

But this is not written for inquiry as to what constitutes an old fogy. 
I wish simply to discuss some of the things with relation to which | 
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might reasonably be so classed, but which seem to me clearly questionable. 
They are largely questions of efficiency and economy, matters in which 
the old methods have been displaced and some of the new ones may still 
be improved. 

Forty years ago I was foreman and proofreader of the bookroom of 
a large jobbing establishment in New York. All time hands worked a 
full ten hours each day, without recording their time. At that time 
few printers had to make such record. We had much more freedom of 
action than workers now have, and we had faithful workers too, without 
espionage. 

Twelve years later I left printing-office work, and seldom entered an 
office until recently I tried to come back 4s a printer’s proofreader. 
On reporting ready for work my first surprise came in the kind of work 
given to me, which was very different from what I had expected. I was 
to read first proofs, and had supposed that my work was to be final read- 
ing. First reading can not be profitably done by poor workers, and is 
no less important or dignified than any other; but many excellent final 
readers are not good at first reading, for various reasons. Real first- 
class ones are scarce. 

Copy was read by boys, of whom there were four, supposably con- 
venient for calling when wanted, not placed individually as any one 
proofreader’s copyholder. Here was something new indeed — the proof- 
reader on taking a new piece of work having to hunt up a boy and 
request him to read it! Of course this arrangement was devised as an 
economy, to avoid having the boys doing nothing for long spells, and to 
have only four where otherwise there must have been six or seven. Does 
not this suggest the question whether it pays to conserve the time of boys 
at the expense of wasting that of men? 

It was somewhat striking to find the use of a pencil prescribed instead 
of ink for marking proofs; but this is not so uncommon as | had thought. 
Pencil marks seem very foolish to me. Another demand was that a con- 
necting line be made to each mark in the margin. These were directly 
contrary to what had been thought universal. But such things must 
always be matters of personal choice by those in authority. 

One feature of the place was so repulsive to me that I could not judge 
it fairly except as a personal matter, and my only recourse was to refuse 
to work under such conditions. Ordinarily any worker would be silly 
to leave a good place for such a reason, and probably it was foolish for 
me to do so. My only excuse for mentioning it lies in the hope that 
employers may find some way to make a better adjustment of time. This 
was purely a time question. 
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The working day was necessarily very long, for the week was only 
five days, no work being done on Saturdays. I understood this before 
beginning, but, unfortunately, was not definitely informed of various 
requirements. It may not be amiss to suggest that men should be told 
exactly what is required when they are engaged. I knew the time for 
beginning, but nothing more. The day was stated as 7:25 to 12:10 and 
1 to 5:40, but would more truly have been called for me 7:15 to 12:20 
and 12:50 to 5:50, because of certain demands that made that strictly 
working time. 

Actual employment every minute of the working day is no more than 
employers are entitled to, and it is only just that employees be required 
to begin actual work promptly and keep busy until the last minute. And 
these employers were not inimical to the welfare of their workers; on the 
contrary, their interest in workers’ welfare was the cause of some condi- 
tions that did not please me personally, but which I can not positively 
condemn, though I question their justice. 

There is an immense locker and lavatory room on the first floor, and 
every employee must place in his locker whatever he is not to wear at his 
work. I had to walk about 500 feet to and from my locker and then go 
to the ninth floor (by elevator ), where I had to record my time on a card 
by a turn of a crank on a clock-like machine in a corridor, then to a desk 
in the room where | got a card stamped with beginning time, then to my 
desk, ready to begin work when a gong struck. I tried hard to overcome 
my repugnance to such demands, but could not. 





FEALTY 


I owe allegiance to myself; 
My place in destiny 

Is proved in that I am, 
And I to this owe fealty. 


My time and toil I sell, and | 
My part right well fulfl: 

I give to all their due, yet claim 
I am a freeman still. 


I trade my work for means to live, 
But what is life to me 

If for that means I bend to earth 
My soul all beggarly. 
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The Militant 


’Rasslin’ with brother Ben, that’s how | bumped my head, 
"N Betty put the plaster on, ’n goodness, how it bled. 

Betty she was ‘sprised at me to play with little boys 

So rough an’ rude when | got lots of pretty dolls and toys. 


"M sure I| don’t see why the little girls are always wrong 
when they 

Have good times like the little boys, but that’s the very way 

That Betty talks, as if 1 must just stick around right so 

"N when the kids all play baseball of course / musn’t go 


Because no lady runs about or musses up her clothes, 
But I’m no lady, least not yet—sometime I'll be I ‘spose. 
"N when I am a lady, 'n have a little girl, 

I won't mind or scold when she gets her hair out of curl. 


What are my arms and legs made for but just to climb and 
run? 

I don’t see why | musn’t, why only boys have fun — 

Say, | can run much faster than the little boy next door, 

I raced him climbin’ up our tree, that’s how my clothes got 
tore. 


The little boy next door he says he musn’t play too long, 
Because his heart is very weak and so he isn’t strong 
Like me, for when we raced one day he got a offul fall, 
He only cried a little bit, | let him nurse my doll. 


He loves to nurse the dolly. But goodness how I| wish 
My papa’d take me with him to camp and hunt and fish. 
But mama smiles, and then she sighs she certainly can not see 
Where | get such procliv’ties that’r croppin’ out in me. 


C. H. McQ. 
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THIS month will witness the twenty-seventh 

- nual convention of the United Typothetz at 
ew Orleans. It is the first gathering under the 
12w name which recognizes the amalgamation 
‘ith the Ben Franklin Club of America. The 
r ace— New Orleans—and the questions bound 
» arise incidental to the amalgamation problem 


: most insure a good attendance. It is of some 
‘ aportance to the craft that there should be one 
itional employers’ organization. The organized 
mployers of the country have said so, and their 
oinions should be held in sufficient respect to pre- 
vent personal feeling or small-bore pride from 
iterfering with a fruition of their hopes. If the 
celegates will but act independently and fearlessly, 
they can make history that will bear fruit — and 
read well. 


rn ~ 
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“ COSTING” is what they call it in Great Bri- 
tain, and the “ costers” are making progress. In 
addition to agitation meetings and the distribu- 
tion of pertinent printed matter, the leading trade 
educational institution of the United Kingdom has 
taken cognizance of the movement in a practical 
manner. This association rejoices in the some- 
what archaic and clumsy title of “The City and 
Guilds of London Institute,” but the centuries-old 
savor of its name does not prevent the Institute 
from exploiting a good thing when opportunity 
offers. It recently revised its syllabus— pet 
phrase of ye English printer — on typography and 
it evidently gave the cost-finding experts full 
swing, for under “ general management” we find 
the Institute treats of the following subjects: 
Principles of estimating; hour costs of labor, 
including all expenses; material costs and per- 
centages for handling and overhead expenses; 
methods of cost-finding —time sheets, cost sheets, 
analysis sheets and bookkeeping, hour costs and 
percentages; weekly cost of production and value 
of output. 

The significance of the Institute’s activity is 
that technical schools are likely to follow its lead, 
and soon journeymen, and especially apprentices, 
will be acquiring useful information about the 
business end of the trade with their technical 
instruction. 

1-5 





To reap the full benefit of the cost agitation, it 
would appear to be important that the wage- 
earners should know what it all means. Recently 
Omaha Typographical Union held a meeting at 
which addresses were made on the subject. The 
mere listening to speeches might be a perfunctory 
affair. But the leading members of the union 
averred it was a really interesting and informing 
session, and that a journeyman’s trade education 
was not complete if he did not possess a general 
knowledge of the cost problem. 





A Crime in Too Low Prices. 


Because of the pepper that is in it, and because 
that ingredient is a companion for the salt of the 
earth, we give editorial prominence to a note sup- 
plied by R. O. Vandercook, who writes, as he works 
and thinks, under high pressure: 

“Have you ever thought that there is an ele- 
ment of crime when you quote a price for your 
services below the cost of production or a price 
that does not permit you a living profit? 

“You will admit that it is a crime to roba 
workingman of his just wages. It is a crime to do 
anything to any individual that will pauperize him 
and those dependent upon him. 

“When you quote a price too low merely to 
keep another fellow out of his legitimate earnings, 
you not only wrong those dependent upon you but 
you do damage to all who are in the same line of 
work with you. Any act that intentionally dam- 
ages another individual has an element of crime 
in it. 

“Tt is criminally careless for you not to know 
your costs of production.” 





Passing a Proof. 


Technical disputes in court are as often 
decided unjustly as justly. A case was recently 
tried by Assistant Registrar Tattershall in Lon- 
don, according to our contemporary, the British 
and Colonial Printer and Stationer, that illus- 
trates this point. The Farringdon Press sued a 
firm of tobacconists, Lyons & Sons, for the price of 
a job of circulars. There was a misprint in the 
quotations in the price-list in this job which 
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showed the firm to be charging more for fifty 
cigarettes than for one hundred of the same kind. 
There were other errors, departures from copy. 
The customer had passed two proofs as correct. 
The court held that as the customer had passed 
the proof he alone was responsible and should pay. 
This is not the established practice in America. 
A printer undertakes to make the printing accord- 
ing to the copy. The proof is submitted to the 
customer for style and general get-up. Depar- 
tures from copy are on the printer. The customer 
is not called upon to read his stuff with a copy- 
holder to see if it is correct. If there is any doubt 
on any points the printer makes a special inquiry. 
The principle involved is a very vital one and our 
esteemed friend the assistant registrar is in wrong 
on this proposition, if the records are as stated. 





The Toledo Exposition. 


Though the Ohio Federation of Printers can 
claim the honor of assembling the greatest display 
of printing-office machinery and material exhibited 
in the United States, yet in an important sense 
the exposition was a failure. It is a low estimate 
to say that the exhibitors expended upward of 
seventy-five thousand dollars in making the expo- 
sition what it was. Their interest was stimulated 
by the success of the meeting at Cincinnati in 
October, 1912, and the unexpectedly pleasing 
result of the New York show last April, seconded 
by the wonderfully efficient advertising campaign 
of the promoters of the Toledo affair. 

The weather was unpropitious and it was a 
blunder to close the exposition while meetings 
were being conducted during the first two days. 
It was worse than a blunder to use all the mechan- 
ism of persuasion to induce the visitors to devote 
one whole day to sightseeing, and another day 
to picknicking of the ordinary variety. Though 
unconscious, mayhap, on the part of the program 
makers, it was the sublimity of gall to use the 
exhibitors’ money for the purpose of diverting 
elusive prospects from the exposition building to 
automobile factories and a Lake Erie pleasure 
island. If we make allowance for all the untoward 
circumstances with which the management had to 
contend, the principal cause of failure from an 
exhibitor’s viewpoint is that there was not a suffi- 
ciently large attendance of buying printers. Mr. 
Vortriede and his colleagues probably secured a 
large percentage of the possible attendants, but, 
as we feared, there is not the printing population 
within reasonable traveling distance of Toledo to 
justify such an elaborate display. Few are the 
commercial printers who enjoy near-monopoly 
profits, and only a small proportion can afford to 
desert their business and make expensive trips. 
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We have never been enthusiastic about the 
results of such expositions. Recent events, how- 
ever, have convinced us that in a great printing 
center like New York there is an opportunity for 
a successful exhibit of machinery and its concomi- 
tants. But it must be an exposition of machinery 
and not combined. with an elaborate technical or 
business educational effort. This was so mani- 
fest at Toledo that a gathering of representative 
printers of Ohio and Michigan (including some 
of the promoters of the Toledo exposition) con- 
demned the practice of holding educational and 
mechanical displays jointly. These representa- 
tive printers did not stop at that. They even went 
so far as to request producers and sellers of 
machinery not to make displays in future at cost 
congresses and the like. It seems to us that the 
conclusion is an eminently sensible one, and we 
trust those interested in other conventions and 
cost congresses as well as the manufacturers will 
in practice follow the precepts of the gentlemen 
who met at Toledo. 

If the exposition there results in staying what 
was rapidly becoming an expensive abuse, a 
reform will have been accomplished that will 
quickly recoup exhibitors for losses that may 
accrue from the Toledo exposition, which was, in 
all respects but one, the greatest affair of its kind. 





On the Street.” 


“On the Street” is the title of a series of 
articles beginning in this issue. The author is a 
young printer. His name is suppressed and a pen 
name substituted for obvious reasons. He is on 
the street now as a salesman. His instructions 
from THE INLAND PRINTER editorial department 
are to report as far as possible just what occurs in 
his daily work — his failures and mistakes as well 
as his successes. This record, of course, to be so 
handled as to be without prejudice to the firm he 
represents. In the introductory chapter “ William 
Earnest,” to quote his pen name, is so earnest that 
he begins to give advice before he has shown us 
the value or merit of that advice. What he no 
doubt means to say to the reader is that the prin- 
ciples he advises are the principles he has sug- 
gested to himself, a sort of “Says I to myself 
says I.” William also makes the mistake of telling 
a prospective customer that he can possibly make 
better prices than the printer the customer has 
been patronizing. That is a mistake, William. 


Remember Owen’s motto, “ Anybody can cut the 


price, but it takes brains to make a better job.” 
Fra Elbertus swiped this quotation once and put 
his name to it, but Owen wrote it, and Owen was 
a business philosopher who made business a suc- 
cess off his own bat. Sell printing on its own 
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merits and not on the defects of others. THE 
{INLAND PRINTER has thus taken a hand at criti- 
cizing William in his peregrinations. It hopes 
William will stick a little more closely to the diary 
habit and not ramble off into the mazes of specu- 
lative philosophy. Interested readers of William 
:vill do themselves, the trade and William, and inci- 
centally THE INLAND PRINTER, a service by taking 
« hand in criticizing William. We turn William 
}oose on the selling game and invite all friends of 
¢ood business to sharpen their little axes and start 
efter William. It will do William good and make 
lis work more interesting. Who will be the first 
t» take a crack at William? 





The Printing Salesman Problem. 


An opportunity for considerable discussion 
which would undoubtedly prove of great value is 
cpened in one of the leading articles of this issue. 
Under the title “The Printing Salesman Prob- 
lem” appears an argument which very strongly 
favors the “real salesman” in preference to the 
practical printer. Salesmanship is admittedly a 
profession of itself. Any one can sell a man some- 
thing he wants, but it requires a great deal more 
than a mere knowledge of the goods to persuade a 
man to buy something he does not want—or 
rather does not know he wants. At the same time 


it must also be acknowledged that the salesman 
who has a practical knowledge of the manufacture 
of the goods he is selling has far more at his com- 
mand with which to persuade his prospective cus- 


tomer. Many men prefer to enter the factory, 
even if only for a short time, before going out to 
sell, and many concerns insist upon their sales- 
men spending some time, either in the factory or 
in classes, studying the goods they are to sell. 

There can be no doubt but that an experienced 
salesman can, by applying himself to the task, 
gain sufficient knowledge of any article to enable 
him to talk in a convincing manner about it. On 
the other hand, the man who has devoted years to 
the working end of any business, and who has 
studied the processes, methods of production, as 
well as the cost of production in the various 
departments, could, by giving the necessary effort, 
develop the qualities that go to make a finished 
salesman. 

Selling printing is selling service rather than 
merchandise; and selling service requires a broad 
knowledge of the service in order to give the pros- 
pective customer advice regarding the adaptation 
of it to his business. No two jobs of printing are 
alike. Each job requires an entirely different 
treatment, and the seller is frequently called upon 
to give considerable advice regarding the design, 
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stock, make-up, half-tones, etc., best suited to the 
particular job in hand, and surely the practical 
man, the one who has a thorough knowledge of 
the working end of the business, should be best 
fitted to give that advice. The ideal for a print- 
ing salesman would without question be the man 
who has served time in the various departments, 
studying each department and the relation of one 
department to another, and who has supplemented 
this practical training with a study of the various 
methods of publicity and advertising as well as the 
principles of salesmanship. 

While we do not question the fact that the 
method employed in the article mentioned has 
proved successful, we do believe that there is an 
opportunity, as before stated, for valuable discus- 
sion on the subject. What have our readers to say 
on the question? 





A New Remedy for Lead-Poisoning. 


Prof. Sir Thomas Oliver has been conducting 
a series of experiments on a new method of elim- 
inating lead-poisoning. A report of his findings is 
recorded in a recent issue of the London Lancet, 
according to the British and Colonial Printer and 
Stationer. The inventor of the process is a chem- 
ist, Mr. T. Maltby Clague, of Newcastle. 

The lead by this new method is actually with- 
drawn from the body by electrical means, and 
what is still more important the method can be 
effectively employed, it is claimed, to prevent the 
lead-poisoning in persons employed in occupations 
in which lead processes are used. Some of the 
white lead manufacturers in Newcastle have 
allowed the treatment to be put to a practical test 
upon their workmen. Mr. Clague fitted up an 
electrical installation in the factories, and 
arranged a series of arm and leg baths whereby 
several workmen who suffered could have the 
bath at the same time. The bath was given for 
half an hour daily on every second day, the posi- 
tive pole of a battery being placed in a foot bath, 
and the negative in an arm bath. Fourteen men 
with marked symptoms of lead-poisoning were 
treated, and not only did the symptoms decrease 
in severity and the patients improve in health, but 
lead was found in the bath water. Another fea- 
ture was that in most instances where lead was 
found in the water passed before submitting the 
workmen to the double electrical bath treatment, 
less lead was found in the water passed after the 
bath. If this treatment proves the success that it 
is claimed to be, a great boon will be conferred, 
not only on sufferers in the printing trade, but 
also on those workers who have to deal with lead 
in any of its forms in their daily occupations. 
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OLD-TIME MEMORIES. 
Photograph by R. R. Sallows, Goderich, Canada. 
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“Scientific Accuracy”’ and Color. 
‘o the Editor: CINCINNATI, OHIO, Sept. 12, 1913. 

Sometimes a man of theoretical rather than much prac- 

ical experience will be ambitious to become known as an 
uthority in some profession that he may fancy, and he will 
ecome afflicted with the bug of “ scientific accuracy ” and 
rill proceed to reduce to “exact” formulas and definite 
gures that which is variable and not properly subject to 
nflexible rules. While a literary knowledge of a subject 
aay be a good thing, it seldom qualifies a man to teach the 
oractical side of a subject. 

For some years past there have been a number of 
writers upon the subject of color as applied to printing, 
and with few exceptions the “ scientific accuracy ”’ bug has 
got in its work, and they have tried to reduce harmony of 
colors to fixed formulas from “ precise data.” This ten- 
dency is called to mind by an article in THE INLAND 
PRINTER for September, 1913, in which the writer leads off 
with: 

“The academic study of color phenomena and the 
analysis of color and pigmentation with a view to making 
its application with scientific accuracy have a tendency to 
become confused in the mind of the average reader, etc.” 

Of course! Why not? The effect upon the average 
reader is generally “confusion worse confounded.” It is 
but natural that the many readers should be confused by a 
kind of instruction that doesn’t instruct. 

When a man uses colors at all, his object should be to 
obtain a harmony, and not merely a mathematical result. 
That being so, then any rules which are intended to accom- 
plish that result should be as brief, simple, and direct as 
language can make them. If, instead, mathematically exact 
rules are furnished, hedged in by scientific pretensions, 
then the confusion of the reader will be complete. 

The writer in the September INLAND quotes the defini- 
tion of the word value from Mr. Andrews’ “ Scientific 
Color in Practical Printing,” taken from the Century 
Dictionary, as follows: 

“ Value — In painting and the allied arts, relation of an 
object, part or atmospheric plane of a picture to others, 
with reference to light and shade, the idea of hue being 
abstracted.” 

If Mr. Andrews had given the explanatory part of this 
same definition it would readily be seen that his interpreta- 
tion of the word value is not at all within the meaning of 
the definition. The balance of the definition is as follows: 

“Thus a picture in which the values are correct is one 
in which the distribution and interdependence of the light 
and dark parts correspond to nature, and particularly pre- 
serve the correct rendering of different distances from the 
observer; while a detail in a picture which is out of value 
is one which is too light or too dark in tone for the atmos- 


Vhile our columns are always open for the discussion of any relevant subject, we do not necessarily indorse the opinions of contributors. 
nonymous letters will not be noticed; therefore correspondents will please give their names—not 
guarantee of good faith. All letters of more than one thousand words will be subject to revision. 
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pheric plane which it should occupy, or the proper render- 
ing of its relations to other objects in the same plane.” 

This definition of value as applied to the arts is the only 
one that is worth while. 

The other meaning which Mr. Andrews and others seek 
to establish is only a mathematical effort to justify the 
“ scientific accuracy ” idea, which in my judgment has no 
artistic or practical value to printers. 

But when it comes to the building and operation of a 
printing-press, the construction of a type casting and set- 
ting machine, the making of printing types and materials, 
then scientific accuracy comes into play for all there is in 
it, to the most extreme limit of exactness. 

Science doesn’t always fix inflexible rules for that with 
which it has to deal. Fixed rules or formulas may be made 
for things which in themselves are fixed and unchangeable; 
but things which are variable or subject to change can not 
be made subject to inflexible rules. 

Now, color comes under the latter head. It is a variable 
thing. Its quality depends to a great extent upon its sur- 
roundings and the conditions under which it is seen. You 
look at it in the middle of your pressroom and it has one 
appearance; take it over to a window and it undergoes a 
change, due to reflections from objects in its neighborhood, 
to contrast with different colors, or to a different quality 
of light falling upon it. Carry it to a window on the oppo- 
site side of the room and it undergoes another change, due 
again to a change in the color of neighboring objects, or to 
the quality of the light falling upon it; this time it may be 
the light from the blue sky, which will make the color 
appear colder. Now, while these changes are taking place 
in the quality of the color, it will also appear several 
degrees lighter or deeper in tone, according to the angle 
from which it is viewed or in contrast to different objects 
in different parts of the room. 

In view of these plain truths the reader can readily see 
the folly of trying to establish an arbitrary percentage plan 
in dealing with color. The idea of a color (red for 
instance) having a ten per cent value or a fifty per cent 
value on its own account is simply ridiculous. 

Color is the spirit of light, a free and variable thing — 
an illusion and not a material fact — and of all the beauti- 
ful things in nature, it is the most subtly elusive. Being 
of a spiritual nature it can not be shackled by material 
rules of “ scientific accuracy.” 

Any rules which may be formulated for the purpose of 
obtaining harmony of colors must of necessity be flexible 
to meet the ever-changing appearance of color itself. The 
writer recognized this necessity over twenty years ago in 
planning the Color Printer, and then formulated some sim- 
ple rules for obtaining harmony of colors based upon this 
idea of flexibility, with a simple circular diagram showing 
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the colors of the solar spectrum as a practical foundation. 
In all the matter upon the subject of color, published for 
printers since that time, I have never found one good rea- 
son for changing my belief in the correctness of the princi- 
ples there stated. To-day I would probably make some 
modifications in the matter, but only in the direction of a 
greater simplicity, because I am not a believer in the use 
of superfluous words in rules that are intended to help 
others. 

In THE INLAND PRINTER for June, 1910, Mr. Andrews 
shows some tables of color values in the form of different 
diagrams upon a blue-gray background. Now, any man 
who really understands color, ought to know that to get 
the actual value of a color both in hue and tone, it should 
be seen upon an absolutely neutral gray background of 
about half-tone strength. Then, a color would not be 
unduly influenced by either contrast of color or contrast of 
tone with the background. It is really surprising that a 
worshiper at the shrine of “ scientific accuracy ” should 
neglect so important a point where scientific accuracy is 
really necessary. 

In this page of color values all of the colors are thrown 
out of true (out of value) by the blue-gray background 
upon which they are shown. The reds, yellows and greens 
are all made yellower by contrast, and the blues, violets 
and purple-violets are neutralized and become more gray. 
I can well imagine the gentleman saying: “In the three- 
color process it is impossible to always, etc.” But what 
becomes of “scientific accuracy ” if such a flimsy excuse 
is permissible? 

The definition of value given by the Century Dictionary 
applies to a piece of color-printing the same as it does to 
a painting. A color may be out of value in its relation to 
other colors in a printed job because of its being too light 
or too deep to keep its place in the general scheme. It 


may come forward too much in one case, or recede too 
much in the other; and in either case be out of value. In 
such a case it should be modified so that it may have its 
proper value in relation to the other colors in its immedi- 


ate vicinity. If the necessary modification can not be 
gauged by the eye, then the printer should quit and try 
something that can be handled through fixed rules, like 
weighing out groceries or measuring potatoes. But don’t 
try to gauge your color through the application of any ten 
per cent value or thirty-three and one-third per cent value, 
for it will be a waste of time. 

In conclusion, I will consider it a special favor if any 
reader of this magazine will send me a copy of any job of 
color-printing produced any time during the past three 
years through the aid of Mr. Andrews’ scientifically accu- 
rate percentage plan of color values. 


Yours very truly, J. F, EARHART. 





THE TYPES AS THEY SLIP. 

“Cook disengaged; used to about seventy horses.” — 
Liverpool Echo. 

“Wardrobe for sale; 
week.” — Evening News. 

“Afterward the happy couple left for the moneymoon, 
which was spent at Brighton.” — Croydon Advertiser. 

“A Maidenhead fruiterer set a duck on hen eggs, from 
which eleven ducklings were hatched.” — Newbury Eve- 
ning News. 

“Dredging operations have been temporarily suspended, 
as the Canton River has gone over to Hong Kong for 
repairs.” — South China Morning Post. 


good position; rents 14s per 


THE INLAND PRINTER 


Compiled for THE INLAND PRINTER. 


INCIDENTS IN FOREIGN GRAPHIC CIRCLES. 
BY OUR SPECIAL CORRESPONDENT. 
GREAT BRITAIN. 

BERNARD QUARITCH, the well-known London dealer in 
rare books and a striking international figure, is dead. 

THE fifth international printing and kindred trades 
exposition at Agricultural Hall, London, will be held May 
13 to 30, 1914. 

BEGINNING with September 1, the electrotyping and 
stereotyping houses of London raised their prices for many 
classes of work. 

IN a large number of cities in the Kingdom, through 
negotiations between the masters and the unions, increases 
in wage have been obtained by various classes of printery 
workpeople. 

RAPHAEL Tuck & Sons, Ltd., the well-known fine art 
publishers, at London, have received a royal warrant of 
appointment to his majesty the Emperor of Germany and 
King of Prussia, which is a unique honor, as it is under- 
stood to be the only warrant granted to an art publishing 
concern outside the German empire. 

CyriL J. DAVENPORT, F.S. A., superintendent of book- 
binding in the British Museum, has just retired, after 
twenty-five years’ service, at the age of sixty-five. He is 
one of the greatest living authorities on bindings, and has 
written some standard works on the subject, on which he 
has also frequently lectured. 

THE house of Geo. Newnes, Ltd., printers, at London, 
has enjoyed a more than usual half year’s business profits 
(an increase of £32,000 or $155,680). Recognizing that 
their employees have had something to do with their suc- 
cess, the company has set aside £2,000 for distribution 
among them as a special bonus; even the women engaged 
in cleaning were included. 


GERMANY. 

THE German government printing-office earned a sur- 
plus of 563,000 marks ($133,994) during 1912. 

For stealing a copy of a morning paper at Kénigsberg 
in Prussia, a poor fellow, who had taken it to consult the 
“help wanted ” columns, was condemned to three weeks’ 
imprisonment. 

THE Bishop of Treves now asserts that he has the right 
of making rules for the Catholic trade unions of his diocese, 
and also lays claim to the sole right to decide upon policies 
of action in cases of labor troubles. 

THE Neueste Nachrichten, of Leipsic, has a 96-page 
rotary press, and has just placed an order for two more. 
Before their installation these will be placed on view at the 
great graphic-arts exposition to be held at Leipsic next 
year. 

THERE are in Germany sixty-five printing-offices that 
have each one hundred or more employees. A recently pub- 
lished list is headed by the August Scherl Company, Ltd., 
Berlin, with 528 employees, followed by Ullstein & Co., 
Berlin, with 468, and Rudolf Mosse, Berlin, with 427. 

THE demand for fir wood for papermaking is so great 
in Germany that the supplies coming from Russia have 
been increased in price about thirty-three per cent. The 
amount of Russian wood offered for sale has diminished 
so much that greater attention has been directed to possible 
sources of supply in southern Germany. 

AN exposition of posters was held in the Bremen Art 
Institute, from August 31 to September 21, under the 
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auspices of the Association of Poster Collectors, the Art 
Society, the Museum of Industry and the German Crafts’ 
Association. In addition to a large collection of posters 
owned by the Germanic Museum at Nuremberg, many pri- 
vate collections were placed on view. 

AN instructive treatise on pasting substances (under 
the title of “ Die Klebstoffe’’) has been published by K. G. 
Junge, Drucktechnischer Verlag, of Dresden-Niedersedlitz. 

t is a fifty-page pamphlet and is priced at 1 mark (25 
.ents). Recipes for all sorts of pastes and gums are given, 
«nd their properties and uses described. For any binder 
«ble to read German it should prove a desirable acquisition. 

SOMEBODY has counted words in the German language 
:nd finds that, proportionately to twenty million syllables 

yunted, these are the twenty most used words, together 

ith their frequency of use: Die, 358,526; der, 354,526; 

nd, 320,985; zu, 258,584; in, 214,308; ein, 153,095; an, 

45,968; den, 141,512; auf, 127,349; das, 127,137; von, 

18,088; nicht, 115,842; mit, 109,985; dem, 103,691; des, 
93,171; aus, 102,961; sie, 102,212; ist, 96,973; so, 96,873; 
ich, 92,995. A similar extensive count of English words 

‘ould be interesting. 

FRANCE, 


THE G. Peignot et fils typefoundry, at Paris, announces 
hat this month it will add a department of mechanical 
composition, which will supply exclusively to printers. 

AFTER being out on strike over three months the com- 
positors in Versailles have returned to work, the employ- 
ers having granted a raise to 80 centimes per hour, which 
is to be attained step-wise by July 1, 1914. 

THE French Linotype Company, which has been sub- 
sidiary to the Linotype and Machinery Company, Ltd., of 
London, has now become an independent concern, under the 
same management as before, that of H. C. Higgs. 


J. N. Monroca, a French pioneer in the art of zincog- 
raphy and who did much toward perfecting it, died recently 
in Paris, at the age of ninety-one. His establishment, which 
has considerable esteem in Paris, will be continued by a 
son and a nephew. 

THE customs, harbor and municipal departments of 
Marseilles have resolved, following the lead of the refriger- 
ated freight transport companies, to supplant, in verbal 
reckonings, the words “ soixante-dix ” (70) by “ septante,” 
“ quatre-vingts”’ (80) by “ octante,” “ quatre-vingt-dix ” 
(90) by “nonante.” These shorter forms already have 
some vogue in Belgium. And thus the simplification of 
language proceeds. 

AT a recent book auction two books bound in human 
skins (of females) were placed under the hammer. One 
had the title, “ Bien qu’on dit des Femmes ” (“ Good Things 
That Are Said About Women ”), with the subtitle in Latin, 
“Hic liber de feminis ut viris amabilior esset femineam 
cutem induit. Testibus his: Edmond Crozet, F. Raymond, 
A. Michard ” (“ That this book about women may be more 
attractive to men, it was covered by a feminine skin. Wit- 
nesses: E. Crozet, ete.’’). The other book, bound with the 
skin of a negress, is a copy of Anacreon’s poems translated 
into French and published in 1885. 


RUSSIA. 

THE Riga Rundschau is authority for the statement 
that the compositors of the Neue Morgenblatt at Lodz 
struck because their demand for passes to the theater were 
denied. 

THE situation of printers in Russian Poland is very 
bad. There was a union of printers at Lodz, but it could 


not survive the pestering of the police department. The 
average compositor’s earnings are but $5 a week. A large 
number have but one thought, that of saving enough to be 
able to emigrate to North America. 


FIFTY years ago there were published in the entire 
Russian empire but fourteen newspapers. This number 
has now increased to 379 in European Russia and 32 in 
Siberia and Turkestan. There is one daily journal per 
210,000 inhabitants in Siberia, one per 277,000 in Poland, 
one per 278,000 in Caucasia, one per 291,000 in European 
Russia, and one per 1,670,000 in Russian Turkestan. 


THE organized letterpress printers of St. Petersburg 
have managed to publish a journal in defense of their inter- 
ests. In one of the first numbers appears the following: 
“ On September 2 [1912] the trade union held its inaugural 
general meeting. A committee was elected, with Mr. 
Afanasjeff as president. As‘soon as the second meeting of 
this committee was held the secretary was arrested and 
kept in what the police authorities call ‘ preventive con- 
finement.’ The same fate has overtaken his successor; 
and the third was also arrested, but released after eighteen 
hours’ confinement.” The St. Petersburg union of printers 
and kindred trade workers, formed in August of last year, 
now has 1,800 members, of whom 929 are compositors, 202 
bookbinders, 324 feeders and 49 casters and stereotypers; 
it has no pressmen: In the second issue of their journal 
an article under the title of “ Hunger” was published, 
because of which the editor was sentenced to two months’ 
imprisonment. 

AUSTRIA. 


THE Austrian minister of culture and instruction has 
appointed a commission to undertake the work of cata- 
loguing all the incunabula owned in this country. 


THE Neue Wiener Tageblatt gives a lengthy descrip- 
tion of a new method of chartography, in which maps are 
produced from data secured by surveyors’ measurements 
of areas and distances on stereoscopic photographs of the 
territory that is to be charted. The method employs an 
apparatus invented by Captain von Orel, which is called 
a “stereoautograph,” and is an improvement upon a 
“ stereocomparator,” invented by a Herr Pulrich several 
years ago. 

NORWAY. 


THE new edition of the “ Norwegian Commercial Cal- 
endar for 1913-14 ” enumerates 397 printing-offices in Nor- 
way, of which there are 111 in Christiania, 29 in Bergen, 
11 in Trondhjem, and 14 in Stavanger. 


THE city of Christiania has rented the use of thirty 
advertising pillars to the Heralden advertising agency, 
for 26,000 crowns ($6,968) yearly. The form of the pil- 
lars, which are to be erected before next summer, is not 
yet decided upon; a competitive contest of designers is in 
contemplation. 

SWEDEN. 


THE veteran printer, Frederik Nyholm, of Sweden, has 
been presented with a gold medal in acknowledgment of 
the good services he has performed for the local trade 
school. 

THE printing and publishing house of Ivar Haggstrém 
at Stockholm has just celebrated the hundredth anniver- 
sary of its establishment. Its founder, Zacharius Hagg- 
strém, who for many years was president of the Swedish 
Book Publishers’ Association, died in 1869. In 1900 the 
establishment was changed into a corporation. 
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Written for THE INLAND PRINTER. 
THE LITERATURE OF TYPOGRAPHY. 


IX.— HISTORIES OF PRINTING. 
BY HENRY LEWIS BULLEN. 


COMPREHENSIVE history of printing 
in all phases of the subject remains to be 
written. No such book has been printed. 
Typography awaits its Gibbon. Possibly 
some reader of this page may immortalize 
herself or himself by writing “ The Rise 
and Expansion of Printing, the Most 
Beneficial to Mankind of All the Arts.” 
I have provided the title: on with the work! 

Let us take a few steps with the coming historian. We 
all know, of course, that typography was an evolution from 
printing on engraved wooden blocks, and these from books 
written and illuminated by hand. Our historian will 
probably survey the methods by which mankind has at 
various periods endeavored to preserve and transmit its 
history and ideas. The literal meaning of the Greek word 
telegraphy is “to write afar,” and of typography “to 
multiply writing.” Thomas Astle, who wrote “ The Origin 
and Progress of Writing, as well Hieroglyphic as Elemen- 
tary, illustrated by engravings taken from marbles, manu- 
scripts and charters, ancient and modern: Also some 
account of the Origin and Progress of Printing,” London, 
1784, 4to, 260 pages, opens with this sentence: “The 
noblest acquisition of mankind is Speech, and the most 
useful art is Writing. The first eminently distinguishes 
man from the brute creation; the second, from uncivilized 
savages.” We printers are multipliers of writing, which 
is the basis of all civilization. We are the visualizers of 
thought. 


Whence did the wond’rous mystie art arise 

Of painting speech and speaking to the eyes? 
That we by tracing magic lines are taught 
How to embody and to color thought. 





The student of paleography (ancient writing) will do 
well to commence with Astle, which is offered for sale not 
infrequently for about $10. Next I suggest that delight- 
fully interesting though erudite little book, “An Inquiry 
into the Nature and Form of the Books of the Ancients, 
with a History of the Art of Bookbinding, from the times 
of the Greeks and Romans to the present day, interspersed 
with bibliographical references to men and books in all 
ages and countries, illustrated with numerous engravings,” 
by John Andrews Arnett, London, 1837, 12mo, 212 pages, 
price about $2.50. Other good books are: Clodd, “ The 
Story of the Alphabet,” with ninety illustrations, 12mo, 
234 pages, London, George Newnes, Ltd., n. d., compara- 
tively recent, price 50 cents; Hoffman, “ The Beginnings 
of Writing,” illustrated, 16mo, 209 pages, New York, 
D. Appleton & Co., price about $2; and Jermain, “In the 
Path of the Alphabet,” 16mo, 160 pages, Fort Wayne, 
Indiana, William D. Page, 1906, price about $1.50. Joseph 
Fry, “letter-founder, Type Street,’ London, compiled 
“Pantographia, containing accurate copies of all known 
Alphabets in the World,” 1799, 8vo, 320 pages, worth 
about $5, an invaluable book. It gives the source of the 
alphabets it reproduces. The story of the evolution of 
written languages is intensely interesting. Had no such 
struggle occurred there would be no art of printing. 

Perhaps the most important, certainly the most impo- 
sing review of the evolution of writing and of the book 
from the dawn of letters to the invention of printing is 
“Paleographie Universelle: Collection de Fac-simile d’Ecri- 
tures des Tous les Peuples et de Tous les Temps,” 4 vol- 
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umes, Paris, 1841. This great work was issued in the 
spirit of love for printing which markedly characterized 
the whole great family, by Firmin Didot & Brothers. The 
size of the page is 16% by 23 inches, and each volume is 
1% inches thick. [Reflect upon these dimensions.] The 
text is in twenty-two-point modern roman. There are 251 
full-page facsimile engravings in color, many pages con- 
taining several specimens. These facsimiles are the finest 
examples of reproductive work ever executed; and it is 
doubtful if they ever will be equaled, as the method, based 
on a copper engraved keyplate, is very expensive. The 
color-printing is (speaking advisedly) perfect. The text 
of this monument to the fame of the Didot family is by 
J. J. Champollion and his son Aime. J. J. Champollion and 
his brother were the most famous paleographers of their 


Isaiah Thomas, LL.D. 


Master Printer, of Worcester, Mass., Founder and First President (1812- 
1831) of the American Antiquarian Society. Portrait based 
on oil painting of 1818, by Greenwood. 


time. They discovered the key to the centuries-lost mean- 
ings of the Egyptian hieroglyphs, and were authors of the 
first grammar and of the first dictionary of the ancient 
Egyptian language and its three systems of writing. The 
text, therefore, of this vork is in the highest degree 
authoritative. It unfolds majestically the evolution of 
the methods of recording facts and ideas. The plates 
were engraved and printed from the facsimile designs of 
J. B. Silvestre, the most eminent engraver of his time, who 
at the expense of the Didots spent some years in visiting 
the great libraries and museums of the world. An edition 
of this work was issued in England by Bohn in 1850, 
“ Universal Paleography, or Facsimiles of Writings of All 
Nations and Periods,” London, 809 pages. It consists of a 
volume of plates and two 8vo volumes of a translation of 
the text of Champollion, very ably done by Sir Frederic 
Madden. The English printers made a miserable failure 
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of the reproductions. The French work is worth about 
$1,000. A set is in the Library of the city of New York and 
another in the Typographic Library and Museum in Jersey 
City. The translation by Madden is worth about $7. My 
respect for this work is immensely increased by the fact 
that it was projected, financed and executed by a practical 
»*inter and his brothers, also practical printers. In 1689 
‘sancois Didot was apprenticed to a printer in Paris. 

» became a master printer, with the sign of “ The Golden 
‘ble,’ in Paris, and died in 1757. His son, Francois 
A nbroise Didot, succeeded to the business, to which he 

ded a typefoundry and paper mills. It was in this type- 

undry that the Didot system of point bodies was formu- 
eted, and there Franklin’s grandson, Benjamin Franklin 
: che, was instructed in typefounding. Francois Ambroise 

‘dot was the intimate friend of Franklin. He was 
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honors that may be given in France, and amassed great 
fortunes. The annals of printing prove this clearly: that 
whenever a printer is found who knows enough to prop- 
erly esteem and value his occupation that knowledge raises 
not only the character or quality of his work but also the 
value of it to his customers. “ Knowledge is power,” and 
knowledge pays. 

Early in the fifteenth century an art new to Europe 
was introduced in the Netherlands by some unknown enter- 
prising man. Whether he invented block printing or by 
some means had derived knowledge of it from Asia, where 
it had been in use for a thousand years before his time, we 
know not. Civilization in Europe was very dark. Asia, 
which for centuries had furnished provinces and colonies 
to the Grecians and the Romans had become almost as 
remote and unknown as then was the western continent on 


Hail of the Antiquarian Society of America, Worcester, Mass., founded 1812 by Isaiah Thomas, master 


ter printer of that city. One of the great libraries of America. 


Its treasures are 


indispensable to students of American history. 


succeeded by his sons, Pierre and Firmin, and died in 
1804. Of these sons, Firmin became the head of the family 
enterprises, died in 1836, and was succeeded by his son 
Ambroise Firmin Didot, the most illustrious of the family, 
to whose typographic enthusiasm we owe the “Paleographie 
Universelle.”’ Ambroise Firmin Didot, who became head 
of the greatest printing establishment in France in 1827, 
was a practical printer and typefounder, having served an 
apprenticeship in both branches. His typefoundry as well 
as his paper-mills were the best in France. In his paper- 
mills paper was first made by machinery. The first paper- 
making machine was invented by one of Didot’s workmen, 
who was financed by his employers. Ambroise Firmin 
Didot was the author of a history of printing and engra- 
ving and a dozen other works relating to printing. He 
collected a great library illustrating the history of books. 
It was sold at auction for $125,000 in 1877, one year after 
his death, and the sale was one of the great events of the 
world of books, on account of the rarity of the collection. 
If sold to-day it would probably realize five times as much. 
His uncle Pierre was the author of two valuable books on 
the history of printing, including a lengthy poem in honor 
of printing and of the services rendered to printers by his 
father. Here is another instance (conformable to the 
general rule) of a family of printers intensely interested 
in the literature and history of the art, enriching that 
literature themselves, who builded a business great as well 
in extent as in reputation, achieved the highest civic 


which THE INLAND PRINTER now sheds its light before it 
stopped Columbus on his way to China in 1492. Printing 
was then commencing to dissipate European darkness and 
make all nations known to each other. A wood engraving 
of St. Christopher bearing the date 1423 is accepted as the 
earliest known piece of printing in Europe. There is much 
evidence to warrant the surmise that playing-cards were 
the first products of the new art, but no printed examples 
of these survive of date as early as 1423. Investigators 
have generally agreed that the earliest European block 
book is the Biblia Pauperum (Poor Man’s Bible), an illus- 
trated crude production probably printed between 1430 
and 1450. This art persisted (notwithstanding the inven- 
tion of movable types) into the sixteenth century, and 
while much of it is lost, Schreiber, the latest and most 
authoritative investigator, describes 5,491 examples now 
in existence in his “ Manuel de l’Amateur de la Gravure 
sur Bois et sur Metal, au XVe Siecle,” 8 volumes. Books 
in English enlightening this dawn of printing are: Singer, 
“ Researches into the History of Playing Cards, with Illus- 
trations of the Origin of Printing and Engraving on 
Wood,” London, 1816, 4to, 389 pages, worth about $15; 
printed by Bensley, the printer who furnished the funds 
which enabled Koenig to invent the cylinder press. Singer’s 
work is a good example of the better printing of that 
period. Chatto, “ Facts and Speculations on the Origin 
and History of Playing Cards,” London, 1848, 8vo, 351 
pages, worth about $10. Sotheby, “ Principia Typograph- 
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ica: the Block Books or Xylographic Delineations of Scrip- 
ture History issued in Holland, Flanders and Germany 
during the Fifteenth Century, exemplified and considered 
in connection with the Origin of Printing,’’ London, 1858, 
folio, 3 volumes, 622 pages, with 175 full-page plates. This 
magnificent work is chiefly valuable for its illustrations, as 
its author is not accepted as an authority on matters in 
dispute. Only 215 copies were printed, and the author, 
being the leading book auctioneer of his time, sold the 
whole edition at auction in two hours, the reserve price 
being $45 per set, which is about what it is worth now. 
Another sumptuous work is Humphrey’s “A History of 
the Art of Printing, from its invention to its widespread 
development in the middle of the Sixteenth Century, pre- 
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ing in the English language. “ The Invention of Printing: 
a collection of Facts and Opinions descriptive of Early 
Prints and Playing Cards, the Block Books of the Fifteenth 
Century, the Legend of Lourens Janzoon Coster of Haar- 
lem and the Work of John Gutenberg and his Associates,” 
illustrated, New York, 1878, folio, 557 pages. Theodore L. 
De Vinne, apprentice in Catskill, compositor and foreman 
in New York, partner and sole proprietor, active in al! 
projects to advance the welfare of printers, builder of a 
world-wide reputation as a printer of grand books — this 
busy and exceptionally prosperous printer found time to 
create this monument to himself and his art, while tens of 
thousands of his fellow craftsmen, working by the clock, 
lamented their lack of time to read a very little about the 


Antiquarian Hall, Worcester, Mass., erected in 1820 and presented to American Antiquarian Society 
by Isaiah Thomas, master printer, and author of ‘“ The History of Printing in America ”’; 


vacated by the Society in 1853; demolished September, 1912. 


This is the last pic- 


ture taken and shows the edifice unoccupied and dilapidated. 


ceded by a short account of the Origin of the Alphabet and 
the successive methods of Recording Events and Multiply- 
ing MS. Books before the invention of printing,’ London, 
1867 (second edition, 1868), folio, 226 pages, with 100 full- 
page photolithographic reproductions, more showy than 
faithful, and worth about $20. While this is a book that 
should be in a printer’s collection, it is not to be followed 
as authoritative, though much may be learned from its 
reproductions. H. Noel Humphreys was an artist of con- 
temporaneous celebrity. He published in 1870 “ Master- 
pieces of the Early Printers and Engravers,” folio, 87 
pages, with 81 full-page reproductions. This attractive 
book is rather more interesting to amateurs of engraving 
than to printers. It is worth about $15. By all means 
search out the books mentioned in this paragraph in the 
libraries; despite certain literary limitations (excepting 
Singer and Chatto) they are monumental productions and 
will delight all true printers. 

But now let us begin to read to learn. Here is a book 
which every American printer should own. To Theodore 
Low De Vinne, master printer and founder of The De 
Vinne Press of New York, belongs the honor of writing 
the best and most reliable history of the invention of print- 


art of which they were and are not worthy. Mr. De Vinne, 
still spared to honor his occupation, adopts for his motto 
on his title-page a quotation written in 1566, from Foxe, 
author of “The Book of Martyrs’’—“ Hereby tongues 
are knowne, knowledge groweth, judgment encreaseth, 
books are dispersed, the scripture is seene, the doctors be 
read, stories be opened, times compared, truth discerned, 
falshood detected and with finger pointed, and all, as I 
said, through the benefit of Printing.” Mr. De Vinne’s 
work is indispensable to the English-speaking student of 
printing; no other covers the whole ground. It is thor- 
ough, candid, and interesting. As we read we perceive the 
deep and proper reverence the author has for the art. We 
see that the printer must be the final historian of printers. 
Copies of the book may be procured from The De Vinne 
Press, New York. The price is $6.50 postpaid; it is worth 
much more. The last chapter in this book deals with the 
spread of printing immediately after the invention. To 
trace the history of printing in Europe after the period 
which Mr. De Vinne covers will be the task of my next 
article. 

What De Vinne has done for Europe another American 
printer has done for America. How many printers have 
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knowledge of Isaiah Thomas, master printer of Worcester, 
Massachusetts? A short while ago a public library was 
erected in St. Louis, and (in honor of printing) the names 
of celebrated printers were incised on the walls. The 
names are nearly all European. Instead of De Vinne they 
have “ The De Vinne Press,” and if they have Franklin 
that is all of Americans. Yet Thomas was a conspicuously 
'a printer whose work was the best in America in his 
tiie. He was known in Europe as “the Baskerville of 
ierica.” Isaiah Thomas’ name should be on the library 

in St. Louis and included in all lists of famous printers. 
‘most all we know of the beginnings of printing in Amer- 

- we learn from “ The History of Printing in America, 

» h a Biography of Printers, and an Account of News- 
avers, to which is prefixed a concise View of the Discov- 
and Progress of the Art in other Parts of the World,” 
‘olumes, 1,073 pages, Worcester, 1810. A second edition 
;.3 issued in 1874, with corrections and additions. This 
vk must be read by all who desire to learn the history of 
:.nting in America. Like Mr. De Vinne’s work it has no 
i:al in its field. Isaiah Thomas was apprenticed to the 
vy nting occupation in Boston in 1756 at the age of seven. 

: attended school for only six weeks. When seventeen he 
conded from his employer and became a “tramp” 

; nter, but returned to Boston in 1770 as a journeyman at 
request of his employer. He established himself in 
siness in Boston, but when the Revolutionary War com- 
-need in 1775, he, being a minute man, found it necessary 
to abscond again, taking his one wooden hand press and 
his scanty stock of types to Worcester, then a small village. 
In the same year he revived the Massachusetts Spy, a paper 
which acquired great influence. I have not space to trace 


his remarkable career, much of which is related in his 
history. Suffice it to record here that in 1802 he retired 
from active business as printer and bookseller in favor of 


his son. At that time and subsequently he was principal 
partner in printing-plants and book stores in Boston, Balti- 
more, Walpole, Brookfield, Windsor, Newburyport, Ports- 
mouth and Albany. His business in Worcester in 1796 was 
inventoried: Presses, $723.66; types, $12,631.01; printing 
materials, $504.43; cuts, $525.16. In 1802 Thomas inven- 
toried the value of all his possessions at $151,340.91, the 
purchasing power of the dollar being then nearly four 
times as much as it is now. In 1817 the printing and pub- 
lishing business of Andrews & Thomas, in Boston, inven- 
toried $181,735. Andrews had been apprentice to Thomas. 
In 1793 he erected a paper-mill in Worcester, the first in 
which wove paper was made in America. In his retirement 
he worked on his history, and established the American 
Antiquarian Society, giving it a building, a picture of 
which is printed herewith, and a library of three thousand 
volumes, and undertook the task of managing the society 
and its library. His monetary gifts to the society amounted 
to $50,000 in all. He was a member of all typographical 
societies then existing. Writing to the Philadelphia Typo- 
graphical Society in 1825, he concluded: “ Could I live my 
life over again and choose my employment it would be that 
of a Printer.””’ He was the most highly honored man in 
Worcester, grand master of the Masonic order in Massa- 
chusetts, a liberal subscriber to all charities, the donor of 
valuable lands to Worcester, which that city still possesses, 
and upon his death in 1831 he was one of the seven richest 
men in America. I do not think his honor and fame are 
increased by his wealth, but mention the fact to show that 
Thomas’ love of printing and its literature went hand in 
hand with capacity to make printing profitable. By his 
will he bequeathed $122,766 in cash to learned and charita- 
ble institutions, including several printers’ societies. The 


75 


Antiquarian Society of America has just celebrated its 
centennial. It is a great national institution, owning one 
of the best libraries in America, especially strong in Amer- 
icana, the best of which was collected by Thomas. A pic- 
ture of its new hall is printed with this article, with other 
pictures relating to the work of Isaiah Thomas, whose 
memory is remembered and honored by the learned and 
scientific men in all countries, but lamentably forgotten by 
his fellow craftsmen, who are too busily engaged in rend- 
ing the air with laments on the impoverishment of their 
occupation to find time to read of the achievements of a 
fellow printer who read, learned, studied and loved his art 
and made it remarkably profitable. Study the pictures and 
learn a profitable lesson from the man. The printer igno- 
rant of the history of his occupation is not, and never has 
been, as commercially successful as those who have added 
pleasure and dignity to their lives through that study. 
Isaiah Thomas’ motto on his title-page is: 


Printing dispels the gloom of mental night. 
Hail! pleasing fountain of all light! 


Dorothy Darlynge Gore, 
One-year-old daughter of Ralph K. Gore, machinist-operator 
on the Kansas News-Democrat, Hiawatha, Kansas. 





SUPERFLUOUS. 
Casey (teaching Hogan to swim).— Now, kape yer 
mouth shut and breathe through yer nose? 
Hogan —And phwat else cud a man breathe through 
wid his mouth shut, ye fule? — Life. 
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PHRASES OR COMPOUND WORDS? 


BY F. HORACE TEALL. 


LL printers, in speaking of a compound 

] word, mean a word containing a hyphen. 

Compound word in this writing means any 

word made by uniting two or more words, 

whether with or without a hyphen. Liter- 

ally even such a word as Sunday is a com- 

pound, and all such single words are so 

classed here, although the writer utters no 

objection to the printers’ convenient distinction. Phrase 

means for our purpose what printers always call two words, 

and includes also some merely naming terms of three 

primarily distinct words, such as marsh bent grass. We 

here use phrase, hyphened compound, and solid compound 
instead of two words, compound, and one word. 

Very many articles have been printed about compound 
words. But have they resulted in a better understanding 
of the subject by any one? As nearly as I can ascertain, 
the matter stands just as it has always stood, without any 
practical approach to agreement. All large dictionaries 
have shown thousands of words joined with hyphens, except 
the last two editions of Webster’s, and our best books have 
always had and still have hyphened compounds like those 
in dictionaries. That last statement would be more accu- 
rate in reverse order. It is truly because such compounds 
are in literature that they appear in dictionaries. Yet no 
two books and no two dictionaries are exactly alike. 

Notwithstanding the similarity found in most good 
books, English print has always shown more of dissimilar- 
ity. Always we have had disagreement. We probably are 
nearer now to general agreement on one point than ever 
before. The opinion is quite common now that there is 
little need for hyphens in compounding, and that notion is 
becoming more widespread than ever before, though it has 
always existed. 

One of the strangest things of its kind was done in the 
making of the Webster’s International Dictionary. Its 
predecessor, Webster’s Unabridged, had for many years 
been the most influential authority in America, and from it 
many people had learned something like system in hyphen- 
ing. A new set of editors made its successor, and they 
happened to be men who disliked hyphens, so they over- 
turned the policy of the work and separated into two words 
most of the terms which had been hyphened compounds. 
Yet when the latest revision was made, the New Interna- 
tional, the strongest objection to the restoration of the 
hyphens was that it would be too violent a change of policy. 

Yet stranger still is the fact that both sets of editors 
admitted some hyphened compounds that are distinctly con- 
trary to their general practice. Their ostensible reason was 
that these are prevailingly used in that form. But there 
is not one instance in which this can be proved any more 
satisfactorily than in all similar cases. Among their 
striking inconsistencies are countingroom, dining room, and 
drawing-room, letter writer’ and story-writer, and many 
other differences equally unreasonable. No other diction- 
ary shows so much confusion. 

Following is the tale of common experience as told by 
Theodore L. De Vinne, in “ Correct Composition,” page 61: 
“Words of variable spelling are rare in ordinary copy, but 
words that may be compounded are frequent. When to set 
up two meeting words as two words, when to consolidate 
them in one word, when to connect them with a hyphen, are 
problems that the compositor has to decide almost every 
hour. He finds it very difficult to get authoritative instruc- 
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tion. There are not many authors who compound words 
uniformly, and the dictionaries differ, and sometimes are 
not consistent in rendering words or phrases of similar 
class. . . . The proofreader may overrule the teachings 
of the dictionary provided by the office as an authority, anc 
may correct proof by some system of his own. The author 
may object to the rulings of dictionary and proofreader, 
and may insist on his own methods. It follows that ther: 
are often wranglings in every printing house over the pro 
priety of some compounded words.” 

This really says nothing that is new to any one, but i 
does state old facts in a new way. But Mr. De Vinne doe. 
say something surprisingly new a little further on, thus 
“ The theory of compounding is quite intelligently presente 
in many English grammars. When two words meet whic! 
convey one meaning, with the emphasis of pronunciatio: 
upon the first word, the two words should be consolidate: 
or connected with the hyphen, as in laughter-loving. Whe 
emphasis is required for the second word, the two word 
may not be connected with the hyphen. This is clear an: 
easily remembered, but to this general rule there are som 
exceptions not to be classified. . . . Two words should no 
be connected with the hyphen when separated words wi 
convey the meaning with sufficient distinctness.” 

Can any one name many English grammars that intel 
ligently present such a theory? The present writer, wh 
has searched a large number, has not found such present 
ment in one of them. He can not find any clear indicatioi 
in Mr. De Vinne’s rule. Mr. De Vinne gives a list of : 
hundred approved hyphened compounds, and not one o: 
them could ever be misunderstood as two words. We mus 
have more definite instruction if we are to learn. 

What has been quoted herein was selected as empha 
sizing the fact of disagreement. Is there any way to estab- 
lish a body of practice for any single establishment, so clear 
that all workers will know just what to do and all do the 
same? Everybody knows that such understanding has not 
yet been attained anywhere. Everybody knows it is worth 
while. 

In just one way this may be done. Let some one make 
it his special duty to enter in a record each term of the kind 
as soon as it is decided. Everybody will be surprised at the 
rapidity with which all hands will learn these decisions 
when it is once known that they are recorded, so that there 
can be no doubt of what they are. An objection to this may 
be that it is a hopeless task to do this. It would be so to 
make a full new list, but not to use a list already made, by 
merely marking a change where the printed form is not 
approved. 

One such list of forty thousand terms has been published 
in the book “ English Compound Words and Phrases,” but 
the publishers’ supply is exhausted, and they doubt whether 
it would pay to print more. The author is sure it could be 
made practically useful in every printing-office. If you 
think so, will you please write to the author to that effect, 
especially if you will buy it? Address F. Horace Teall, 9° 
High street, Glen Ridge, N. J. 





HELL FAMILY KEEPS COOL. 


The Hell family has been discovered in the thriving 
town of Farrell, built by the United States Steel Corpora- 
tion. 

The members of the Hell family are not averse to usin 
their name in a business way. For instance, the head o° 
the family, Conrad Hell, an ice-cream manufacturer, has 


signs reading. “Go to Hell for Ice Cream,” scatterel 
throughout the city. 
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operators, machinists and users are solicited, with the object of the widest possible dissemination of knowledge 


concerning the best methods of getting results. 


Bending of Matrices. 


An Ohio operator asks: “ Will you, through your valu- 
\'e “ Machine Composition Department ” advise me what 
is ikely the cause of and the remedy for the bending of the 
: losed matrix? I sorted up the machine (No. 4) and the 
:t day bent four new matrices, all lower-case ‘s’s.’ Since 
t time the trouble is not so bad, but every day or two, 
‘or more matrices bend. I have examined the distribu- 
box and everything seems in adjustment.” 
Answer.— The cause of your trouble may be found in 
» bar point at the end of the distributor-box bar. Remove 
> box and place a thin matrix on the bar and press it 
in the full distance. In a good light, examine the space 
etween the point and matrix. Ordinarily this space will 
be found to be just a trifle greater than the thin space. If 
you find that it appears to bind, remove the bar and dress 
ff a trifle from the end of the point. If you find ample 
space here, examine the cam on the back screw. This may 
show wear and may need to be replaced with a new one. 
The matrix buffer of the distributor should be cleaned so 
that it will not be gummy. 


Thin Matrices Damaged. 


The following is from a Pennsylvania operator: ‘“(1) 
There is a new Model 8 machine in the plant where I am 
employed, and, with the exception of the lower-case ‘i’ of 
the eight-point font, it is running perfectly. On the enclosed 
sample you will notice that the lower lug on the face is 
battered. I can not find out what does the damage. The 
lower-case ‘i’ of the eight-point font is the only letter of 
the three fonts used in the machine that is battered this 
way. Can you give mea remedy for this? The eight-point 
font is used in the first magazine, a ten-point font is used in 
the second magazine, and a twelve-point font is used in the 
third magazine. The last two-mentioned fonts are as per- 
fect as the day when they were first received from the fac- 
tory, and what gets me is that the eight-point lower-case 
‘i’ is the only letter of the entire three fonts that is dam- 
aged this way. (2) On a Model 1 machine, a flame not less 
than one-half an inch high must be maintained to keep the 
temperature of the metal 550° F. Do you think the pot 
needs repacking to reduce the flame and still have the metal 
550° F.? And no matter how hot the metal is, a cold face 
always casts on the left half of the slug. I tried to remedy 
this by putting tallow in the well and pumping it out 
through the mouthpiece, but it did not do any good. A new 
plunger was recently gotten for this machine, which pro- 
duced a solid slug, but it did not help the face any. The 
pot or mouthpiece has not been touched for years.” 

Answer.—(1) The trouble is due to sending the assem- 
bling elevator up with more than normal force. This 
causes the “i” on the left end of the line to be raised a trifle 


and it strikes the duplex rail in the line intermediate chan- 
nel and is there bent. We suggest that you keep the long 
duplex rail in the assembling elevator in so it will prevent 
matrices rising in case the elevator is raised with two much 
force. (2) The flues may be choked and the bad face caused 
by the throat of the pot being clogged with dross. 


Matrix Transfers and Distributor. 


A Colorado operator writes: “(1) I have had some 
trouble with matrices not responding. I took them out and 
cleaned them every-day, and cleaned the magazine, which 
helped for a little while, but they seem to get foul again in 
just about one day or less. I seem to have gotten oil on the 
ejector-blade; anyway it is always oily. (2) I am having 
a little trouble with the distributor throwing matrices out 
on the floor, and sometimes it carries them clear past their 
own channels. The other day I lost the lower-case ‘ g’s’ 
and finally found them in the ‘ffi’ channel. I can not 
remember having had that trouble before. (3) About three 
or four times a day the second elevator goes up with a slam 
that shakes the machine and seems to shake the whole 
building, and I have not been able to figure out why, nor 
have I seen it when it happened, but three or four times 
since I have been here the second elevator when going up 
has caught on the shifter, but it does not catch when it 
slams. (4) When the second-elevator bar seats to transfer 
the matrices, it seems to lack a point of being back as far 
as the distributor-box bar, and I thought they should line 
perfectly. My troubles on this job have been caused prin- 
cipally by dirt and oil, and if you can explain any of the 
other troubles I mention, I will be very glad to follow your 
directions.” 

Answer.—(1) In regard to oil getting on the matrices 
we believe that if you remove the ejector-blade and clean it 
and wipe the oil from the ejector guide and slideway, it 
will help to prevent a recurrence of the trouble. You 
should remove the distributor box, and, while it is out, clean 
the distributor screws with a cloth moistened with gasoline. 
After this operation polish the thread of the screws by 
brushing them with graphite. Do this while the screws are 
running. You should see that no oil is used on the line- 
delivery slide or slideway. If you find these parts oily, 
clean them with gasoline and use graphite henceforth for 
lubrication at those points. Use the magazine brush to rub 
in the graphite, also run the brush through the line inter- 
mediate channel when the first elevator is at full height. 
(2) Matrices that fall on the floor from the distributor bar 
or from the magazine entrance should be run through the 
distributor repeatedly, and while the matrices are on the 
bar you should closely observe their movements in order, if 
possible, to determine the cause of this abnormal action. 
Examine the entrance guides and see that they are all 
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equidistant. The reason for the “ g” falling into the “ fii” 
channel is likely its being held up while crossing the gap 
in the distributor bar. Generally the “g” drops into 
the “ff” channels in such cases. (3) It may be possible 
that the safety pawl is pushed off of the stop-lever more 
than one sixty-fourth of an inch. If you find this to be the 
case, readjust the buffer by its screw on the pawl, or if it 
is the old style, and has no screw, you should cut off suffi- 
cient of the small end of the buffer to secure a one sixty- 
fourth inch clearance. If the ejector pawl is set too low it 
will be the cause of this disturbance. It should occur more 
frequently, however. The second-elevator starting spring, 
if broken or too weak, will permit the elevator to catch on 
the distributor shifter. If the distributor-shifter slideway 
is in need of lubrication it will cause the trouble. Use 
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this adjusting nut in slowly and feel the roller, and when it 
is just free from the cam surface turn up the check nut. 
(e) Allow the cams to come to normal position, and then 
examine the alignment of the elevator and distributor-box 
bars. If they fail to align properly, observe if the bar 
plate can be forced back into its seat by hand. Try it when 
the distributor box is out and when it is in place. If the 
same condition prevails in both cases it may indicate a 
deflected link (G 169), and a new one should be ordered. 


Recent Patents on Composing Machinery. 


Knife-wiper.— D. S. Kennedy, Brooklyn, N. Y., assignor to Mergen- 
thaler Linotype Co., New York. Filed February 3, 1911. Issued July 8 
1918. No. 1,066,625. 

Font Distinguisher.— D. Petri-Palmedo, Hoboken, N. J., assignor tc 
Electric Compositor Co., New York. Filed January 27, 1911. Issued 
July 8, 1918. No. 1,066,942. 
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NEWLY FORMED WOMEN’S AUXILIARY OF NASHVILLE, TENNESSEE, TYPOGRAPHICAL UNION. 


graphite here. (4) If the second-elevator bar does not line 
up with the box bar, it may be due to a deflected link or a 
bent second elevator bar link hinge pin rod. This is the 
rod that connects the link to the second-elevator bar. It 
may have been bent in some of the disturbances referred to 
in question No. 3. Remove the parts and examine. If the 
rod is found to be straight it may be that the link is at fault 
or that the back stroke of the elevator needs changing. 
This can be readily ascertained by the following plan: 
(a) Lock the spaceband transfer lever pawl. (6) Pull out 
starting-lever and allow the cams to rotate until they are 
stopped by the safety pawl. (c) When the cams stop, place 
your finger on the second-elevator lever roller and note if 
it is free from the cam surface, as it should be. If it is 
free, take a wrench and loosen the check nut on the elevator 
adjusting bolt and turn out on the adjusting nut until the 
roller has contact with the cam surface. (d) Now turn 


Type Caster and Setter.— F. Schimmel, Montrouge, France. Filed 
January 18, 1909. Issued July 29, 1913. No. 1,068,936. 

Ludlow Typograph.— W. A. Reade, Cleveland, Ohio, assignor to Lud- 
low Typograph Co., Cleveland, Ohio. Filed August 15, 1910. Issued 
August 5, 1913. No. 1,069,176. 

Vise Jaw.—H. Degener, Berlin, Germany, assignor to Mergenthaler 
Linotype Co., New York. Filed August 22, 1910. Issued August 12, 
1918. No. 1,069,927. 

Type Justifier— B. M. Des Jardins, West Hartford, Conn., assignor 
to Unitype Co., Manchester, Conn. Filed May 15, 1899. Issued August 
12, 1918. No. 1,070,235. 

Second Elevator Transfer.—.J. R. Rogers, Brooklyn, N. Y., assignor 
to Mergenthaler Linotype Co., New York. Filed February 1, 1912. 
Issued August 26, 19138. No. 1,071,582. 

Multiple Magazine Distributor.— R. F. Barnes, Washington, D. C., 
assignor to Mergenthaler Linotype Co., New York. Filed March 25, 
1912. Issued September 2, 1913. No. 1,071,981. 

Tabulating Matrix for Linotype.— A. E. Markwell, Ft. Worth, Tex., 
assignor one-half to C. W. Stanton, Ft. Worth, Tex. Filed April 17, 
1913. Issued September 2, 1913. No. 1,072,137. 

Matrix Escapement.— D. S. Kennedy, Brooklyn, N. Y., assignor to 
Mergenthaler Linotype Co., New York. Filed November 24, 1911. 
Issued August 19, 1913. No. 1,070,485. 

Matrix Escapement.— A. Hoyer, Berlin, Germany, assignor to Mer- 
genthaler Linotype Co., New York. Filed November 25, 1912. Issued 
August 19, 1918. No. 1,070,687. 
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yitten for THE INLAND PRINTER. 
NEW YORK’S PUBLIC PRINTER. 


BY S. H. HORGAN. 


AVID FERGUSON, “Supervisor of the 
City Record,” is editor of the bulkiest 
daily paper in the country, for it some- 
times reaches two hundred and fifty pages 
in a single issue. This should entitle him 
to a paragraph in THE INLAND PRINTER. 
Besides this, “ Editor ” Ferguson controls 
the printing, stationery, and blank-book 
yplies of the city of New York, which should maké him 
hy of at least a column of space. But when statistics 

e that the “ Super- 

is +” has saved the tax- 

-ers of New York in 

vee years $2,100,000 then 
vy one in the printing 
les becomes interested 
wants to know how he 
; it, and it would take 
»e than a page to briefly 
it; while a bulky vol- 
would be required to 
rd some of the stunts 
ave’? Ferguson —as he 
affectionately known 
among newspaper men — 
has “pulled off” since he 
began as a cub reporter in 
New York. 

The first Public Printer 
of New York was William 
Bradford, who was invei- 
gled into the job by a reso- 
lution of the City Fathers 
of 1693, who: “ Resolved in 
council that if a printer will 
come and settle in the city 
of New York for the print- 
ing of our Acts of Assembly 
and Public Papers, he shall 
be allowed £40 current 
money of New York per 
annum for his salary and 
have the benefit of printing 
besides what serves the 
publick! ” 

It was not a salary in- 
ducement that brought the 
present Public Printer of 
New York to succeed Will- 
iam Bradford, for he could 
make more money as a 
newspaper man. The late 
Joseph Pulitzer told him he could fix his own salary if he 
would but remain on his paper. Mr. Ferguson had been 
working nights for so many years, without seeing his chil- 
dren more than once a week, that the privilege of working 
during the day, like a civilized human being, appealed to 
him more than money. 

Mr. Ferguson is from Norfolk, Virginia, and twenty- 
three years of a post-graduate course in the greatest 
university in the world —the daily newspaper — has but 
added to the suavity of this polished Southern gentleman. 
His work had been for years in the Wall street end of the 
newspaper, and it was while there he observed how the 





DAVID FERGUSON. 
Superintendent of The City Record, New York. 


great insurance companies not only dominated the “street” 
but were using policyholders’ money for improper pur- 
poses. His newspaper exposures startled the country, 
brought about a state inquiry into those insurance scandals 
and resulted in the election of Governor Hughes and 
changes in insurance methods. 

When Mayor Gaynor took office in New York it was 
current belief that in the publication of the official daily 
paper, the City Record, as well as in the city advertising 
and printing there was much waste. The Mayor asked 
Mr. Ferguson to take charge of it all and the results have 
been, among other things, an enormous saving to the 
taxpayers. 

The first principle that Mr.. Ferguson laid down when 
he took control was that 
there should be no favored 
printer. Every reputable 
printer in New York is wel- 
comed to bid on the city 
printing, and there shall be 
full and open competition in 
the purchase of all supplies. 
At first there was some diffi- 
culty in getting firms to bid, 
owing to the bad reputation 
the city had among printers, 
stationers and bookbinders. 
It was said at the outset 
that the Supervisor could 
not keep the competition go- 
ing for more than three 
months, that the firms which 
had always controlled the 
city’s business would starve 
out the others by cut-throat 
tactics; but the competition 
to-day is as keen as it was 
in 1910 when the city work 
was thrown open to all 
comers. 

To keep the competition 
alive great care has been 
taken by the Supervisor to 
see to it that the bills of con- 
tractors are paid promptly. 
Under a system that for- 
merly prevailed it took an 
average of seven months for 
acontractor to get his 
money after the goods had 
been delivered, and some 
bills were not paid until a 
year and a half after deliv- 
ery of the goods. 

During 1911 the average 
time of payment of bills, 
between the delivery of goods and the date the contractor 
received his check, was thirty-five days, and since then 
improvements have been devised to bring the payment down 
to twenty-one days. A rule of the office is that all bills be 
kept moving, either forward or backward, and not be 
allowed to lie on the desk of some clerk until it pleases him 
to pass it along for payment; so that the city of New York 
is looked upon by printers now as a cash customer. 

Another thing Mr. Ferguson did was to test, standardize 
and classify all the ledger paper, bond paper, cardboard 
and other supplies used by the city. Then he issued a set 
of rules to be observed by all printers, lithographers, blank- 
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book makers, stationers and others obtaining orders from 
his office and made these rules a condition of all estimates 
submitted. Herein was prescribed the grades of papers and 
their makers that had met the requirements of the Stand- 
ard Testing Laboratory of the city of New York. 

The Supervisor still applies tests to both the samples 
and deliveries of all papers and cardboard stock supplied to 
the city. These tests show the fiber composition, the tensile 
strength, elongation, breaking length, folding endurance, 
bursting strength, the ratio of bursting strength to thick- 
ness and the chemical composition of all papers. Only 
water-marked bond papers are used. The city tests of some 
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publishes as supplements in January and July a complete 
list of the eighty-odd thousand employees of the city giving 
their names, addresses and salaries. It publishes annually, 
as a supplement, enrolment lists of all the voters. Another 
supplement gives a description of every individual piece of 
property in all the five boroughs of the city, with the name 
of the owner, the lot and block numbers, the size of the lot, 
the size of the building thereon, the assessed value of the 
land and the assessed value of the land and building. Does 
one wonder that Editor Ferguson is bald? 

Besides editing copy Supervisor Ferguson must look 
after the printing of 25,000 printed forms. Some of these 











OCTOBER. 
Photograph by R. R. Sallows, Goderich, Canada. 


of the standard papers are frequently “ miles away ” from 
the figures supplied by the manufacturers. 

The requirements as to quality of work are as follows: 
The work shall be done in a good, sufficient and workman- 
like manner. On printed matter the composition shall be 
neat, and shall be free from battered or broken type; the 
presswork shall be of the first grade, producing a clear, 
clean, sharp impression; the ink to be used shall be of the 
first quality, of colors as called for. Where electrotypes or 
other plates are used, the plates must be replaced with new 
ones when, by use, the impression ceases to be sharp and 
clear. 

All contractors are obliged to comply with Sections 3 
and 14 of the labor law. No laborer, workman or mechanic 
in the employ of the contractor, sub-contractor or other 
person doing city work shall be permitted to work more 
than eight hours a day. The wages paid for a legal day’s 
work shall not be less than the prevailing rate for a day’s 
work in the same trade or occupation where such work is 
done, ete. 

Interesting items might be gathered from the annual 
report of the Supervisor, for instance: The City Record 


individual forms require fifteen tons of paper. He must 
deliver 12,583 bottles of ink, 155,340 pencils, 41,232 pen- 
holders, 21,921 stenographers’ notebooks, 7,107,500 sheets 
of typewriting paper, 9,536 typewriter ribbons, 2,242 bottles 
of mucilage, 544,068 blotting-pads, 599,800 sheets of carbon 
paper, 2,931 jars of paste, etc. All of which explains 
Supervisor Ferguson’s baldness, and the only wonder is 
that he is alive. 





HIS MASTERPIECE. 


The young novelist had had a tough time of it, as had 
his dear wife. She held his talents in poor esteem and 
often urged him to try something else for she was some- 
times hungry and all the time ill clad. But one day his 
luck changed. He began to make money. And there came 
a day when he was able to write his check for $100 and 
pass it to his wife. 

Her eyes filled with tears as she read it. 

“ Willibrand, darling,” she said as she hastened around 
the table and put her arms about his neck, “ I’ll take back 
all the mean things I ever said about your work. This i: 
the best thing you ever wrote.” 
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Sacred Concert 


first Baptist Church 


Springtield, Missouri : 
fllonday Evening, April 3 


at eight o'clock 
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Me. Kenith Bradshaw and Bis Pupils 
Assisted by 

Miss May Ber, Piano Me. Johu Stall, Tenor 
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Big Time Tonight 


ORDER OF DANCES 














Blue Danube 


Honolulu Rag 





3. TWO-STEP 


Wild Irish Rose 
Caught in the Net 
Garden of Roses 
Yiddisha Rag 
Any Little Girl 


From the Three Twins 




















5. THREE-STEP 
7. TWO-STEP 
9. TWO-STEP 
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ORDER OF EXERCISES 


AT THE LAYING OF THE CORNER 
STONE OF THE ROBERT STEVEN 
MEMORIAL BUILDING OF JOLIET, 
ILLINOIS, AT 89 WEST CENTRAL 
AVENUE, NEAR TAYLOR STREET 














SEPTEMBER 10, 1913 
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Manistee High School 
and 
Boyd Training School 
+ 
Coliseum Annex 





Class of inetcen Bundred and Thirteen 





Commencement 
Exercises 
Wednesday Evening, January Twenty-one 
Rine O'clock 
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Canape 


Cream of Asparagus 
Olives 


Filet of Whitefish, Maitre d’Hotel. 
Cucumbers 
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Timbales of Sweetbreads 
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= . Punch, Creme de Menthe = ii 
t = Roasted Chicken = 
! = Potatoes Chateau 3 


Salade aux Fruits 
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ij = Coffee 
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Lobster Sauce 


Parisienne Potatoes 


Olives and Radishes 
CUTLETS OF HALIBUT 
TENDERLOIN OF BEEF 


¢ 
CAPE COD OYSTERS 


ANNUAL BANQUET 
OHIO PRESS CLUB 
NOVEMBER 29, AUDITORIUM HOTEL 
MOCK TURTLE, BALTIMORE 
Green Peas 
FROZEN PUDDING 
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MARCH OF THE PRIESTS Mendelssohn 
CHORUS, “GLORIA,” MASS INF Loesch 


SOLO, “GENTLY LEAD US” Morrazzino 
Mr. Frank Bennett 
Violin obbligato by Mrs. J. Johnson 


POLISH SERENADE Scharwenka 


DUET, “SWEET IS THE WORK” Wiegand 
Miss Rose Molten, Miss May Dorny 


OFFERTORY IN D MINOR Batiste 


SOLO, “SALVE REGINA” Parker 


Mrs. M. Sorenson 
OVERTURE Balfe 


CHORUS, “ MAGNIFICAT,” IN C Leighter 





Music by the Baldwin Orchestra 
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CARTERSON’S 
RESTAURANT 


317 SHERMAN STREET 
LOUISVILLE, KENTUCKY 
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In this series of articles the pr 
will be specialized and treated as exhaustively as p 
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BY F. J. TREZISE. 
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By this method the printer will develop his taste and skill, not on mere dogmatic assertion, but on recognized and clearly defined laws. 


Display printing has been defined as “A logical 
arrangement of copy for the purpose of making 
things plain.” 

Some of us are prone to forget this. We seem to 
think that the chief end of display printing is to fur- 








By-Laws 
Cedar Lodge 
No. 1269, Loyal Order 
of Moose, Lebanon, 
Indiana 


Nineteen 
Hundred and 
Thirteen 





























Fic. 1.— The arrangement of the matter in the lines in the upper 
group is not conducive to legibility. Compare with Fig. 2. 


nish us an opportunity to demonstrate our ability in 
originating designs. Instead of having uppermost in 
our minds the thought as to whether or not we are 


making things plain, we are carried away with a 
consideration of arrangement —trying to get the 
matter into a certain design. 

The first consideration of the compositor in dis- 
playing a piece of printing must be to arrange the 








By-Laws 
Cedar Lodge No. 1269 
Loyal Order of Moose 

Lebanon, Indiana 


Nineteen 
Hundred and 
Thirteen 




















Fic. 2.—A more logical arrangement of the upper group, the text 
being divided so that each item is in a separate line. 


copy in such manner that the most essential points 
shall be brought out and easily attract the attention 
of the eye. Sometimes, however, it is deemed desir- 





These discussions and examples 
—the basis of all art expression. 
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able to keep all of the reading matter in one size of 
type, neither emphasizing a portion of it by setting 
it in type larger than that used for the balance of 


Annual Program 
of 


The Round Table 





1913-1914 


Kinston, North Carolina 





| 
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Fic. 3.— The narrow type-design on a wide page does not give a 
harmony of shapes. 


the group nor subordinating a part of it to the main 
display. An instance of this is shown in the title- 


Fic. 5.—A title-page by Joseph Settler. From Archiv fiir Buch- 


gewerbe, Leipzig. 


page arrangement in Fig. 1, a page in which it was 
thought desirable to set all of the upper group in one 
size of type. It is in instances of this character that 


the definition of display quoted above — “A logical 
arrangement for the purpose of making things 
plain ” — should be especially kept in mind. 


Annual Program of The Round Table 


1913-1914 


Kinston, North Carolina 








Fic. 4.— A wide design on a wide page results in a pleasing 
shape harmony. 


As a usual thing, we read display printing by 
lines —a line at a time — and if there is to be any 
division or halting between the various items or 
points which compose a group, it should be at the 
ends of the lines, rather than in the center. Now to 
a certain extent the upper group in Fig. 1 reads 
along in a connected manner, but an analysis of the 
copy will show that there are four different items 
which go to make up the group. First we have 
“ By-Laws,” which in a measure is a portion of the 
display complete in itself. This has been placed in a 
line by itself and is correspondingly legible. Then 
we have the words “ Cedar Lodge No. 1269,” signify- 
ing the local branch of the order. Following this 
come the words “ Loyal Order of Moose,” the name 
of the order itself. Last come the words “ Lebanon, 
Indiana,” the address of the local branch above 
referred to. It follows, then, that an arrangement 
which would display these items in this manner, each 
one in a separate line, would be the logical arrange- 
ment for making things piain, inasmuch as it would 
present to the eye in each line a relatively complete 
phrase or portion of the text. 

But note how the page in Fig. 1 has been 
arranged. The first two lines appear satisfactory 
at first glance, but when we come to the third line 
we have the words “ No. 1269, Loyal Order,” which 
in themselves are incomplete and mean nothing. 
In the fourth line we have the words “of Moose, 
Lebanon,” which are almost as meaningless. Inas- 
much as it is the custom in reading displaywork to 
take in each line at a glance the group in question 
loses much of its force for display because of the 
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confusion caused by the fact that the arrangement 
of lines leaves it more or less without meaning. 
Now let us work out a more logical arrangement 


IMBERG & CO 
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Fic. 6.— From an insert of the typefoundry of Emil Gursch, 
Berlin, in Archiv fiir Buchgewerbe, Leipzig. 


of this copy — one that will tend to make the text 
matter plainer and more easily read. Instead of 
dividing the words which form the name of the local 
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Fic. 8.—A striking cover-design by Melchoir Lechter. From 


Archiv fiir Buchgewerbe, Leipzig. 


lodge and placing part of them in one line and part 
of them in another, we will place them all in the sec- 
ond line, as is shown in Fig. 2. In the third line we 
will place the words which comprise the name of the 


order, and in the last line we will place the words of 
the address. This gives us a design which is fully as 
pleasing as that shown in Fig. 1, while the arrange- 
ment of the words makes it much more easily read. 

It is true that in straight matter we do not pay 
much, if any, attention to how the words break at 


VERBAND DER DEUTSCHEN TYPOGRAPHISCHEN GESELLSCHAFTEN 


STANDIGE ADRESSE: JOSEF SONDERMANN, VORSITZENDER KOLN 
HERZOGSIRASSE NR. 29 


Fic. 7.—An interesting envelope arrangement. From Archiv fiir 


Buchgewerbe, Leipzig. 


the ends of lines. But an arrangement of this char- 
acter is very different from straight matter, even 
though it be set all in one size and style of type. 
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Fic. 9.— Poster-design by Paul Scheurich. From Archiv fiir 
Buchgewerbe, Leipzig. 


And so, in our display printing, we must con- 
sider the forcefulness of the display as well as the 
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design. There are, of course, exceptions to every 
rule or precedent, but ordinarily we should not sacri- 
fice legibility in order to secure a certain desired 
arrangement. k ok x 


Shape harmony implies that the various things 
which enter into a piece of printing shall have some- 
thing in common as far as their shapes are con- 
cerned. It means, briefly, that a narrow page calls 
for a narrow type-design, while a wide page calls 


Fic. 10.— Poster design by G. Deutsch. From Archiv fiir Buch- 


gewerbe, Leipzig. 


for a wide design. Shape harmony is one of the 
fundamental principles of good type-design. 

In Fig. 3 we have an illustration of the results 
due to a failure to consider the relation of the type- 
page to the shape of the paper. In this example the 
paper page is almost square while the type arrange- 
ment is narrow, thus crowding the margins at the 
top and bottom and allowing unusually wide mar- 
gins at the sides. 

A rearrangement of this page, with the type 
measure made wide in order that it may harmonize 
with the shape of the page, is shown in Fig. 4. 


* * * 


Readers of this department will be particularly 
interested in the examples of German design and 
typography which we show in Figs. 5 to 10. They 
are reproduced from a recent number of Archiv fiir 
Buchgewerbe, published in Leipzig. Fig. 5 is a title- 
page designed by Joseph Settler, and the original was 
printed in red and gray, on white antique stock. Fig. 6 
is a reproduction of a striking card from an insert of 
the typefoundry of Emil Gursch, Berlin. In Fig. 7 
is found an interesting envelope arrangement, the 


design being unusual and the treatment excellent. 
A striking cover-design by Melchoir Lechter is repro- 
duced in Fig. 8, while Figs. 9 and 10 show poster 
designs, the former by Paul Scheurich and the latter 
by G. Deutsch. 





AN ANCIENT PRINTING PRESS. 


At a recent printers’ gathering W. J. Oatman, of 
Pittsfield, Massachusetts, a veteran printer, was 
asked to tell the story of an ancient press which he 
once ran. It was called a “ Guernsey,” which none 
of those present had ever heard of before, and was 
made in the time of the Civil War, or before, by 
Gordon McKay, also of Pittsfield. It would print 
two pages of an eight-column paper. It had a pecul- 
iar motion, as, instead of reversing on its track, the 
forms ran out, then dropped five or six inches and 
ran back under the cylinder of the press, then rose 
to the former level. The press was taken on a wagon 
and drawn to wherever it found a job. These presses 
found a mission immediately after the close of the 
war in printing a class paper in the south for col- 
ored people’s societies. The particular press run by 
Mr. Oatman had been used on the Lee Chronicle by 
W. H. Hill, and went with that paper’s effects to the 
Gleaner office, from which place it went out into New 
York State, and in the seventies to a place called 
Canaan. As Mr. Oatman went toward the office of 
the News he heard a noise like a threshing machine. 
A few steps more and he saw a white horse working 
a treadmill from which a belt ran to a second story, 
where the “ Guernsey ” press, with its combination of 


perpendicular and horizontal motions, was getting off 


the edition with the aid of the horse. The uproar of 
the press and the threshing machine was something 
to wake the dead. Mr. Parsons, present editor of the 
News, then a boy in the store underneath, remembers 
the running of the “ Guernsey ” press. He can never 
forget it, and says it used to shake the building so 
they were afraid the press would come through the 
floor. What became of the press finally no one knows. 
It certainly was worthy of a place in a museum of 
antiques and curios of the printing trade. 





WHERE LANGUAGE FAILS. 

Perhaps the most charming of all Joaquin Miller’s 
works is his prose romance or autobiography, “ Life 
Among the Modocs,” a story of Indian life, in which 
the soul of the red man is more sympathetically fig- 
ured than in any other book, suggests a contributor 
to The Humanitarian (London). 

Take this passage: 

“T said to the old chief one day: 
is very poor; it has so few words.’ 

“* We have enough. It does not take many words 
to tell the truth,’ he answered. 

“Ah, but we have a hundred words to your one.’ 
“¢ Well, you need them.’ . The old Indian rose 
as he said this, and gathered his blanket about his 
shoulders. His dog lay with his nose on his two 
paws, and his eyes raised to his master’s. ‘ You have 
not words enough in all your books to give a single 
look from the eyes of my dog.’ ” 


‘Your language 
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This department is devoted entirely to the interests of apprentices, and the subjects taken up are selected for their immediate practical value 
Correspondence is invited. Specimens of apprentices’ work will be criticized by personal letter. Address all communications to Apprentice Printers’ 
Technical Club, 624-632 Sherman street, Chicago. 


Among the many things which the apprentice has 
to learn, perhaps one of the hardest is the acquire- being the case, we must see to it that the type which 
ment of a proper attitude toward the ornament case. carries the message to the eye shall have ample oppor- 
We all have a fondness for ornament — it is but nat- tunity to be seen, and shall not be overshadowed by 
ural that we should have it — but we must learn to 
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Fic. 1.—A too liberal use of decorative material destroys the Fic. 2.—A resetting, in which the reading matter, and not the 


legibility of this page. 


restrain ourselves in its use. It is far easier to over- However, one example is worth a thousand argu- 
decorate a piece of printing than it is to get it too ments, and this example is shown in Fig. 1. Here we 
plain, and most of the work which is at fault on this have a reproduction of the cover of a school cata- 
point errs on the side of being overdone. 

We must remember that our printed matter is use of decorative material. Instead of being legible 
primarily intended to be read. This is, in fact, the and easy to read, this page is quite the reverse — the 



















first requisite, else we would not print it at all. This 











a wealth of miscellaneous decoration. 
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decoration, is made the most prominent feature. 









logue, and an illustration of a lack of restraint in the 
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decoration is the most prominent feature, and one is 
compelled to literally search for the text matter. 

In the resetting shown in Fig. 2, the reading mat- 
ter is made the most prominent feature on the page. 
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Fic. 3.— The decoration covers a large portion of the sur- 
face, but is of such nature that it does not detract from the 
text. Instead, it serves as a background for the panel of read- 
ing matter. 


The design is much more simple, much more easily 
constructed, and answers the purpose better in that 
it conveys the message to the reader in a more satis- 
factory manner. 

“Very good,’ some one says, “but how about 
those pages which are completely covered by decora- 
tion, with perhaps but a small panel of type? ” 


This presents a different proposition. Where a 
decorative pattern is run over the entire page, leav- 
ing but a panel for the lettering, the decoration does 
not offer the attraction to the eye that is offered by a 
number of separate and distinct ornaments. The all- 
over decoration forms, as it were, a background for 
the type in the panel and is not offensive, while the 
individual ornaments act as a counter attraction to 
the reading matter. 

This is illustrated in Fig. 8. The decoration cov- 
ers a large portion of the surface of the page, and 
yet, being made up as it is of a repeating pattern 
which acts as a background for the type matter, it 


is much more pleasing than are the unrelated indi- 
vidual decorative spots which characterize Fig. 1, 

Let us get away from the idea that a fine piece of 
work is necessarily an ornamented one, and that 
artistic printing is synonymous with decoration. 


CONTRIBUTIONS. 


In the Interest of Apprentices. 
BY L. F. CARLIN, PHILADELPHIA, PENNSYLVANIA. 


Surprise may be expressed when I say that some 
apprentices are neglecting, every day, opportunities 
that are open for them to learn the trade; but it is a 
fact. There are boys who are learning the trade, or 
rather think they are learning it, who sweep up the 
floor only when the foremen gives them a call-down; 
who sort out leads, slugs, brasses, etc., or set “ pi” 
with as much animation as an Indian smoking a 
peace-pipe. When the foreman gives an apprentice 
of this class a little job to set, he goes about it as 
though he had all day to do it —a couple of yawns, 
a drink of water; an excuse “to make the day go.” 
He must also stop now and again to have a little chat 
with some of his friends. 

Who are these friends of his? Are they giving 
him helpful advice? Are they telling him to read the 
trade journals of the day and to study the different 
styles of display? In many instances they tell him 
something entirely the opposite. “Old Bill” tells 
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EVOLUTION 
THE gift of God. The silence 


of ages. The wish of man. 
The drill of the miner. The blast 
of the powder. The heat of the 
smelter. The grind of the lathe. 
The eye of the master. The thrill 
of power. The speed of the 
wind. The wonder of nations. 
The press of to-day. 


J. GLENN HOLMAN 




















the apprentice he knew a man who died from over- 
work. “ Bill’? remembers when he “ uster hustle ” 
on the Daily Star or the Morning Milk, but what’s 
the use, ain’t making anything now, anyhow the 
printing trade’s on the blink. Any man who dis- 
courages a boy in this way is a menace and should be 
given a severe call-down. He is endangering that 
boy’s future to such an extent that he may give up 
learning the trade and in later years be seen working 
on a dirt-pile. 

The best course for the apprentice to pursue is to 
steer clear of these old reminiscents, who do little 
more than chat and make a loud noise. 












Go to the man who talks common sense; the man 
3 making the scale, or the foreman. Ask their advice 
on every job you set up. Ask why the job is set in 
Caslon and not Antique; if it would not look better 
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of attraction, and a large number of separate spots tends toward 
a complicated design. On the other hand, a close grouping of 
the lines into three or four groups makes for a simple arrange- 
ment which is easily read and is more pleasing because of its 
simplicity. On the page containing the program we would sug- 
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E Blotter design by H. Flint. 






this way than that, or any number of questions that 
may come to your mind. 

Hustle up a bit and get in the contests for appren- 
tices, make use of the public libraries, and in a short 
time you will take an ever-growing interest in your 
work. You will see beauty you never saw before in 
the simple settings and art designs made and set up 
by efficient men; and you need only to imitate these 
men, incorporating a few ideas of your own which 
will in a short time come natural to you, in order to 
make yourself capable of designing and setting even 
more beautiful specimens. Beware of those who 
advise you in the wrong way. 


Results of the Denver Contest. 






The problem in the July contest conducted for 
apprentice members of Denver Typographical Union, 
No. 49, was the designing of a blotter, and the results 
were as follows: 

First Place — H. Flint, with the Myers Printing 


Company. 

Second Place —Albert T. Green, with J. B. Stott 
& Co. 

Third Place — Ray Frey, with The Carson Harper 
Company. 


We show herewith a reproduction of the design 
which was awarded first place. It is a neat and tasty 
piece of composition, although we are inclined to 
think that an arrangement which would allow of a 
full line across the top would be an improvement. 


Specimens. 


GEORGE G. GREEN, Sherbrooke, Canada.—A gathering of the 
text matter into a few groups instead of scattering it over the 
entire page, would improve the appearance of the title-page of 
the recital program. Where we distribute the lines over the page 
in a uniform manner, each line forms a separate spot or force 


This design won first place in the July contest conducted for 
apprentice members of Denver Typographical Union. 




















gest that the text matter in the lower panel be either run in one 
paragraph or grouped closer. 

AUSTIN Murray, Chicago, Illinois.— Your work is well handled 
throughout and offers little opportunity for criticism. The type 
arrangements are good and the color combinations are well 
selected. We show herewith a reproduction of one of the 
designs, and are pleased to award you a “ Certificate of Excel- 
lence.” 

From CARL PERSSON, Karlstad, Sweden, we have received a 
package of interesting commercial specimens. While naturally 
somewhat different in style from the work of our American 
apprentices, the designs are excellent and the colors are care- 
fully selected. We show herewith reproductions of two of the 
examples, and have awarded Mr. Persson a “ Certificate of 
Excellence.” 
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Design by Austin Murray, Chicago. 





GILBERT THOELE, St. Paul, Minnesota.—All of the specimens 
are well handled, the letter-head being especially neat and tasty 
in design. The card in two colors shows a rather large propor- 
tion of red, but under the circumstances, this is permissible. 
The circulation statement is well arranged. 

L. F. CARLIN, Philadelphia, Pennsylvania.— The letter-heads 
are all well arranged, and the fact that you have, in most 
instances, confined each heading to one series of type, lends to 
their general excellent appearance. 

CaRL Curtis, Kalida, Ohio.— The letter-heads for the carnival 
and the hardware company show rather large sizes of type and 
we think that a more modest treatment would be desirable. On 
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the heading for The Kalida Record the rules at the top are too 
heavy to harmonize in tone with the type. 

CarL E. GruBER, East Liverpool, Ohio.— Where lines in a dis- 
play group are almost, but not quite of the same length, it is 
desirable that they be spaced out to an equal measure or 
arranged in such manner that the difference is readily notice- 
able and apparently intentional. The envelope corner card would 


t. ID. Zachtrisson 


Jaentorgshazaren; Jarntorgsgatan, Goteborg 





Skradderi: och 
Ekiperingsaffat 


Card by Carl Persson, Karlstad, Sweden. 


be more pleasing if the lines were letter-spaced to square up. 
Otherwise the specimens are very satisfactory. 

JosEPH ScHMIDT, St. Louis, Missouri.— There is a pleasing 
harmony between the type and rules used on the page which you 
have submitted. We would suggest, however, that in the inter- 
est of proportion, or the pleasing inequality in the division of 
spaces, you raise the cut a trifle. Its present position, centered 
between the upper and lower groups, does not give the pleasing 
space divisions desired. 

W. CLINTON JONES, Minneapolis, Minnesota.x—We note in 
your specimens an attempt to display too many things on one 
page, and would suggest that you confine your display to two or 
three lines or groups, subordinating the balance of the matter 
so that these displayed lines or groups may attract the most 
attention. Where we attempt to display too many items on a 
page the result is very likely to be no effective display at all. 


ermlands © nskilda 4 anks S tyrelse 


inbjuder harmed 


Herr 
till Supé pa Karlstads Stadshotell 
Onsdagen den 9 Juli 1913 KI. 9 ce. m. (hvardagsdrakt) 
och att den 10 och 11 Juli sAsom bankens gadst bese ndgra 


Pee off , A 6 Witetoat 
oe * ' 





Rum aro ceserverade pA Stadshotellet. 


Bendget svar, om inbjudan antages, motses senast den $ Juli. 


Design by Carl Persson, Karlstad, Sweden. 


J. GLENN HOLMAN, Findlay, Ohio.— Your specimens are 
excellent, although there are one or two points to which we 
would call your attention. There is too much space at the side 
of the initial letter on the poster. We would also suggest that 
the last line on the corner-card for ‘“‘ Grant Gibson ” be centered 
rather than thrown to one side. The letter-head for I. C. Porter 
shows a marked improvement over the original copy. 

Leo F. Kocu, St. Louis, Missouri.—As a usual thing, we find 
that the most satisfactory type designs are those which show the 


heaviest and strongest display at or near the top of the page 
rather than the bottom. The eye naturally seeks the top of the 
page first and follows downward, and it is therefore the logical 
thing to place our most important display in such a position 
that it will first attract the eye to the upper portion of the 
design. Then, too, in a design of irregular shape the eye is first 
attracted by the widest portion and from this travels to the nar- 
row portions. This being the case, it is desirable that the wid- 
est portion of the design shall be near the top, as this is the 
point to which we wish to attract the eye. While the cover-page 
which you submit is unusually neat and pleasing, we think that 
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Page by Walter Wallick, Cerro Gordo, Illinois. 


a slightly stronger and wider heading, with perhaps the matter 
in the lower group reduced a trifle in size, would improve the 
appearance of the work. In other words, it is “‘ top-heavy at 
the bottom.’”’ The advertisement is nicely arranged, although we 
would suggest parallel rules in preference to the border in the 
center group. 

WaLTeR J. HoNES, Roscoe, New York.— Where rules are used, 
either for panels or underscoring, care should be taken that they 
are of the proper weight to harmonize in tone with the type. 
On some of your examples, notably the cover of the directory, 
the rules are too light and the desired tone harmony is not 
secured. We would also suggest that you make it a rule to con- 
fine each specimen to one series of type. Occasionally two series 
are desirable, but as a usual thing, one is sufficient. 

Wo. J. AcKER, Hinton, Oklahoma.—We would suggest that 
you place the city and State addresses together in the center of 
the line, rather than squaring them up at the ends as you have 
done. Dark green and light green would form a more pleasing 
combination than do the black and olive. 

WALTER WALLICK, Cerro Gordo, Illinois.— The booklet is nicely 
arranged, although the cover is rather weak in color and we 
would suggest a black ink. This would make it more readable. 
Your advertisements are all well handled, although we note that 
in one or two instances you have letter-spaced condensed letters 
so much that the lines are considerably weakened. If possible, 
we would suggest that you avoid the use of condensed and 
extended type-faces in the same job. 
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BY F. J. TREZISE. 


Lauder this head will be briefly reviewed brochures, booklets and specimens of printing sent in for criticism. Literature submitted for this purpose 
s ould be marked “For Criticism,” and directed to The Inland Printer Company, Chicago. Postage on packages containing specimens must not be included 
in» packages of specimens, unless letter postage is placed on the entire pack Sp must be mailed flat. If rolled they will not be criticized. 





A BLOTTER from the Eskew Job Print, Portsmouth, Ohio, is 
especially well designed and pleasingly printed in green, black 
and orange-brown on white stock. 

COMMERCIAL specimens from the Stanley Bell Printing Com- 
pany, Tacoma, are unusually good, both in design and color. A 
series of stationery in one general style and with uniform color, 
is especially pleasing. 
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Page by Ellis Coleman, Shreveport, Louisiana. 


H. M. Conpict, Guthrie, Oklahoma.— The delegate card is 
nicely gotten up and we find nothing to criticize. Personally we 
would rather prefer to see the name of the city and the name of 
the State placed a little closer together. 

AL. S. CAIN, Provo, Utah.—All of the specimens are very 
satisfactory indeed and none of them calls for any criticism. 
The letter-head for the ‘“‘ New Century Printing Company” is 
particularly pleasing in its color arrangement. 

ELLIS COLEMAN, Shreveport, Louisiana.— The specimens are 
all very satisfactory. None of them offer any opportunity for 
criticism. The fact that you have confined most of them to old 
style roman and italic, gives a shape harmony throughout which 
is very pleasing. We show herewith examples of cover-page 
arrangements. 


Davip J. GILDEA, Catonsville, Maryland.— The specimens are 
all very neat in design, and where color is used it has been 
chosen with a view to the most effective results. We find 
nothing whatever to criticize regarding any of the work. 

A BUSINESS-CARD and an announcement from The University 
Press, Seattle, Washington, are attractively printed, the design 
and colors being excellent. On the announcement a slightly 
stronger tint for the border and initial might have been prefer- 
able. 

JOHN RoppA, JR., Hancock, Michigan.— The program is well 
hendled throughout and we find little if any opportunity for 
criticism. Personally we would have preferred to see one series 
of type used on the title-page, as we think that the heavy roman 
and italic which you have used do not harmonize well. 

JOHN MIGLIoRATO, New York city.— We find nothing what- 
ever to criticize in the announcement, as the general arrange- 
ment is very satisfactory indeed. Your decoration and rules are 
of the proper tone to harmonize well with the type, and the use 
of one series throughout insures a design which is pleasing. 
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Page by Ellis Coleman, Shreveport, Louisiana. 


FREDERICK J. BARTON, Farmington, Maine.— Both of the 
specimens are good in arrangement and our only suggestion 
would be that perhaps a slightly lighter rule would be more 
satisfactory in both instances, as the rule which you have used 
is just a trifle heavy to harmonize in tone with the type-face. 
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Designs from a book of title-pages by Frank Lee, Assistant Instructor of Printing at the Working Men’s College, 
Melbourne, Australia. 
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News Impressions, the house organ of the Newburgh News 
Printing and Publishing Co., Newburgh, New York, is attract- 
ively gotten up, both as to text and design. 

J. L. Frazier, Lawrence, Kansas.— The specimens are all 
gotten up in a very pleasing manner, both as regards design 
and color harmony, although perhaps on one or two of them the 
tint used is rather light to produce the best results. The booklet 
of the “‘ Music Club” is especially effective in design. 

Cc. C. Nixon, Butte, Montana.—A mixture of various type- 
faces rather spoils the appearance of the bill-head which you 
have submitted. An arrangement of this character in one series 
of type would have been much more pleasing as there would then 
have been a harmony of shapes throughout. 
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Page by LaFayette Doerty, Findlay, Ohio. 


From LaFayette Doerty, Findlay, Ohio, we have received an- 
other package of high-grade commercial specimens. As is usual, 
the work on these specimens is very satisfactory both in design 
and color, and there is little, if anything, to criticize. We show 
herewith reproductions of some of the specimens, the originals 
of which were in colors. 

From J. S. Popper, New York city, we have received a copy 
of The McAlpin Pibroch, the house organ of the Hotel McAlpin, 
together with booklets descriptive of the same hotel. The work 
ou these booklets is very satisfactory indeed and the house organ 
is most interesting, both in its arrangement and in the text 
matter which it contains. 

JAMES NICHOLSON, Vancouver, British Columbia.— The house 
organs are very nicely gotten up, both as to text and printing, 
and the other examples are quite pleasing. Perhaps on some of 
your pages there is a trifle too much red and we would suggest 
that, as a usual thing in type-design, not more than twenty per 
cent of the design in red can be used successfully. We note the 
perforated envelope and think it an excellent idea. 

From Frank Lee, Assistant Instructor of Printing at the 
Working Men’s College, Melbourne, Australia, we have received 
a copy of a book of title-pages. These title-pages, designed and 
printed in colors by Mr. Lee, are exceptionally pleasing in their 
simplicity and general excellent arrangement. Mr. Lee is a stu- 
dent of the I. T. U. Course of Instruction in Printing and the 
title-pages are based upon the fundamental principles of design 
contained therein. We show herewith reproductions of a num- 
ber of them. 


B. B. Boyp, Fort Smith, Arkansas.— Your specimens are all 
quite satisfactory and offer no opportunity for criticism. The 
designs are neat in arrangement and show a harmony through- 
out. We have reproduced some of them herewith. 
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Page by LaFayette Doerty, Findlay, Ohio. 


A PACKAGE of letter-head designs from the Jennings Printing 
Co., Sapulpa, Oklahoma, contains a large number of excellent 
specimens all worked out with a careful regard for good typog- 
raphy and color treatment. They are fully up to the high stand- 
ard of former work from this concern. 
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Design by B. B. Boyd, Fort Smith, Arkansas. 


A BOOKLET recently issued by the Thomas Moulding Company, 
Chicago, and entitled ‘ Brick Fire Places” is an especially 
attractive piece cf work. The cover is embossed in brick red on 
brown stock and the inner pages are printed in brown and red 
with numerous half-tone illustrations. The entire effect is very 
satisfactory and thoroughly in keeping with the subject. 
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From W. Arthur Cole, Philadelphia, Pennsylvania, we have 
received a copy of a booklet designed for Wm. F. Fell & Com- 
pany. The original is an especially pleasing piece of work in 
colors. We show herewith reproductions of the cover and title- 
page. 
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Design by B. B. Boyd, Fort Smith, Arkansas. 


A STYLE book recently issued by the United Shirt & Collar Co., 
Troy, New York, is an elaborate piece of work. The cover is 
printed in black, red and green on brown stock, while the inner 
pages are in black and a buff tint on white stock. The work 
throughout is excellent. 

Morris Reiss, New York city.— All of the specimens are 
good, the souvenir program being especially pleasing in design 
and color. We think, however, that the cross rules in the lower 
portion of the cover are a trifle heavy to harmonize in tone with 
the type with which they are used. The card printed on the 
mottled gray stock is just a trifle hard to read, and we think 
a darker ink would improve it. 


AXEL EDW. SAHLIN 
Typographer 
WITH THE ROYCROFT SHOP, EAST AURORA, NEW YORK 
GRADUATE OF THE I. T. U, COURSE OF 
INSTRUCTION IN PRINTING 
CHICAGO, ILL. 
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RESIDENCE IN SWEDEN: 
SODRA FORSTADSGATAN FORTY-FIVE, MALMO 


Card of A. E. Sahlin, East Aurora, New York. 


A. E. SAHLIN, East Aurora, New York.— The specimens are 
all excellent and fully in keeping with the high standard of your 
former work. We note an originality of treatment and a variety 
of design which is very pleasing indeed. We note with interest 
the fact that you won the third prize in the British Printer con- 
test, your blotter-design being very satisfactory. We have repro- 
duced your card. 


Witt T. BENNYHOFF, Missoula, Montana.—The most noticeable 
point for criticism in regard to the window cards is the fact that 
the rules which you have used for panels, ete., do not in all 
eases harmonize in tone with the type-faces with which they are 
associated. In many instances the rules are too light in tone. 
In fact, we find that the light or hair-line rules are usually too 
weak in color for work of this nature. 

OuiveR A. BLEvINS, English, Indiana.— The letter-heads are 
all quite satisfactory, although we would have preferred the date 
line on the note-head for the “‘ Ingert House” in a type of the 
same series as used for the balance of the work. We would 
also suggest that you take a little more care in lining up the 
words which are inside the panel. They should be lowered a 
trifle. 
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'Litle-page by W. Arthur Cole, Philadelphia, Pennsylvania. 


Hucu H. BurNett, Pawhuska, Oklahoma.— On some of your 
designs we note a tendency to place the lower group rather 
close to the bottom rule. This is particularly noticeable on the 
cover-page of the school program, on which the lower group 
should be raised two or three picas in order that there may be 
less variation between the margins at the sides and bottom. On 
the letter-head for The Osage Investment Company there is 
hardly enough contrast between the colors, and we would suggest 
a lighter brown, inclining more toward orange. 


Troy Times Art Press, Troy, New York.— The blotters are 
well arranged and offer no opportunity for criticism. On the 
motto card, however, we would suggest that you place less space 
between the initial letter and the type, as this open space is not 
desirable where the black letter is used. We would also call your 
attention to the fact that in using this black letter, it is desirable 
that you space closer, both between words and lines, and we note 
that you could have done so in many cases. A text letter is 
better in appearance when spaced close than when widely spaced. 


Epwarp L. AppLeBy, Brooklyn, New York.— The squaring up 
of the various groups on the blotter has necessitated a wide 
spacing between words and letters which is not pleasing. When 
the squared-up effects must be attained at the expense of good 
spacing they should be avoided. The text letters do not harmon- 
ize in shape with the block letters with which they are used. 
The lower portion of the blotter is very pleasing, and if you 
were to leave the lower two panels as they now are, placing all 
of the other matter in one panel instead of three, the effect 
would be more satisfactory. 














DANA Cook, South Bend, Indiana.— The specimens are all 
very satisfactory, your envelope corner-card design being espe- 
cially striking. We show herewith a reproduction of your proof 
envelope, as we think it will perhaps contain a suggestion for 
some of our readers. 

From Ralph J. McAnally, Omaha, Nebraska, we have received 
a package of excellent commercial work, among the most 
attractive being a Memorial Address, the cover of which we 
reproduce herewith. The other specimens are well handled and 
are fully in keeping with the excellent work which has pre- 
viously come from Mr. McAnally. 







Cover-page by W. Arthur Cole, Philadelphia, Pennsylvania. 


ALVIN E. Mowrey, Franklin, Philadelphia.— The commercial 
specimens are well handled throughout and our only criticism 
would be that on some of the envelopes and letter-heads the tint 
is rather too light. We would suggest that it be made a trifle 
stronger. We also think that your own card contains a little 
too much color for a piece of printing of this character and 
would suggest a more subdued combination of colors as being 
more in keeping with the work. 

Sam. A. MEYER, Harrisonville, Missouri.— On the letter-head 
for the ‘‘ Opera House” the decorative spots between the various 
groups at the sides are rather too large and too ornamental. 
We would also suggest that you avoid letter-spacing text letters 
as you have done on this heading, as this particular style of 
letter should always be set close in order to give the rich black 
effect for which it was designed. The balance of the specimens 
are quite satisfactory, although we think that you have used a 
rather large number of type-faces on the bill and would suggest 
that you confine it to a smaller number of series. 

F. P. Meptock, Camden, Arkansas.—As between the four 
letter-heads there is but little choice. All of the colors of stock 
and ink are satisfactory. As to the design, however, we think 
that the most forceful parts are those which have little, if any, 
importance in the reading matter. The spots between the two 
rules at the top and the black rules above and below the panels 
stand out more strongly than anything else on the heading, and 
we feel that they should be of less strength than the type. We 
would also suggest that you letter-space the line ‘‘ Brown Print- 
ing Company ” a trifle in order to avoid so much space between 
words. 
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MERCANTILE PRINTING COMPANY, LTD., Honolulu, T. H.— We 
have received a portfolio of letter-head designs embracing a wide 
variety of styles. The work throughout is well handled, the type 
arrangements being very satisfactory and the color combinations 
pleasing. 









Memorial Address 


Delivered by 


2 Mrs. Emma B. Manchester 
Supreme Guardian 
Woodmen 


Thursday Evening, June 12th, 1913 
FJackeonvilje, florida 





A pleasing page by R. J. McAnally, Omaha, Nebraska. 


Eric PETERSON, Ft. Wayne, Indiana.—All of the specimens 
are well handled as far as the typographic arrangement is con- 
cerned. We would, however, suggest that the green tint which 
has been used in the automobile catalogue is rather strong and 
tends to make the text matter illegible. 


As it stands now, the 
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Printers and Lithographers 
South Bend, Indiana 
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Proof envelope by Dana Cook, South Bend, Indiana. 


illustration is lost by being covered with the type and the latter 
is rather ineffective because of the green showing through. The 
book for the Board of Park Commissioners is very pleasingly 
handled and offers no opportunity whatever for criticism. The 
border surrounding the pages is very satisfactory indeed, and the 
colors are harmonious and pleasing. 
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WE show herewith three blotter suggestions arranged by B. B. 
Udell, of Wilmette, Illinois. As will be noted, they offer a 
variety of treatment of the same text matter and are especially 
good in design, the calendar feature being well cared for. 








Privately. DESIGNER, LETTERER & TYPOGRAPHER 





A PACKAGE of specimens from Harry w. Leggett, Ottawa, 
Ontario, Canada, contains some very attractive designs. A series 
of lithographed letter-heads is especially interesting and a num- 
ber of business cards in colors are excellently handled and fully 
in keeping with the high standard of previous work from this 
source. We show herewith reproductions of some of the cards. 

WILLIAM L. MUEHLEISEN, Coffeyville, Kansas.— The ticket is 
very satisfactory both in design and color. Our only suggestion 
regarding it would be that perhaps the borders are just a trifle 
strong inasmuch as there is so much of the border and rule in 
the design. This, however, is rather more in the nature of a 
suggestion than a criticism, as the ticket as a whole is very good. 

From the Beckett Paper Company, Hamilton, Ohio, we have 
received a box of ‘‘ Buckeye Proofs.”” These proofs consist of 
examples of printing and embossing on Buckeye cover-stock, and 
form an interesting and useful exhibit. In addition to the proofs, 
the box contains a number of dummy covers. These covers are 
made in various sizes and from various colors and grades of 
stock, and have printed on them designs in tints and colors 
showing harmonious suggestions, suited to the stock used, the 
idea being to assist the printer in the preparation of dummies 
and in furnishing suggestions to customers. 

ANDREW J. SHAMPANORE, Westfield, New Jersey.— The work 
throughout is very well handled; the letter-head for the ‘‘ West- 
field Leader Printing and Publishing Company” being especially 
interesting. We would suggest that on the letter-head for 
“‘Samuel H. Pitt ’’ you arrange the top line in such manner as 
to fill the space between the rules. The use of slightly larger 
type and perhaps a little letter-spacing would do this. The 
envelope corner-card for the ‘‘ Westfield Leader Printing and 
— am of ie Publishing Company” is very pleasing and considerably differ- 

Attractive cards by Harry W. Leggett, Ottawa, Ontario. ent from the arrangements ordinarily used. 
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on your labor by saving part 
of your wages every month? 
At the end of this year what 
will you have to show for 
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your toil? Your deposits in 
this bank earn interest at the 
rate of 3 per cent per annum, 
compounded twice a year. 
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CAPITAL $1,500,000 
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or are you making some profit 
on your labor by saving part 
of your wages every month? 
At the end of this year what 
will you have to show for 
your toil? Your deposits in 
this bank earn interest at the 
rate of 3 per cent per annum, 
compounded twice a year. 


The Northern Trust 


Company Bank 


Capital $1,500,000 
Surplus $1,500,000 


Northwest Corner of LaSalle 
and Monroe Streets - Chicago 
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Blotter designs by B. B. Udell, Wilmette, Illinois. 








WE show herewith a reproduction of the cover of an attrac- 
tive booklet recently received from the Charles Francis Press, 
New York city. The original is printed and embossed in gold 
and colors from a design by L. L. Blue. The inner pages are 
also pleasingly designed and printed in colors on white coated 
stock. 

AuGusT GUSTAFSON, San Francisco, California.— The speci- 
mens which you have sent are excellent and fully in keeping with 
the work which we have previously received from you. We note 
that throughout care has been taken to preserve harmony 
between type and decoration and that you have chosen your 
decoration with a view to its supplementing the text in bring- 
ing out the latter more strongly. We are rather inclined to 
think that some color other than orange would be more satis- 
factory on the cover-page for the Law College booklet. The 
orange is rather bright and flashy and the whole effect is not 
agreeable to the eye. Perhaps if it were deadened a trifle by the 
addition of black, the effect would be more satisfactory. 

WILL M. MACGILLIVERY, Boyne City, Michigan.—As a matter 
of personal taste, we would prefer to see the decorations in the 
end panels on the envelope design printed in a tint rather than 
in the strong color which you have used, as they are at present 
just a trifle prominent in comparison with the text matter. We 
would also suggest that you omit the hyphens in the address 
line, spelling out the word ‘“ Michigan” and perhaps slightly 
letter-spacing it to fill the line properly. The blotter is very 
pleasingly handled as to design and the presswork is quite satis- 
factory in every respect. Personally we would prefer to see the 
rules omitted from the ends of the first line in the center group, 
but this is mere a matter of taste than of criticism. 


















Hanger-design by W. DeFabritis, New York city. 


To secure a hanger for its first annual outing, the Mutual 
Benefit Society of The Carey Press, New York city, instituted 
a contest among its job printers. The successful hanger was 
designed by W. DeFabritis, and we show herewith a reproduction 
of it. The original is printed in gold, purple and light blue, the 
type being in purple, heavy border in a tint of blue and the bal- 
ance in gold. A tint of the purple in place of the blue would 
have given a better harmony of colors. In some of the lines, 
notably the one containing the words ‘‘ Mutual Benefit Society,” 
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a slight letter-spacing would have done away with the excessive 
space between words. On the whole, however, the hanger is a 
very pleasing piece of work. 

H. BuRTMAN, Fullerton, Nebraska.— The sale bill is quite 
satisfactorily arranged, although the spacing in some of the 
lines and panels is not very pleasing, and we would suggest a 
little more care in this particular. Of the two headings we pre- 
fer the one with the plain rule around the panel, as the other is 
rather too decorative. We note that you have used condensed 
type in the end panel and then spaced widely between words in 
























Cover of an attractive booklet from the Charles Francis Press, 
New York. 


order to make it fill. This is not satisfactory. We also note 
three different type-faces in the central panel which makes for 
a lack of shape harmony in the job as a whole. There is 
hardly enough matter in this heading to warrant a design of this 
character, and we think that a more simple arrangement in one 
or two colors would be better under the circumstances. 


THOMAS WADE, Cowansville, Quebec, Canada.— We would sug- 
gest that you arrange your letter-heads in such manner as to 
avoid panels which contain nothing but decorative spots at the 
ends. Designs arranged in this manner give the appearance of 
the compositor having had difficulty to fill them properly with the 
text matter. On the cover for the program, the light rules and 
light ornaments do not harmonize in tone with the heavy type 
and the heavy rule which surrounds the page and the effect is 
therefore not satisfactory. Your “‘ Church” program is pleasing 
except for the fact that you have spaced too widely between 
words, especially where the text letter is used. We would sug- 
gest that wherever you use this text letter it should be closely 
spaced, both between words and lines. We also note an 
inequality of spacing in the upper line and would suggest that 
the space between words be regulated according to the shapes of 
the letters or characters which end and begin those words. To 
place an equal amount of space between words as we set the 
job will not give us a pleasing appearance when printed, due to 
the fact that the shapes of the letters require more space to be 
shown between the words in some cases, and we must regulate 
our spacing accordingly. 
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IN a package of excellent commercial work from David J. 
Gildea, Catonsville, Maryland, is a small slip evidently intended 
to be used in hurrying up over-due collections. We show here- 
with a reproduction of it, thinking that perhaps the idea may be 


useful to some of our readers. 
s 


the appearance of having designed a panel arrangement and 
then be at a loss to make the type fill it properly. Where the 
copy is but a small amount, as in this instance, it is better to 
avoid the panels. The other work is quite pleasingly handled, 
although we would suggest that the red, blue and orange com- 
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GRAPE FRUIT COCKTAIL 
BENT WAFERS 
ROAST CHICKEN 
SAGE DRESSING PARISIAN POTATOES 
GARDEN PEAS 


LETTUCE AND TOMATO SALAD 
WITH FRENCH DRESSING 


PRINCESS ICE CREAM 


CAKE PRESIDENT. . . 


SMALL COFFEE 


Berea Before Taking . . . . Lynn Robison 


Berea After Taking Mary Still 
Serious Subject. . . . Harley Croyle 
Berea’s Joys Ethel Jones 


The Unknown Stella Meek 


Officers 

Cecil Chiverton 
Vice-PREsIDENT Arthur Rankin 
SECRETARY Joy Furman 
TREASURER . . . « Galen Rose 


Critic’. Stella Meek 

















Pages by R. C. Williamson, Des Moines, Iowa. 


RALPH W. PoLk, Plymouth, Indiana.— The design in light 
blue and dark blue is rather decorative, and we would prefer a 
more simple arrangement which would give the reading matter 
more prominence. The “last pad” slip is an _ interesting 





Last Pad?p 


If so, we would be pleased to 
receive a re-order from you 


Phone us to duplicate our order 


No. 


or give us any change in the copy 
or arrangement that you may de- 
sire, and your order will 
receive our very prompt and 
848 careful attention. 


The Republican 


Makers of Good Printing Plymouth, Indiana 











An interesting suggestion by Ralph W. Polk, 
Plymouth, Indiana. 


reminder, and we are showing a reproduction of it. The card of 


a couple of generations past is very interesting. 

J. W. Smitu, Lenoir, North Carolina.— The manner in which 
the specimens are gotten up leaves little opportunity for criti- 
cism. We would, however, call attention to the fact that the 
letter-head for the Perkins Farm would be improved by omitting 
the panels at the ends. There is hardly enough type matter 
to fill these panels in a pleasing manner and it is well to avoid 


bination shown on the banquet menu is not satisfactory, the red 
and orange having the effect of neutralizing each other to a cer- 
tain extent. 

COMMERCIAL specimens from R. C. Williamson, Des Moines, 
Iowa, are all carefully handled and show an excellent apprecia- 
tion cf the various elements which constitute good typographical 
arrangement. Among the most interesting of the designs is a 
menu, reproduction of the pages of which are shown herewith. 
The panel work is very interesting. The decoration on the cover, 
however, is not thoroughly appropriate, and we would suggest 
something which would indicate either the literary or the banquet 
features. 





Suppose WE owed YOU 


What would you want US to do 


? 
Thank You 














An idea which may be useful to some of our readers. 
By David J. Gildea, Catonsville, Maryland. 


H. C. MILLER, Stratford, Ontario— The specimens are in 
general quite satisfactory, although we note a tendency on some 
to allow the ends of display lines to break the borders at the sides 
of the designs. This is not, as a usual thing, desirable, and very 
rarely can it be done with good effect. On the cover-page for 
the program for the ‘‘ Merchant of Venice” the outer border, 
being of a scroll shape, does not harmonize well with the inner 
border, which is of a more rectangular form. The rules used for 
the inner border, as well as those used to underscore the second 
line, are too light in tone to harmonize with the type. The two 
upper lines are rather widely spaced and we would suggest that 
where text letters are used, the space both between words and 
lines be small. We would also suggest less space between words 
than is placed between the ends of the lines and the rule which 
surrounds the panel. The banquet program, on the hand-made 
stock, is quite pleasing in its arrangement. 





















THE INLAND PRINTER 


G D>, 





I—AZE SF. 





EDS 


AD. Al vA\N db. Ab. Al, AD. 





COST AND METHOD 











——7 


LWLWWNNN-Ni 





The Laboratory Book. 


Every print-shop is really a laboratory as well as a 
f ctory, though many of us fail to realize the fact and con- 
dict ourselves as laboratory employees and managers 
s' ould. We fail to do our daily tasks in a scientific man- 
nv, and therefore are constantly working out the same old 
p oblems and overcoming the same difficulties. 

It is like the little band of scouts who having met a like 
bind of the enemy captured them, and being some distance 
fiom camp did not know what to do with their prisoners, 
so they took away their guns and let them go. Knowing 
the country better than the scouts they doubled on them, 
recovered the guns they had hidden in the woods and 
again met them, were again captured and again disarmed 
and paroled. Once more they repeated their tactics and 
appeared before the scouts a third time. Not recognizing 
them and feeling sure that they had overcome two other 
parties, the scouts again attacked them, when one fellow 
who had lagged behind came rushing up, shouting, “ Hold 
on, boys, I’m coming,” and so scared our valiant scouts that 
they took to their heels and fled through the woods toward 
their own camp. 

That is the way most printers approach a difficult prob- 
lem in presswork, composition or binding. They wrestle 
with it until it is overcome in some sort of fashion and 
then forget all about it. In a few days, or weeks, up comes 
the same old problem again, but they do not recognize it 
as their old enemy and finish it for good; they have for- 
gotten how they did it, or which one of the many remedies 
tried on a previous occasion was the successful one, and 
fight the battle all over again and again. 

Do you recognize the occasion and the kind of work- 
man — the man who only finally learns by making repeated 
failures and a gradual process of elimination. Then com- 
pare him with the men in other lines —the chemist, the 
engineer, the architect, the machinist. 

In every well-conducted laboratory there is kept what 
is known as a laboratory book in which is recorded every 
unusual reaction, every test, every experiment, with the 
results, and these are guides or warnings as the case may 
be to successes or avoidance in like cases in the future. 
Engineers and architects keep a similar record in what 
they term their notebooks. Other businesses have a variety 
of names for this record; but all keep and use it. 

Has it not occurred to you what a wonderful trouble- 
saver and profit-maker such a book and method would be 
to the printer. Of course he has his job record, which tells 
him that such a job took a very much longer time than was 
estimated, and that it must not be accepted again under 
the same conditions; but it does not tell him why or how 
the difficulty was finally overcome, and if in the meantime 
he has changed foremen or pressmen or other employee 
who did it he may never know until he again pays to find 


7 


NEN NNN NNN NYAS 


BY BERNARD DANIELS. 





Van ana ana 








out. And if the same trouble occurs with another job he 
does not know where to look for relief. 

Every printing-plant should have such a book, and it 
should be indexed and cross-indexed so that any specific 
information needed can be readily found. It may seem like 
a lot of work that may not be needed at the time you are 
making the records; but the first time you really have 
oceasion to use it you will “thank your lucky star” that 
you began it and resolve never to be without a laboratory 
book. 

To illustrate: At one time it was necessary in a certain 
plant to find an ink that would give a duo-color effect of 
black with a blue ‘aura, and a distinct blue at that. The 
inkmaker was duly consulted and, of course, said, “ That 
is easy. I will send you up a sample to-morrow.” He did, 
and proofs were pulled and laid away over night for the 
duo effect to materialize, but next morning it was very 
unsatisfactory; the inkmaker was called in and called 
down, and made a new trial. Result the same. Then it 
was decided to see if the paper had anything to do with it, 
and proofs were pulled on eight different grades of coated 
stock. Some came out fine and others were simply no good 
at all. A stock was selected and the job printed. Six 
months later a similar job was wanted and the same expe- 
rience was had. Then the superintendent, who had studied 
chemistry and knew of the laboratory book, decided to 
start one with this job, or rather with this problem, and 
secured a sample of every grade of coated stock in the city 
and had proofs pulled in all the various duo colors used in 
that shop. He then secured from the papermaker the 
formula number of the paper, for that wise man had his 
laboratory records, and, after spending some little time, 
found he had in writing and proofs the results showing 
which ink printed best on a certain paper and which paper 
was best for a certain ink, and the next time the question 
came up was saved a lot of time and quite a nice profit by 
knowing that the paper specified by the customers would not 
print at all satisfactory with duo ink. It had been selected 
for cheapness, and when the customer was invited in and 
shown the record and told why the book was kept he 
selected a paper and ink that chemically harmonized. Then 
the value of the book became apparent in another way, for 
the papermaker had changed his coating formula, and 
when consulted agreed to make a lot of paper like the 
former one. You could not persuade that “super” to do 
without that book for any sum of money. 

Besides things like matching of ink and paper, and the 
formula for mixing certain tints, and the amounts of 
reducer to use with certain soft papers, etc., it also was 
made the receptacle of the history of other unusual or diffi- 
cult things, such as a certain extra large output in the 
binding on a job that was thought to be difficult and the 
manner of overcoming the difficulty, of certain layouts of 
special work and the best way to do it. 
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Your workmen and your foremen will tell you that they 
know and remember all these things and that the record is 
waste of time; but you will be money in pocket by keeping 
a laboratory book and seeing that it is frequently con- 
sulted and the proper instructions copied from it and sent 
to the workroom with jobs involving difficulties that have 
been overcome. 

One thing that ails the printer is that he works too 
much by “rule of thumb,”: and does not try to become a 
scientific mechanic working to rule and measure. There 
is too much of the art idea in the workroom and too little 
in the office. The layout department is as important as the 
workout, and the record department as necessary as either. 
Printing is no longer the toy and plaything of individuals 
with a mission, but the life-blood of modern commercial 
enterprise, and must sooner or later become thoroughly sys- 
tematized as other commercial and manufacturing proposi- 
tions. It is only a question of time, and the “ survival of the 
fittest.” See that you train yourself and your plant to be 
fit to survive. 


A Help to You in Using Tabular Lists. 

Most of the valuable information regarding cost, esti- 
mating and pricemaking in the printing business is either 
in the form of tables of statistics and prices or accom- 
panied by such tables, and some people find it difficult to 
consult such tables with speed and accuracy, and we have 
heard some say that they could figure it out while looking 
it up. The reason for this is that long columns of figures 
are confusing to the average eye unless constant use has 
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made them familiar. Yet there is no doubt that the tabular 
method is the proper one for preserving and presenting 
such data, and in endeavoring to make it easy for a par- 
ticularly dull student we found that by making a little 
cardboard square, about 3 by 4 inches ‘(or larger if needed), 
the student was enabled to use even close or solid tables 
with comparative ease. 

This little instrument is used by placing the horizontal 
inner side of the square parallel with and just below the 
line of the table we wish to consult and sliding it along 
until the perpendicular inner side is just beyond the column 
we wish to use, then the figure we want will be found in 
the angle of the square. If this is made of medium-weight 
transparent celluloid it will guide to the figure wanted and 
still allow you to see the other figures for comparison if 
needed. Try it and you will be surprised at the saving of 
time and nerve force it will make in handling tables. They 
are easily made and the cost will be trifling. 
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More About Brief Printing. 


The discussion of this subject in our August issue and 
the estimate accompanying it have called forth consider- 
able comment from readers of this department; but none 
of the facts and figures that we hoped would be forthcom- 
ing from those printers who claim that the price of $1.25 
per page is too high and not practical. 

The following is a typical letter, and merely confirms 
the fact that the printers who are bidding on this work 
are recklessly guessing what they can get for it, and scram- 
bling to see who can quote the lowest and most ridiculous 
price. 

The Inland Printer Company: August 14, 1913. 

GENTLEMEN,— In the August issue of THE INLAND PRINTER, in your 
Cost and Method Department, you make the statement that it costs 
$1.03 per page for law brief printing. In our State the legal price is 
70 cents, and one concern in the largest city received the contract for 
printing the city’s briefs for 25 cents per page. The requirements are 
that they will be set 24 ems wide, ten-point type leaded with four-point 
leads, and thirty-five lines to the page. You are allowed to double-lead 
between paragraphs and make up like any other book as regards to 
space at the top of chapter. The cover counts for four pages. I had 
considerable brief printing in a small country office and when unable 
to handle it would farm it out at 50 cents a page and bill it to my 
customer at 70 cents. 

Does it not look as though your figures were wrong or else that the 
sheriff is quite liable to get a lot of printers, especially the one men- 
tioned above and one in another city which does brief printing for 
25 cents? 

This correspondent merely states the fact that a state 
legislature which knew nothing of printing made a price 
by legal enactments that was unprofitable, and that the 
printers of that State had by their own actions made it 
impossible to successfully combat the enactment of that 
law and have the price made so that the work will afford a 
reasonable profit. And now, because the printers of that 
State are not sufficiently organized and awake to their own 
best interests to codperate and refuse to do the work at a 
loss, they are giving the public, as represented by the 
attorneys and courts of that State, not only their whole 
profit on this class of work, but also a part of their busi- 
ness capital. 

Taking our correspondent’s basis for this work, let us 
see how it figures up: We will estimate the cost and selling 
price of sixteen pages and cover as affording the largest 
opportunity for profit on account of the liberal allowance 
for cover; ten-point leaded with four-point leads — that 
is to say, double leaded and fatted out, thirty-five lines to 
page actual composition: 

Composition (linotype) sixteen pages of thirty-five 
lines, twenty-four ems twelve-point measure equals 
29 times 35, or 1,015 ems ten-point, a total of 
16,240 for sixteen pages, at 40 cents per thousand 
ERIN sss oie os ora atakes are oicrevevele loro) ete aaliela. p61 air eiertre vitor Hic: siete $ 6.50 

Make-up and head, 2% hours at $1.10 

Setting cover, 1 hour at $1.10 

Lock-up, sixteen pages, 1 hour 

Lock-up, cover, 6 minutes 

Presswork, one form sixteen pages, minimum, follow- 
ing other similar forms, 1% hours at $1.50 

Presswork, cover, % hour 

Stock, 2% quires 25 by 38 for inside, 1% quire 20 by 
25, for cover 

ee Te IIE, 5 os 55s ee eed ovis eecdicaours 


Total cost 
Add 25 per cent for profit 


On the basis of sixteen pages and four for cover this 
makes twenty pages for $18.55 or 93 cents per page as 
selling price for an extraordinarily fat proposition, which 
we have estimated below what we believe possible cost of 
production. If, as is usual, only two pages are allowed for 

















cover, that would make eighteen pages for $18.55 or $1.03 
per page, practically a lower figure than given last month, 
as that job did not include the cover. 

Our inquiry in several States shows that the law calls 
for ten-point leaded, and in one case for eleven-point, and 
one printer said that in one State twelve-point was legal. 
All called for a page the type surface of which was 4 by 7 
inches and a book not less than 6 by 9 inches. 

Now let us analyze this still further: We have figured 
the composition at 40 cents per thousand ems, read and cor- 
rected, and yet the records of several hundred plants show 
that the average speed on such work is not over 3,000 ems 
per hour, and the highest authentic record we had was 
3,500 ems per hour. The cost sheets of those having a cost 
system showed an average cost of $1.67 per hour for the 
machine, and the lowest was $1.47 in a shop running two 
shifts. Then, 3,500 ems per hour at $1.47 running cost 
rives 42 cents per thousand for composition and nothing for 
vroofreading and correction, so this item should be at least 
30 cents per thousand as cost, which would add 10 cents per 
gage cost, and with the profit would bring the price up to 
31.16 per page. 

Our correspondent says he buys his briefwork at 50 
‘ents per page and sells it for 70 cents and makes money. 
He does, and he also does his share to help demoralize the 
dusiness and continue a state of affairs which he admits is 
a detriment to the trade. Some of our readers might at 
‘irst be inclined to commend him as a wise business man; 
but he really deserves condemnation for helping to break 
down the very business he should be helping to build up, 
and to accomplish which large sums are spent yearly by 
printers’ organizations all over the land. 

Any action that tends to destroy the general stability 
of a business and reduce the profits of its practitioners 
below a fair living scale, acts as a destroyer of the public 
confidence in that business and the men who are engaged 
in it, and always reacts to create a still further reduction 
of price until the business itself is crushed out and aban- 
doned or the wiser men in it arouse themselves and by 
codperation drive out the men who are destroying it either 
ignorantly or wilfully. Instances of this can be seen all 
along the ages of commercial life, and it is only the fact 
that printing is an absolute necessity to the progress of 
civilization and the maintenance of civilized government 
and business that has prevented its extinction at the hands 
of the foolish price-cutter. 

Our correspondent, as quoted above, and others, ask: 
“ Does it not look as if your figures were wrong, or that the 
sheriff is quite likely to get a lot of printers?” It certainly 
looks as if the sheriff was going to get some official fees in 
the near future, and this is only history repeating itself. 
In every city there are middle-aged printers who can 
remember the houses who made a specialty of “ cheap ” 
paper bookwork whose place “knoweth them no more,” 
and at whose final demise the sheriff officiated and the 
receiver pronounced a benediction on the creditors that 
sounded something like “ ten cents on the dollar.” Our own 
memory recalls two — one of which at one time employed 
nearly three hundred hand compositors— where it was 
“four cents on the dollar” for the final creditors. 

When will printers learn that they hold the whole situa- 
tion in their own hands, and that the legislators they elect 
are elected to serve their interests as well as those of the 
lawyers and litigants, most of whom are better able to pay 
for their briefs than is the printer? When will they stand 
firmly together and demand their right to a fair price for 
state and municipal printing? Such prices as those quoted 
in the letters given are simply an invitation to graft and 
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crookedness, and while we make no specific charges, we 
have heard rumors of why some state printing is given out 
at a figure apparently less than the wages of the composi- 
tor setting the type. 

Really such things are a disgrace to the craft, and it is 
high time that the various printers’ organizations took the 
matter up in earnest and started a strong campaign for 
honesty and justice in public printing. 


A Labor-saver for Estimators. 


Many times a day the estimator performs the little 
“sum” in multiplication required to connect the price per 
hour with the number of hours to get the total of that 
particular item in his estimate, and many times he is 
tempted to lop off fractions and odd cents to get quicker 
and easier results even if not quite so accurate. 

One estimator tells that he saved a considerable amount 
of time by preparing for himself a table containing the 
figures for any number of hours from cone to one hundred 
at the prices used in his plant, and is so well pleased with 
the result that he wants others to know about it. 

Taking the usual prices per hour for job and cylinder 
presswork and composition, his table looks about like this: 


























£ PRICE PER HOUR. 
So 
3 eae acer ae ee ee er ee 
=| .70 |} .90 | 1.05 | 1.15 | 1.30) 1.35 1.65 | 1.75 | 1.90 | 2.00 | 2.25 | 2.301 
$ $ $ $ $ $ $ $ $ $ $ i$ 
1 .70 -90) 1.05) 1.15 1.30 1.35) 1.65} 1.75) 1.90; 2.00} 2 25) 2.30 
2 1.40} 1.80) 2.10} 2.30: 2.60 2.70 3.30) 3.50) 3.80) 4.0 4.50) 4.60 
3| 2.10) 2.70 3.15, 3.45 3.90 4.05 4.95] 5.25 5.70; 6.001 6.75| 6.90 
4 2.80! 3.60 4.20 4.60 5.20 5.40 6.55) 7.00) 7.60) 8.00! 9.00) 9.20 
5 3.50) 4.50) 5.25 5.75! 6.50 6.75 8.25) 8.75) 9.50) 10.00) 11.25) 11.50 
6 4.20} 5.40 6.30; 6.90 7.80 8.10 9.90) 10.50) 11.40) 12 00} 13.50) 13.80 
7} 4.90} 6.30 7.35) 8.05 9.10 9.45, 11.55] 12.25) 13.30) 14.00) 15.75] 16.10 
8} 5.60) 7.20 8.40) 9.20 10.40 10.80 13.20) 14.00) 15.20) 16.00) 18.00) 18.40 
9 6.30} 8.10 9.45 10.35 11.70 12.15 14.85) 15.75) 17.10} 18.00) 20.25) 20.7 
10 | 7.00, 9.00 10.50, 11.50 13.00 13.50 16.50, 17.50, 19.00, 20.00 22.50] 23.00 
11| 7.70; 9.90, 11.55) 12.65, 14.30 14.85 18.15) 19.25] 20.90] 22.00) 24.75] 25.30 
12 | 8.40] 10.80, 12.60, 13.80 15.60 16.20 19.80, 21.00, 22.80) 24.00] 27.00, 27.60 
13 | 9.10) 11.70, 13.65) 14.95 16.90 17.55 21.45) 22.75| 24.70 26.00, 29.25] 29.90 
10. 


19 | 13.30} 17.10 19.95) 21.85, 24.70 25.65) 31.35] 33.25] 36.10] 38.00) 42.75] 43.70 
20 | 14-00} 18.00, 21.00, 23.00 26.00 27.00 33.00, 35.00, 38.00, 40.00, 45.00, 46.00 


21 | 14.70} 18.90| 22.05) 24.15 27.30, 28.35 34.65] 36.75] 39.90| 42.00) 47.25| 48.30 














29 | 20:30] 26.10 30.45 33.35 37.70 39.15, 47.85] 50.75| 55.10, 58.00] 65.25] 66.70 
30 | 21.00] 27.00 31.50, 34.50, 39.00 40.50 49.50) 52.50] 57.00 60.00, 67.50, 69.00 


31 | 21.70) 27.90, 32.55, 35.65 40.30 41.85 51.15) 54.25) 58.90, 62.00) 09.75) 71.30 




















39 | 27.30 35.10 40.95 44.85 50.70 52.65, 64.25 68.25| 74.10 78.00 87.75, 89.70 
40 | 28.00] 36.00 42.00 46.00 52.00 54.00 66.00 70.00) 76.00 80.00, 90.00 92.00 











41 | 28.70) 36.90 43.05 47.15 53.30 55.35, 67.65) 71.75) 77.90, 82.00) 92.25) 94.30 
42 | 29.40) 37.80 44.10 48.30 54.60 56.70 69.30) 73.50} 79.80) 84.00) 94.50) 96.60 
43 | 30.10) 38.70 45.15, 49.45 55.90 58.05 70.95) 75.25) 81.70) 86.00) 96.75) 99.90 
44 | 30.80) 39.60 46.20 50.60 57.20 59.40 72.60) 77.00} 83.60) 88.00) 99.00 102.20 
45 | 31.50) 40.50) 47.25 51.85 58.50 60.75 74.25) 78.75) 85.50) 90.00)101. 25,104.50 
46 | 32.20) 41.40 48.30 53.00 59.80 62.10 75.90) 80.50} 87.40) 92.00)103.50,106.80 
47 | 32.90) 42.30 49.35 54.15 61.10 63.45) 77.55) 82.25) 89.30 94.00105.75,109.10 
48 | 33.60) 43.20 50.40 55.30 62.40 64.80 79.20) 84.00) 91.20, 96.00)108.00111.40 
49 | 34.30) 44.10 51.45, 56.45 63.70 66.15 80.85) 85.75) 93.10 98.00110.25 113.70 
50 | 35.00) 45.00 52.50 57.50 65.00 67.50 83.50) 87.50) 95.00 100.00:112.50115.00 


























He says that these are selling prices, as he always esti- 
mates at full selling price so as to know what the job is 
really worth and makes allowance from that price when 
necessary to meet extreme conditions, and that is not very 
often. 

Here is a truth that most printers fail to discover, and 
that is the fact that, “ with a sure estimate to stiffen his 
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backbone a good salesman will not find it necessary to 
reduce the price very often to secure the sale.” 

In using this table, fractions of hours are always made 
in tenths, and to find the price for any time is thereby 
rendered very easy. For instance, 31% hours is made 3.5, 
and all you have to do is take the figure for 35 and move 
the decimal point one figure to the left. If the time were 
4.7 we would use the figure for 47. 

The table is just as useful for handling larger numbers 
of hours, as it is only necessary to add ciphers after the 
figure and move the decimal point to the right. Thus, for 
370 hours we would take the figure for 37, add a cipher 
and move decimal point one figure to the right; and for 
3700 add two ciphers and move decimal point two figures 
to the right. In handling larger numbers of hours it is 
safe to add enough to bring the fractional hour up to the 
next whole number. In quantities over 100 hours, where 
accuracy is required, the number can be taken in two por- 
tions and added together. Suppose we have 378 hours. 
For rough calculation we could use 38 or 380 as the figure, 
but to be accurate we take the figure for 37, add the cipher 
and move decimal point, then add to that sum the figure 
for 8 hours. If the price were 1.30 per hour we would 
have: 


re ee ee re 
re re es eee ee eee. 10.40 


$491.40 


a much easier calculation than the usual multiplication 
and much quicker. 

The tables do not take such a long time to figure out to 
suit your prices, and might be copied bodily from some 
wage scale or universal price-lists, and the labor is soon 
repaid in the subsequent saving of time and the feeling of 
certainty that accompanies its use. 


A Letter of Interest and Encouragement. 


A word of encouragement on the way is always greatly 
appreciated, and we are pleased to reproduce the following 
letter, not only for the encouragement it contains but for 
the splendid suggestion given therein: 


August 24, 1913. 
mentioning your article 


Mr. Bernard Daniels: 

DEAR SIR,—I can not help addressing you; 
in THE INLAND PRINTER of August. 

Under the head of ‘A Good Estimator,’”’ in the ‘‘ Cost and Method ” 
Department, in the last paragraph, second column, you say: “ Really, 
this price question is very much of a psychological proposition after 
all.””. I say amen! 

I have a small shop and do my own estimating, and I find that your 
“psychological proposition ’’’ is a correct analysis of the price-hunter. 
He comes bustling in and asks for our best figure. We meet him with 
an air of satisfied, prosperous confidence, and believe me, he falls; he’s 
ours. ‘ 

Another thing I have tried time and time again. That is when I 
have to make some figures on his job I make them in plain view of him 
as he stands at the counter. After listing the items of cost I strike the 
profit before his gaze. He knows what my figures are. Thus: 

ROA er Oey eer ge ee) oe TD, SAPO RS Tie $2.40 
Composition 
Press (1M) 
Distribution 


4) 5.00 


1.25 


$6.25 
Rarely does the customer get away. I maintain that if I have con- 
fidence in myself and he knows it, I can afford to take him into my 
confidence and he thus has more confidence in me and my price. 
So, I just want to thank you for your excellent article above referred 
to, and extend you a hand-grasp over the way. 


Sincerely, LA FAYETTE DOERTY. 


THE INLAND PRINTER 


“B. L. T.”” PICKUPS. 


WHY THE EDITOR LEFT TOWN. 

An error crepted in an obituary article last week — 
instead of timely loss this ought to have read untimely loss, 
the un was unintentionly omitted in the setting up the 
word.— Edgar (Wis.) News. 

THE SHOWER BATH IN KANSAS. 


The farmers of this vicinity are looking fine since the 
rain.— Marion Record. 

AND THEN THE TRUTH IS OUT. 

The Piano Club of Chicago formally opened its doors to 
the members on Wednesday, August 20. The menus, which 
are to be changed daily, seem too good to be true, until the 
meal is served.— Presto. 

THE OBSERVANT MR. FITCH. 

The man who got tired of wearing pink silk trousers 
and brocaded coats and who invented the plain but durable 
pants of modern times, relieved man of a crushing burden, 
thus allowing womankind to assume it.— From George 


Fitch’s Essays. 
7] 
MODIFIED VIRTUE. 


Wanted — Room or board and room within 15 minutes 
of P. O. for young man of good habits, but who is partially 


bald.— Daily News. 
TWINS? 


Justice of the Peace Meadows was operated on at the 
St. Mary’s hospital on Wednesday for appendicitis. - He 
has been troubled for quite a while and Wednesday had 
such an attack that it was thought necessary to remove 
them.— Galesburg Republican-Register. 

ARKANSAW HOSPITALITY. 

You can take your meals at our lunch counter at any 
hour of the day, and may leave your coat off, and if you 
smell a bit “ horsey ” it’s all right. T. V. Poynter.— Cotter 
Record. 

THE HEAT-CRAZED COMPOSITOR AND THE INSPIRED MAKE-UP 
MAN. 

Mrs. George Conklin and daughter life is too 

short to waste time in figuring what the hell this is ? ? ? 
— Bay City (Mich.) Tribune. 
YOU MIGHT TRY UNSCRAMBLING THIS. 

One-half of two pair of ladies’ shoes in the dressing- 
room at the International hall, the night of the dance last 
week. One shoe was No. 4 and one No. 5, both belonging to 
different but the same feet.— Reese River (Nev.) Reville. 

HIS MODEST REQUIREMENTS. 

Wanted — The woman who has been doing my washing 
has gone back on me. I must have a wife at once; would 
like a white woman, between twenty-five and thirty-five 
years of age; a maiden, who has not even given herself to 
any so-called Christian societies, or will forever renounce 
same and give herself up entirely to love, respect and obey 
me, while I love, cherish and protect her; my judgment 
always to be final and complete—— Towanda (Pa.) Review. 


THE KIND YOU HAVE ALWAYS BOUGHT. 

The Kalamazoo Bread Co. has purchased several car- 
loads of hay which they are putting in their barns for 
winter use.— Kalamazoo Telegraph-Press. 

YES, THE MOSQUITOES ARE PRETTY BAD. 

A. E. Nowells has had his front beautified with a coat 
of paint.— Millersburg (Ind.) Grit. 

— Line-o’-Type or Two, Chicago Tribune. 
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communities where the volume of business is small, and in 


MEN, MATERIAL AND THINGS AT THE TOLEDO 
MEET. 


BY W. B. PRESCOTT. 


EZIANNON boomed and thousands cheered as 
iG the affable printer-Governor of Ohio — 
James M. Cox — pushed the button and 
officially opened the Central States Print- 
ers’ Exposition and Cost Congress of the 
Ohio Federation of Printers at Toledo for 
the week of September 1 to 6. The Gov- 
ernor’s speech had a decidedly personal 
political tinge, though he lauded Ohio, the exposition and 
its promoters and welcomed the visitors in conventional 
style. As a glance at the list of exhibitors will show, the 
exposition was the greatest yet held in point of number 
and quality of appliances and materials displayed. The 
educational program was perhaps the finest ever presented 
a gathering of printers. Looked at from the standpoint of 
mere numbers, the crowds were there, too. Of the throngs 
that strolled through the aisles, however, there was but a 
sprinkling of graphic-arts men intent on buying. Even 
these had their attention diverted, first by the cost con- 
gress, during the sessions of which power was denied 
exhibitors, and secondly by the recreation program. The 
weather man was unkind. Between the lack of ventilation 
in the exposition hall and the heat, surcharged with humid- 
ity, exhibitors and their aids suffered such intense discom- 
fort that they‘did not blame visitors for neglecting business 
to go holidaying. 

Cost Congress Opens. 

















Governor Cox started the wheels moving on the evening 
of Labor Day, and the next morning Chairman H. C. Vor- 
triede of the convention committee opened the cost con- 
gress, calling on Bishop Schrembs, who preceded the divine 
invocation by a short, eloquent address in which he touched 
on industrial questions vexing the public mind in liberal 
tone. Mayor Brand Whitlock was unable to be present and 
sent as a “sub” Frank L. Mulholland, president of the 
Commerce Club, to welcome the printers to Toledo, which 
he did breezily and entertainingly, saying significantly that 
Toledo spelled boost “boast.” He presented President 
J. M. Thomssen with a gavel made from Commodore 
Perry’s flagship Niagara, which that gentleman immedi- 
ately used for the purpose of declaring the cost congress 
ready for business. 


Thomssen Protests Against Unfair Competition. 


After a few words in the way of response to the wel- 
coming speeches, in which the conscientious-looking Mr. 
Thomssen said he liked the idea of spelling boost with an 
“a,” he began operations by reading his message as presi- 
dent of the Ohio Printers’ Federation. The address briefly 
reviewed the history of the organization, extolled the expo- 
sition, suggesting that one be held annually or biennially 
in various cities of the central west. Mr. Thomssen pro- 
tested against a printing school in an Ohio reformatory 
doing work in competition with commercial houses, citing a 
case where a job was done for $183, while the lowest com- 
mercial-office bid was $400. The president also directed 
attention to the tendency of child labor to curtail the num- 
ber of apprentices, and expressed the hope that vocational 
training in the public schools would keep the flow of 
apprentices equal to normal demands. Mr. Thomssen said 
money must be found to educate printers in small towns in 
cost-system lore. Salaried men should be put at work in 
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Mr. Thomssen’s opinion the slogan of the Federation should 
be: “A cost system in every printing-office in Ohio.” 

The remainder of the morning was devoted to hearing 
reports of officers and committees, which in the main were 
referred to the committee on resolutions. 


Cost System a Detective. 


In the afternoon, C. Lee Downey, of Cincinnati, led off 
with an address on “Accounting,” in which he emphasized 
the need of a good bookkeeping system in even the small- 
est office, and kept up to the minute, so that it would be 
known at the end of each day exactly how the office ‘stood. 
Mr. Downey made a strong plea for simplicity in account- 
ing methods. 

Though speaking to the subject of “ Better Selling 
Methods,” B. F. Corday, of the well-known Cleveland firm 
of Corday & Gross, could not forbear making reference to a 
cost system. He said it was the business detective that 
uncovers and keeps track of the germ that eventually kills. 
He also spoke of the desirability of charging equitable 
prices, and said system was necessary to ascertain what 

























J. M. Thomssen, 


Retiring President, Ohio Printers’ Federation. 


they are. Mr. Corday counselled frankness in dealing with 
salesmen and said the chief executive should keep in con- 
stant touch with them so that they may have reliable infor- 
mation about what the house is doing and proposes to do. 

W. B. Holliday, of Cincinnati, Ohio, spoke about the 
passing of competition and the ushering in of an era of 
céperation which will elevate business integrity. From 
that high ground he defended “ The Long Price-List,” 
which was the subject of his address. 

O. W. Wroughton, of Kansas City, took a side swipe at 
ruthless competition during the reading of an informing 
paper on “ Credit Science.” 
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Glossbrenner and Flader Speak. 

Though announced as the president of the United Ty- 
pothetz of America, Mr. Glossbrenner disavowed appearing 
in his official capacity as he arose to address the audience 
on “ Efficiency.” He said that the more efficient conduct of 
printeries depended largely on the executives becoming 
greater and more capable factors in the business. 

Louis Flader, secretary of the employing photoengra- 
vers’ association, made an interesting talk on “ Engraving 








Charles P. Carl, 


New President, Ohio Printers’ Federation. 


and Its Relation to Printing.” He dipped into history to 
remind his hearers that much of early writing was really 
engraving and claimed that modern photomechanical proc- 
esses had revolutionized printing and greatly affected sales- 
manship, by making it possible to reproduce commodities 
accurately and at a comparatively low price. Mr. Flader 
expressed the opinion that owners of printing-offices would 
find it more profitable and satisfactory to buy plates from 
highly specialized plants rather than to establish small 
ones as adjuncts of the composing and press rooms. 

Colonel E. T. Miller, of Columbus, Ohio, showed charts 
which graphically proved what he had to say in elucidating 
the “ Relation of Cost Accounting to Estimating.” 


Bum Salesman Argues Bum Boss. 

E. St. Elmo Lewis, who becomes more Rooseveltian in 
appearance and in manner as the years roll by, spoke on 
“ Salesmanship,” and said we were inclined to pay too 
much attention to the study of machinery and not enough 
to the study of men. He said a bum salesman argued a 
bum boss; and scored printers who are always talking 
price, saying that the man who wants to succeed must keep 
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value and service to the forefront. The price-talker dwells 
too much in yesterday, whereas the man with serviceable 
ideas is thinking of the future —is living in to-morrow. 

“The Use of Capital and Its Relation to Your Busi- 
ness ” was the comprehensive subject assigned E. E. Sheas- 
green, of Chicago. He expounded the functions of capital, 
showing the necessity of securing a profit and how to ascer- 
tain that there is really profit at the end of the year. 


Wants More Intensive Organization Work. 


The delegates adopted a comprehensive constitution and 
by-laws, which are to be submitted to a referendum vote of 
the members of the Federation. It follows along the lines 
of the amended Typothete laws and code of ethics. The 
purpose of the Federation is to “ have the bulk of the money 
paid as dues in printers’ organizations within the State 
spent locally in encouraging and helping printers to install 
cost and accounting systems.” In furtherance of this idea 
provision is made for district associations in the hope that 
local interest may be stimulated. The Federation also 
promises to codperate with the Typothetz and Ben Franklin 
organizations in the work of organizing and educating the 
printers of Ohio. 

The New Officers. 


The election of officers resulted in the following 
selections: President, Charles P. Carl, Cleveland; first 
vice-president, George M. Gray, Fostoria; second vice- 


George P. Gray, 


First Vice-President, Ohio Printers’ Federation. 


president, A. J. Braunwart, Cincinnati;, treasurer, Carl A. 
Jettinger, Delphos. The secretary will be appointed later, 
as Mr. Bellman, of Toledo, refused to serve when notified 
of his election. 

Though Cincinnati started a boom for the next conven- 
tion, and pinned conspicuous pennants on several hundred 














people, yet when it came to the business of selecting a city, 
Cleveland got the plum without a contest. 


Cost-system School and Lectures. 


The proceedings of the Federation proper were con- 
jucted in a corner of the exposition building, which had 
een fitted up as an auditorium capable of seating about 
2,500 persons, and it was filled to capacity on two occa- 
sions — to hear Governor Cox and Elbert Hubbard. At the 

rictly business meetings the attendance was about three 






















A. J. Braunwart, 


Second Vice-President, Ohio Printers’ Federation. 


hundred. It was proposed to repeat the cost school which 
proved so popular at Cincinnati last year. To accommo- 
date the school and lectures on specialized subjects a 
smaller auditorium was devised with accommodations for 
a stereopticon. It was called Athena Hall, but its interior 
did not suggest Athens. It was close, uncomfortable and 
uninviting, which, together with the weather, put a crimp 
in the attendance. It was intended to hold these meetings 
as “ fillers” before and after and between the sessions of 
the Federation. The meetings scheduled for the evening 
faced the added difficulty of competing with a band concert, 
the musicians being but a few feet away. As a consequence 
but few of those lectures were given. 

In point of attendance probably the most successful was 
the talk given by H. S. McCormack, of New York city, who 
was originally scheduled to speak in the large auditorium. 
He spoke on “ Scientific Analysis in Office Management,” 
explaining the merits of loose-leaf systems and other mod- 
ern business-office appliances. 


Opposed Joint Gatherings. 


Chairman Vortriede took advantage of the opportunity 
to call a meeting of printers prominently identified with 
the organization movement in Ohio and Michigan. During 
the pow-wow the question of expositions was injected into 
the discussion. At the close of the meeting the following 
was given out as the concrete expression of the informal 
gathering: 

WHEREAS, It being the consensus of opinion of the representatives 
of the Michigan and Ohio printers and publishers at a meeting called by 
Mr. H. C. Vortriede, chairman of the exposition general committee, 
that our purposes can be much better served by separating the work of 
our associations from all exhibitions. of printers’ machinery and sup- 
plies; and, 

WHEREAS, We are firmly of the opinion that our printers’ trade and 
cost congresses will be more effective if not held in conjunction with 
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exhibitions of machinery that would distract the attention of those in 
attendance; and, 

WHEREAS, While we appreciate the educational value of these dis- 
plays and the broad spirit in which they have been made, be it 

Resolved, That in judgment of the representatives here assembled, 
the best interests of all concerned will be more fully subserved by the 
separation of cost congresses and similar gatherings of printers or pub- 
lishers from all displays of machinery, tools and supplies, and we 
respectfully request that at such gatherings the manufacturers of print- 
ing machinery, tools and supplies refrain from having representation 
for the purposes of entertainment or for sale of their goods. 


(Signed) 

CHARLES P. CARL, President Ohio Printers’ Federation. 

FRED W. GAGE, President Michigan Printers’ Cost Commission. 

Louis A. WEIL, President Michigan Press Association. : 

HENRY C. VORTRIEDE, Chairman Exposition General Committee. 

JAMES A. CANNON, President Ben Franklin Club of Cleveland. 

GEORGE HARLAND, Vice-president the Typothetz of Detroit. 

W. V. PARSHALL, Secretary Typothetz of Detroit. 

R. A. Moore, Secretary Michigan Printers’ Cost Commission. 

T. S. ETHERIDGE, Commissioner Michigan Printers’ Cost Commission. 

C. C. Habe, Vice-chairman Exposition General Committee. 

EDWIN C. PETERS, Treasurer Michigan Printers’ Cost Commission. 

Among the resolutions adopted by the convention was 
one expressing the opinion that an exhibition was not 


needed next year. 


Cost of Advertising and of the Stork. 


J. C. Morrison spoke on the cost of advertising and 
subscriptions with especial reference to country newspa- 
pers. This gentleman has made an exhaustive study of the 
subject and THE INLAND PRINTER hopes to induce Mr. Mor- 
rison to give the result of his study and research in a series 
of articles. Mr. Sheasgreen spoke in the small hall on the 
cost system of the home and said visits of the stork cost 
$250. He used charts to demonstrate that there is an 
investment of $12,000 in the average family, and declared 
that the total cost of a child from birth to its majority is 
$4,500. 

The Daily Paper. 


Mr. Vortriede and his enterprising colleagues showed 
their mettle when they promised to issue an official daily 
paper, and demonstrated their executive ability when they 
delivered the goods. The Toledo Expo News was a seven- 
column paper which furnished the news of the exposition 
in good shape. It was printed in the building, using the 
composing-room exhibit of the Keystone Type Foundry; 
the linotype, intertype and monotype people furnished the 
composition, the Goss Printing Press Company the press- 
work, and the Canada Paper Company the paper. 

During the week the Associated Ohio Dailies and the 
Michigan Press Association met at Toledo and they were 
very much in evidence. 


Plethoric Amusement Program. 


Of entertainments there was no end. Fred W. Haigh 
was chairman of the entertainment committee, a body 
which in the opinion of some exhibitors was too efficient. 
The moment the Federation would take a recess Mr. 
Haigh’s committee had something doing, and strenuous 
efforts were made to see that everybody participated. The 
evening of the opening day was spent watching the recep- 
tion of Governor Cox, listening to his and other speeches, 
as well as incidental music by the Toledo Maennerchor. 
Within a few hours after the Federation adjourned on 
Tuesday a moonlight excursion with cabaret accessories 
was on the program. Wednesday night Elbert Hubbard 
spoke on “ Making a Living” and at half-past nine the 
Order of Pica indulged in a grotesque parade, after which 
they held a stage entertainment in which there was no sug- 
gestion of gloom. On Thursday morning the announcers 
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were busy and the band was playing — all for the purpose 
of inducing the visitors to take a trip ’round the city and 
inspect its industries, especially an automobile establish- 
ment. As the cars were in the building and a luncheon was 
promised, the trip was a success. Friday saw another all- 
day excursion — this time to Cedar Point and Put-in-Bay, 
where the usual summer amusements were offered. For 
the first time in affairs of printers, a ride in a hydro- 
aeroplane was among the attractions. There were some 
additional entertainment features for the ladies. 


Exhibits and Exhibitors. 


Surpassing any similar display made in America, the 
array of exhibits was a stimulating sight. It was esti- 
mated that between seventy-five and one hundred thousand 
dollars was spent by the exhibitors. The Keystone Type 
Foundry had a well-equipped composing-room displaying 
the latest steel cabinets, imposing-stones, etc., making an 
exhibit, the installation of which, rumor says, cost all the 
way from $7,000 to $10,000. The American Type Founders 
Company, the Hamilton Manufacturing Company, and 
Barnhart Brothers & Spindler, each had a good display, 
while the leading typesetting-machine houses indulged in 
first-class layouts. The paper houses put their best foot 
forward. The Miller Saw Trimmer, the Swink Press, 
Richards and his handy cut-out device, and all down the 
line, men, machinery, material and methods were all at 
their best. It would be invidious to make distinctions while 
space-limits prevent our going into the subject at length. 
The reader must content himself with looking over the 
official list of exhibitors which follows: 


American Type Founders Company, American Printer, H. L. Roberts 
& Co., A. G. Burton’s Son, Barnhart Bros. & Spindler, Toledo Blade, 
C. R. Carver Co., Bigelow Press Sales Corporation, National Printer- 
Journalist, Challenge Machinery Company, Eclipse Folding Machine 
Company, Cowan Truck Company, Toledo Web Press Company, F. E. 
& B. A. Dewey, Unitype Company, Dexter Folder Company, John 
Thomson Press Company, INLAND PRINTER, Toledo News-Bee, Cleveland 
Ben Franklin Club, Cincinnati Ben Franklin Club, Columbus Ben Frank- 
lin Club, Thos. E. Kennedy & Co., Consolidated Manufacturing Company, 
Barnes-Crosby Company, Walden’s Stationer, Mrs. J. B. Freeman, Auto- 
matic Justifier Company, American Folding Machine Company, Toledo 
News Boys Association, Buckeye Engraving Company, Golding Manu- 
Company, Wood & Nathan (American High Speed Press 
Company), Toledo Times, Marion and Canton Ben Franklin Clubs, 
George P. Clark Company, Miller Saw Trimmer Company, Master 
Printer Publishing Company, New York Revolving Portable Elevator 
Company, Addressi-Rotagraph Company, Automatic Press Feeder Com- 
pany, Eagle Printing Ink Company, Printing Trade News, William 
Thomson Printers’ Machinery Company, Graphic Arts and Crafts Year 
Book, Printing Art Publishing Company, Bermingham-Seaman-Patrick 
Company, Burroughs Adding Machine Company, Illinois Envelope Com- 
pany, Beecher, Peck & Lewis, Latham Machinery Company, Latham 
Automatie Registering Company, Austrich Are Lamp Company, J. A. 
Richards Company, J. W. Butler Paper Company, Central Ohio Paper 
Company, Cleveland Folding Machine Company, A. F. Wanner Com- 
pany, J. L. Morrison Company, C. F. Anderson Company, Chicago 
Paper Company, International Typesetting Machine Company, The 
American Multigraph Sales Company, The Ludlow Typograph Com- 
pany, Loring Coes Company, Whitaker Paper Company, Autopress 
Company, Diem & Wing, Dayton Ben Franklin Club, Hamilton Ben 
Franklin Club, Zanesville Ben Franklin Club, Modern Die and Plate 
Press Manufacturing Company, Lanston Monotype Company, Printing 
Machinery Company, Advance Machinery Company, Lebanon Ben 
Franklin Club, Youngstown Ben Franklin Club, Toledo Ben Franklin 
Club, Mergenthaler Linotype Company, A. W. Hall Folding Machine 
Company, Swink Printing Press Company, Peninsular Engraving Com- 
pany, Uprightgrain Printing and Sales Company, F. P. Rosback Com- 
pany, F. Wesel Manufacturing Company, Peerless Trading Company, 
Miehle Printing Press and Manufacturing Company, Standard Machine 
Company, American Type Founders Company, The Toledo Exposition 
News, Goss Printing Press Company, Keystone Type Foundry, Western 
Newspaper Union, Charles W. Kirchner, Ohio Sanitary Wiper Com- 
pany, Victoria Press, E. W. Blatchford Company, Universal Typesetting 
Company, Remington Typewriter Company, Duplex Printing Press Com- 
pany, Toledo Scale Company, Thompson Type Machine Company. 
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The Order of P-I-C-A. 


“Sons of Momus” has been a pet name of printers 
since they came into public notice. At all their gatherings 
the fun-loving instinct has provided marked features. 
Heretofore it has been spontaneous and spasmodic, but 
now it is becoming systematized and the Order of Pica 
with its grim grotesqueness is the systematizer. Composed 
in the main of supply men, who know how to advertise, the 
Picas and their doings were widely heralded throughout 
Toledo. All the world was looking for their Wednesday 
night stunt. Boisterous to the point of being bothersome 
in the hotel lobby and elsewhere — especially elsewhere — 
when the Picas went on parade a somber hue was given 
the proceedings. Candidates were gowned in black robes 
and cowl, each hooked up with a sober-looking, real-enough 
Pica, who was trying to look the part, while the band 
unceasingly drooned away on a large selection of funeral 
marches. This grewsome affair came to an end about the 
center of the exposition building, when the marchers closed 
in, and with a shout that silenced the machinery, took the 
awful oath of the Picas. After that they retired to the 
basement — by courtesy called the Grotto — where a caba- 
ret performance was given. During the evening hilarity 
was kept at full tide by song, quip and jest. As this 


Carl A. Jettinger, 


Treasurer, Ohio Printers’ Federation. 


journal of light and leading is not delivered by the express 
companies but by the postoffice authorities, we are re- 
minded that brevity is wisdom, and we forbear a detailed 
review of the performance. 

The officers of this aggregation are: Chief Noise, J. S. 
MeMillan, of Monroe, Michigan; Supervisor of Stunts, 
Tom G. A. B. Bateman; Scratcher, Gene Turner; Musical 
Director, Fred Lueders. 
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BY S. H. HORGAN. 


Queries regarding process engraving, and suggestions and experiences of engravers and printers are solicited for this department. 





Our technical 


res h laboratory is prepared to investigate and report on matters submitted. For terms for this service address The Inland Printer Company. 


Bichromate Poisoning Cure. 


Several formulas for salves to heal sores caused by 
bichromate poisoning have been printed here. David Howe, 
of Taunton, Massachusetts, favors processworkers with the 
following as a cure for this serious trouble. He writes: 
“My own experience is that nothing equals peroxid of 
hydrogen (the bleaching kind). This peroxid can be 
bought by the gallon, and is not expensive. My method 
is to wash the hands with a small quantity of this peroxid, 
and, while the hands are wet, rub in a few drops of glycerin. 
Wipe the hands without washing in water and this treat- 
ment will be found to cure quickly if used after work or 
when washing the hands.” 


Grain Screen Instead of Cross-line. 


Messrs. Hervert and Jahn, of Austria, have patented a 
method for making grain screens in which they spray fine 
drops of colored varnish upon a glass plate. Among the 
advantages claimed are that any sized glass screen can be 
made, and there is no danger of pattern in colorwork. The 
British Journal of Photography has this very practical 
criticism on all grained screens: There may be an absence 
of pattern when using such screens, which is more than 
counterbalanced by the use of an irregular screen. Inven- 
tors start with'a prejudice against the cross-line screen, 
which they think every one else must share, and do not try 
to understand what its merits are that have made its use 
universal. If, however, they had an engraving to do for a 
customer and gave him one made properly with the ordi- 
nary screen, and one made with the irregular grain, they 
would find that he would invariably choose the ordinary 
screen block, the reason being that this gives him a fair 
reproduction of the original, whereas the irregular grain 
screen can only reproduce it at the expense of much detail. 


Evolution of Photomechanical Illustration. 

Those inquiring for a history of the evolution of photo- 
engraving are referred to a lecture by A. J. Newton, 
F. R. P. S., delivered before the Royal Photographic Society 
of Great Britain and reported in the Photographic Journal 
for June, 1913. This publication can be found in public 
libraries. 

When speaking of the relief processes of engraving, the 
lecturer quoted Eder as saying that the first relief etchings 
to be used for book printing were those of Dembour, who in 
1843 painted his designs in acid-resisting varnish on copper, 
and then etched them in relief. Blasius Hofel, in Vienna, 
first used zine for relief etching in 1840, but it was not 
successfully worked until Gillot, in Paris, in 1850, pro- 
duced relief etchings by making zinc electrotypes from 
swelled-gelatin reliefs. Dallas and Negre did the same, 


but the process was not very successful, nor did Gissen- 
dorf’s method of printing continuous-toned negatives on to 
grained zinc covered with sensitive asphalt find much favor, 
and until-about 1880 it was preferred to draw upon grained 
and other papers, and transfer to the zinc to etch. 

The screen was first mentioned by Fox Talbot in his 
patent of 1852. Berchtold, a Frenchman, took out a pat- 
ent for a line screen in 1857, and in 1858 Burnet also 
described screen methods. In 1865 the brothers Bullock 
patented a method of block production in which a gauze 
net was used to make the reticulated negatives. In 1868 a 
half-tone screen was used in New York, according to S. H. 
Horgan’s book, frequently quoted, but four years before 
that Swan had taken out a patent in which he described a 
glass screen and its purpose, and in 1879 he patented a 
relief process in which he used the screen in front of the 
original positive, or in front of the plate on which the nega- 
tive was being made. Mr. Newton might have added that 
the first real practical half-tone was published in the New 
York Daily Graphic, on March 4, 1880; reproducing a pho- 
tograph made by his namesake the late Henry J. Newton, 
of New York. 


The Rev. Hannibal Goodwin, Inventor. 

A recent court decision states that the late Rev. Hanni- 
bal Goodwin, of Newark, New Jersey, was the inventor of 
the flexible film on which all photographic and moving pic- 
tures are made. This makes the Eastman Kodak Company 
and others infringers to the extent of millions of dollars. 
It was the writer’s privilege to be most intimately associa- 
ted with the Rev. Hannibal Goodwin while he was devel- 
oping his knowledge of photoengraving. In fact the writer 
superintended the establishment of the Hagotype Company 
in the spring of 1881 at 12 Vesey street, New York. This 
was the first engraving company in this country using a 
patented method and devoted to zine etching exclusively. 
The Rev. Hannibal Goodwin was a remarkable man in many 
ways. Six feet three inches tall and a giant in proportion. 
He was considered one of the leading ministers in the Epis- 
copal Church and would have been a bishop but for his 
leanings toward the Catholic Church. Photoengraving 
began as a hobby with him but grew to be a passion. It 
engaged his attention every moment of his waking hours 
he could give to it away from his church duties. While we 
were traveling together, dining together, in the shop, out 
of it, he would talk only process engraving. One practice 
of the Rev. Goodwin’s is worthy of imitation by process- 
workers, and that was to make a note of every experiment 
made and every scrap of information secured. His note- 
books were a library in themselves. Mr. Goodwin inter- 
viewed every processworker worth while in this country 
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and abroad, and with a bland method of questioning he had 
pumped them dry of every scrap of valuable information 
they possessed, all of which was recorded in the notebooks 
later, to be referred to when wanted. Electro-deposition 
was another branch of work Mr. Goodwin studied and to 
which he applied photography. He has been dead many 
years, dying at the age of seventy-seven, and his widow, 
eighty-one years of age, is still waiting some reward for 
her husband’s labors. 


Photogravure Screen from Ordinary Screen. 

W. J. Smith tells in the British Journal of Photography 
how to make a rotary photogravure screen from an ordi- 
nary half-tone screen. The following is his method in 
brief : 

In machine photogravure a thin cross-line screen is 
printed upon the carbon tissue, and serves two purposes. 
First as a mesh to entangle the ink and secondly as a sup- 
port for the thin blade (called the doctor) which scrapes 
the surplus ink from the cylinder. The screen is the 
reverse of an ordinary half-tone screen. The lines are thin 
transparent lines, on the surface of the glass, instead of 
being enclosed between two pieces of glass. A very service- 
able screen can be copied from an ordinary 150 or 175 half- 
tone screen in the following way: 


ee 


Photogravure 
creen. 


Copy of Ordinary 
creen. 


Stop to Use. 


Cut a stop the shape indicated here. The center is not 
to be cut out, otherwise the angles where the lines cross 
will be rounded. After the stop is inserted in the lens the 
latter is turned until the slots in the lens are exactly at the 
same angles as the screen to be copied. Fix a white sheet 
of paper to the copyboard and see that it is evenly illumi- 
nated. Extend the camera for copying same size and place 
the screen and a ground glass in the camera. Correct 
screen distance is found by inspection, and for the purpose 
a transparent spot is required on the focusing screen. This 
can be made by smearing a spot of vaselin on the matt side 
of the ground glass. Rack the screen close to the ground 
glass and then gradually increase the distance until the 
black lines of the screen disappear and become reversed and 
considerably thinner; when about one quarter the opaque 
part, the distance is correct and should be noticed for future 
reference. The best sensitive surface for copying is the 
wet-collodion plate, but if this is not readily obtainable a 
process dry plate will answer the purpose provided it is 
worked carefully and not overdeveloped. 


Enamel on Zinc—Trouble with. 

G. L. Norman, Mobile, Alabama, asks: “If enamel 
should begin to come off on a large plate, before getting 
sufficient depth to roll up, is there any way of saving the 
plate? Is it better to use the albumen sensitizer and be on 
the safe side? Do most shops use enamel or ink process on 
line plates? Which do you prefer? ” 

The only way to save a zine plate when the enamel 
starts to come off is to roll it up with ink and a hard roller 
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and then powder it with an acid-resisting powder. The 
trouble is, however, that the very fact that the enamel 
lifts is an indication that the acid is already etching under 
the enamel. I prefer albumen and ink for zine, and that is 
the prevailing method. 

Which reminds the writer that while in Boston, where 
they use enamel on zine more than in any other city, he was 
in a shop where an old etcher was bragging about the won- 
derful zinc enamel he had discovered that was impervious 
to the strongest acid. He was insistent that I remain while 
he coated a plate and demonstrated it. He made a print 
and burned it in most carefully and began to etch the plate. 
Then to show what a good acid resistant it was he took his 
brush and dipped it in an almost pure nitric acid solution 
and began to brush it on the zine plate. The enamel started 
to disappear wherever his brush touched the plate. He was 
very much embarrassed, as he began to assure me that “ the 
enamel never acted like that before.” — Curtain. 


Market Value of the Engraver’s Art. 

Henry Lewis Bullen, the printer’s historian, wrote an 
apostrophe to the value of brains in printing which deserved 
the page given to it in THE INLAND PRINTER. His brilliant 
tribute to printing is even more appropriately applicable to 
our art as will be seen by merely substituting the word 
“engraving” for “ printing” in his paragraphs reprinted 
as follows: 

In engraving used successfully to sell merchandise there 
are two values. One includes the material and labor used; 
the other results from the ability to make the engraving 
effective as a selling force. One value is produced mechan- 
ically, the other by mental processes which are similar to 
those employed by architects and in the various professions, 
and this is frequently the larger value. 

Engravers who do not charge these greater values into 
their invoices are belittling their abilities and lowering the 
estimate of the value of engraving in the community. 

The engraver sells to the manufacturer and the mer- 
chant the most potential and profitable method of salesman- 
ship that has been or ever will be devised. 

The cost of selling by engraving's is very much less than 
by any other plan equally far-reaching in scope. 

The permanent character of the results that are obtained 
by engraving salesmanship is one of the most remarkable 
qualities. 

The engraver’s art can extend the customer’s market as 
far as the ambition and enterprise of the customer pre- 
scribes, bridging seas and crossing continents, and speaking 
all tongues. 

No other expenditure returns itself so quickly, bringing 
with it a perennial stream of profits, as that for engraving. 





WHERE NELSON FELL. 

A prominent Boston attorney tells of an American tour- 
ist hailing from the West who was out sightseeing in 
London. They took him aboard the old battleship Victory, 
which was Lord Nelson’s flagship in several of his most 
famous naval triumphs. An English sailor escorted the 
American over the vessel, and, coming to a brass tablet on 
the deck, he said, as he reverently raised his hat: 

“Ere, sir, is the spot where Lord Nelson fell.” 

“Oh, is it?” replied the Westerner, blankly. “ Well, 
that ain’t nothin’; I nearly tripped on the blame thing 
myself.” — Harper’s Magazine. 





OBSERVATION more than books, experience rather than 
persons, are the prime educators.—A. B. Talcott. 
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The assistance of pressmen is desired in the solution of the problems of the pressroom in an endeavor to reduce the various 
processes to an exact science. 


Handsome Cover by the Offset Press. 


The September American Pressman appears with a new 
cver-design produced on the offset press. The presswork 
«1 this attractive cover is produced in the I. P. P. and A. U. 
"echnical School pressroom, located at Rogersville, Ten- 
ressee. White antique stock is used. The background of 
tne design is a warm gray tone which is produced by a 
skilful combination of a fawn tint with a cobalt-blue tint. 
The title, seal of the union and view of the sanitarium 
ere tastefully displayed in black and the aforesaid tints, 
inaking a very striking and pleasing color effect. The 
introducing of offset printing in this novel manner shows 
that the pressmen’s union is fully abreast of the times, and 
that its members are able to handle lithographic work on 
the offset presses in a manner creditable to the craft. 


Jogging of Coated Stock. 


(1574) “In running a form of half-tones, consisting 
of twenty thousand impressions on eighty-pound coated 
stock, is it practical and customary to jog it on the press 
or should the twenty reams of paper be jogged by hand? 
The pressman contends, although he has not tried it, that 
jogging on press will make the sheets blur and offset, while 
the foreman is trying to eliminate two or three days of 
unnecessary work in the bindery by hand jogging. The 
ink used is a fairly quick drier.” 

Answer.— We are of the opinion that you should fly the 
stock into trays, and if fenders are used the sheets should 
fly straight enough to be cut if necessary. As to the offset, 
much of the offsetting is due to the oscillation of the sheets 
after they have struck the fly-table. The pressman should 
prevent this by the proper arrangement of his fly-sticks 
and sheet-stops, as well as the fenders on the fly-board. 
We can see no good reason for the additional expense of 
jogging it by hand when it can be done just as well mechan- 
ically. 

Three-Color Work on Platen Presses. 


(1575) <A printer in a small town writes: ‘“ We want 
to do several jobs of three-color work and write for infor- 
mation that you may be able to give. Can three-color work 
be done on platen presses, and is there any special method 
of working it or is the ink used in any special way? ” 

Answer.— Some of the best specimens of three-color 
work that have appeared in THE INLAND PRINTER were 
executed on a platen press. In this class of work you 
should use the ink made for that purpose which will be 
furnished by your ink-dealer. In three-color work the 
yellow plate may be made ready in black ink, and when it 
is leveled up evenly the press may be washed up about twice 
and the yellow may be run. It is important that this plate 
be kept up to proper color or else the red and the blue 
plates which follow will not render the colors desired by 


the engraver. His progressive proofs should be kept for 
inspection and followed closely for color. The red plate 
will follow the yellow, and the blue plate is last. The ink 
should not be bone dry following each other, as it gives a 
mottled appearance. The work should be kept covered so 
as to prevent drying out of the stock which will cause 
imperfect register. Mechanical overlays, either chalk or 
zine, are best suited for this line of work. 


Ink Reduced Too Much. 


(1577) Submits a half-sheet sales bill printed in 
black ink on news-print stock. The half-tones appear filled 
up and the solid lines show a slurred edge, as though the 
rollers slid over the surface instead of rotating. The back 
of the sheet beneath the solids in the half-tones and the 
wood type are stained as if from machine oil used in the 
ink. The make-ready and printing aside from the fore- 
going is without fault. The printer writes: “The enclosed 
bill was printed on a drum cylinder press, almost 
new. The large type shows a blur on the edges as if the 
cylinder carried too much packing. The impression is not 
too strong, and the cylinder rides firmly on the bearers, 
which are exactly .918 inch high. Will you explain why 
the type prints in this way? ” 

Answer.— We believe the trouble is due to the form 
rollers not being set firmly enough against the vibrator, 
which permits them to slide. It may be due partly to a 
thin greasy ink, such as might result from mixing machine 
oil in cylinder news black. The rollers should be set to a 
fair contact with the iron vibrator. Thinning the ink with 
machine oil will cause the rollers to slide. Use boiled oil or 
thin varnish. Some use equal parts of turpentine and 
coal oil for cheap poster work. , 


Embossing on a Cylinder Press. 


(1578) “I have a job to emboss—a pamphlet cover 
on a cylinder press, and desire to know the preliminaries. 
Will you kindly furnish the main particulars? ” 

Answer.— The first consideration in embossed work 
either on platen or cylinder is to have as rigid a base as 
possible for your die. A solid metal base is advisable. The 
die should be locked up in a chase, using metal furniture, 
and the chase must be secured so as to prevent any lateral 
movement after it is fixed in its proper position. 

Where a brass jacket is not used, the tympan should be 
of pressboard, an extra sheet might be added if it will stand 
it, and this may be covered with a sheet of manila, which 
should be pasted at the gripper end. Some prefer a metal 
sheet because of its stability, as it furnishes an unyielding 
base for the counter-die. The counter-die may be made of 
any plastic medium such as is ordinarily used on a platen 
press. We believe Stewart’s embossing board to be about 
the easiest material to handle for cylinder embossing, as it 
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is not difficult to apply and will stand up under long runs, 
and it has a standard thickness. 

In pulling an impression the rollers are to be out, 
although it will do no harm to leave the angle rollers on so 
as the bed of the press will have the normal stress against 
it. When pulling the impression to make the counter-die 
it is advisable to trip the cylinder and allow it to make sev- 
eral revolutions before allowing the plate to impress the 
embossing composition or board. The object is to secure 
better register. The die is to be rubbed with oil or covered 
with a sheet of oiled tissue to prevent the adherence of 
the counter-die while taking the preparatory impressions. 
When the guides are set the counter may be trimmed, and 
dusted with French chalk. The die may occasionally be 
treated with the same material, as it reduces the friction 
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Answer.— Satisfactory vignette work can be done on 
platen presses. Of course the conditions must be favorable. 
No doubt the pressman will improve his work with prac- 
tice. The first essential is that the cut be mounted prop- 
erly. It should be a trifle under type height. This applies 
only to vignette cuts. The next condition is that the cut is 
not to be underlayed so as to bring it above the type, nor 
to make it tilt as will occur when unevenly underlayed. 
The tympan is the next consideration and last the make- 
ready. A soft tympan should not be used, as it will undo 
the work of a pressman owing to its yielding nature. 


. A sheet of pressboard placed under the top sheet may help 


to keep up the appearance of the first few impressions, 
otherwise as the work continues the tympan assumes a 
matrix-like appearance and finally it becomes necessary to 
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between the stock and plate. Every pressman should have 
a copy of “A Practical Guide to Embossing and Die Stamp- 
ing,” sold by The Inland Printer Company, $1.50. 


Vignette Half-tones. 


(1576) Submits a four-page circular containing half- 
tone plates. The edges of the vignette engravings are not 
as soft as they should be, considering the time employed by 
the pressman in making them ready. It may be possible 
that all of the conditions under which the pressman is work- 
ing are not fully stated in the letter which follows: “ Will 
you kindly tell us if it is possible to get satisfactory results 
in printing vignetted half-tones on a platen press? If so 
can it be done without mechanical overlays? We have a 
17 by 21 platen press. Our pressman worked all morning 
trying to make the proper vignette on the half-tones on 
the enclosed specimen. Our customer will not be satisfied. 
Must we admit that this work is beyond us or could an ordi- 
nary pressman be instructed so that he could do this work 
on our platen press? Will you give us some information on 
vignetted half-tone work so that we may improve our 
facilities in this line? ” 


make the job ready again. A hand-cut overlay or several 
spot-up sheets carrying French folio and tissue sufficient to 
even up the inequalities and to give increased pressure will 
often be sufficient to give a satisfactory appearance to 
vignette half-tone plates on short runs. The first impres- 
sion of the plate that is pulled should show a weak outline 
of the figures in the plate. When it is spotted up to even 
up the impression, the high lights of the vignette may be 
ignored for later treatment. Just allow them to remain 
gray. A few impressions pulled on French folio may be 
used as overlay and the edges of the vignette and other 
parts may be cut out as required. The darker places may 
be spotted up with tissue and the edges of the vignette 
trimmed closely with a sharp knife, chamfered off, or may 
be torn to soften the effect. The foregoing in a general 
way covers the manner of handling vignette half-tones. 
No set rule can be followed closely owing to the variations 
in work. The essentials only may stand. 





Most people would succeed in small things if they were 
not troubled by great ambitions.— Longfellow. 
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AMERICA POSSESSES THE OLDEST ENGLISH 
NEWSPAPER 


BY S. H. HORGAN. 


EEE HAT is the date of the earliest copy of a 
newspaper printed in English? The ency- 
clopedias, histories of printing, dictiona- 
ries of dates, etc., will tell you that “ The 
Weekly Newes from Italy, Germany, etc.,” 
dated May 23, 1622, preserved as one of 
the most precious possessions of the Brit- 
ish Museum, is the oldest English news- 

p: per of which there is a copy extant. 
Mention has been made that the really first newspapers 
wore termed “ Corantos,” meaning that they were intended 


(ORANT OR VVEEKLY NEVVES, 
from Italy, Germany, Hungaria, Polonia, Bohemia, 


France, and the Low-Countries, 


| cee — tananntoin, 
_ | toberebp ertall army might come to tndure 
FE amRoome it is certainely Reporter that Car qreateinrete. tine 
ovtall Bellermine, after Schad tecctuen theCor| Whe Dukeof Bauariahath not onelp byper Au» 
mnii.or and the Popes enevdiction died, Griain patone, but bath alfo bath taken the Salt- 
From Vienna the 22.0f September.1721. handel ir bpper Auftria into bis podefion. 

Lie Span Ambalado; iscome bsther againe| Whe Parquis of Jagenfoorp,is entred in Weza- 
fit!) the Carleof Colalto From Preftarg and the | uta,and there keepeth boule berp difozderly. 
Diterences betivenc the ourlandith ¢GermanGe| Whe Slectozeil Saronians, bane beleged Otals 
fera‘s are agreed bpon, but butill this dap noe Jm-| (a Stlefia: which Citty as it is w;itten is well pjo- 
pericil Oenccall hath bene pet namcn. aided toilh men and mumition. 

Lye 21. of thts moneth tothe osvained meting! Whe Parquis hath menaced thofe of Wella 
atRauenfburg on the Maerke, ts depatedfo3 Com- | berp rigoteullp, becanfe thep Ick the fearonians 
mifacp, the Cardinalt Dieterichfteyn, the Archbith- | paueef their mtuniticn. 
op Balman, the 1070 Breuner,and the @arleofMeg.| here was netucs that the Bing of Polonia was 
gao:on the Dungarians five both the Carles of | bsoken bp to withHand the Lurke, who with 300, 
Chorfo and 2. principal iLoxds cf the Country, | thenfend men twas come to the frontiers of bis 
tho fhonld haue met together this Dap but becaufe | Land. 
ofthe contagion, tobich there much increaleth, it is FromVienna,the 23.0f September 1.621. 

Bethlem Gabor bath not bene (ane in bis acmp 


fot pet begun 
the Arehouke Charles is petheere be hath canfen | this 14.vapes,but bathbans at Dten, where fome 
great quantity of Mapes and other pronifiento pear of Lurkes arc arrined, whomebe boing 
eth to bis Geager. 


be tranfposted to the Landiorney iw Siletia tubetber 
thefaio Arehookeis vaplpte march: tohereatfothe| Che SParquis of Yagerfoo2p with bis Army, 
Ciecto; of Saxon in his stone perfon Somlo appare. | anv afc the Caricaf Lourne, whacemmandeld o- 
anditisherepublithen that all pronifien ef Plittels | nec the Germans. aregonetoMpozavia, Mherepe 
thould be tranfpozten pether, and toatyer Grong | bath alocadybucn’dtethe ground aboue 13. Gilla= 
places and HLorones 686 and Bozongds,and bath caufen fome hunozetbs 
From Newmarck the 300fSeptem. af yerfons to be faine,and patito death. 
At this infant,the Carle of Mansfield tho isbze-| Bethlembimfelfe beg noto reuinsp, bath fent 
hen bp from Arobergh, ts bere expected toith three | toozd once again to thole of 2esburgh,that be will 
Cozonets of Yozfe, andmoze men thatt follow af- | (hoztip difite tham once moze with fireandStvo20. 
ter bius, therenpon Women ¢ Childzen ftpfrom | Khe Commandes Dicpendach is petterdapcome 
hence with thew be gmds, ¢ there isgreat Aabing | hither with the Imparinll Ficld-campe bnder Pyef- 
and lamenting , amongt the poze people in ths| burgh, and our Armpthallbzeake bp from thence 
Menwz Country. : and és to goc to the (parchfelt oner a Sbipbzinge 
From Francfort the 30, of September, (whieh islapd ouct the riner at heben) totarns 
We holveit here, that Frantkendal ig asmuch | Worauta.to hinder the bad intention of Jager{dorp 
a8 beficdged, brcanfe the Spaniards (bp reafon of | becanfetyat he with ppansGield its thought to bauca 
the Generals retp2ing) is matter of themoft part of | pernictonsenterpzile in hand againg the Jmperiall 
the Bergh ftreet: Ail:be Zotones and Wozoughes | Aaiettp. 
(except the Caflle Sarckanburgh) ganing pelos | Lhe Budiani hath as pet fronglycontinnen ity 
burnitg and ranfarking in Auftria and Stivia, and 


them{clues onto them. 
Prom Thorne in Prufia, now their copincth metves that within 8. vares 
Zt is repozted,that the Citty of Rigain Bphand | time bebath bnent tothe grannd obout So.fotuns 
istaken in bp the Laing of Swethland, becanfe that | and Tlilages, andcarspcd alway ¢ put to death mas 
Sfter haning fuftained ane repulled 4 afanits, and | nv thonfandsof fonles. Alfonetwes.arebzonght bp 
thep without preparing fo3 the Fifth adault befoze | the Pork, who hath brouabt hither the ranfome foz 
the Citty gates, thofe that were within, the Citty in | the prtfoners herre, of adangecous and hurtfull in» 
manp places being fet on Gre, fought to parley and | tendcd infallof the Budiani, tho being frong moze 
then 20000,men all Zurkes avd Ws. garians, is 


thus prloed the Cittp with compofition. 
From Vienna the 18.of September 1621. tefolned to put fire in the Suburbs of this Crttr. 

Some letters from Aicnnarelate, thatthe m-| Whe reconciliation of the Palatine with the Cm 
perros armp beginneth againe to increafcand grow , perozs Paiettp is bere in qed termes, becanfe that 
Gronger,andthat by the Land ZCownesis much fo- | bis Saietty hath wzitten to all the Ciectozs, to 
licited,fo2 a trace 0; ccfation of Armes, that at the; beareand bnderitand their adutce, thep are all inclie 
sther Goe Budiani trith bis men did pet continneto | ned to pardon,fo that it is hoped that Haithin a Mort 
Doe much fpopte.bad clready made binfclfe Mater | time a Ceflation ofarmes Mhall be effected. 
of Dzoteres vader Mciodavt, Penling, Cutenf-' Poxeouerths Plague begumeth heere mach to in- 
do2p,and almeg of hat whole € nuntrp, ranfacking | cveale, and befides all things are bare berp dere, 
tothe betp gates of Theta, where it?s fesrenthat | one pond of Fleth, that hare before hath cof 14 
Hela taken bis powes the timer of Doras, and |pensenig rato fold fo 5.Crapticrs,¢ many twonter- 


“som Rome the 17.0f September 1621. 
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It was the writer’s privilege to be shown by Mr. Feleky 
through his library of rare books devoted to Hungary and 
Hungarian affairs and to get his permission to reproduce 
in these pages this oldest newspaper. There is no question 
of this copy of a “ Corant” being genuine. It is a single 
sheet of two pages, the type-page being eleven inches long 
so that this reproduction is over half the size of the original. 

“N. B.,” the publisher, believed that Englishmen knew 
enough about their own affairs and hungered for news of 
Europe. There were several weekly newspapers printed 
outside of England before this date, so he merely trans- 
lated from one of them as shown by his colophon which 
reads: “London Printed for N. B. October the 11, 1621. 
Out of the Low Dutch Coppy.” 

The character of the news 
to-day. The first paragraph is 


is much the same as that of 
“From Roome it is certainely 


fall fokens abifions ere daply fan inthe Clentent 
From Prague che 23. of Septesnber 1621. 
focme felboares cgor there istarried againe an: 
ether great Piers of Canon cut of this litte ttors- 
Gonfe to Taber, and althougy thofe ‘of Laser 
perceice the refpinte condoncp of the beficgers, and 
that daPle moze ano nog? rcit refoyt to fo} 
all that thep arc the mése ffoynefull, ana the moze 
makea {eoffing cfit.becanfe that ther bane receinels 
seomfort from Sans field o, their onfer by tin at the 
fir. Gnd netwes commeth from DiteMa, that the 
Solciers of that Countrp haue taken the Cilty of 
Slats by compofitidn, bat what the conditions are 
isas pet oxbnotre. 

‘Me har hare aduice petterday that the Carleof 
Mansfield toas agreed with the Duke or Wauecth, 
namclp that he Gould papto him helaio Carle 300 
thonfand Fisgins, but to bis Sclvicrs 3.c:onthes 
wages, and whofoeter wonld be content te (crue a 
gaine, that ke ould goe to Bungariaatioto vopre 
and pall dotene all the Sconces and fuptreMes about 
fhe Batatinate. liketife the fain ALould pra- 
tyre pardon fo: Bansfield bp the Cuipeross SPaie- 
Op, bpon conzition that all bis life tune he Menlp 
hot ferne 93 beere Armes again the honle cf Au 
ria, Baueria,ne2 Speine, and thatin recompence 
thereof hee Thonid bc nade an Carte of the Cmipire, 
twithothercenditiéns moze, whercuvon he with bis 
twbolearmy is retired, tating bis iournep totvards 


DH. 
, From theBergftratethe2S.of Sept: 1621. . | 
Whe Spaniards bane begun the 26. hereof to 


fhete bpen the Lotone of Franckendal , but be- 
tanfethat toofe toithin nefenden themfelues bali- 
antip, st la night retired from thence, 
and tnent to Repfers Lauteven, what their they thal 
effect wefhallbcare. St this infant great burning 
hath bene fancin diners places about the fame tcr- 
titozies. 
From the vpper Palatinate the 28. of Sept. 1621. 
We are beere in thefe Countries in amiferable 
ftate, becaufe that the Carle of Hansficld will not 
accept the agréemcnt toith the Duke of Bauaria, 
alfo becanfc tholaid pansficly hath bnderfkod,that 
the Magifrates at Amberah with the Mobility and 
City, haue peeloed themfeines to the Devotion of the 
Dube of Wauaris, the fatd Carle ts marched fo3- 
ward, bath (pavled, ranfacked and barat, the faire 
SParket tonne Wantpach, ¢ Sticht, and killed ma- 
hy pore (abiects, hath alfobclirged Gilfeck, tnoto 
be ftearmeth t:th the mot part of his Po3femar , 
ronnd about Ambcrah, thofe of the Cittp haue Gut. 
their Dateo, refuling tolet him comein, therefore | 
the Carle hath fwozne, that within too. dapes he | 
{bould enter the Downe, whichis fearcd thail not 
be witivont blemhea. Andtherets tach Gping, and, 
Titicng in allthe Countrp thatit canot be waitten, 
an the mreaze tume the Bavartans haue tcken; 
Camb ,tobere he Ie Soomen. Peuenkirk, Tlalt- | 
munichen, Prag, Siegenitepn, Kemer, Srafermer, | 
Galoeck aud other places, where be cauled thz 3n- | 
habitants tasoc him homage, hkelpife be hath fam- 
moned Netwenmacckt, bat Pans field bath put gar- | 
tifons therewt. 
From the vppéeePalatipate the 29.0f Sept. 1621. 








difgeteD, WhatAbop tatewd De both does to dee, is 
not vet notes. 
Fromthe Palatinate the 3.0f Gober 1621. 

The 30. of September the Spantards toke kt 
dambhcym,our Bo,(men arc all gone to their quar- 
tersat Seckenbcpmt, Peckerhaulen, ans Coingen, 
thep Digtrnst tobe able to refitk the Spanilh forces, 
theparenct Mong enougd bothon Fat and Bozle- 
men. So bap & 1000. Hotdi trapnedat Pec- 
kechaufen, he Spaniards kepe themfeines at 
Franckengal, it 1s thonght that they wal saacchts 
SPetwhat 


Whe 30. of September, fh of Duer- 
trout, hawe canfachen the faburbes of Wicinheins, 
thep twill likstoife ranfacke the Lotwne :1 iclfe, bee 
caufe that thep banc paloed themfeinss to ths 
Spaniards. 

At Pepoetoargh they make before Potocnbepm 4 
land parfitiom,anda wultvarke, wherenpon great) 
pétcesof D2dimance map be planted. Da the other, 
Goe thep bane taken votone the tower called Lrote - 
faepfior,and Misd it with casth,andp of Canon 
hail be fet bpen it. 

From the Berghftreet the 1.of Oftober,1 621. 

Welore F ranckendalGoo.Spanith foloiers were 
flaine in one, aTantt, it is thought they mill retusa, 
from thence. 

FromCullen the 5. of ORober 1621. 

Whee darcy pall, thofe of Gulicke beusa 7O00, 
men frong,fallped ont tatty Thomas Viller bis gozf 
men, € toke ina Sconce bp Lintfenich on this foe 
of the Goer, therein fome sf the Spanth foaldisrs 
were Maine, and fo toith their Lieutenans ters ta- 
ken prifoners and bzonght into Gulicke, who the 
nert Day ters all releafedagaime, the fard etute- 
nant remaining furetp fo3 their ranfome. 

KChele of Gulick hane mate a Sconce on the Ko- 
erbridge,tbzough which they can fall out, thep haus 
alfa thefe vavcs pak Mot furioallp ont of tt, tobin- 
ber the Spaniards fcom making their fortifications, 
tobertoner foe were killed. Fn the meane time the 
gates of Gulick and pet cpen,and the Cattle goeth 
pet onto patture, and the omen and Childjzen cf 
the Soldters in Golick, ase pet faffered tocome in 
the towne, Ano thus the Lowa and fostredes is 
petinell prouided ofall nece Marice, 

From France is the Death of Duke of Payne 
sonfirmed, being beflaes him nrany Doble and Gens 
tlemen flaite, with Come odde hundzetbs of foldiers. 
And mozeouer the contagious difeafeis great inthe 
Dingsleager, if hé will their continus it ismacb 
doubted of. Btis itketwife reported that the Duke 
of Rohan isnere, toith (ome thonfands of men rea- 
bp andnere to releue the Nege from Poutaabon. 

HheWDuke of Rohan hath with binr20cco.men, 
and hat feat wo2d to the Ling, that be twill not 
come to aity agreement, before all the affaires of 





ott 








| France be firkk pacified, and bp fault thereof, thathe 


twill re@it him to the bttermoff, although be tonto 
be forced to auspdetis Ringoome. 

Wc heare from Rees, that thrp toozke pet bardow 
theneto Forts oner the tibine, that right cuer the 
otwon of Cramerick another Fost Heuld be made, 


dtherinife no mintation cf things was Done, no; clfo 


of the Spanth ioc, it fcemeth that by ceafon of the 


This Kars the fo:enahe ts the Carle of Banf- | longraining weather at this time,nio farther enters 


fielp arrraco here at Netochmarckt, with 6. Cer- 
panics Of Uozle, the smimidres. Ire hercana there 
Logcoa Printed forN.6. OM ober the rt, 


paifes (yall be bndcrtagen. 


1621. Outefthe LewDutchCoppy, 


COPY OF THE OLDEST ENGLISH NEWSPAPER, JUST FOUND IN NEW YORK. 


to be published regularly, and credit has been given to 
Nicholas Bourne as the founder of these newspapers though 
no copy of a “ Corant ” has been found until recently, when 
one turned up accidentally in the library of Charles Feleky, 
of New York. 


Reported that Cardinall Bellermine, after he had received 
the Comunion and the Popes Benediction died.” The usual 


news when a cardinal dies 


in our time. In the second 


column, fifth paragraph, there is a war between Poland and 


Turkey threatened: ‘“ There 


was newes that the King of 
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Polonia was broken up to withstand the Turke, who with 
300 thousand men was come to the frontiers of his Land.” 

The high cost of living was a topic in Vienna, found in 
the last paragraph of the second column: “ Moreover the 
Plague beginneth heere much to increase, and besides all 
things are heere very deere, one pound of flesh, that heer 
before hath cost 14 pence, is now sold for 5 Cruytsers.” The 
mixing up of the fonts of type and the typographical error 
in the fifth line of the first column where the date is run 
“1721” instead of “1621” makes one feel that the “comps” 
of three hundred years ago were as human as our own. 
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“ The newspaper of the future,” said Mr. Donald, “ will 
not contain less reading matter, but the pages will be 
smaller, the methods of distribution quicker and the circu- 
lation cover greater areas. Airships and aeroplanes will 
be used for the most distant centers and electric trains and 
motorplanes, running on special tracks, will be used. In 
all the chief centers of population the papers will be dis- 
tributed by electric or pneumatic tube. 

“Morning and evening newspapers will be merged and 
the editions come out at almost every hour of the day and 
night. The news will be collected by wireless telephones 


UNDERGROUND SCENE ON THE THIRTEEN-HUNDRED-FOOT LEVEL OF THE PENNSYLVANIA MINE, 
BUTTE, MONTANA. 


Practically all of the ground below Butte has been mined and timbered in this manner. 
Photograph by Floyd Bushnell, member of Butte Typographical Union. 


Among the “ newes ” we miss in this old paper are the 
doings of divorce courts, the baseball scores, flying machine 
fatalities, railroad and auto collisions, besides the editorials 
on suffragettes, the turkey trot and the slit skirt, and who 
will say that Londoners of 1621 were not altogether lucky 
in being spared much of the slush we are obliged to wade 
through to get our news. 





DEPICTS FUTURE NEWSPAPER 

Robert Donald, editor of the Daily Chronicle and presi- 
dent of the Institute of Journalists, painted a striking pic- 
ture of the newspaper of the future in the presidential 
address at the annual meeting of the institute at York. 
Mr. Donald said that if he were to attempt to forecast the 
future, he would say that newspapers would be fewer, the 
tendency toward combinations would increase and colossal 
circulation would continue to grow. 


and a reporter will always have a portable telephone with 
him, with which he can communicate with his paper with- 


out the trouble of going to a telephone wireless. The tele- 
phone message will be delivered to a subeditor in printed 
column form. 

“At the people’s recreation halls with cinematograph 
and gramophone or some other more agreeable instrument 
of mechanical speech all the news of the day will be given 
hot from its source. 

“The people may become too lazy to read, and news 
will be furnished a house or office just as gas or water are 
now. The occupiers will listen to accounts of the news of 
the day read to them by much improved phonographs while 
sitting in the garden, or the householder will have his daily 
newspaper printed in column form by a printing machine 
in his hall just as we have the tape machine in our offices 


” 


now. 
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This department of service is designed to bring men of capacity in 
touch with the opportunities which are seeking them and which they are 
seeking. There is no charge attached to the service whatever. It is en- 
tirely an editorial enterprise. Applicants for space in this department 
are requested to write fully and freely to the editor, giving such refer- 
snces as they may conv t. Their applications will be 
-educed to a formal anonymous statement of their desires and their 
oxperience, a reference number attached and published in “‘ The Inland 
*rinter.” Their names will be furnished to inquirers. Similarly, those 
-vyho d opport which they are seeking men to fill will be 
.ccorded the same privilege under the same terms. The “ get-together ” 
novement has many phases. This is one which “The Inland Printer” 
as originated as especially desirable for the good of the trade. 








Superintendent on Pacific Coast. 

(1696) <A printer of many years’ practical experience 
n all the details connected with job and machine work, 
neluding the handling of large forces to the best advan- 
tage, would like to secure a position as superintendent or 
issistant superintendent in a job office, or office doing pub- 
lication and jobwork, with a preference for one of the 
States on the Pacific coast. He has worked in some of the 
best printing establishments in several different countries. 
A student of all methods that would make him more useful 
to the employer. Thirty-five years of age. Married. 


Seeks Position as Cost Clerk and Assistant to Manager 
in Printing Establishment. 

(1697) Young man, twenty-seven years of age, 
equipped with a good education and a thorough business 
training, would like to secure a position as cost clerk, gen- 
eral office work or assistant to manager. Translator of 
German and French. At present cost clerk in a large print- 
ing-house in Ohio, but the discontinuance of that depart- 
ment makes it necessary to seek a new field. 


All-around Printer Seeks Opening. 

(1698) Good, fast, up-to-date compositor of over twenty 
years’ experience in the printing trade would like to secure 
a position as manager or foreman in a well-equipped office. 
Understands both platen and cylinder presses. Good proof- 
reader. Familiar with paper stock and ink preferable for 
good results. Good judge of harmony in handling type- 
faces. Held last position seven years. Best of references. 


Seeks Foremanship of Pressroom. 

(1699) First-class cylinder pressman of sixteen years’ 
experience would like the foremanship of a high-class 
medium-sized office. Thoroughly experienced in the making 
and use of metallic and chalk overlays, and handling auto- 
matic feeders, etc. Understands cost system. Does not 
care to go more than twelve hours’ ride from Philadelphia 
and will not consider anything less than thirty dollars a 


week. 
Seeks Location with Up-to-date Newspaper. 


(1700) After five years’ connection with a leading 
daily as reporter, telegraph editor and general manager, 
young man, thirty-seven years of age, finds it necessary to 
make a change. Would be willing to go anywhere except 
the extreme south or east. Would prefer looking over 
proposition before accepting, and would like to locate about 
November 1. Capable of any detail work in a newspaper 
office. 

Wants Working Partner with $2,000 to Invest. 

(1701) An ail-around printer, thirty-three years of 
age, and owner of a modern printing-plant, would like to 
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meet an all-around printer about the same age for working 
partner. $2,000 cash required. Plant is located in large 
city with unlimited field for business. At present has 
all he can handle himself. Exceptional chance for a 
“ specialty ” inclined man. 


Would Take Charge of Composing-Room. 

(1702) All-around job compositor with over twenty 
years’ experience, thoroughly understands layout and look- 
ing after details, would like permanent situation where 
executive ability and initiative will be appreciated. Can 
estimate and suggest design. Capable of taking charge of 
composing-room or entire plant. : 


Linotype Machinist and I. T. U. Course Man Would 
Locate in Chicago. 

(1703) All-around printer of six years’ experience, 
mostly in small shops and country newspaper offices, gradu- 
ate of machine-composition department of the Inland 
Printer Technical School, and at present a student of the 
I. T. U. Course of Instruction in Printing, is seeking a loca- 
tion in Chicago on machinework, preferably in a job-shop 
or publication office. Twenty-seven years of age, reliable, 
good habits. At present employed outside of Chicago but 
wishes to return. Union. 


Newspaper for Sale. 

(1704) Newspaper for sale; one of the best-paying 
and best-equipped small country newspaper plants in 
Idaho. Electric motors, new and up-to-date material. 
Advertising over $130 a month, smallest month’s jobwork 
$155. $750 required, balance on time. Good reason for 
selling. 

Cylinder Pressman Seeks Change. 

(1705) Cylinder pressman of twelve years’ experience 
on highest grade of work, thoroughly efficient on fine work 
where accuracy of register and color are essential, would 
like to change. Prefers Chicago, but has no objection to 
a country town if the position is permanent and services 
appreciated. Union. Thirty-two years old. Reliable, sober 
and industrious. 


High-class Printer-Executive Seeks Change 
to Warmer Climate. 

(1706) Man of more than twenty years’ experience in 
the printing business, familiar with all branches of print- 
ing and allied trades, would like a position as manager or 
superintendent of a high-grade plant, anywhere except the 
Northwest. At present superintendent and advertising 
manager for the largest medicine concern in the world. 
All-around man, able to operate any machine, including 
the Model 8. Can meet the trade. Thirty-nine years of 
age; married. Good habits. Will not consider less than 
$200 a month. Nonunion. 


Would Locate In or Near Chicago. 

(1707) Man of fourteen years’ experience on commer- 
cial, job and loose-leaf work, and capable of reading and 
O. K.’ing same, would like a position in or near Chicago. 
Familiar with all kinds of flat plate, Warnock and diagonal 
block forms. Twenty-nine years of age. Married. Sober 
and reliable. Nonunion. Capable of taking charge of 
composing-room. 

Newspaper Man Would Lease or Buy. 

(1708) Newspaper man, sixteen years’ experience 
with some of the leading newspapers of the country, would 
like position as managing editor on a prosperous afternoon 
daily in a small town at not less than $30 per week. Would 
invest $500 to $1,000 in a paper after he had leased it for a 
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Would prefer a prosperous weekly, 
Married. 


period of six months. 
and any part of the United States is suitable. 


Pressman Seeks Western Location. 

(1709) Pressman, thirty-five years of age, fifteen 
years’ experience on all grades of color and black work in 
the best shops in Chicago, would like to locate in the West 
or Northwest. Best of references. Union. Married. 


Would Connect with Printing Supply House. 
(1710) All-around printer, twelve years’ experience 
in various branches of the business, would like to connect 
with some supply house as salesman. Thoroughly familiar 
with the needs of modern establishments. Excellent refer- 


wee Cylinder Pressman Seeks Opening. 


(1711) Cylinder or platen pressman, ten years’ expe- 
rience on color, half-tone and commercial work, would like 
position in city of fifty thousand or over. Union. Married. 


All-around Printer Seeks Change. 

(1712) Expert proofreader, typographical designer 
and job compositor, sixteen years’ practical experience, 
would like permanent position as superintendent, assistant 
superintendent, foreman, assistant foreman, typographical 
designer, proofreader, printing solicitor, head jobber or as 
job compositor. Would prefer Oklahoma, Texas, New 
Mexico or Arizona. Capable of taking charge of any plant. 
Married. Steady and reliable. 

Would Buy, Lease or Take Charge of Small 
Job or Newspaper Office. 

(1713) Young man, twenty-eight years of age, good 
all-around job-printer and pressman with country and city 
experience, would like to buy, lease or take charge of 
mechanical end of small job or newspaper plant. 


Linotype Operator Seeks Change. 

(1714) Young man with six years’ experience — past 
year on No. 9 machine — would like to secure a day posi- 
tion in a New England city of thirty or forty thousand. 
Married. Strictly temperate and reliable. Union. 


Electrician Seeks Change. 

(1715) Electrician with theoretical knowledge and a 
varied practical experience of sixteen years in the con- 
structive department of that work would like to change 
present position to one with a larger concern, or would 
accept position as salesman of printing machinery, more or 
less electrical in character. Work for years has consisted 
of installation of printing machinery, and electrical drive 
for same, as well as design and installation of electrical 
lighting systems. Thorough experience in the purchasing 
of machinery and supplies, and being familiar with all 
lines of machinery, is considered a careful purchaser. Has 
had executive training. Thirty-four years of age. 


Seeks Foremanship of Linotype Composition Department. 

(1716) Man of eighteen years’ experience in com- 
posing-rooms — twelve years on hand composition and six 
as linotype operator and machinist — would like position 
as foreman or foreman-machinist in linotype composition 
shop or linotype department of regular printing-office. 
References furnished. 


Seeks Foremanship. 

(1717) Printer of executive ability would like position 
as foreman of printing-plant, and would take care of lino- 
types in connection with his regular duties. Can produce 
the highest class of job and catalogue composition, and is 
also a competent linotype machinist. Is accustomed to the 
management of twenty men, giving final O. K., and sys- 
tematizing the department. Best of references. 
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Seeks Foremanship in Medium-sized Office. 

(1718) All-around printer, twenty-six years of age, 
would like position as foreman in a medium-sized office. 
Can take full charge and will go anywhere, and prefers a 
small town of about twenty thousand population or larger. 
Nonunion. Married. 


Seeks Location in Toronto. 

(1719) Man of forty years of age who served his 
apprenticeship in England and came to this country three 
years ago, would like a position as foreman or assistant 
foreman in Toronto. At present assistant foreman for a 
concern with which he has been connected since coming to 
the States, having under his charge thirty to forty men. 


Magazine Ad. Compositor. 

(1720) Compositor of nineteen years’ experience, at 
present with the largest magazine house in Ohio where he 
has not lost an hour from work for the past three years, 
would like a position paying more than $21. Will bear 
closest investigation as to work, sobriety and faithfulness 
to duty. Married. Union. 


Seeks Position in Advertising End of Printing Business. 

(1721) Young man with eleven years’ experience in 
the printing business would like a position in the advertis- 
ing business, paying at least $25 weekly. Just completed 
I. C. S. complete advertising course with an average of 
ninety-seven per cent. Has always made a close study of 
advertising and is able to prepare effective advertising 
matter of all kinds. 


Seeks Position as Assistant to Business Manager 

or Advertising Manager in California. 

(1722) Practical printer, ten years’ experience, intends 
locating near Pasadena, California, and would like a posi- 
tion in Southern California as business manager or adver- 
tising manager on a newspaper. 


Superintendent Seeks Change. 

(1723) <A high-grade man, now employed as superin- 
tendent of one of the better printing-plants in the central 
West, desires to make a change. Thirty-nine years of age, 
thoroughly practical, good executive and an accurate esti- 


mator. 
Cylinder and Platen Pressman. 


(1724) Cylinder and platen pressman, nine years’ 
experience on circular, catalogue and book work, would 
like to locate in town of eight or ten thousand. Union. 


Commercial Photographer Seeks Position. 
(1725) Commercial photographer, twenty years’ expe- 
rience, would take full charge of a commercial studio. Can 
do everything in the line of commercial photography. 


Machinist-Operator Seeks Opening. 
Machinist-operator having several years’ expe- 


(1726) 
rience would like to secure a situation in West or middle 


With present employer two years, but wishes to 
Union. 


West. 
locate in a smaller town in the West. 


Seeks Superintendency of a Printing-Plant. 

(1727) Pressroom foreman of over sixteen years’ 
experience would like position as superintendent of a print- 
ing-plant, or cylinder-press erector and demonstrator, or 
as salesman in the printing-machinery line. Has been 
working in pressrooms for twenty-five years. Also has a 
thorough knowledge of catalogue and publication binding, 
as well as die-cutting and embossing. Highest-class refer- 
ences. 
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BY F. HORACE TEALL. 


Questions pertaining to proofreading are solicited and will be promptly answered in this department. 


Punctuation of Display. 


O. F. L., Coala, Florida, writes: ‘“ Please advise me 
whether the period should be used or not at the end of the 
second line of the enclosed job. The proofreader’s ruling 
was that a line with a comma in it should have a period at 
the end. I think that the punctuation should be left off the 
ends of lines where possible.” 

Answer.— This refers to a letter-head consisting of two 
cross-lines and seven names of officers in seven lines at the 
left below, the second main line being the names of a city 
and a State. Four of the personal names are printed with 
a comma after the name and no point after the office. 
If the proofreader’s rule were good for the one case, it 
should apply also in the others. When punctuation is omit- 
ted after any display line, it should not be used after any 
line, comma or no comma. If the writer of this answer 
could have his choice, all display would be punctuated just 
like straight text; but this is now seldom done, and the only 
use for a period at the end of a line is after an abbreviation. 


O’Clock and A. M. 


By Bi, Albuquerque, New Mexico, writes: “In a cap. 
and lower-case line should a. m. and p. m. be up or down? 
In such a line should we have o’Clock, O’clock, or O’Clock? 
We have been using o’Clock in both display and news heads, 
taking the ground that in ‘ of the clock’ of. is a preposition 
of only two letters and accordingly should be down whether 
spelled in full or compounded and apostrophized, and that 
clock, being a noun, should be up. However, there seems to 
be some division of opinion, and we have been criticized 
particularly on the a. m. in lower-case in a display adver- 
tisement.” 

Answer.— There is much division of opinion in both 
cases, and nowhere can any authoritative choice be found. 
People have varied in practice from the beginning, and 
probably always will vary. Some prefer A. M. and P. M., 
some A. M. and P. M., and some a. m. and p. m. in ordi- 
nary text, but in display type of course the choice is sim- 
ply between caps. and lower-case. Nothing is to be found 
in books that shows anything stronger than a personal 
preference. My personal preference is capitals always. 
De Vinne’s personal preference is lower-case, with some 
tolerance for small capitals, but he practically rejects capi- 
tals. John Wilson admits the correctness of either lower- 
case or small capitals, but objects to capitals. De Vinne 
says of abbreviations of titles and those of anno Domine, 
before Christ, etc., that “for this purpose small capitals 
closely set are preferred.” Many prefer to use a space, 
whatever the type chosen may be. I am among those who 
prefer the space, and would always use capitals. The 
Century Dictionary enters A. M. and P. M. thus, and says 
in parenthesis of the use here considered, “ also written 
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Replies can not be made by mail. 

A. M., P. M., and a. m., p. m.,” with the space. The 
Webster’s New International Dictionary gives two forms, 
not mentioning small capitals. The Standard Dictionary 
gives them in capitals, and mentions no other form. In 
general practice at present the lower-case form seems to be 
much the commonest. I do not know why this is so, and I 
do not know any reason why it should be so. Still less do I 
know any reason for using capitals in a display line and 
lower-case elsewhere. 

As to o’clock I can find nothing in books that answers 
the particular question that is asked. The reasoning stated 
in the letter seems to be sound, and the form chosen in 
accordance with it seems best. The nearest approach to 
the subject that I find in a book is this, by Mr. De Vinne: 
“Do not capitalize O’Clock in any lower-case text that 
seems to call for some form of modified display; always 
make it o’clock.” Fortunately, the term is very little used 
in headings, and the question of its form has very little 
importance. 

Period and Apostrophe. 


A. D. S., Chicago, writes: “ Please state whether it is 
good style to avoid the unsightly union of period and apos- 
trophe in such cases as ‘ Starr Bros’ reputation,’ ‘ Starr 
& Co’s trade-mark.’ Please give your opinion also on the 
following: ‘Get it at your druggist’s,’ ‘At all druggists’ 
or direct by mail,’ ‘At all druggists.’ ” 

Answer.— I consider omission of the period in the first 
cases or of the apostrophe in the others an absolute error, 
just as bad as drugist would be. Moreover, I can’t find any- 
thing like reason in such positive expression as to unsightly 
union. To me the union of the two marks is not unsightly 
in Bros.’ and Co.’s. It is rather beautiful, because of its 
fulness of expression. The period tells beyond doubt that 
the form is an abbreviation, and the apostrophe is equally 
unequivocal as a sign of the possessive. By writing both 
marks we anticipate possible doubt arising from lack of 
perspicacity by giving the expression with indubitable per- 
spicuity. Such a slight deviation from the demand of 
hypercritical estheticism should not be allowed to interfere 
with clear fulness of expression. It is not good style to 
avoid the union, notwithstanding the fact that Theodore L. 
De Vinne recommends it. 


AN UNLEARNED MAN IN A LEARNED PROFESSION. 


“ When a compositor was summoned at Greenwich for 
failing to send his child to school, Mr. Symmons, the mag- 
istrate, remarked that he was a member of a learned 
profession and ought to appreciate the advantages of 
education.” — Printers’ Register. 

This magistrate evidently knows more about our occu- 
pation than many of those who earn a livelihood by it. 
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BY 0. F. BYXBEE. 


Editors and publishers of ne 





pers desiring criticism or notice of new features in their papers, rate-cards, procuring of subscriptions and advertise- 


ments, carrier systems, etc., are requested to send all letters, papers, etc., bearing on these subjects, to O. F. Byxbee, 4727 Malden street, Chicago. 
If criticism is desired, a specific request must be made by letter or postal card. 


Ad.-setting Contest No. 36. 


When copy for this department of THE INLAND PRINTER 
was being prepared Ad.-setting Contest No. 36 was draw- 
ing to a close, and the indications were that it would be one 
of the most successful in point of numbers yet conducted. 
As soon as possible after the close of the contest the ads. 
submitted will be numbered and made up into sets, and 
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screens, mineral waters, summer suits, light-weight under- 
wear, etc. The two pages were sold for each issue in the 
month of August. 


Six-column First-page Arrangement. 


Two six-column first pages are shown herewith. That 
of the Lodi (Cal.) Sentinel is well balanced and affords an 








Two six-column first-page arrangements. 


one of these sets mailed to each contestant. If any con- 
testant fails to receive his set by October 10 he should 
write at once and a duplicate set will be sent. 


Another Special Feature that Increased Advertising. 


Harvey C. Kendall, manager of the Fremont (Neb.) 
Herald, successfully worked another plan for increasing 
advertising patronage during the summer months. He 
used a double page in the center of the paper, heading it 
“ How to Keep Cool During the Hot Days of August,” and 
sold the space in various sizes to eighteen advertisers. 
Among the articles advertised were electric fans, gas 
stoves, refrigerators, porch and lawn swings, window 


opportunity to feature several news articles. The two 
large heads, side by side in the lower part of the page, is 
the only feature which might be criticized. If these had 
been smaller it would not have been so bad, or another 
double-column head might have been used to advantage. 
The other first page, that of the Portland (Tex.) Herald, 
which is one of the MacGugin Syndicate papers, is bright, 
clean-cut and attractive. A double-column box head, 
“ Social and Personal,” near the bottom of the page would 
have been better. A six-column page is more difficult to 
balance than a seven-column page, as the placing of dis- 
play heads in alternate columns does not work out right, 
and the best way to overcome this difficulty is to run a 
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double-column head in the middle of the page, or utilize 
the tops of these two columns for a cartoon or other illus- 
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First ; ige of the Lansing Daily Republican of July 30, 1872. 


tration. Sometimes a double-column head is placed in 
either th first two or last two columns, but this throws 
the page .ut of balance and consequently is not advisable. 








Notice to Grape 
Growers 








This is to advise all persons shipping grapes 
with the J. A. Anderson Co. that the one- 
third of a cent per crate 


Standardization 
Charge 


on all crates shipped will be paid by the J.. 
A. Anderson Co. themselves and 


Not Charged to the 


Grower’s Account 




















No. 1.— Showing how a small piece of copy was well handled. 


Lansing Republican of Forty-one Years Ago. 


Lansing, Michigan, had a week of “ Home Coming” in 
September, and the State Journal printed a reproduction 
of the Lansing Republican of July 30, 1872, the first daily 


paper ever published in that city. The first page is shown 
herewith; on the second page was the National Republican 
ticket, headed by Ulysses S. Grant for president. The 
State Journal is the successor of the Republican, the latter 
having been merged with the Journal about two years ago. 


Criticism of Ad. Display. 
Ads. sent for criticism come in more rapidly than it is 
possible to find space to reproduce them and publish com- 
ments in sufficient detail to be of real value to the composi- 





McGrattan-Mill:aps Co. 
Corset Department 


We are pleased to-announce to you 

that Miss Galvan has arrived and will 

be pleased to give you a personal fitting 
with the famous 


ie (ORSETO 
“THE IMPROVEO FRONT LACED” 


She will ii}.:strate the corset 
from both a health and 
style standpoint 


McGrattan-Millsaps Co. 


817-819 Ohio 
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No. 2.— Good taste in the selection of type and border to 
harmonize with the illustration. 


tors who send them and to readers of THE INLAND PRINTER 
in general. Nearly all the ads. shown this month were 
received during July and August. It is pleasing to note 
that all ads. are now sent folded instead of rolled, as this 
makes examination and comparison possible. W. W. Dick- 
erson, of the Greensboro (N. C.) News, sends a good full- 
page ad. “Fall and Winter Suitings” should have been 
brought out more prominently, either all caps. or at least 
capitalizing the words. This was all the more important, 
as the ad. appeared in July, and it was necessary to attract 
the attention of the reader to its being in advance of the 
season. From among four neat ads. sent by Theodore T. 
Moore, of the Lodi (Cal.) Sentinel, one is selected for 
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reproduction (No. 1) as it shows how a small piece of copy 
was well handled. Many compositors would have displayed 
the caption and set the rest all in the same size type, but 
Mr. Moore has brought out nicely the phrase which will 
appeal to the grape-grower, “ Standardization charge not 
charged to the grower’s account.” It will also be noticed 
that white space is used judiciously, and the ad. is well 
balanced. It is a great temptation to reproduce several of 
the ads. sent each month by Oscar T. Vinson and Douglas 
C. Walker, of the Wichita Falls (Tex.) Times, as there are 
always some exceptionally good arrangements. No. 2 is 
one of Mr. Vinson’s ads. and shows good taste in the selec- 
tion of type and border to harmonize with the illustration, 
the trade-mark and the character of the copy. No. 3 is a 
full-page ad. of Mr. Walker’s. This is reproduced because 
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trotyped signature, both in the width of body, and the size 
and character of display and border. Nos. 6 and 7 are 
examples of Mr. Grabmeyer’s strongly displayed small ads., 
the first being a double-column ad. and the latter single 
column. Two nicely arranged and neatly displayed full- 
page ads. come from J. T. Pinkston, Post, Texas. C. A. 
Merrill, of the Franklin Journal, Farmington, Maine, sends 
a number of good ads., among them No. 8. In this ad. the 
free-trial offer is brought out nicely in a separate panel, 
and “Try This Range at Our Risk” is emphasized so 
strongly that it can not be overlooked. Another large 
package of ads. comes from Alfred Steinman, advertising 
manager of the Modesto (Cal.) Herald. These ads. were 
all planned and written by Mr..Steinman and set by E. F. 
Hammell. In several Mr. Steinman has written too much 
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Monday Morning 
We place on sale 300 Ladies’ 
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10 cents each 
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‘The Great July Clearance Sale| 


BE on hand — Monday morning, Ge we have some. very special bargains 

for you. We are going to close out all remaining Summer goods during 
Former selling price or actual worth will not be con- 
sidered. Naturally, the earlier you attend this sale the better you will find the 
assortments, for the stock will diminish rapidly every day. 
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No. 4.— One of three ads. set from practically the same copy. 


it is not quite up to his usual standard and in order to 
point out where it could be improved. There was no good 
reason for crowding the two date-lines so close together, 
and the body of the ad. would have been improved if the 
gothic italic had been used for a portion of the display. 
Most of the large figures are meaningless, because the arti- 
cles to be sold at these prices are not displayed. The Lake 
City (Minn.) Graphic-Republican sends a six-column ad., 
made up of panels of various sizes, which is nicely 
arranged, the only criticism being that the principal head- 
ings in the panels were not quite prominent enough. Repro- 
duction No. 4 is one of three ads. set from practically the 
same copy. It is unfortunate that all three can not be 
shown as all were good; but this one, which appeared in 
the Coffeyville (Kan.) Sun, has a shade the best of the 
others on the neatness of its display. The variation in the 
size of the panels, and particularly in the rules surround- 
ing them, adds much to its attractiveness. I. A. Grab- 
meyer, of the Bay City (Mich.) Times, whose work has 
received favorable comment in the past, sends two pack- 
ages of ads. containing over a hundred specimens of his 
work. No. 5 shows a four-column ad. built to fit the elec- 


matter, and Mr. Hammell has set it with too little contrast, 
but the others are very creditable. Among the best ads. 
are those of Plato, and two of the smaller ones are repro- 
duced (Nos. 9, 10). Mr. Steinman has been complimented 
in this department many times on his striking ad. composi- 
tion, and these are set more in line with his former style. 


Newspaper Criticisms. 


The following papers were received, together with 
requests for criticism, and brief suggestions are made for 
their improvement: 


Harvard (Ill.) Herald—An exceptionally neat paper in every par- 
ticular — no criticisms are necessary. 

Washington Standard, Olympia, Washington.—An exceptionally well- 
printed paper, filled with news, and with ads. nicely displayed. 

Beeville (Tex.) Bee.— Exceptionally good ads. and presswork. The 
panel in the center of the first page is good; smaller heads at the tops 
of the second and fifth columns would be better. 

Wichita Falls (Tex.) Times.—A paper with a strong first page but 
very little reading matter elsewhere. There are twelve seven-column 
pages, a total of eighty-four columns, sixty-nine of which are advertis- 
ing. Perhaps an increase in advertising rates would adjust matters so 
that subseribers would get more for their money and revenues would 
















































be equal or better than at present. The paper is nicely printed and 
ids. are excellent. 

Sullivan County Review, Roscoe, New York.—A few display heads 
ike those in the plate matter would improve your first page and make 





The People’s Profit Sale! 


The Close of the Season 


Ia Keeping With Our Original Plan of Business, to Have at the Close of Each Season « General Clean-up Sele of the Season's Goods 


Beainning Next Saturday, July 19¢h 


Saves dayu of fast cling—and exven days caly—We'll put ca sale many item ot sch prices thet the sevacsnical 
wil be mtaed. We are oot sdvertuings “Great Ui ing Stl.” saying that me have over bs ze Com 

















ee at ter 
Sores $1.00 


aren ent cee ners ae 





Se me oh eve pete ee. 


ate” wit xtare und page 2 ares at 
Le tretttlelaet TY) 







































way. 


others 


No. 3.— Full-page ad. by Douglas C. Walker, Times, 
Wichita Falls, Texas. 


the paper more harmonious. You have a bright, newsy paper, but it 
needs a new dress and better presswork. 
Shelbyville (Ill.) Union.—Another paper which is creditable in every 


It has a six-column page and neat display heads are usually run 


at the tops of the first, third and sixth columns on the first page, with 


about half way down in the second and fifth columns. 










After Supper Oxford Sale 


At prices that would tempt you in zero weather. For two and one- 
half hours—from 7:00 to 9:30 p. m. Two hundred and fifty pairs of 
Men's $3.50 and $4.00 Patent, Vici and Gun Metal 


Oxfords at $1.00 Pair 


Come early, for at this ridiculously low price there ought not he a 
single pair left on our shelves at 9.30. 
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No. 5.— Four-column ad. built to fit electrotyped signature. 


Plymouth (Ind.) Republican.— If your paper was clearly printed it 


be commendable from nearly every standpoint. It has a nicely 


arranged first page and is filled with news. It would be better if the 

plate matter could be run separately as it does not match the type. 
Polk County Observer, Dallas, Oregon.— The Observer is exception- 

ally well printed and is to be commended for the attractive manner in 


it handles the news. The first-page arrangement is good, but 
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a smaller head at the top of the fifth column in the issue of June 24 
would have been better. 

Denison (Iowa) Review.—In both the issues submitted there is an 
uneven distribution of ink. This is unfortunate as in nearly all other 
points the Review is very creditable. The two display heads side by 
side on the first page is not good arrangement, and it is too bad that 
so much of this page must be given up to advertising. 

Gildford (Mont.) News Tribune.— You are certainly publishing a 
very creditable paper for a town of only 150 people; you have a good 
showing of both news and advertising. From an examination of the 
papers you sent me, I believe you will get better results from the 
Washington press by using a little less ink and a little more impression. 

San Rafael (Cal.) Independent.— Such a variety of borders, par- 
ticularly on the small single-column ads., is not advisable — they do. not 


HONEY for SALE 


White Clover Extracted Honey, One Dollar and 
Twenty - Five Cents for a Twelve Pound Pail 


DR. A. MAUCOTEL 


618 Fitzgerald St. Valley Yelephone 1664 











No. 6. 








increase the value of: the individual ads. and detract from the other- 
wise neat typographical appearance of the paper. A larger single- 
column display head in the fourth column of the first page would be an 
imp1 ovement. 








Jeffersonville (Ind.) Reflector.— Daily and weekly editions of the 
Reflector are published by the inmates of the Indiana Reformatory, 















Are You Getting the 
Genuine 


VELVET 


ICE CREAM? 


Look For 
Our Label 

















THE BAY CITY ICE 
CREAM COMPANY 


Both Phones 1916. 





1207 North Jackson Street. 









Nos. 6 and 7.— Two strongly displayed small ads. by 
I. A. Grabmeyer, Times, Bay City, Michigan. 






under the direction of Charles D. Reeder, instructor in the printing 
department. The papers are very carefully made up and nicely printed, 
the first-page arrangements of the weekly, a six-column paper, being 
particularly good. There is no advertising. 





Swift County Monitor, Benson, Minnesota.— You would find it much 
easier to write your display heads if a condensed letter was used for 
the first line. There is such a large amount of news and other matter 
in the home-print pages that you could afford to drop the ready- 
print, and cut out this expense. Even without the ready-print you 
have much more reading matter than the average weekly. 


Penticton (B. C.) Herald.— The make-up of your first page would 
have been improved if the double-column display head had been run at 
the top, and the panel underneath. The ornaments between the two 
display lines in the panel should have been omitted or run between the 
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heading and the reading matter. The make-up of the second page was 
very nice for the advertisers, but not very good from an artistic typo- 
graphical point of view —the better plan would have been to run the 
reading matter at the left and the advertising at the right. Taken as 
a whole the Herald is a very nicely printed and attractive paper. 


Rate Card for a Daily with 1,500 Circulation. 


Jesse G. Curd, publisher of the Choctaw Herald, Hugo, 
Oklahoma, writes: ‘“ We have a daily with an average 
circulation of 1,500, but we do not have an adequate nor 
correct rate-card —in fact, no card at all. Can you send 
us one that would apply to our case or let us know where 





The Herald 


Range at $35 


Our Free Trial 
Offer 


Order one of these ranges. 
We will ship ‘t to you ona 
trial of thirty days If at 
the end of that time you 
are not absolutely satisfied 
that it is worth the orice, 
SEND IT BACK We will 
ay your money back and 
every expense 


Send To-Day 


Buying a Herold Range now 
means satisfaction all the year and 
for many years to come 

The Herald at $35 is the utmost 
possible value in a kitchen range 
Stoves may be found that sell for 
more money, but they wvil' accom 
plish no more. nor are they more 
economical of fuel 

This is our big seller Heavy and 
durable; has tana and shelf, oven is 
20 inches square and fire-box takes 
wood 25 inches long 

Call in and see how much Keal 
value can be found in a Heratd 
Range 


Try This Range at Our Risk 
GUSHEE FURNITURE CO. 


FARMINGTON 




















No. 8.— By C. A. Merrill, Franklin Journal, Farmington, Maine. 


we could obtain one?” Mr. Curd does not state the size of 
his paper, but the card below is accurately graded and is 
designed for a six-column page: 
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1 inch. 

2 inches. . 
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4 inches 

5 inches..... 
6 inches 
8 inches 
10 inches 
20 inches. . 
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70.00 
80.00 
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Open-space contracts: 


100 inches 
250 inches 


50 inches and less than 
100 inches and less than 
250 inches and less than 
500 inches and less than 1,000 inches 

1,000 inches and over 


500 inches 


RELATIONS OF THE PRESS TO THE RAILWAYS. 


Speaking on the subject “The Relations of the Press 
to the Railways and the Value of Their Codperation in 
Community Development,” before a recent meeting of the 
North Carolina Press Association, W. W. Finley, president 
of the Southern Railway, said in part: 

The subject assigned to me by your president is one on 
which I am very glad to speak, for I am convinced that the 
press and the railways, working in harmony and codpera- 
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tion, can be among the most effective factors in community 
development. 

There is a natural basis for codperation between the 
press and the railways. Their interests in community 
development are substantially identical. Both are inter- 
ested in attracting additional population to the community 
and in a higher average level of general prosperity, for 


Men’s Fine Dress Suits 
$20, $22.50, $25 


In this range of prices we just now show a fairly complete 
line of models, fabrics and colorings. Every suit is put up 
by a well known*maker—Kuppenheimer—and contains a 
workmanship and style pleasing to the eye while strictly 
up to date. Regular and stouts in greys, tans, serges, and 
mixed goods. These suits we invite you to try on. 


$20, $22.50, $25 
Et", PLATO'S 


No. 9. 


increased population and greater prosperity bring to the 
newspapers increased circulation and additional adver- 
tising patronage and to the railways an increased volume 
of traffic. The interests of a newspaper in the community 
in which it is published and of a railway in all of the com- 
munities along its lines are more vital than those of some 
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Indian Suits 
Boys and Girls 


These delightful suits—novelties for 
the boys and girls—are all the rage 
now. An Indian suit is a pleasure to 
the boy or the girl. 

We have them in targe variety, in 
blue and khaki cloth and hea: piece 
of vari-colored feathers that bespeak 
the real Indian. They are the real 
thing for the youngsterg. The Boys’ 
Indian Suits are made with trousers’; 
the girls with the skirt. 


$1.25 to $2.00 


y aa 
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No. 10. 


Nos. 9 and 10.— Two small ads. from the Herald, Modesto, California. 


other business enterprises. A factory may have its prin- 
cipal markets in other localities. The interests of the 
newspaper and of the railway are, on the contrary, in- 
tensely local. Every member of the community is a pros- 
pective subscriber or advertiser for the newspaper and 2 
prospective traveler or shipper on the railway. It is logi- 
cal, therefore, from the strictly business viewpoint, that 
the press and the railways, each in their special field, 
should work for community development and that there 
should at all times be the closest codperation between them 














Convention of the International Association 
of Electrotypers. 


Taking advantage of the opportunity afforded by the 
convention of the United Typothetze of America being held 
at New Orleans, the International Association of Electro- 
typers will hold its annual convention at the Grunewald 
Hotel, in the same city and on the same dates — October 
21 to 23. Arrangements are being made to hold sessions 
so that electrotypers who are also printers can attend the 
meetings of both bodies. 

This convention will mean a great deal to the electro- 
typing industry in this country. Through the efforts of 
the organization, the wheels of which were set in motion a 
year ago at Chicago, the past year has been a history- 
making one for the business. A foundation has been made 
upon which a most beneficial organization can be built. 
But in order to perfect an organization in which all will be 
able to take pride, the united efforts of every electrotyper 
in the country will be required. Every electrotyper inter- 
ested in the work of improving conditions in the trade 
owes it to himself and to his fellow tradesmen to make an 
effort to attend this convention. 

Arrangements have been made in many cities to unite 
with the members of the local Typothetz and make the trip 
to New Orleans together in special trains. Secretary 
Paul J. Wilhelm, 64 South Division street, Buffalo, New 
York, will gladly send complete information to any one 
requesting it. ‘ 


The New Orleans Convention and Cost Congress. 

What promises to be the largest and most important 
gathering of master printers in the history of the industry 
will be in session in New Orleans, Louisiana, from the 
21st to the 23d of October, the occasion being the twenty- 
seventh annual convention of the United Typothete of 
America, and also the Fifth International Cost Congress. 
Being the first convention under the name United Typoth- 
ete and Franklin Clubs of America, adopted upon the 
amalgamation of the two national organizations, should 
give additional interest and importance, and also help in 
swelling the attendance. 

To enumerate the reasons why printers should attend 
this annual convention is an impossibility. For the pro- 
gram — its speakers and their topics — alone offer such a 
practical and applicable treatment of matters which the 
printer daily has to deal with single-handed, that he can 
ill afford to miss hearing the master minds of the craft. 
There will be ideas exemplified, teaching discrimination 
between profitable and unprofitable dealings; talks and 
discussions that will clearly relieve the mind of prob- 
lems that constantly bother the printer in his individual 
business. 

The printers failing to attend this convention and cost 
congress will miss more than they realize, for it will be a 
gathering of the greatest minds in the craft, unselfishly 
voicing their experiences for the benefit of their brother 
printers. 

The New Orleans printers have appointed committees 
to arrange for the comfort, pleasure and convenience of 
those who come, and the stay in the southern metropolis 
will be more than pleasant. The many points of interest in 
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and around New Orleans afford exceptional opportunity 
for sightseeing. The historic St. Charles Hotel will serve 
as headquarters, and this and other hotels offer ample 
accommodations for a big crowd. 

On the afternoon of Monday, October 20, the day pre- 
ceding the opening of the convention, there will be a meet- 
ing of the Executive Committee, and also a meeting of the 
Association of Secretaries, and at eight o’clock in the eve- 
ning a smoker will be held. 

The program which has been prepared and which is 
subject to a few minor changes follows: 

Tuesday morning, 9:30 o’clock: Opening of the con- 
vention: Invocation by His Grace James H. Blenk, Arch- 
bishop of New Orleans; Greetings from the City of New 
Orleans, Hon. Martin Behrman, mayor of New Orleans; 
Address of Welcome on behalf of the New Orleans print- 
ers, Hon. John Dymond; Response, A. M. Glossbrenner, 
president United Typothetez of America; Appointment of 
committees; Presentation of banner. 

Tuesday afternoon, 2:00 o’clock: Reports of officers; 
“ Organization and Coéperation,” C. D. Traphagen; “ Pub- 
licity,” E. St. Elmo Lewis; “ Process Plates,” Gus Zeese; 
Committee reports. Four o’clock: Meeting of open-shop 
division. 

Wednesday morning, 9:30 o’clock — Business adminis- 
tration day, Fifth International Cost Congress: Report of 
the chairman of the cost commission; a demonstration of 
cost and accounting systems, to be followed by general 
discussion; ‘“ Salesmanship,” Ben F. Corday; “ Scientific 
Management,” Henry P. Kendall; “ Service,’ Earl R. 
Britt. 

Wednesday afternoon, 2:00 o’clock: “Advantages of 
Membership in the United Typothete of America,” B. F. 
Scribner; “ Efficiency of the Printer in the Shop,” M. L. 
Bath; “Efficiency of the Printer in the Office,” O. H. 

Pollard; ‘“ Trade Schools,” Isaac H. Blanchard; Resolu- 
tions presented by the cost commission. 

Thursday morning, 9:30 o’clock: Executive session; 
Report of the Resolutions Committee. “The Printer,” J. 
Clyde Oswald; invitations from cities for next convention; 
election of officers. 

















Henry Shepard George Sack, 


Grandson of Henry O. Shepard, founder of The Henry O. Shepard 
Company and THE INLAND PRINTER. 
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R. LEE SHARPE—“ THE HAPPY PRINTER.” 


Some months ago the newspapers described how a cer- 
tain jurist slipped away from business cares and society 
and betook himself to making a living incognito as a farm 
hand. It was assumed that the judge was crazy, but in 
point of fact he was no more crazy than Coriolanus going 
back from the pomp and vanity of a military conqueror to 
the simple and healthful work of growing cabbages. Nature 
is a great healer and restorer and outdoors is wooed most 
successfully in old clothes and barefooted. Such at least is 
the philosophy of R. Lee Sharpe, printer, of Carrollton, 
Georgia, who neither gives up everything like the judge 
nor devotes his energies to cabbages. Sharpe turns his 


attention to cultivating the roses in the happy faces of the 


oa 
Wi sad 





THE INLAND PRINTER 


April, pronounced it a great success, but it has been an- 
nounced by Harry Cochrane, the producer of this show, 
which will be held again in 1914, at the New Grand Central 
Palace, April 18 to 25, that the 1914 exposition will be 
wider in scope, and more of an actual graphic arts exhibit 
than was the 1913 show. 

The new features of special interest will be: Competi- 
tive exhibits of printing, lithographing, advertising, and 
all other allied branches of the graphic arts. This feature 
has been determined upon not only as a logical supplement 
to the exhibits of machinery and materials, but as the 
strongest possible factor in stimulating nation-wide inter- 
est in this event. This graphic-arts exhibit will include 
photography, design, illustration, engraving, and all classes 


A PRINTER’S PLEASURES. 


R. Lee Sharpe, of Carrollton, Georgia, with his ‘‘ Camp Smiles ” 


crowd testing the water to see 


if it is too soon to go camping. 


young people whom he has organized into yearly camping 
parties to ‘Camp Smiles,” a retreat in the woods where 
everybody has a good time. 

Two weeks in the woods, wearing old clothes and going 
barefooted. What a relief. The uniform for “Camp 
Smiles ” is obligatory, but easy to procure. R. Lee Sharpe 
sustains the atmosphere of sunshine by as many devices as 
his fertile imagination can conjure up. He is a successful 
printer and a sprightly advertiser, making his business a 
pleasure and making pleasure his business. May his smiles 
increase. The several illustrations of the “Camp Smiles 
Crowd,” shown in the pages following, will we are sure 
inspire other printers wherever suitably located to emulate 
Mr. Sharpe’s “ rose growing.” 





NEW FEATURES OF 1914 PRINTING EXPOSITION. 


Those who witnessed the National Printing and Adver- 
tising Exposition at the New Grand Central Palace in 


of printing and lithography. A large section of the exhibit 
space of the New Grand Central Palace will be reserved 
for these exhibits, and only a nominal charge will be made 
for the space and equipment required. 

These competitive exhibits will be grouped under the 
following headings: Photography, design, illustration, 
colorwork, book-printing, catalogue-making, binding, litho- 
graphing, maps, steel-plate and photogravure work, adver- 
tising composition, and advertising novelty exhibits. These 
exhibits by the way, will consist of walled-in booths, 6 by 6 
feet, which will be allotted at the rate of $70 each. In addi- 
tion to the lighting of the building there will be a special 
drop light over each booth. Exhibits may be either as 
framed displays or attached directly to the backgrounds or 
side walls. Uniform signs, giving the name and address of 
each exhibitor, and the class of work, will also be provided 
by the management at its own expense. 

A competent jury, including a representation of the 
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editors of the printing-trade press and of well-known 
authorities, will make the awards. This committee is as 
follows: Frank A. Parsons, president New York School 
of Fine and Applied Arts; Gerald B. Wadsworth, presi- 
dent Eastern Division Associated Advertising Clubs of 
America; J. Clyde Oswald, The American Printer; H. L. 
Johnson, Graphic Arts; William B. Prescott, THE INLAND 
PRINTER; Warren B. Hait, The Master Printer; C. F. 
Whitmarsh, Printing Art; Charles G. McCoy, Printing 
Trade News; Charles Paulus, secretary Typothete of 
New York and Printers’ Board of Trade. 

The paper section of this exhibit is another feature that 
is being developed, and an advisory committee has been 
chosen which comprises some of the most representative 
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A COST SYSTEM IN A COUNTRY OFFICE.* 


BY C. L. HOBART. 


EAHE gentleman who has preceded me on this 
eg |p ° 
—wen4) Program has covered the subject so well 
s there is little left for me except to give 
some of my observations as a cost crank, 
which I have been for the past five years. 
I have a cost system in my office and it is 
eminently superior to the hit-or-miss- 
guesstimating policy we had been follow- 
ing to our detriment for so long. It tells me this for one 
thing: On every job that leaves my office I know how much 
money I have — lost. For I disagree with ninety-five per 


A PRINTER’S PLEASURES. 


Some of the Wood Nymphs that belong to R. Lee Sharpe’s ‘‘ Camp Smiles "’ 
and the young lady on the left is his oldest daughter. 


crowd. Mr. Sharpe has three children 
Mr. Sharpe modestly holds 


the center of the stage — at the back. 


men in the paper trade. This committee consists of Charles 
Drury Jacobs (chairman), C. W. Dearden, advertising 
manager Strathmore Paper Company; J. Albert Briggs, 
The Paper House of New England; D. E. Paris, Hampshire 
Paper Company; Fritz Lindenmeyr, Henry Lindenmeyr & 
Sons; Maxwell Howard, Aetna Paper Company; George E. 
Greene, secretary, Niagara Paper Company; C. A. Hub- 
bard, Bryant Paper Company; T. N. Fairbanks, vice- 
president, Japan Paper Company; H. C. Nebling, Louis 
De Jonge & Co.; John Andrew, Stone & Andrew; P. W. 
Gridley, Crocker & McElwain; S. Robert Hart, United 
States Envelope Company. 





IS IT POSSIBLE? 

The jail towel appears to be even more rigid than the 
composing-room towel. According to the Waterloo (Iowa) 
Courier, the turnkey of the county jail in Peoria was 
“knocked in the head with a roller towel.” 


cent of the printers on the meaning of making money. 
No printer is making money until he is like the banker — 
includes depreciation, interest on investment, all the main- 
tenance items, including a nice, fat, short-hour salary for 
the boss, before declaring the dividend. 

It is my opinion, after going over the cost-system investi- 
gations, that an hour’s composition under normal condi- 
tions, all elements considered, is the same in the one-man 
shop in the country as in the big shop in the city. There 
are advantages in the one which are offset by disadvan- 
tages in the other. If I should hazard an opinion, I would 
say the city man can produce more cheaply than the man 
in the country. W. J. Hartman, president of the National 
Ben Franklin Club, in a recent letter, gives these hour- 
costs of the Chicago shops using the Ben Franklin cost 
system: Hand composition, $1.30; platen presses, 75 cents; 

*An address delivered before the Missouri Press Association at 
Pertle Springs, Missouri, by C. L. Hobart, of the Holden Progress. 
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pony cylinders, $1.30; cylinders, $1.60. He also gives the 
following percentages of non-productive time: Hand com- 
position, 45; platens, 50; cylinders, 45. If you doubt 
these figures do a little investigating yourself. If you do 
not want to take the advice of my predecessor and install 
the Standard system, try this: Make a schedule of all the 
year’s expenses, plus interest on investment, twelve per 
cent depreciation, and the proper salary for yourself; this 
will give the cost of every hour the shop is in operation — 
in other words, the cost of the hours you buy. Furnish 
each employee — that is, every producing worker, with a 
time-sheet of two columns; in one make a record of all the 
time for composition, lock-up, make-ready and press-run- 
ning; these are the hours which are sold. In the other 


THE INLAND PRINTER 


unprofitable work. The really successful dairyman has a 
sort of cost system; he keeps a record of his cows as to 
feed and flow, and when a cow is found to be a “ boarder ”’ 
she is sold to the butcher. When the printer is told by his 
cost system that a line of work is unprofitable, he either 
raises the price or lets it go to his neighbor who is too wise 
to learn. I referred to the dairyman’s cost system. There 
are others. I was surprised to learn not long ago that the 
millers are talking cost. Even they have among their num- 
ber fellows who say the cost of a barrel of flour is the 
wheat, the labor, and a guess at the rest of the expense. 
Now the millers are trying to perfect a system which will 
scientifically distribute the overhead. One of them went tc 
the president of the Kansas City Typothete just a few 


A PRINTER’S PLEASURES. 


R. Lee Sharpe and his party scouting in the woods, “ finding gold in the sunbeams and building health.” 


Mr. Sharpe 


has retired to the background and is sitting down, bareheaded and barefooted. 


column, record the time for distribution, etc.— all the items 
of non-productive time, or as it is called, non-chargeable 
time, because it can not be charged directly to the job. At 
the end of a certain period, say three months, you will find 
that whereas you have been buying nine hours you have 
been able to sell little more than half that many. I meet a 
universal objection to this: The employees will not keep 
the records, or they will manipulate them, such as noting 
distribution to conceal “soldiering.” There is but one 
answer to this: The cost system is the most vital thing in 
the printing business to-day, involving its very life, and the 
employee who won’t give his conscientious assistance to the 
operation of the system is disloyal. Nay, more, he is dis- 
honest, for the printer who refuses to keep a cost-system 
blank would refuse to take an O. K.’d form off the press to 
replace a battered letter, and the one who would falsify 
such a record would as quickly steal from the till. A man 
with a cost system knows where he is at. He knows his 


days ago for assistance in the way of basic principles. 
I am very proud of the fact that our system is so well 
founded that our flourmaking friend, although in a differ- 
ent line of manufacture, got some valuable assistance. The 
millers are having the same experience we had —a cost 
system showed them a barrel of flour cost much more than 
they had “ guessed.” 

Nothing can be done toward installing cost systems in 
country offices until two words are eradicated: ‘“’Tain’t” 
and “can’t.” Until a printer quits saying, “’Tain’t the 
way I’ve always done it,” and “ can’t be done in my place,” 
he will remain in the rut. The country newspaper business 
must be put on a scientific basis — which is nothing more 
than plain common sense — or it will go. Ignorance, inefii- 
ciency and dishonesty are being gradually eliminated from 
our industrial life, and printing can be no exception. Unt! 
printing prices become more uniform, we will suffer. Did 
you ever consider the inequalities of our business? In the 





THE INLAND PRINTER 


average town in Missouri the cost of building a house is 
practically the same, but the cost of printing may vary one 
hundred per cent, and advertising sometimes four hundred. 
I know of a paper of one thousand circulation which gets 
15 cents an inch, while a short distance away is a better 
paper with three thousand five hundred circulation, at 12 
cents an inch. Both of them have money — that is, they 
find it in the bank at the end of the month. The 15-cents- 
an-inch man may be making money — real money, I mean — 
but the other I know is not, at least not out of his paper. 

The cost question can not be discussed without touching 
the moral side. An article costs so much, and the econo- 
mists tell us so much in labor of varying values. The man 
who sells the article for more than it cost (plus an honor- 
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will make it easier for his less fortunate brother. But that 
is a moral proposition, being “‘ my brother’s keeper.” Here 
is another angle. Ever since Sam Jordan was hired as 
“county man” of Pettis County, we have encountered this 
many times: Many farmers have been quoted to this effect: 
“ Can’t no dude from the agricultural college tell me nothin’ 
*bout farmin’; farmed before he was born and know all 
about it.” Such farmers I have since learned from my 
exchanges are narrow-minded, non-progressive and all- 
around bad citizens. But I have heard this many times: 
“No highbrow from Kansas City or the county-seat can 
tell me anything about printing or running my shop, for I 
know all about it.” Those farmers were bad citizens, but 
the printers — well, you say it. Here is another: One of 





A PRINTER’S PLEASURES. 


‘Marching to the music of the birds,’ on their way to 


“Camp Smiles.” 


R. Lee Sharpe, of Carrollton, Georgia, 


holds the sign up to the camera and hides his feet in the gurgling stream. 


able profit) robs his customer. The man who sells it for 
less, robs himself. But his thievery does not stop there; 
he robs society the amount of his decreased efficiency (for 
every loss must be met), and his neighbor who may be com- 
pelled to accept that price, because such a standard was set 
in the market. If $2 is correct for five hundred statements, 
$2.50 is robbery for the customer, $1.50 is robbery for the 
printer; and the latter suffers in either instance. Recently 
I met a publisher who is making money. I think it is 
because of exceptional conditions, but nevertheless the shop 
is showing a fair profit. To my appeal to install a cost 
system, the reply was made: “Don’t need to — making 
money without it.” That publisher knew what an hour’s 
composition cost, but had not the slightest idea how many 
productive hours the printers were returning. Harmonize 
that, if you can. If that publisher (who can afford it, if I 
may use the expression) will install a cost system, he will 
not only protect himself against all contingencies, but he 


the best publishers in this State (he is one of the best men, 
personally, in my acquaintance) was quoted as follows 
recently: “ We try to figure every overhead charge in 
every job on which we estimate.” There is an implication 
in that word “try ” that makes me gnash my teeth. I dare 
say there is in his town at least one dignified gentleman 
who will devote an hour or so to the removal of one’s table 
of contents — appendix, I mean — and charge a small mat- 
ter of one hundred and fifty plunks. Doubtless there is 
another gentleman of perhaps not so mild mien who will, 
after you have burned your neighbor’s house or forged his 
check, spend a few hours in intricate questions and poly- 
syllabic pyrotechnics, and then say “one hundred will be 
about right.” You may have to go to jail, too, but you will 
pay that hundred, just the same. Do you suppose either 
the doctor or lawyer is any better, morally or profession- 
ally, than the editor? I don’t. If either the doctor or law- 
yer let any overhead item escape, I have no microscope to 
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locate it. Why isn’t the editor entitled to the same con- 
sideration in the matter of price? Oh, you say, and I agree 
with you, the doctor didn’t charge the $150 for the hour’s 
work, but for the “know-how.” Well, the editor has a 
“know-how,” and it is high time he was getting paid for it 
just what it is worth. 

The basis of the cost system is what our worthy corre- 
sponding secretary is making such a magnificent fight for 
— dignity. Make the world recognize your worth and pay 
you accordingly. Pardon me for saying this again, but it 
has come to me through a maze of bitter experiences. Owen 
Meredith says: “ The world is a nettle; touch it, it stings; 
grasp it firmly, it stings not.” And the paraphrase is this: 
Your rating in the market is based on the price you place 
upon yourself; the lower you price yourself, the more you 
will be hammered down. 


TRADE-PRESS MEN SHOW ’EM HOW TO RUN 
CONVENTION. 


On September 18 to 20, the Hotel Astor, New York, 
housed a gathering that gave the world lessons in how to 
conduct a convention. The occasion was the eighth annual 
convention of the Federation of Trade Press Associations 
of the United States, and the manager of the smooth- 
running, everything-on-time affair was the chairman of 
the Committee of Arrangements of the New York associa- 
tion — William H. Ukers, of the Tea and Coffee Trade 
Journal. There were six hundred in attendance and more 
than sixty numbers besides a banquet and routine business, 
and the whole program exceeded the time limit set by the 
able Mr. Ukers and his capable colleagues by about two 
hours. That occurred in the last session. A red light was 
flashed on the speakers and none had the hardihood to spill 
his enthusiasm after the signal to quit in one minute was 
given. 

The speakers ranged all the way from the veteran 
B. B. Herbert, who is an “ of course” at such meetings, to 
professors from Harvard and other universities. 

“ Business Promotion through Trade Press Efficiency ” 
was the official slogan. The papers read were of excep- 
tional quality, and led to the adoption of the following 
declaration of principles: 

The Federation of Trade Press Associations in the 
United States in eighth annual convention assembled at 
the Hotel Astor, New York, September 19, 1913, makes the 
following declaration of principles: 

1. We believe the basic principle on which every trade- 
paper should build is service — service to readers and serv- 
ice to advertisers, in a way to promote the welfare of the 
general public. 

2. We believe in truth as applied to the editorial, news 
and advertising columns. 

3. We believe in the utmost frankness regarding circu- 
lation. 

4. We believe the highest efficiency of the Business 
Press of America can be secured through circulations of 
quality rather than of quantity —that character, and not 
mere numbers, should be the criterion by which the value 
of a publication should be judged. 

5. We believe in coéperation with all those movements 
in the advertising, printing, publishing and merchandising 
fields which make for business and social betterment. 

6. We believe that the best interests of manufacturers, 
the Business Press and consumers can be advanced through 
a greater interchange of facts regarding merchandise and 
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merchandising and to this end invite codperation by manu- 
facturers and consumers. 

7. We believe that the logical medium to carry the 
message of the manufacturer directly to the distributor 
and the user is the Business Press. 

8. We believe that while many advertising campaigns 
may profitably employ newspapers, magazines, outdoor dis- 
play, etc., no well-rounded campaign seeking to interest the 
consumer or user is complete without the Business Press. 

9. We believe in codperating with all interests which 
are engaged in creative advertising work. 

10. We believe that business papers can best serve 
their trades, industries or professions by being leaders of 
thought; by keeping their editorial columns independent 
of the counting-room, unbiased and unafraid; by keeping 
their news columns free from paid reading notices and 
puffery of all kinds; by refusing to print any advertise- 
ment which is misleading or which does not measure up to 
the highest standards of business integrity. 

The convention went on record as favoring a registra- 
tion law intended to protect designs in laces, carpets, type- 
faces, and so on. President Nelson, of the American Type 
Founders Company, and Mr. S. M. Weatherly, formerly of 
the Keystone Type Foundry, were interested auditors dur- 
ing one session. The next place of meeting is to be desig- 
nated by the executive committee of the federation, but it is 
expected that the meeting will go to Chicago, which has 
the largest local association. The officers for the ensuing 
year are: 

President, F. D. Porter, National Builder, Chicago; 
vice-president, John Clyde Oswald, American Printer, New 
York; secretary-treasurer, E. E. Haight, Motor Age, 
Chicago. 





Here planet speaks to planet 
Through the light, 

Revealing beauties, 
Ravishing the sight. 
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Brief mention of men and events associated with the printing and allied industries will be published under this heading. Items for this 
department should be sent before the tenth day of the month. 


Fine Business Opportunity. 


There is a fine business opportunity for a progres- 
ive printer who can command ten thousand dollars cash. 
\ well-established printing concern with modern equip- 
ment is for sale in the Middle West. Capable of doing any 
<ind of catalogue or job work. Building and equipment are 
new. Rent low. Insurance low. Only printers who can 
make good aside from the money consideration need answer 
‘his. Address M. F. 1728, THE INLAND PRINTER. 


Weekly Newspaper League of Allegheny County, 
Pennsylvania. 


The weekly newspaper publishers of Allegheny County, 
Pennsylvania, recently held a meeting at Pittsburgh and 
organized under the name of the “ Weekly Newspaper 
League of Allegheny County.” The object of the league is 
to promote the welfare of the publishers, with special ref- 
erence to the securing of remunerative advertising rates, 
which in most cases are entirely too low to leave a profit 
commensurate with the investment in the business. Only 
legitimate newspapers will be admitted to membership, 
the idea being to discourage fake advertising sheets and 
schemes. M. H. Gottschall was elected president, and John 
B. Knepper, secretary-treasurer. The league held a ban- 
quet at the press club in Pittsburgh on August 27, at which 
nearly all of the papers in the county were represented. 


Simplex Labor Time Recorders. 


One of the most important requisites of a cost system is 
accuracy — accuracy in obtaining and keeping records of 
the amount of time spent on the various operations as a 
job passes through the plant. Guesswork will not do and 
should not be permitted in any modern plant, for unless the 
exact time spent on each job is charged against that job it 
can not be billed out at the correct price, and the proprietor 
is unable to sift out the unprofitable work. In the old 
system of keeping track of time there is too great a ten- 
dency when the time appears to be piling up on one job to 
unload part of it onto some other job, thereby causing one 
customer to bear expense that rightfully belongs to another. 
The Simplex Time Recorder Company, of Gardner, Massa- 
chusetts, has developed a line of labor time recorders, 
among them being the signal button sheet model recorder 
for pay-roll systems, the Universal card recorder and the 
labor cost-keeper, which may be used either on a table or 
on the wall. It has also devised a job card, for use with 
these recorders, which can be varied to meet the require- 
ments of the plant, and which records the exact time of 
commencing and finishing a job. 

The cost of installing and operating a cost-finding sys- 
tem depends entirely upon how close to actual cost the pro- 
prietor desires to find. A mistake is often made by using 


an elaborate system, finding costs far beyond practical 
requirements, and adding too great a burden to the oper- 
ating expense of the plant. The Simplex recorders are 
adapted for practical cost systems. The company will be 
pleased to send complete information regarding these 
recorders, and will also gladly furnish helpful suggestions 
regarding the finding of costs. 


Keystone Type Foundry Opens Branch in Kansas City. 


Believing that with a house situated in Kansas City, 
Missouri, it would be better able to serve its many friends 
and to give the printers of the Great Southwest the service 
they require, the Keystone Type Foundry has opened a 
branch in Kansas City, located at the southeast corner of 
Baltimore avenue and Seventh street. Fred Cornell, one 
of the best-known printers’ supply men in the Southwest, 
will be in charge of the new branch. The office and show- 
room in this new house of the Keystone Company is 
equipped throughout with steel — ceiling, shelving, desks, 
filing devices, ete-— making it modern in every sense of 
the word and further emphasizing the growing popularity 
of steel in outfitting all modern printing-plants. It is the 
only typefoundry office and salesroom in the United States 
completely equipped in steel. The Keystone Type Foundry 
manufactures and sells type and material that please print- 
ers everywhere, and are the originators of printers’ steel 
equipment, an innovation for the good of the printer which 
has been accorded such a welcome that, though a compara- 
tively infant industry, they have just been forced to build 
additional manufacturing space to their already large fac- 
tory at Chester, Pennsylvania. 


Chicago Printing Crafts Association in First 
Meeting of New Season. 


After taking a vacation during the summer months, the 
Chicago Printing Crafts Association commenced its fall 
and winter season with a rousing meeting on Tuesday 
evening, September 16, in the Green Room of the Kuntz- 
Remmler restaurant. 

The regular order of business was dispensed with, 
and the evening given over to the renewal of acquaintances 
and having a good time in general. A splendid musical 
program was furnished by the Oriental Male Quartet. 
Remarks were made by President Robrahn, the four origi- 
nators of the club, and several members of the Board of 
Governors. The attendance was one of the largest in the 
history of the club, which greatly encouraged the officers, 
and the outlook for the coming year gives promise of a 
large increase in membership and discussions on various 
subjects of vital interest to all connected with the printing 
and allied industries. 
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Barnhart Brothers & Spindler’s New Building. 

The Washington, D. C., branch of Barnhart Brothers & 
Spindler has announced that it is now located in its new 
building at 1224 H street, Northwest. This building, which 
is shown in the illustration, was erected according to plans 
especially designed for a printers’ supply house, and is of 























New Home of Barnhart Brothers & Spindler, 
Washington, D.C., Branch. 


great strength, being of steel and brick construction. It is 
well lighted and ventilated. It is situated in the new busi- 
ness section where the paper-houses and printers are fast 
locating. 


The Modern Way of Starting a Newspaper. 


The perfection of typecasting machines for printers 
has made possible a new order of things in the manner of 
starting a newspaper. Instead of poring over typefoun- 
ders’ specimen-books and endeavoring to anticipate the 
wants of advertisers in the way of type, it is now the 
fashion to make the first purchase a typecaster, and then 
when the first issue is ready for publication, the cases are 
full of type which can be converted into other faces at a 
moment’s notice if necessity demands. 

Two recent instances of this wise policy are the 
Montreal Daily Mail, Montreal, Canada, and the Scranton 
(Pa.) News, both of which started their composing-rooms 
with Thompson typecasters, and are equipping their ad.- 
rooms with supplies of type and spacing material such as 
would have been prohibitive if type were purchased. 

Twenty-seven daily newspapers now use Thompson 
typecasters in their ad.-rooms, prominent among them being 
the New York Herald, New York Journal, Chicago Daily 
News, Record-Herald and Inter Ocean, San Francisco 
Chronicle, Cleveland Press, Louisville Courier-Journal, 
Philadelphia Inquirer, Indianapolis Sun, ‘Minneapolis Trib- 
une, Toronto Telegram, Star and World. 

The fact that users of the Thompson typecaster have an 
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unfailing supply of matrices has popularized this machine 
and increased its sales in newspaper offices. Besides their 
own libraries in New York, Chicago and San Francisco, 
all makes of matrices of other typecasting and composing 
machines may be used, and now over one thousand matrix 
faces are available for use in the Thompson typecaster. 

The Mergenthaler Linotype Company is the selling 
agent for this typecaster, but orders can be sent direct to 
the Thompson Type Machine Company, 624-632 Sherman 
street, Chicago. Machines are installed on trial or rental 
basis. 


A New Paper Company in Chicago. 


The Duboc Paper Company is the name of a new IIli- 
nois corporation, located at 712 Federal street, Chicago. 
They announce that they are now open for business with a 
complete line of “fine papers for the printer,” including 
books, covers, linens, ledgers, flats and bond papers, with 
accessories, all of which will be carried in stock at the above 
address. The offices and salesroom are located on the first 
floor and basement of the new Borland building, where the 
company will have all modern conveniences for the han- 
dling and storing of stock. The business will be in charge 
of Charles H. Duboc, who is well and favorably known to 
the trade throughout the country. He is an all-around 
practical printer, and was one of the first graduates of the 





















Charles H. Duboc. 


Inland Printer Technical School. Mr. Duboc traveled as 
a salesman, first for the Thorne Typesetting Machine 
Company, then for the Unitype Typesetting Machine Com- 
pany, and then for the Cincinnati branch of the American 
Type Founders Company. For the past five years he has 
been credit man for the Chicago branch of the American 
Type Founders Company, which position he resigned to 
embark in the wholesale paper business. Mr. Duboc’s 
former connections have given him wide experience that 


‘should be of service to him in his new undertaking, and his 


friends believe he will meet with unusual success. 
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New Catalogue of Eclipse Folding Machines. 


The accompanying illustration shows two pages from 
the attractive new catalogue which describes and illus- 
trates the various models and the details of construction 
of the Eclipse newspaper and combination folding ma- 
chines. It requires experience and knowledge of publishers’ 
requirements to design a machine which would be perfect 
in every feature, and the company which has produced 
this machine embodies the experience of men who have 
made folding machines a life study, and who by years of 
contact with all types of folders are competent to recog- 
nize faults and suggest improvements. The new model 
Eclipse folding machines shown in this catalogue are the 
outcome of the policy maintained by the company for 
thirty years —to improve its principle of construction as 
conditions and experience warrant. They are the result 
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channel entrances, etc. Altogether, the catalogue is one 
that will interest composing-machine owners, machinists 
and operators, and printers generally. It can be secured 
from the above company’s offices in the. World building, 
New York city. 


A New Book on Linotype Display Advertising Figures. 


The Mergenthaler Linotype Company, Tribune build- 
ing, New York city, has recently issued a twenty-four- 
page booklet that contains, for its size, a vast amount of 
necessary information for the newspaper man — necessary 
because it informs him of indispensable needs. It relates 
principally to the broad use of display advertising figures 
in linotyped ad.-work. Almost all newspapers of any size 
set their ads. on the linotype. This practice is becoming 
more widespread every day. To meet the growing demand 
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also of careful inspection of former models in actual use, 
and investigation ‘into conditions and the particular needs 
of publishers, suggesting, a8 only such a study will, many 
improvements and refinements tending to simplicity in 
operation and adjustment.. Those interested in folding 
machines should write to The Eclipse Folding Machine 
Company, Sidney, Ohio, for a copy of this catalogue and 
other literature describing its complete line of folders. 


New Catalogue of Intertype Machines. 


A well written and neatly printed catalogue of the 
Intertype has been issued by the International Typesetting 
Machine Company. An introduction by Herman Ridder, 
president, discusses the principle that “ competition is the 
life of trade,” and sets forth the policies of the new com- 
pany. In the detailed description of the machine, illustra- 
tions of many new parts and appliances are shown, all of 
them said to be improvements over the corresponding parts 
of other machines of this kind. The magazine and matrix- 
delivery belt of the Intertype are placed on a steep incline, 
which, together with being fitted with a new one-piece 
escapement having a direct action, it is claimed, increases 
the speed of the machine. The Intertype’s universal mold 
and knife block are explained, as well as the assembler, 
vise jaw dial, ejector slide, second elevator guide post, 


of the advertisers the linotype company has cut many 
special figures and characters that are being used to catch 
the reader’s eye and to give special prominence to the 
announcement of the advertiser. 

The style of display usually takes the form of making 
conspicuous the name of the article and the price, while the 
description thereof is more or less subdued. The old way 
to linotype such matter was to set the descriptive matter 
and leave white space on the slugs for the display words 
or figures. These were cut off and the type was inserted 
by hand. 

This slow and out-of-date method is superseded by the 
use of overhanging advertising figures. Large figures as 
well as body are cast on linotype slugs. The matrices being 
assembled from the magazine in the usual manner. The 
display figures may be placed in any position in the descrip- 
tive matter. When the slug is cast the overhanging figure 
extends from the face of the slug in such a way that it 
overlaps and is supported by the next slug that is cast, 
which will have white space to correspond to the width of 
the figures. 

To equip outstanding machines carrying the universal 
knife-block, it is only necessary to purchase matrices and 
the advertising figure mold. This mold can be used for 
ordinary composition on bodies up to and including twelve- 
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point, but not larger. Matrices larger than twenty-four- 
point can not be used for overhanging figurework, with the 
exception of a few twenty-eight-point head-letter faces. 
In connection with display ad.-work, it is advisable to 
use an automatic sorts stacker, as it is an inexpensive 
device and broadens the use of the linotype for newspaper 
ad.-setting. The distribution of advertising and special 
characters is wholly automatic. Operators can best appre- 
ciate the advantages of this time-saving device. It is espe- 
cially valuable because it makes possible the immediate use 
of any number of large figures and special characters, in 
addition to those in the keyboard. It can be applied to any 
linotype machine. 

Newspapers featuring local and league games can give 
prominence to this item of news and publish the scores up to 
the minute of issue by using baseball figures and punches. 
A set of punches consists of nine figures from 1 to 0 (the 
same punch is used for 6 and 9), 11 figures from 10 to 20, 
and the characters R, A, I, N, and X — 25 in all. 

Newspaper publishers should acquaint themselves with 
the up-to-date methods of setting display advertisements. 
Write to the Mergenthaler Linotype Company, Tribune 
building, New York, for an estimate in applying the new 
devices to your machine. 


Justrite Safety Oil and Waste Cans. 


All printers are too well acquainted with the difficulty 
of preventing waste and evaporation in the use of benzin 
and oil around the press and composing rooms. The neces- 
sity of using and storing these inflammable liquids is a 
great factor in increasing the rate of insurance on print- 
ing-plants, and any device that will lessen the risk and add 
to the protection, and also prevent the waste, should be 
welcomed by the man who is trying to reduce the cost of 
operating his plant. 
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formly. The valve is controlled by a triple-coated, copper- 
plated steel spring. The lever to open and close the valve 
is inside the handle and is operated by pressure of the 
fingers. Any funnel of the proper size to fit the opening 
can be used for filling the can, and as shown in the illustra 
tion, the funnel being placed in the opening holds the valve 
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The Justrite Safety Oil Can. 


open until the can is full, and when withdrawn allows the 
cover to close automatically. 

This company also manufactures the Justrite oily waste 
can, which is so designed that it can be opened with the 
foot and will close automatically, saving time and pre- 





OUTING OF THE H. C. HANSEN TYPE FOUNDRY, BOSTON. 


The accompanying illustration shows the Justrite safety 
oil can, manufactured by the Justrite Manufacturing Com- 
pany, Clinton and Van Buren streets, Chicago, I}linois. It 
will readily be seen that this can will prove a great aid in 
eliminating the greater portion of the waste and prevent- 
ing evaporation. The spout or nozzle of this can is made 
of heavy bronze casting, and is riveted to the top of the can 
to insure absolute safety. The valve seat is bored into the 
bronze casting, and the valve stem is made of brass with 
a soft metal point. The contact of the hard and soft metals 
insures a uniform, air-tight seat, which prevents evapora- 
tion and leakage. If gas be generated by excessive heat, 
the valve releases and allows free escape. The valve seat is 
located at the lower part of the nozzle and can not be 
damaged. An air-vent, operated in conjunction with the 
valve stem, which opens and closes automatically, allows 
the can to be filled and the liquid to pour rapidly and uni- 


venting the danger from blocking the cover open. All of 
these cans bear the official label of the laboratories of the 
National Board of Fire Underwriters. Descriptive litera- 
ture will be sent upon application to the company at the 
address given. 


H. C. Hansen Type Foundry Opens Sales Office in Chicago. 


Printers in the West and the Middle West will be inter- 
ested in the announcement recently sent out by the William 
Thomson Printers’ Machinery Company, to the effect that 
arrangements have been completed whereby it will handle 
the sale in this territory of type, borders, rules, machin- 
ery, and all supplies furnished by the H. C. Hansen Type 
Foundry, of Boston, Massachusetts. An expert stock and 
order fillee—a man having years of experience — has 
been sent from Boston, and with the organization of the 
William Thomson Printers’ Machinery Company, which 
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includes men who thoroughly understand all requirements 
in connection with the wants of the printer, the trade is 
assured the highest class of service. A complete line of 


the Hansen type and all supplies furnished by the com- 
pany will be carried in stock, which will insure shipment 
being made immediately upon receipt of order. 


Celluloid Novelties for Printers. 

Printers are often asked by customers to match some 
‘elluloid advertising novelty and are unable to do so because 
hey lack the necessary experience in handling this mate- 
ial: There is no good reason why a printer should turn 
lown any order for celluloid novelties, printed or otherwise, 
‘or he may be supplied with these articles by the pioneers 
n this line, the Parisian Novelty Company, of Chicago. 
[his company carries a complete line of flat celluloid novel- 
ies that are artistically printed, as well as various other 
irticles in celluloid that may be used for advertising or 
ther commercial purposes. The engraving shows a few of 
heir printed specimens. These are marvels of artistic 
yrinting, such that very few printers can handle, for it 
‘equires special knowledge to turn out satisfactory print- 
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A Few Celluloid Novelties Printers Can Use to Good Advantage. 


ing on celluloid. The Parisian Novelty Company will be 
pleased to correspond with printers who wish to cater to 
customers in celluloid novelties. It originates and produces 
many striking novelties and is alert to receive and hold the 
trade of any printer. 


Thompson Typecaster on Exhibition at New Orleans. 


The Thompson Typecaster, which has created great 
interest at recent conventions wherever it has been exhib- 
ited, will be in operation, under the supervision of John S. 
Thompson, its inventor, at the showrooms of the Mergen- 
thaler Linotype Company in New Orleans during the con- 
vention of the United Typothete of America. 

1-9 
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President of Andrews & Lewerth, Inc., and the Paper 
House of New England. 


If there is any one man in the paper business who is a 
leader it is Daniel Lewerth. Young in years but old in 
experience, he has succeeded to his present position with a 
rapidity which has kept him constantly before both mill 
men and printers. 

It is interesting to observe that The Paper House of 
New England was no sooner established than it was noticed 


Daniel Lewerth. 


that Daniel Lewerth was president of the new organization. 
To him the credit belongs for establishing the first paper- 
distributing house in the East handling trade-marked 
brands exclusively. Mr. Lewerth is a firm believer in 
advertised products, and his energetic efforts on the brands 
he has handled in New York have produced results which 
may explain the enthusiasm which the manufacturers are 
showing in The Paper House of New England. 


President Oswald Calls Meeting of National Council 
of the National Editorial Association. 


John Clyde Oswald, president of the National Edito- 
rial Association, has called a meeting of the National 
Council, which body controls the affairs of the association, 
to be held in Chicago, Illinois, on Thursday, October 30, 
for the purpose of determining the place and time of the 
1914 convention. Invitations have been received from a 
number of cities, but the choice will probably lie between 
Houston, Texas, and Richmond, Virginia. There are one 
hundred and seventy-nine members of the council, each 
being a representative of a state or sectional editorial or 
press association, and a large representation is desired at 
this meeting. 
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J. J. Vance with F. Wesel Manufacturing Company. 


J. J. Vance, who recently resigned as manager of the 
Universal Typemaking Machine Company, is now con- 
nected with the Chicago office of the F. Wesel Manufac- 
turing Company. 


‘Primary Education in Letters.” 


Those interested in letter construction and especially in 
written letters, will find much of value in a series of book- 
lets by Heinrich Wieynk, entitled, ‘“ Primary Education in 
Letters.” At present three numbers have.been issued. The 


UU ET | ; | 
et i i f Hy Nh { N f \ Ni i i Mi HN Nh i i \ | 
IN-SCHRIFT La Ah i 
conor wie Nan AIA 
iN MK Haat AAA 


EFT: Ny Ni Ht | 
UBUNGEN MIT Mt KN) vii | AH 4 j 





HK) 
i ANN it H NW 
NA Ny 

(\ I 





‘\ 
WWI ‘| 
DEM QUELLSTIFT AIAN i Ne NN 
NY AN vi 
NNN NA} oy i MK i 
VERLAG: FERD:ASHELM i MAAN ANG y 
BERLIN.N39uKOLNRH. ) \ 
HKOKAKIKKKKK AK) OIKKIIN 
Unique Cover-Design Used on the Series of Booklets Entitled 


HOLY VIVAL) 
i SAA NNN 
t if 
IHIOKININK 1K 
emennnchinnseditsemetctiis: Vaal Mi HA if 
“Primary Education in Letters.” 


booklets consist of diagrams for the construction of the 
letter forms, together with examples of alphabets which 
lend themselves readily to the writing of letters which is 
now so popular. The reproduction of the diagram shown 





& OIE KURSIVE (SCHRAGSCHRIFT) SEITE 14 
iter rT juni 
7 T T 


China Gey! : 





+f +h hs 





ieeueun! peeeeraeeas ++ 
4 
i a 
t 




















































































































REV — ELEMENT AR.UNTERMIOWT IM SCHPIFT 1 HEFT. 











Showing Type of Lettering Plates Used in “ Primary Education 


in Letters.” 


herewith will give an excellent idea of the manner in which 
the plates are gotten up, while the other reproduction shows 
the quaint design which characterizes the covers. The 
booklets are published by Ferd. Ashelm, Berlin. 


Release Check for the Cowan Transveyor. 


The Cowan Truck Company, of Holyoke, Massachusetts, 
has designed a release check for its transveyor which 
allows the operator to release the load entirely independent 
of the handle. The check lowers the heaviest loads without 
shock or jar and the transveyor can be operated with one 
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less motion than was before possible. The operation of the 
Cowan transveyor has always been exceptionally simple — 
pulling down the handle elevates the load and automatically 
locks it in place, and to lower the load it is only necessary 
to hold the handle in the horizontal position, step on the 
foot-pedal and control the handle back to the vertical posi- 


THE COWAN 
RELEASE CHECK 








New Release Check for the Cowan Transveyor. 


tion. The descent of the load was proportionately as rapid 
as the return of the handle to the vertical position. This 
last motion, however, has been eliminated by the new 
release check, and the operation of the transveyor has been 
further simplified. To raise the load the action is the same, 
but to unload it is only necessary to step on the foot-pedal 
— the handle is not used in any way, and the load is under 
control of the check at all points in descent — it comes to 
the floor without the least possibility of shock or jar. 


The O’Donnell-Bromley Company Succeeds the 
Abbott Press. 

J. J. O’Donnell, formerly of the Henneberry Company, 
and William R. Bromley, of The Henry O. Shepard Com- 
pany, both well known in Chicago printing circles, have 
announced the purchase of the Abbott Press, 4539 to 4543 
East Ravenswood Park. The business will be carried on 
under the name The O’Donnell-Bromley Company. THE 
INLAND PRINTER joins with the many friends of these two 
men in wishing them the best of success, and knows that 
with the reputations they have gained for honest, upright 
dealing they will command it. 


Feldenfeld Chemical Company to Open Western Branch. 

B. B. Feldenfeld, president and general manager of the 
Feldenfeld Chemical Company, 101 Beekman street, New 
York, was recently in Chicago looking over the field with a 
view to opening a branch office for handling the western 
trade. The Feldenfeld Company manufactures a line of 
specialties for use in the pressroom,'and has perfected a 
bronze ink to be used without powder which it will place 
upon the market this fall. 


P. G. Nuernberger with Cleveland Folding Machine 
Company. 

P. G. Nuernberger, one of the inventors of the Nuern- 
berger-Rettig typecaster, has severed his connection with 
the typecasting-machine field and is now selling Cleveland 
folders in Chicago and the adjacent territory. 


THE MAIDEN WHEEZE. 

Omaha, Feb. 10.— Elevator passengers in the Ware 
building have canned the call “second” when they are 
seeking the large dentists’ offices on that floor. Instead 
they call painfully, “ Two-th! ’ — W. B. 
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WANT ADVERTISEMENTS 


Prices for this department: 








10 cents for each ten words or less; 
minimum charge, 80 cents. Under “ Situations Wanted,” 25 cents for 
each ten words or less; minimum charge, 50 cents. Address to be 
counted. Price invariably the same whether one or more insertions are 
taken. Cash must accompany the order. The insertion of ads. received 
in Chicago later than the fifteenth of the month preceding publication not 
guaranteed. We can not send copies free to classified advertisers. 





BOOKS. 


SIMPLEX TYPE COMPUTER, by J. L. Kelman. Tells instantly the 
number of picas or ems there are in any width, and the number of 
lines per inch in length of any type, from 512 to 12 point. Gives accil- 
rately and quickly the number of ems contained in any size of composi- 
tion, either by picas. or square inches, in all the different sizes of body 
type, and the nearest approximate weight of metal per 1,000 ems, if 
set by linotype or monotype machine. Price, $1.50. THE INLAND 
PRINTER COMPANY, Chicago. 
Vv EST- POCKET M ANUAL OF P RINT ING, : a full ‘anal concise exp!ana- 
tion of the technical points in the printing trade, for the use of the 
printer and his patrons; contains rules for punctuation and capitaliza- 
tion, style, marking proof, make-up of books, sizes of books, sizes of the 
untrimmed leaf, nunber of words in a square inch, diagrams of imposi- 
tion and much other valuadle information not always at hand when 
wanted; 50 cents. THE INLAND PRINTER COMPANY, Chicago. 





ne year, $3.00; six months, $1.50, payable always in advance. Sampl 
copies, 30 Cents; none free. 

SUBSCRIPTIONS may be sent by express, draft, money order or registered 
letter. Make all remittances payable to The Inland Printer Company. 

When Subscriptions expire, the magazine is discontinued unless a 
renewal is received previous to the publication of the following issue. 
Subscribers will avoid any delay in the receipt of the first copy of 
their renewal by remitting promptly. 

Foreign Subscriptions.— To Canada, postage prepaid, three dollars; to 
all other countries within the postal union, postage prepaid, three 
dollars and eighty-five cents, or sixteen shillings, per annum in 
advance. Make foreign money orders payable to The Inland Printer 
Company. No foreign postage stamps accepted. 

| MPORTANT.— Foreign money orders received in the United States do not 
bear the name of the sender. Foreign subscribers should be careful 
to send letters of advice at same time remittance is sent, to insure 
proper credit. 





Single copies may be obtained from all news-dealers and typefounders 
throughout the United States and Canada, and subscriptions may be 
made through the same agencies. 

Patrons will confer 2 favor by sending us the names of responsible 
news-dealers who do not keep it on sale. 





ADVERTISING RATES. 


Furnished on application. The value of THE INLAND PRINTER as an 
advertising medium is unquestioned. The character of the advertise- 
ments now in its columns, and the number of them, tell the whole story. 
Circulation considered, it is the cheapest trade journal in the United 
States to advertise in. Advertisements, to secure insertion in the issue 
of any month, should reach this office not later than the fifteenth of the 
month preceding. 





In order to protect the interests of purchasers, advertisers of novel- 
ties, advertising devices, and all cash-with-order goods, are required to 
satisfy the management of this journal of their intention to fulfil hon- 
estly the offers in their advertisements, and to that end samples of the 
thing or things advertised must accompany the application for adver- 
tising space. 

THE INLAND PRINTER reserves the right to reject any advertisement 
for cause. 





FOREIGN AGENTS. 


JOHN HApDDON & Co., Bouverie House, 
London, E. C., England. 

RAITHBY, LAWRENCE & Co. 
England. 

RAITHBY, LAWRENCE & Co. 
don, W. C., England. 
PENROSE & Co., 109 Farringdon Road, London, E. C., 
Wma. DAwson & Sons, Cannon House, Breams buildings, 

England. 
ALEX. COWAN & SoNs (Limited), 
and Adelaide, Australia. 
ALEX. COWAN & Sons (Limited), 
z T. WIMBLE & Co., 


Salisbury square, Fleet street, 


(Limited), De Montfort Press, Leicester, 


(Limited), Thanet House, 231 Strand, Lon- 


England. 
London, E. C., 
Melbourne, Sydney 


General Agents, 


Wellington, New Zealand. 

87 Clarence street, Sydney, N. S. W. 
HEDELER, Niirnbergerstrasse 18, Leipsic, Germany. 

Ht CALMELS, 150 Boulevard du Montparnasse, Paris, 


France. 


JOHN DICKINSON & Co. (Limited), Cape Town, Durban and Johannes- 
burg, South Africa. 

JEAN VAN OVERSTRAETEN, 3 rue Villa Hermosa, Brussels, 

A. OUDSHOORN, 23 Avenue de Gravelle, Charenton, France. 


ERNST MORGENSTERN, Dennewitzstr. 19, Berlin W 57, Germany. 


Belgium. 








“ COST OF a NG,” by F. W. Baltes, presents a system of account- 

ing which has been in successful operation for many years, is suit- 
able for large or small printins z-offices, and is a safeguard against 
errors, omissions or losses; its use makes it absolutely certain that no 
work can pass through the office without being charged, and its actual 
cost in all details shown. 74 pages, 6%4 by 10 inckes, cloth, $1.50. THE 
INLAND PRINTER COMP ANY, Chicago. 


TO LOV ERS OF ART PRINTING —A limited penrse of 200 num- 
bered copies of Gray's “ Elegy Written in a Country Churchyard,” 
designed, hand-lettered and illuminated in water-colors by F. J. Trezise. 
Printed from plates on imported hand-made paper and durably and 
artistically bound. Price, boxed, $2 postpaid. THE INLAND PRINTER 
COMPANY, Chicago. 
MAKE YOUR SPARE TIME PROFITABLE esl een pay $30 to $: 
per month working evenings only; any printer can do it — no spe- 
cial ability required; my book ** A Gold Mine at Home™ explaining the 
plan insures success; sent for $1. A. O. BRINSON, 184 3d st., Wyan- 
dotte, Mich. 








ESTIMATE INK CORRECTLY — Send for “* Printer’s 
(chromatic) ; shows quantity of ink required for jobs, 
tions. Price, 25 cents. W. E. RADTKE, 121 Oklahoma av., 


Ink Seale” 
full instrue- 
Milwaukee, 


BUSINESS OPPORTUNITIES. 





FOR SALE—Neat, well-selected commercial job-office in city of 12,000 

on Florida east coast, catering to office and society stationery, exe- 
euting high-grade work; nicely located; cheap rent; electric power; 
fine chance ‘or compositor and pressman to form partnership; no 
debts ; eve ing Clear; other interests demand attention. K 


PRIN TING- -UFF ICE — Very extraordinary bargain; price $1,500; fine 

catalogue, book and commercial job printing-office, doing profitable 
and old established business; half as much work in now as price asked; 
in live city of 20,000; good opening for democratic paper; price is less 
than half cost of machinery alone. L 485. 


GERMAN INCORPORATED COMPANY takes agency or manufacture 
of American patented or other machines and apparatus for the 

European market. DEUTSCHE MASCHINEN & PAPIER INDUS- 

TRIE WERKE, 93-95 Luetzener Strasse, Leipsic, Germany. 

F OR SALE — Well- ieiiikeenial printing shop; controls good steady local 
trade; no other plant at yards; owners can not give time to busi- 

ness; will sell to competent printer on terms; investigation invited. 


Address BOX F, NATIONAL STOCK YARDS, ILL. 





GOOD OPPORTUNITY —A well-equipped Sahai with a good line 
of customers in a prosperous and fast developing city of Northern 

Indiana is for sale at a reasonable price; exceptional good opportunity 

for for young men. L 489. 

AT A BARGAIN — P lant 100 ine: jeu Cima 35 rs 47 ; Whitlock 
eylinder, 3 C. & P. Gordons, power cutter, Boston stitcher, up-to- 

date type; will sell on easy payments. Address A. G. FRICK, Free- 

port, Ill. 

FOR SALE — Well- emlaned a “an in good levee town of 5, 000; or 
will sell half interest to practical job printer. For particulars 

address JOHN NYE, Shenandoah, Iowa. 








Megill’s Patent 
SPRING TONGUE GAUGE PINS 


$1.20 per doz. with extra tongues 


60 Duane Street 








QUICK ON 


MEGILL’S PATENT 


Automatic Register Gauge 


automatically sets sheets to perfect register. 
any make of popular job Press. I Gr 
hae of attaching does not interfere with raising tympan. 


"B. L. MEGILL, Pat. and Me. 


No fitting. 


From us or your dealer. 


Megill’s Patent 
DOUBLE-GRIP GAUGES 


$1.25 set of 3 with extra tongues 
Applies instantly to 
Great in efficiency. 
Only 


ons VISE GRIP 


Free Pg 
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FOR SALE — Old established and profitable Chicago printing plant; 
6 Miehles, 5 Gordons, composing room, cutters, Dexter folders, and 
bindery equipment. L 481. 


FOR SALE — On 
San Francisco ; 
v., Palo Alto, Cal. 


account of death, old-established printing- -plant in 
splendid opportunity. S. W. CHARLES, University 


THE INLAND PRINTER 


LINOTYPES —2 Model No. 2, exeellent condition; each equipped 
with motor, two sets of matrices, liners and blades. WRIGHT & 
POTTER PRINTING CO., Boston, Mass. 





FOR SALE — 8 Williams web feeders for platen printing presses; were 
never in use and can be bought cheap. DIETZ MACHINE WORKS, 
126 W. Fontaine st., Philadelphia, Pa. 





PLANT in Grand Rapids, Mich., for sale at big 


$3,000 PRINTING 
R. SHAW, Box 235, Dela- 


sacrifice; cash or monthly payments. E. 
ware, Ohio. 


LINOTYPE MODEL 8; excellent condition, with one extra magazine, 
two seis of matrices, liners and ejector blades. EDDY-PRESS 
CORPORATION, Cumberland, Md. 





JOB SHOP — One-man office, well equipped, almost new; good-paying 
business; $1,500 eash. IVEY PRINTERY, San Luis Obispo, Cal. 








COPY. 





PRINTERS’ ADVERTISING SERVICE; five years’ 
sample freee FRANK ARMSTRONG ADV. 


EXCLUSIVE 
demonstrated success ; 
CO., Des Moines, 


Iowa. 





ENGRAVING METHODS. 





ANYBODY CAN MAKE GOOD CUTS on ordinary sheet zine at 

trifling cost with my simple transferring and etching process; skill 
and drawing ability not required. Price of process, $1; circular and 
specimens for ‘stamp. _ THOS. M. DAY, Box I, Windfall, Ind. 





FOR SALE. 





BOOKBINDERS’ MACHINERY — Before buying elsewhere a second- 

hand or rebuilt Smyth machine, send us the serial number on name- 
plate and we will give you its history and age; we are now, and have 
been for over twenty-four years, the sole selling agents in North 
America for the Smyth Manufacturing Company, of Hartford, Conn., 
the only manufacturers of Smyth book-sewing machines, casemaking, 
ecasing-in, cloth-cutting, gluing and book-trimming machines. There is 
no connection whatever between the Smyth Manufacturing Company, 
of Hartford, and any other concern in this country trading under a 
somewhat similar name. Prospective customers are cautioned accord- 
ingly. All rebuilt Smyth machines offered by us have all worn parts 
replaced by interchangeable and correct parts furnished us by the 
manufacturers, and correspondence with those interested is invited. 
E. C. FULLER COMPANY, 28 Reade st., New York, and Fisher bldg., 
Chicago, Ill. 


A BEGINNER on the Mergenthaler will find the THALER KEYBOARD 

invaluable; the operator out of practice will find it just the thing 
he needs; exact touch, bell announces finish of line; 22-page instruc- 
tion book. When ordering, state which layout you want — No. 1, with- 
out fractions; No. 2, two-letter with commercial fractions, two-letter 
without commercial fractions, standard Junior, German. THALER 
KEYBOARD COMPANY, 505 “P” st., N. W., Washington, D. C.; 
also all agencies Mergenthaler Linotype Company. Price, $5. 


Pony Whitlock, 2-rev., 27 by 31; 
2-rev., 23 by 30, front 











REBUILT with absolute guarantee: 

Cottrell, 2-rev., 33 by 46; Campbell pony, 
fly cylinder trip; Whitlock, 2-rev., 39 by 52, 4-roller, front fly; Hoe 
stop, 29 by 42; drum eylinders and job presses, all sizes; paper cut- 
ters, 23-inch to 48-inch; wire-stitching, perforating, slitting, scoring, 
bronzing, punching machines; send for illustrated list. RICHARD 
PRESTON, 167E Oliver, Boston. 


HIGH-GRADE MACHINERY FOR SALE —1 single-color Miehle print- 

ing-press, bed 46 by 65 inches; 1 double-color Miehle printing- 
press, bed 52 by 65 inches; 1 Staude automatic carton gluer; 1 20 by 
30 No. 5 John Thomson C. & S. press; all of the above machinery is 
less than three years old and practically as good as new. K 446 





each equipped with one magazine, font 


LINOTYPES — 3 Model No. 1; 
HARPER & BROTHERS, 


of matrices, mold, liners and _ blades. 
Franklin square, New York, N. Y. 





with very complete 


FOR SALE —Two Model 3 Canadian linotypes, 
BARNES & 


assortment matrices; plant in excellent condition. 
CO., St. John, N. B., Canada. 


HARRIS AUTO ROTARY AND TWO-COLOR PRESS, used 3 months 
enly, size 28 by 42 in., can be had at one-third less than cost; cash 
or payments. L 488. 








LINOTYPE — Model 2, complete with motor, magazine, matrices, liners 
and blades. SPRINGFIELD PRINTING & BINDING CO., Spring- 
field, Mass. 





FOR SALE —A two-color Huber press, in good condition; sheet size, 
33 by 51; not a modern press but will do the work, and a bargain. 
G 376. 





LINOTYPE — Model 5, with 5 magazines, 7 sets matrices; good supply 
of sorts, liners and blades. H. W. KINGSTON CO., St. Paul, Minn. 





FOR SALE — One 00 and one No. 3 Miehle press, Dexter folder, ete. ; 
independent press plant. FRANK. PIERCE, Seattle, Wash. 





FOR SALE — One Canadian linotype, No. M-3204, in good condition. 
SYDNEY POST PUBLISHING CO., Sydney, N. S. 





FOR SALE CHEAP —All-size Scott rotary press in good condition. 
GREELEY PRINTERY, St. Louis, Mo. 





FOR SALE — King embossing machine, No. 3; will sell very cheap. 


. E. MASON & SON, Batavia, N. Y 





ee FOR SALE — Canadian, Model 1. 
of Trade blidg., Montreal, Quebec. 


LINOTYPE — Model 5, with one set of matrices. L’ACTION SOCI- 
ALE, Quebec, Que., Canada. 


FOR SALE — ical tig typecaster at a sacrifice and on easy 
terms. L 474 


J. J. HARPELL, Board 











LINOTYPE — Model No. 1, with one set of 2-letter matrices. G 343. 


RICHMOND PRESS, Richmond, Va. 





LINOTYPE — Model No. 1. 








HELP WANTED. 





Electrotypers. 





WANTED — A first-class electrotyper to purchase stock in a _ well- 

established photoengraving plant in a rapidly growing city on the 
Pacific coast; we desire to add an electrotype plant, will guarantee 
good interest on the investment and good wages; none but the best 
need apply. K 437. 





Engravers. 





LINOTYPE, CANADIAN MODEL No. 3, with extra magazine, two 
molds, four fonts of two-letter matrices and extra sorts; good con- 
dition. IMPERIAL PUBLISHING CO., LTD., Halifax, N. S., Canada. 


PHOTOENGRAVERS, wood engravers, artists, who want open-shop 
positions in best shops in country, write to EMPLOYING PHOTO- 
ENGRAVERS ASSOCIATION, 1202 Citizens bldg., Cleveland, Ohio. 





FOR SALE — Krause embossing press, inking and heating attachments, 
printing surface 7 by 85g inches, speed 900 to 1,200. Write MIL- 
WAUKEE GUMMED LABEL & SEAL CO., Milwaukee, Wis. 





FOR SALE — Harris automatic press, size 15 by 19 in., with 2-color 
attachment and envelope feed, in A-1 shape and running; for par- 
ticulars and price write A. W. McCLOY CO., Pittsburgh, Pa. 





FOR SALE — Steam-power White pager No. 577 with one 6-dise White 
head Style 12; machine has not been used 2 days; make us an offer. 
THE ARTCRAFT LITHOGRAPHING CO., Detroit, Mich. 


2 Model 1; 1 Model 
liners and 





LINOTYPES FOR SALE —8 Canadian machines ; 
3; good condition, all fully equipped with matrices, 

blades. MCALPINE PUB. CO., Halifax, N. S., Canada. 

LINO-TYPEWRITER — The typewriter “ built like a linotype’’; price 
reasonable; easy terms; agents wanted. BUCKNER LINO-TYPE- 


WRITER COMPANY (est. 1908), Berkeley, Cal. 


BOOKBINDERS’ “MACHINERY — Rebuilt Nos. 3 and 4 Smyth book- 
sewing machines, thoroughly overhauled and in first-class order. 


JOSEPH E. SMYTH, 634 Federal st., Chicago. 











Foremen. 





WANTED —A competent composing-room foreman for open shop in 

Chicago doing a varied class of work; high-grade equipment and 
excellent opportunity; give experience, reference, and salary expected 
to start. L 464. 





Miscellaneous. 





COMPOSITORS, stonemen, job and cylinder pressmen, bindery for- 

warders and finishers can be assisted to positions by the Employ- 
ment Department which is conducted by headquarters; we have many 
ealls for good men from all parts of the country; no charge for service 
rendered; write to-day for application blank. EMPLOYMENT DE- 
PARTMENT, UNITED TYPOTHETAE OF AMERICA, 608 South 
Dearborn st., Chicago, Illinois. 





HELP WANTED — First class salesmen, estimators, superintendents, 
foremen and assistants can be brought in touch with or helped to 
better positions by the Employment Department conducted at head- 
quarters; no charge for service thus rendered; write to-day for appli- 
eation blank. EMPLOYMENT DEPARTMENT, UNITED TYPO- 
THETAE OF AMERICA, 608 S. Dearborn st., Chicago, Illinois. 











the print. 





MAKE MONEY 


No readjusting after washup or when changing impressions. 
Minimizes danger of offset by reason of uniform inking. Can be taken apart in a few seconds, with the fingers, 


without screw-driver or wrench. Will do the work of a long fountain without its disadvantages. 
RESULTS — More Impressions and Better Work. For Chandler & Price, Challenge, and all Gordon Presses. 


Get a descriptive circular from your dealer or send to us. 


by attaching NEW CENTURY FOUNTAINS 


to your jobbers. The perfection of fountains. Will 
increase press output from 3,000 to5,000a day onsteady runs, 
One-screw ink feed. One-screw roller contact. Will not mark 


It is a producer of 


THE WAGNER MFG. CO., Scranton, Pa. 














THE 


Pressmen. 


PRESSMAN WANTED — Steady position for first-class cylinder press- 

man; to get recognition and save delay, give references, experience, 
salary expected, age, union or non-union. Would you be willing to 
remove to another city? State how soon you could make change or 
iecept the position; any reply confidential. L 333. 


ROTARY PRESSMAN — Competent man on latest style Cottrell maga- 
zine rotary; permanent employment; town 35,000, 200 miles from 
‘hiecago; non-union only; reference required. L 457. 





Salesmen. 


sALESMAN WANTED — We have a device which every printer needs 

and will buy; applicant must be experienced cylinder pressman; 
alary or commission; good hustler can make $100 per week; good 
erritory still open; write immediately for particulars. Address 
MERKLEY MFG. CO., Box 7-8, Syracuse, N. Y 








VANTED — A salesman in the Central West having some knowledge 

of printing and an ability to suggest publicity and selling ideas; 
he position 4s one that should appeal to young men and offers every 
pportunity for the future; references as to habits and experience 
xpected. D 70. 





ITY SALESMAN — An experienced young man to sell the products 

of a typefoundry and supply house; city trade; give present or 
ist employer; how many years’ experience; habits, age, salary, when 
pen for engagement. Address ‘‘ TYPE,’ Postoffice Box 542, Pitts- 
irgh, Pa. 


-LANK BOOK AND STATIONERY SALESMAN to work in the 
South; expenses and 10 per cent. L 463. 











Superintendents. 





VANTED — Experienced superintendent for office with 4 cylinders, 
6 jobbers, Monotype, and complete bindery with 2 ruling machines ; 
aust have best of references. L 470. 
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thorough knowl- 
non-union; refer- 


WANTED — Position as foreman of printing plant; 
edge of the business, shop and office experience ; 
ences. L 477. 





Machinists al Operators. 





LINOTYPE MACHINIST-OPERATOR — Can handle all kinds of job, 

tabular and advertisement composition rapidly and accurately; 
twenty years’ experience as printer, twelve years on machine; inde- 
fatigable worker; sober and reliable; Pacific Coast preferred. L 494. 
LINOTYPE MACHINIST-OPERATOR, 16 years’ experience as ma- 

chinist and operator on the best class of work, wishes to make 
change; sober, reliable; best of references. L 484. 
LINOTYPE MACHINIST wants situation in large city plant; 

years’ experience on machines, always giving satisfaction ; 
with present plant, but desires change. L 480. 





many 
5 years 





Managers. 





TO EMPLOYERS — Am employed by a high-grade, well-known house; 

for reasons excellent I seek a new connection: my experience covers 
the best in management, superintendence, correspondence, sales, esti- 
mates, costs, methods, handling help, advertising, ete.; yet am not a 
* know-all”’ nor ‘ swell-head’’; must be firm with good backing, seek- 
ing progress; write fully. L 467. 





SITUATION WANTED — West or Southwest, by manager; would 

prefer small city; shop must be first-class; understands general 
printing and bookbinding; capable of running any department except- 
ing lithographing; wishes to connect with some place where a manager 
is needed where there is a future to become an investor. L 211. 





Miscellaneous. 


SITUATION WANTED by man experienced in paper and printing 

trade cartons, litho and book printing, folding boxes, cut-outs, bags, 
ete.; calculator, English, French and German correspondent; all kinds 
of clerical work, bookkeeping, machine writing, ete. EUGENE W. 
FUNKE, Karlplatz 6, Diisseldorf, Germany. 











SITUATIONS WANTED. 





Bookbinders. 


BINDERY FOREMAN, practical man, competent in all branches, A-1 
executive, strictly reliable, wants position with larger printing house. 
L 165. 








FIRST CLASS BINDERY FOREMAN desires position October 1; 
capable of handling large shop; best of reference; non-union. 
L, 482. 


Engravers. 


SITUATION WANTED — Middle-aged man, possessing complete know!- 

edge of photoengraving in shop and office, executive ability and a 
well balanced disposition, wishes to connect with some reliable firm in 
the capacity of foreman or superintendent; small amount of money 
could be invested if position proves to be satisfactory; welcome to any 
further desired information. L 57. 





Estimators. 


A COMPOSITION SALES ESTIMATOR, who has had over 2 years’ 
experience under the new system, wishes position with Chicago firm. 





Foremen. 





COMPOSING-ROOM FOREMAN OR SUPERINTENDENT — First- 

class printer, twenty years’ experience, nine years as foreman, wants 
to locate on the Pacific Coast after November 1; thoroughly posted on 
composition, presswork and bindery details; seeks connection as fore- 
man or superintendent with progressive firm specializing high-class 
printing; possesses exceptional qualifications as job and advertisement 
compositor, stoneman, proofreader and linotype machinist-operator ; 
familiar with cost systems and estimating; systematizer and result 
producer; painstaking and tireless worker, not troubled with loss of 
memory; married, age, 37. L 494. 





WANTED —- Position by a practical man of good address, good taste 

and mechanical ability; successful experience in handling compos- 
ing-room in the production, of high-grade work; a man who can be 
trusted to be at work with his faculties clear at all times; 35 years old, 
married; Ohio, Pennsy!vania or Michigan preferred. L 460. 


PRACTICAL FOREMAN-SUPERINTENDENT wants position in office 
doing book and job work; several years’ experience; can system- 
atize work and show results; good reasons for wanting change. L 479. 








GOOD COMPOSITOR and stoneman desires position as desk foreman 
with first-class concern; 12 years’ experience in high-grade work ; 
steady, ambitious, and has good organizing abilities. L 465. 


Newspaper Men. 
GERMAN-AMERICAN JOURNALIST, at present on staff of large 

English daily, thoroughly capable of looking after publications in 
either language from A to Z, also experienced proofreader in German, 
English and French, wishes responsible position with trade paper or 
publishing house. L 469. 


POSITION WANTED in editorial department by former managing 
editor. Address C. R. REID, 414 S. Fountain, Springfield, Ohio. 





Paper Ruler. 


POSITION WANTED by paper ruler of wide experience; 
RAYMOND E. DURIE, 891 McClellan av., Detroit, Mich. 


union. 





Photographers 
SITUATION WANTED by a commercial photographer to take full 
charge of a commercial studio; can do everything in the line of 

K 442. 


Pressmen. 
SITUATION WANTED BY FOREMAN PRESSMAN, 25 years’ experi- 
ence in pressroom, all classes work, especially good on half-tone and 
color work; up-to-date on ink, paper and mechanical overlays; with 
present employer three years; receiving $30 week; Southern California 
preferred; married. L 491. 





moderate wages 
L 492. 


references as to character, ability and reliability ; 
accepted from firm guaranteeing little or no overtime. 


PRESSMAN, of 21 years’ experience on book, commercial and cata- 
logue work, desires position. W. S. WOODWARD, 64 Chureh st., 
New Britain, Conn. 





PRESSMAN wants position as estimator or estimator and pressman ; 
can manage small shop or install cest system. L 466. 





Proofreaders. 


PROOFREADER — Young woman; best experience and references: 
also clerical work; N. E. preferred. L 353. 


PROOFREADER — Nonunion: good work; $20; job office preferred. 
K 112. 


Superintendents. 


SITUATION WANTED — Do you want a man to run your business, 

one that can deliver the goods, understands the business including 
binding and printing, both as to selling price and cost of production, 
experienced in all branches? A man that makes $2,500 per year wishes 
to go West or Southwest. L 488. 





\-1 PRINTER (English-German), now employed as working foreman, 
desires change; age 26, strictly sober, references; New York pre- 
ferred. L 478. 





SUPERINTENDENT — Practical experienced man now employed wants 
change; thoroughly familiar with cost and production; references 
furnished. L 486. 








OSWEGO 


Exclusively 
Cutting Machines 


OSWEGO, N. Y. 
Write 
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WANTED TO PURCHASE. 





WANTED — A ealendering machine in good condition; give full par- 
_ticulars | in first letter. F. E. MASON & SON, Batavia, N. 





WANT ED—A Colts Armory printing press in good condition. 
MASON & SON, Batavia, = 3. 





BUSINESS DIRECTORY. 





Advertising Blotters. 
BL OTTER ADVERTISING is a paying onepeaiblon if you put out 
something attractive, and possessing originality and snap; we fur- 
nish a unique three-color cut service and copy for blotters which will 
bring you business; price, $2 per month; send for samples; a signa- 
ture cut free with a six months’ order. WM. J. PLATT & CO., 
Bridgeport, Conn. tf 


THE INLAND PRINTER 


7 RA s.2 vk 


y and S 





Photoengravers 


THE OSTRANDER-SEYMOUR CO., General Offices, 
Chicago. Eastern Office, 38 Park Row, New York. 
logue. 
WILLIAMS-LLOYD MACHINERY COMPANY, headquarters for pho- 
toengravers’ supplies. Office and salesrooms, 638 Federal st., Chi- 
eago. Eastern representatives: United Printing Machinery Co., Bos- 
ton-New York. 2-14 
Is and S li 
NATIONAL STEEL & COPPER PLATE COMPANY, 542 S. Dearborn 
Chicago, Ill.; 220 Taaffe pl., Brooklyn, N. Y.; 1101 Locust st., 
St. gat iy Mo. ; 212 E. Second st., Cincinnati, Ohio. 10-13 





Tribune bldg., 
Send for cata- 
1-14 











Photoengravers’ Metal, Ch 








Photoengravers’ Screens. 


LEVY, MAX, Wayne av. and Berkeley st., Wayne Junction, Philadel- 
phia, Pa. 3-14 








yourself —the best advertising medium for 
handsome color-plates, strong wording and 
design each month. Write to-day for free 
CHAS. L. STILES, 230 N. 3d st., Columbus, 
8-14 


PRINT BLOTTERS for 

printers. We furnish 
complete “ layout *’ — new 
samples and particulars. 
Ohio. 





Cc king and Emb 








SHEPARD, THE H. O., CO., 632 Sherman st., Chicago. 


Write for 
estimates. 1-14 


Chase Masatectenes. 


BARNHART - BROTHERS & SPINDLER, Chieneo. Electric- welded 
steel chases for job and cylinder presses. 7-14 








Groner pars pe Posed for Half-tone and Zinc Etching. — 
& COP PER PLATE COMPANY, THE, main 
office, 101-111 Fairmont av., Jersey City; 116 Nassau st., New 
York; 610 Federal st., Chicago; 3 Pemberton Row, London, E. C., 
England. Satin-finish plates. 6-14 
NATIONAL STEEL & COP PER PLATE COMPANY, 452 South Dear- 
born st., Chicago, Ill.; 220 Taaffe pl., Brooklyn, N. Y.; 1101 Locust 
st., St. Louis, Mo.; 212 East Second st., Cincinnati, Ohio. 10-13 


AMERICAN STEEL 








Electrotypers’ and Stereotypers’ Machinery. 


HOE, | & CO., New York and London. Manufacturers ot porwrreny 
stereotyping ‘and electrotyping machinery. Chicago offices, 7 S. 
Dearborn st. 11-13 





Tribune bldg., 
Send for cata- 


Offices, 
York. 


OSTRANDER-SEYMOUR CO., Generali 
Eastern Office, 38 Park Row, New 


THE 
Chicago. 
logue. 





WILLIAMS-LLOYD MACHINERY COMPANY, office and salesrooms, 
638 Federal st., Chicago. Eastern representatives: United Printinz 
Machinery Company, Boston-New York. 2-14 
Embossi Cc ition 








STEWART’'S EMBOSSING BOARD — Easy to use, hardens like iron; 
6 by 9 inches; 3 for 40c, 6 for 60c, 12 for $1, postpaid. THE 
INLAND PRINTER COMPANY, Chicago. tt 


Gusestecd Flat Gummed Papers. 

IDEAL COATED PAPER CO., Brookfield, Sean. imported por duo 

tic guaranteed flat gummed papers in the sheet and in the roll. 
Chicago office, 452 Monadnock bldg. 2-14 





Gummed Papers. 
IDEAL COATED PAP ER CO., Brookfield, ane: ‘fexported and. danes- 
tic guaranteed noncurling gummed papers i in sheets and rolis. 5-14 


Hot Die Embossing. 





STEARNS, HOWARD & CAMPBELL, 557 W. Monroe st., Chicago. 
Catalogue covers, labels, show-cards, etc.; engravers and die sinkers. 
11-13 





Mechanical Engineers. 


DEPENDABLE MACHINERY designed to canst your individual re- 
quirements. DONALD W. COY, Mechanical Engineer, 527 Man- 
hattan bldg., Chicago. Telephone Harrison 1569. tf 


Motors and Accessories for Printing Machinery. 





SPRAGUE ELECTRIC WORKS, 527 W. 34th st., New York. Electric 
equipment for printing-presses and allied machines a_ specialty. 
3-14 


Numbering Machines tee liane. 





WETTER NUMBERING MACHINE C0O., 335 Classon av., Brooklyn, 
N. Y. Special machines for rotary presses of any make. Prices 
that talk. 1-14 





Paper Cutters. 





OSWEGO MACHINE » WORKS, Oswego, New York. The Oswego, and 
Brown & Carver and Ontario — Cutters exclusively. 4-14 


Photoengravers. 


Photo, 
1-13 


BLOMGREN BROTHERS & CO., 612 Sherman “ate, Chicago. 
half-tone, wood engraving and electrotyping. 





Presses. 


GOSS PRINTING PRESS COMPANY, 16th st. and Ashland av., Chi- 
cago, manufacturers newspaper perfecting presses and special rotary 
printing machinery. 1-14 





Manufacturers of printing, 
Chicago office, 7 
11-13 


New York; 
New York. 
10-13 





HOE, R., & CO., New York and London. 
sterectyping and electrotyping machinery. 
Dearborn st. 


THOMSON, JOHN, 
Fisher bldg., Chicago; 





PRESS COMPANY, 253 Broadway, 
factory, Long Island City, 





Pelton? Rollers and Roller Composition. 


636-704 Sherman ‘st., ‘Chicago: 


BINGHAM’S, ~SAM'L, ‘SON MFG. Cco., 
also 514-518 Clark av., St. Louis; First av. and Ross st., Pittsburgh : 
706 Baltimore av., Kansas City; 52-54 S. Forsythe st., Atlanta, Ga.: 
151-153 Kentucky av., Indianapolis; 675 Elm st., Dallas, Tex.; 135 
Michigan st., Milwaukee, Wis.; 919-921 4th st., So., Minneapolis, Minn. ; 
609-611 Chestnut st., Des Moines, Iowa. 3-14 


BINGHAM BROTHERS COMPANY, 406 Pearl st., New York; also 
521 Cherry st., Philadelphia, and 89 Allen st., Rochester, N. Y. 
Allied Firms: 
Bingham & Runge, East 12th st. and Powers av., Cleveland, 
Bernard Dietz Co., 231-233 Forest st., Baltimore, Md. 





Ohio. 


WILD & STEVENS, INC., 5 Purchase st., cor. High, Boston, Mass. 
Established 1850. 2-14 





Printers’ Supplies. 


BARNHART BROTHERS & SPIN-LER, Chicago. 
office equipment. 


Scientific printing- 
7-14 





Printing Material. 
BARNHART BROTHERS & SPINDLER, Chae. Babcock drums, 
two-revolution and fast news presses; also new and rebuilt. 7-14 





Stereotyping Outfits. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $19 and up, produces 

the finest book and job plates, and your type is not in danger of 
being ruined by heat; simpler, better, quicker, safer, easier on the type 
—and costs no more than papier-maché; also two engraving methods 
costing only $5 with materials, by which engraved plates are cast in 
stereo metal from drawings made on cardboard. * Ready-to-use ”’ cold 
matrix sheets, $1. HENRY KAHRS, 240 E. 33d st., New York. 11- 18 


Typefounders. 





AMERICAN TYPE - FOUNDERS CO., original designs in type and 
decorative material, greatest output, most complete selection. Dealer 
in wood type, printing machinery and printers’ supplies of all kinds. 
Send to nearest house for latest type specimens. Houses — Boston, 
New Yock, Philadelphia, Baltimore, Richmond, Buffalo, Pittsburgh, 
Cleveland, Cincinnati, St. Louis, Chicago, Detroit. Kansas City, Min- 
neapolis, Denver, Dallas, Los Angeles, San Francisco, Portland, Spo- 
kane, Vancouver. 8-14 





ADVANCE TYPE FOUNDRY — Highest ‘quality type at moderate 
prices. WIEBKING, HARDINGE & CO., Props., 1133 Newport av., 
Chicago. 2-14 


BARNHART BROTHERS & SPINDLER, Chicago. Type, borders, 
ornaments, electros, brass rule, galleys, rebuilt machinery. 7-14 


HANSEN, H. C., TYPE FOUNDRY (established 1872), 
gress st., Boston; 535-547 Pearl st., cor Elm, New York. 


EMBOSSING IS EASY 


If you use STEWART’S EMBOSSING BOARD 


Simple, economical, durable 








190-192 Con- 
11-13 





Sheets, 6 x 9 inches. $1.00 a Dozen, postpaid 


THE INLAND PRINTER COMPANY 


632 Sherman Street, CHICAGO. 





WANTE _. HUMANA AUTO. 

MATIC FEEDERS 

One for 12x18 and Two for 10x15 Chandler & Price 
Gordons, new style preferred. 


Old style machines will be accepted if in first-class condition. State 
best cash price, number of machine and time in use. 


JOHN C. MOORE CORPORATION, 
65-71 Stone Street, Rochester, N.Y. 








EXACT COUNT 
IS WHAT YOU WANT 
not over or under measure. 
Be fair with your customer 
: and yourself. 
ELM CITY JOB PRESS COUNTERS 
are known for their accuracy. Easily and quickly attached. 
Ask for Catalog 5. 


THE C. J. ROOT CoO., Bristol, Conn. 








-Riessner’s Combination Gold Printing Ink 


| for all kinds of paper. A pound sent, express paid, on approval. 

* Send on your paper and I will print Gold Ink on it to show you. 

4 Specimens and prices on request 

| T. RIESSNER 57 Gold Street, New York 
AGENTS WANTED. A Good Side Line for Salesman. 











DURANT COUNTERS 
J at $5.00 
Settle the Count 


An efficient cost system includes counters on 
all jobbers—efhicient, dependable, readable, 
quick resetting DURANT COUNTERS. 

At all Printers’ Supply Houses. 








THE W.N. DURANT CoO., Milwaukee Wis. 


Read This Letter 


Written by an Officer of the American 
Bank Note Company. It reads in part 
as follows : 

We are now operating upwards 
of one hundred Crocker- Wheeler 
motors. These motors are giving 
excellent satisfaction. From our 
experience we can heartily endorse the 
Crocker -Wheeler motors. 

Every printer knows the kind of work 
done by the American Bank Note Com- 
pany. Work as delicate and exacting 
as this requires the very finest quality of 
machinery and equipment. That is why 
they use Crocker - Wheeler motors. 

Our illustrated booklet, ‘* Motor Drive for 


Printing Machinery,”’ will interest you. Ask 
for Bulletin 157 E. 


Crocker-Wheeler Company 
Ampere, N. J. 


Offices in all Principal Cities 
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PERFECT COLOR-PLATES 





colors up; 


reproduces anything perfectly ; 


true to proof ; 


Correspondence invited. 


We have created a standard in color-plates second to none, 
@. because every set of plates is specially made for the purpose intended, with due 
regard for the paper to be used and other conditions to be met ; 
because every man in our employ is an expert in color reproduction ; 
@, because we are specialists, making none but color-plates, anything from two 


@, because we have successfully demonstrated again and again that our process 
because we have the equipment and the administrative ability to deliver perfect 
color-plates on short notice when demanded ; 
because printers and users generally have found our plates the finest printing 


surfaces, productive of the greatest number of impressions, in perfect register and 


because our service extends all over the country and is thoroughly dependable. 








ZEESE-WILKINSON COMPANY 


Spectalists in Color-Plate Engraving and Printing 


TELEPHONE: 5200 MADISON SQUARE 


213-217 EAST TWENTY-FOURTH STREET 


NEW YORK CITY 








=| 
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Use OurAll-Steel Stools 
They Never Wear Out 


Our improved modern all-steel factory 
stool is made with high carbon angle steel 
legs and frame. Built to stand extreme 
usage. This design (No. 11) stool is made 
with 13-inch hardwood seat. The entire 
framework is nicely finished in dark green 
enamel, The backs are double-braced and 
adjustable, and with a simple motion they 
can be raised from 10 to 16 inches. 

We manufacture and sell direct to the 
printing field; therefore eliminate big sell- 
ing cost. 

Our line consists of many styles of stools 
and other special metal devices of interest 
to the = engraver, electrotyper and 
paper-dealer. 

Our furniture is made to sell at the right 
price and to give perfect satisfaction to 
the user. Send for complete information. 


ANGLE STEEL STOOL CO. 
Otsego, Mich. 





JAQUES’ $2 OFFER 


Want your print-shop to grow? Then send at once for Jaques’ 
Monthly Service for Printers. An advertisement that fits a 
large shop is no more suitable for a small plant than is a turbine 
engine for an automobile. To make your advertising effective, 
Jaques classifies each shop into a particular group, and then 
writes to fit this group. By this systemization you receive each 
month for the trivial sum of $2 oe thousand words of appro- 
priate business-bringing copy prepared by an expert. Send your 
order now for the October Service. If dissatisfied, return copy 
within five days and your money will be refunded. That’s fair, 
isn’t it? Write at once to JAQUES, Publicity Writer for 
Printers, 328 West 17th Street, Jacksonville, Fla. He also 
has other good stuff for you. 














A Modern Monthly — 


All About PAPER 








Has subscribers throughout 35 States. Also 
Canada and foreign countries. 


Includes 1913 and 1914 at the very special rate of $1.50 
instead of $2.00. This is an opportunity worth while. 
Proves an investment, not an expense to printers. 


HE PAPER DEALER 

gives the wanted informa- 
tion on the general and technical 
subject of 


Paper 


It will enable the printer to 
keep posted on paper, to buy 
advantageously, and to save 
money on his paper purchases. 





THIS SPECIAL OFFER 








The PAPER DEALER. 


186 NORTH LA SALLE STREET, CHICAGO 











R:R:’B: 
PADDING GLUE 


STRONGEST AND MOST FLEXIBLE 


Manufactured by 


ROBT. R. BURRAGE 


83 GOLD STREET NEW YORK 











PIONEER PAPER STOCK COMPANY 


PACKERS AND DEALERS IN 


PAPER STOCK 


'Phone: North 3565 448 W. Ohio St., CHICAGO, U.S.A. 


Stringing 
Saves 
Time. 


Universal } 


Loop Ad- 
justable 
from % 


to % of 
% 


an inch. 


Is the cheapest and best device for " 

“Stringing”? Catalogues, Directories, 

Telephone Books, Prices Current, etc. 

Look Better and Won’t Break 
or Wear Out! 


Let us send sample and quote you prices. 
} - L M, C PATENTED 
ive oop £. O. This cut illustrates one 
(Successors to Universal Wire Loop Co.) Of the various sizes of 


an : hangers for books % to 
75 Shelby St., Detroit, Mich. 2 inches in thickness. 





SAGLESS EASEL 


For Show Cards of 
Ov. 0:9 0) :109-0:9 0 1 2010) DFMNAY 0 OM WW OES 08 ROM 
Easy to Attach Will Stand Up Longer 


WRITE FOR SAMPLES 
Malvin Lichter 65 W. Houston St., New York 

















Special Agents 
SWINK 
MACHINERY CO. CYLINDER 
A.F. WANNER PROP. PRESSES 
NEW AND REBUILT 


PRINTERS’ AND BINDERS’ 
MACHINERY EQUIPMENTS 


Wanner Machinery Co., 703 S Dearborn St., Chicago 











THE BLACK-CLAWSON CO. 
HAMILTON, OHIO, U.S. A. 


Sa? i 


Builders 
of 


INK GRINDING MILLS with 3 Chilled Iron Rolls 


Sizes —6x18, 9x24, 9x32, 9x36, 12x 30 and 16x40 inches. 
, With or without Hoppers. Solid or Water-cooled Rolls. 
Also build Paper and Pulp Mill Machinery, Plating Machines, Saturating 
Machinery and Special Machinery. 

















THE SIMPLEX FOUNTAIN —Nickel-Plated 


This fountain can be cleaned and regulated in less time than any fountain 
made, as it is not necessary to take fountain apart or off the press. One lever 
for adjusting flow of ink. The roller is swung free from body of fountain 


(as shown in cut) by simply unhooking links on both sides. 


screws to become lost or worn. 


No regulating 


SIMPLEX MANUFACTURING CO., 1660 Foulkrod St., Frankford, Phila. 
? Sold by all Printers’ Supply Houses. 


4 





Ready for use. 


Open for cleaning. 








STOP THE LOSS BY FIRE 


The statutes of New York and other states and the rules and 
requirements of Insurance Underwriters are such that inflammables 
must be provided with a receptacle and the danger from gasoline, 
benzine and naphtha must be minimized. These objects are attained by 
using a fireproof steel paper baler, costing $22, $24, $38 or $40, according 
to size, which easily, quickly and safely bales the vast accumulations of 
waste paper in your place, thus converting danger, cost and waste into 
profit, since the old stuff sells on the spot for thirty to fifty cents per 100 
pounds; also by using the Justrite Oily Waste Can ($2 and $3) and 
the Justrite Safety Benzine Can ($2, $4 and $5). Carried and sold by 


Barnhart Brothers & Spindler 


(Who Also Furnish Everything a Printer Needs ) 
New York City 
Kansas City 
Washington, D. C. 


St. Louis 
St. Paul 
Seattle 


Chicago 
Omaha 
Dallas 





Defiance Bond 


Manufactured by 


Byron Weston Company 


DALTON, MASS. 














CARBON BLACK 


MADE BY 


GODFREY L. CABOT, Boston, Mass. 


940-941 Old South Building 
(PN) ELF B. B. B. 





ELF ECLIPSE VULCAN ACME 











TELEPHONE CALUMET 4233 


Western Paper Stock Co. 


BUYERS OF 


ALL_ KINDS OF WASTE PAPER 
1452-1458 INDIANA AVENUE 
CHICAGO, ILL. 





Redington Counters 


are accurate; durable; will not repeat or jump; 
all steel; no screws; easy to set; large figures. 
Equip your presses with them. 


For Sale by all Dealers. Price $5.00, U.S. A. 


F. B. REDINGTON CO. 


112 So. Sangamon Street, Chicago 


Rebuilt Printers’ Machinery 


GUARANTEED EQUAL TO NEW 
Largest stock of cylinder and job presses. Linotype and Monotype 
machines ready for immediate delivery. 
Modern plants bought for cash 


RICH & McLEAN, 4,5! “lif Street: 


NEW YORK, N. Y. 











Standard of the Government Printing Office 


KEYBOARD PAPER 


for the MONOTYPE MACHINE 
COLONIAL COMPANY, Mechanic Falls, Me. 


New York Office: 320 Fifth Avenue 





BACKLESS BUSINESS CALENDAR 
IS A MADE UP SHEET CALENDAR 


As Easy to Print as a Business Card 


A MONEY-MAKER for the PRINTER 
No Stitching, Eyeletting or Collating Afterwards 
SEND 6c FOR SAMPLES 


Malvin Lichter 65 W Houston St., New York 


“Roughing” for the Trade 


MACHINE, and should be 
pleased to fill orders from those desiring this class of work. Three-color half- 
tone pictures, gold-bronze printing, and, in fact, high-grade work of any 
character, is much improved by giving it this stippled effect. All work 
given prompt attention. Prices on application. Correspondence invited. 


THE HENRY O. SHEPARD COMPANY 


632 Sherman St. Chicago 


TWENTY-SEVEN YEARS 


experience in making BONDS has taught us how to produce them 
technically and mechanically correct. Send for particulars. It will pay you. 


ALBERT B. KING &CO., Inc., Dept. P. c. 
Bond and Certificate Specialists 206 Broadway, New York, N. Y. 
New York Depot for Goes Lithographing Company, of Chicago, III. 


























A STRAIGHT LINE 
AUTOMATIC 
BOOK TRIMMER 

Capacity, 24 packages per 
minute, 4% or less in thick- 
ness. 

For further particulars address 


JAMES ROWE 


1058-62 W. Harrison St., Chicago, U.S.A. 














Typesetting Machine 


Engineers’ Journal 
23 Duane Street, New York 


A monthly magazine devoted to composing- 
room machinery, edited and published by practical 
machinists. 

Complete patent records of inventions applica- 
ble to typesetting and typecasting machinery in 
all countries—a feature. 


$1.00 A YEAR 





If You Want to Build a Trade With the French 
Printers, Send Your Catalogues 
and Terms to the 


FONDERIE CASLON 


(Paris Branch) 


The Leading Importers of 


American Machinery 


For the French Printing Trade 





Shipping Agents: The American Express Company 





Fonderie Caslon, 13 Rue Sainte Cecile, Paris 








SECOND EDITION—JUST OUT 
THE NATIONAL LITHOGRAPHER’S 


Sample- Book of 
Offset Printing 


Contains the history of and tells how to do offset printing, with for- 
mulae, including transferring from plates and retransferring from type, 
together with numerous 


Samples of Offset Printing 


on various kinds of paper, in black and in colors. 


PRICE, POSTPAID, FIFTY CENTS 


THE NATIONAL LITHOGRAPHER 
(Subscription $2.00 per year) 
WARREN C. BROWNE, Editor and Publisher 
150 Nassau Street New York City 





The Best and Largest German Trade Journal for the Printing 
Trades on the European Continent 


Deutscher Buch- und 
Steindrucker MONTBY 


trades, with many artistic supplements. Yearly Subscription 
for Foreign Countries, 14s. 9d.—post free. Sample Copy, ls. 


Deutscher Buch: und Steindrucker 
ERNST MORGENSTERN 


BERLIN, W. 57, GERMANY 


19 Dennewitz-Strasse 








The Best Special Works for Lithographers, Etc. 


ARE THE 
ALBUM LITHO —26 parts in stock, 20 plates in black and color, 
$1.50 each part. 
AMERICAN COMMERCIAL SPECIMENS -— three series, 24 
plates in color, $3.50 each series. 
TREASURE OF GRAPHIC ARTS—24 folio plates in color, $4.50. 


TREASURE OF LABELS—‘he newest of labels—t5 plates in color, 
$3.00. 

“FIGURE STUDIES” — by Ferd Wiist — second series, 24 plates, 
$3.00. 


AND THE 


FREIE KUNSTE 
—SEMI-MONTHLY PUBLICATION— 


This Journal is the best Technical Book for Printers, Lithographers 
and all Kindred Trades. Artistic supplements. Yearly subscription, 
$3.00, post free; sample copy, 25 cents. 

PUBLISHED BY 


JOSEF HEIM - - - - - - Vienna VI./i Austria 


The American Pressman 


A MONTHLY TECHNICAL TRADE 
JOURNAL WITH 20,000 SUBSCRIBERS 


Best medium for direct communication with the 
user and purchaser of 
Pressroom Machinery and Materials 


ONE DOLLAR PER YEAR 


ROGERSVILLE, TENNESSEE 











Established January, 1894, 


mS 
THE PROCESS 


ENGRAVERS 


2) MONTALY 
SZ Sine anys emer 


Deals only with the Illustration side of Printing, but deals with 
that side thoroughly. Post free, $2 per annum. 
The Office of THE PROCESS MONTHLY 
14 Farringdon Avenue London, E. C. 
AMERICAN AGENTS: 
SPON & CHAMBERLAIN 123 Liberty Street, New York 








The British Printer 


Is Familiarly Known as 


“Our National Trade Journal” 
By Its British Readers 


Subscribers to the British Printer are also found in the best printing 
establishments of the United States, in Canada, or the Continent of 
Europe and in every British Colony. 

The British Printer is a purely technical journal. Every department 
covered by experts. Always pictorial, illustrating modern methods of 
reproduction. 

Published bi-monthly, $2.00 per annum, post free. 

Specimen copy 35c; by mail 4oc. 

American Agents: 


THE INLAND PRINTER COMPANY 
632 South Sherman Street Chicago, Illinois 
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Our papers are supplied in fine wedding stationery, visiting cards, and other specialties by Eaton, Crane & Pike Co., Pittsfield, Mass., 
and 225 Fifth Avenue, New York, whose boxes containing our goods bear the word CRANE’S. 





Do You Print 
Corrugated Paper 
For Boxmakers? 


Our Rubber Stamp Vulcan- 
izer will make semi-hard Rub- 
ber Dies, so that youcan get a 
good impression on any soft 
surface like Palm-leaf Fans, 
Burlap Bags, Corrugated 
Paper or any soft surface that 
would killan Electrotype. Go 
into the Rubber Stamp busi- 
ness right and get one ot our 
Vulcanizers. 

Write for Catalogue 


The 
J.F.W. DORMAN CO. 


Baltimore, Md. 














seit: 


| One of the Meanest Packages 
to Pile is a Roll. 


Handled by one of these 

machines, however, the job 

is easy. And it will pile 
anything. 


Economy Engineering Co. 


415 S. Washtenaw Ave., Chicago, III. 


FOREIGN AGTS. 
Parsons Trading Co., New York. 





We cater to the Printing Trade 
in making the most up-to-date 
line of = 


Pencil and Pen 


Carbons 
for any Carbon Copy work. 
Also all Supplies for Printing Form Letters 
MITTAG & VOLGER, Inc. 


PARK RIDGE, NEW JERSEY 
MANUFACTURERS FOR THE TRADE ONLY 


A SULLIVAN PRESS 


will increase the 
income from 
your waste 
paper, by pack- 
ing it in neat, 
tight bales for 
storage or ship- 
ment. Circular 64-F 
SULLIVAN 
MACHINERY 
COMPANY 


122 South Michigan Avenue, CHICAGO 





Wear a Type 
Lapel Chain 


They’re all the rage for 
printers; send 75 cents for 
gold-plated chain with your 
initial attached. 


The Nesnah Co. 


Boston, 


PRESSMEN’S 
OVERLAY KNIFE 


This knife has been subjected to a careful test for 
quality of temper. It will be found to hold a keen 
edge and to be of much flexibility, enabling the 
operator to divide a thin sheet of paper very deli- 
cately. In all respects it is of superior manufac- 
ture. The blade runs the entire length of the 
handle and is of uniform temper throughout. As 
the knife wears, cut away the covering as required. 





PRICE, POSTPAID, 25 CENTS 


THE INLAND PRINTER COMPANY 
632 Sherman Street, Chicago 
1729 Tribune Building. New York 











METALS 


Linotype, Monotype, Stereotype 
Special Mixtures 


QUALITY 


First, Last and All the Time. 


E. W. Blatchford Co. 


230 N. Clinton St. 5 Beekman St. 
Chicago New York 











NEW DESIGNS 


Useful for 


BORDER PATTERNS 

END PAPERS 

SURFACE PATTERNS 
DECORATIVE TREATMENT 
BOOK PLATES, Ete. 


These are new and will interest you. 
They are printed on plain white cards. 


SET of 10 CARDS for $1.00 
The School Arts Publishing, Co. 


BOSTON, MASS. 
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“Gee, But I Hate This Job,” 


SAYS THE PRESSFEEDER 


@ And you can’t blame him. After all, isn’t it about 
time that you let machinery take the place of brute 
strength in your pressroom, particularly when it means 


1,000 to 1,500 More Impressions 
Per Day Per Press? 


q Put in a ROUSE PAPER LIFT. It will pay 10 | 
per cent per month dividends on its cost in increased 
output alone, besides saving a ruinous bill for 
spoilage that is unavoidable with the man-handling 
of paper. 

@ Send for our book, ‘‘Rouse Handling versus Man 
Handling of Paper Stock.”’ 

q It will open your eyes, and if you let it, it will put 
money in your pocket. 


H. B. ROUSE & CO. 


2212 WARD ST., CHICAGO, ILL. 
































The Press That t Measures Up to Requirements for To-day 
and for the Future 


When you install a GALLY IMPROVED 
UNIVERSAL PRESS it means satisfaction 
to-day, to-morrow and thereafterwards, because 
each press is built on quality basis, lasting 
service, etc. 

These points should be carefully considered 
by every printer when on the market ready to 
buy a press to fill his demands. 


“The Gally Improved 
Universal Press 


will be his selection, because it embraces all the 
desirable features found in no other compet- 
ing machine of to-day. 

The “ UNIVERSAL,” press will print every- 
thing from tissue to heavy cardboard; will cut 
and emboss. For high-class half-tone or three- 
color work this press will stand alongside of all 
legitimate competition. Every sale means a 

satisfied buyer, and every user of the UNIVERSAL will gladly tell you of his satisfaction at owning such a press. 








We manufacture many other presses, fully described in an interesting catalogue which will be promptly forwarded upon request. 





The National Machine Company, Manufacturers, Hartford, Connecticut 


Sole Canadian Agents—MILLER & RICHARD, Toronto and Winnipeg 
. 





























The only Numbering Machine 


tr BOSTON Model ™** ti fag 


WETTER( 


SOLD BY 
American Type Founders Co. 
Barnhart Bros. & Spindler 


and all Dealers N? 12356 | 


FACSIMILE IMPRESSION 


WETTER NUMBERING MACHINE COMPANY Boston Model 1, Five Wheel, $6.00 
335 Classon Avenue, Brooklyn, New York, U.S. A. Boston Model 2, Six Wheel, $7.50 




















The Toledo Web Press Gives Quick Results 
Because of its SIMPLICITY 


The ideal machine for printers for many regular kinds of 
particularly valuable for 
special work. 


For manufacturers, and 
others, operating private print- 
ing-plants, it is invaluable; ac- 
complishing results heretofore 
produced, if at all, by hand and 
at great expense. 


Independent Units to Feed, Print 
in one color, also two colors, Slit, 
Cut, Punch, Perforate (both ways), 
Rewind, Number, Count, Bronze, 
etc., used separately, or in any de- 
sired combination. 


Consider the various Units. 


Then — Note the extreme 
SIMPLICITY of mechanism! 


No complicated parts nor adjust- | 
ments; and yet, each Unit accurate The TOLEDO WEB PRESS complete—with all units. 
and reliable ; construction substan- 
tial and durable; cost of maintenance and upkeep practically nothing. 
This matter of SIMPLICITY is the most important feature in an automatic printing machine, and reaches 
its best exemplification in the Toledo Web Press. This enables 
us to make and sell it at a very low price. 


Purchaser selects and pays for such Units as his work requires ; 
other Units may be added as needed. 





An Automatic Web Feed Attachment 


For Gordon Presses 


Equip your idle Gordon with this Attachment ; Automatic 
Feed, with Independent Units to Slit, Cut, Punch, Perforate, 
Number, Count, Two-Color, Rewind, etc. A Gordon so 
equipped, with such Units as your work requires, instantly trans- 
forms it into a profit-producing machine, efficient and depend- 
able, and at small cost. 


You can not afford to have an idle Gordon press; the floor 
space it occupies and the investment decrease your profits. 


THE AUTOMATIC ATTACHMENT 


THE TOLEDO WEB PRESS MANUFACTURING CO., Toledo, Ohio, U.S. A. 
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The Printer Who Comes 
Back for More 


Certainly feels satisfied with the service cbtained 
from adopting throughout his plant the use of the 


Star Composing Stick 


Printers know good tools —and they are not backward in 
expressing their opinions. Mr. E. W. Statler, foreman of the 
Modern View Printing Co., St. Louis, Mo., says: 

‘*T must compliment you most highly for this rapid, accurate 
and practical stick.’’ 
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It is the one popular stick — nothing lacking, and its use plainly 
spells ‘‘ increased efficiency.’’ 


Our German-Silver Stick 


is a beauty, and is made to fill the requirements of coast 
territory ; will not rust or corrode. Star sticks are made in all 
popular sizes, both in Nickel-plated Steel and German Silver. 


ASK FOR PARTICULARS 





FOR SALE BY TYPEFOUNDERS AND DEALERS IN ALL LARGE CITIES 


The Star Tool Mfg. Company 


“Tools of Quality for Particular Printers”? 
Springfield, Ohio, U.S. A. 
Toronto Type Foundry Co., Ltd., Sole Agents for Canada. 
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Increase Your Sales— Decrease Your Losses 
Consult the Specialists Who Know 


Seventeenth } ! F () Year 


The only Credit Book and Classified Directory of the Paper, 
Book, Stationery, Printing and Publishing 
Trade and Kindred Lines 


RATINGS MOST CAREFULLY REVISED 





The Typo Mercantile Agency 


General Offices, 160 Broadway New York 











Why Use Drying Racks? 
Investigate this and use time-saving methods 


Quit your slip-sheeting. Stack as high as you wish. Get more ink 
on your paper without smear. Save your twelve hours between the 
running of colors. Quit robbing the impression to save expense of 
Save trom Io cents to 25 cents per pound on your ink, 


KNAUFFSATT 


will do it and works in all colors. Sold in three sizes. 


Enough totreat 12 Ibs. ofink,$ 1.00 in Tube 
Enough totreat 64 Ibs. of ink, $ 3.50 in Cans 
Enough to treat 256 Ibs. of ink, $10.00 in Buckets 


Manufactured Solely by 
THE NO-OFFSET CO. 
532 East Broadway, Louisville, Ky. * 
We will send these goods to responsible concerns upon order, and if 
they fail to make good you owe us nothing. 


slip-sheeting. 








A Typecaster for Printers 


Must be simple, so that it can be operated by 
any printer. (Compare the Thompson Typecaster 
with others.) Must have an unfailing supply of 
matrices. (TheThompson T ypecaster uses all makes 
interchangeably—one thousand faces to select from.) 
Must be inexpensive, economical in operation, 
possess quick-change features and produce high- 


grade type. 


The Thompson Typecaster Alone Meets These Requirements 


Machines Installed on Trial or Rental Basis 


THOMPSON TYPE MACHINE COMPANY 


624-632 SHERMAN STREET, CHICAGO 


MERGENTHALER LINOTYPE COMPANY, SELLING AGENTS. 






























































Revelotanixed / 


Economies and conveniences of running cylinder presses in districts where only alternat- 
ing current is available have been revolutionized by the development of a motor built specially 
for running cylinder presses. 


The New Single-phase, Variable-Speed, Alternating Current 


KIMBLE “cs* MOTOR 


WITH AUTO-TRANSFORMER CONTROLLER 


In order to procure the convenience of electric motive power, you no longer have to use 
the ordinary alternating-current motor, which consumes top-speed current at every speed, no 
matter how slow. 

The KIMBLE reduces operating cost in direct proportion to every reduction in speed. 
It will operate a press smoothly at as low as 4 maximum speed — and do it at ' the cost 
of operating the press at maximum. 

The KIMBLE applies the current directly to your 
presses. You don’t have to change the alternating current 
by a generating set which costs a lot of money and eats up 
a lot of power. 


Cheaper in its Ultimate Economy 
Than Any Other Form of Power 


The KIMBLE will pay you an average of 10 per cent I : 

See ; : t tells about this wonderful 
monthly dividend on its cost as compared with any other DF new nntenandk sbnaeenins 
type of alternating-current motor you could install. ® formation about the power 

Convenient access is provided to 18 forward and 18 Mend of a printing-plart which 
reverse speeds. These speeds are arranged in 5 major steps @ you will greatly appreciate. 
and each step overlaps with the step just behind and just Get it—read it—act upon § 


ahead, thus giving each step an ample working range. it—and you will soon be , 
banking the profits 49 


° ° of your good 
Kimble Electric Company Rp isament 


635 North Western Ave., Chicago, Ill. 



























































GOOD REASONS WHY 


THERE IS A REASON WHY THE 


Bigelow 
Rotary Offset 
Web Press 


is meeting with such substantial success, and here are a 
few of the “WHY’S”’: 


First — Because the press occupies such small space, accessible 
at any position or angle, at any side or top, without a /adder or 
derrick. It feeds from a web, sheet delivered cut to register, 17x22. 

Second — Because it produces twice the output of any offset 
press on to-day’s market, producing from 6,000 to 10,000 perfect 
impressions per hour; and we are ready to prove it. 

Third — Because it is built on scientific principles: simplicity 
the key-note; and fool-proof protection makes it a press capable of 
rendering service 365 days in the year. 

Fourth — When you buy the Bigelow Rotary Offset, you add 
a press that will do the work of TWO at the cost of ONE press. 





Write to-day for complete particulars, price, etc. 


Bigelow Press Sales‘Corporation 


436 BRISBANE BUILDING «; BUFFALO, N. Y. 

















The National Rotary Perforating, Machine 
“The Perforator That Leaves No Blurr” 


Is known for its accuracy and constant 
uniform service every day in the year. 
There is economy in operating a 
“NATIONAL” because saving of stock 
and saving of time, besides insuring 
perfect work at all times and a pleased 
customer. 

Your customers know good perforating 
work and why not give it to them? 


The National Rotary 
Perforating, Machine 


can be had with or without crimping 
scoring attachment — the latter device a 
big feature for the loose-leaf and paper 
manufacturer. 


Our perforator is manufactured in various 
sizes to suit individual requirements. 


Ask for specimens of work, further particulars, prices, etc. 


AGENCIES IN PRINCIPAL CITIES 


NATIONAL PRINTING MACHINERY CO., Ine. 


Head Office and Factory: ATHOL, MASS. 

















LINCOLN TEXT 


Water-marked Antique Wove 
WHITE GRAY INDIA 
BLUE COFFEE 
25x 38—60 lb. Packed in cases. 


White—5 !4 cents per lb. Colors—534 cents per Ib. 
Special prices in quantities 
Write for samples 
Parker, Thomas & Tucker Paper Co. 


514-522 Sherman Street, Chicago 


Telephoues: }/ abash 2632-2633 Auto. 54-520 








Tympan Gauge Square 


FOR QUICKLY AND ACCURATELY PLACING 
THE GAUGE PINS ON A PLATEN PRESS. 


Made of transparent celluloid, ruled in picas. Size, 
3% x 8% inches. 

By placing the square over the impression of the job on 
the tympan in the proper position, and marking with a pen- 
cil along the left and lower edges, the gauges can be placed 
correctly at once. Will save its cost in one day’s use. 


Twenty-five cents, postpaid to any address. 


THE INLAND PRINTER CO. 


632 SHERMAN STREET - - . - CHICAGO 








*‘T Have the Honor to 
Advise You That 


Webster's 
New International 


is the standard authority that 
is generally followed in spell- 
ing, compounding, and dividing 


99 
words.” coRNELIUS FORD, 
Public Printer, Government : 
Printing Office, Washington. 


Does not such evidence settle the 

matter when it comes to buying 

a dictionary? 

This New Creation contains : 

More than 400,000 Vocabu- 
lary Terms. 

12,000 Biographical Entries. 


Nearly 30,000 Geographical Regular and India 
Subjects. Paper Editions. 


Thousands of other References. 
Over 6,000 Illustrations. 2,700 Pages. 
Colored Plates and Half-Tone Engravings. 
Write for specimen pages, etc. 
FREE, if you mention 7he /nland Printer,a usetul set of pocket maps. 
G. & C. MERRIAM CO. 


Springfield, Mass. 


For over 7o years publishers of the Genuine-Webster Dictionaries. 




















Now on Sale 





Letters & Letter Construction 


With Chapters on Design and Decoration 
By F. J. TREZISE 


New Ideas for Printers and Designers 





“GENS 
aye VS) of alphabets— it is a book of ideas. It is written by the chief instructor of the 


3 I. T. U. Course of Instruction in Printing, and is based on actual experience 
“x instead of theory. 


ZF, bs) 








Z, @, Some of the features: 





CONAN 


ETTERS and Letter Construction”’ presents the subject in a new manner—gives 
you the information you want in the way you want it. It is not merely a book 


“Letters and Letter Construction” contains chapters on 
Roman Capitals, Roman Lower-case, Italic, Gothic, Lettering in Design, 

£9ej Decoration and Type Alphabets. It contains plates showing the decoration of 
2 various periods and peoples—excellent references for designers. It contains 


instruction on the designing of decorative borders, initials, etc. It contains information regarding the 
principles of design—the application of lettering to practical work. It treats of methods of reproduc- 


tion and gives ideas that facilitate work. 


@ It contains 160 pages and 131 illustrations, and is artistically bound in art canvas. 
PRICE, $2.00 


The Inland Printer Company, Chicago 


632 Sherman Street 






































HIGH-CLASS 
ENGRAVED STATIONERY 


for Fall and Holiday Season 


Why not supply your patrons with the very dest in steel 
and copper plate stationery ? 

You need only send us the order and we execute it at a 
price that leaves an interesting margin for you, with no 
investment on your part. 

Note some of the specialties : 


Steel-die Embossed Letter-heads, 
Cards, etc. 
Wedding Invitations 
Monogram Stationery 
Crests, Coats-of-Arms 
Club Invitations 
Dance Programs 
Book Plates 
Cards 
Menus 
Announcement Cards 
Now is a time to get busy for Fall and Holiday season 


stationery. Send us your order and we will execute it 
quickly. Write for various sample outfits 





MF REUND & SONS 


16-20 E. Randolph Street, 
CHICAGO 











Here’s the Acid Test 


of what the Hake Perfection Gripper will do 


Note copy of letter from the Cole Litho- 
graphing Co., signed by President Cole, 
dated April 5, addressed to our Chicago 
Sales Company, as follows: 


“On your recommendation we installed one of 
your ‘Hake Perfection Grippers,’ and after trial 
we were so much pleased with it that we have 
purchased enough more of the same attachment 
to equip our plant. It does all that you claim for 
it, and in our case has saved its cost frequently 
in less than a week. 

““We have only words of praise for this inven- 
tion, and to any printer who carries a heavy body 
of color on platen press we can heartily recom- 
mend it as an ideal attachment to assist him in 
preventing his paper from sticking to the form. 

“If we had more presses we would order more 
of them. “Yours very truly, 

“COLE LITHOGRAPHING CO., 
“F. W. Cole, Pres.” 


There’s economy in applying the ‘‘ Hake 
Perfection Gripper’’ to every job-press in 
your plant. It is the one “Gripper”? of 
to-day that has stood the test alongside of 
all competition. 
Built like a machine. Best steel construction. 


Durable and reliable. Nickel-plated. 
Made for all sizes and makes of platens. 


AMERICAN PRINTERS APPLIANCE CO., Mfrs. 


MILWAUKEE, WIS. 
Chicago Agency: CHAMPLIN MFG. & SALES CO., 343 Dearborn St. 
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Why Operators Are in Demand 





| ‘HE sale of linecasting machines was never so great as it is 
to-day. The original company is selling more machines than 
ever before. The new companies report up-to-capacity business. 


In addition, more machines are daily being put on a two- 


shift or a three-shift basis. 


All this means an increased demand for operators, and, all 
around, those craftsmen are enjoying the boom. 

It is good business for any hand compositor to become an 
operator. If he has to go to school to learn, he should go to the 
best school —the one that has graduated the greatest number of 
operators and is conducted on strictly union lines. That school is 


The Inland Printer Technical School 


632 South Sherman Street, Chicago, Ill. 





Send a postal and get our booklet on machine composition, which tells the whole story 
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Boston Wire Stitchers 





Turning the hand wheel to gauge 
the thickness of work, automatically 
adjusts all parts. This is but one 
of the Boston’s many special exclu- 
sive features. 


WRITE THE SELLING AGENTS 





AMERICAN TYPE FOUNDERS COMPANY 
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The surface of American Linen Record is smooth. 
There are no minute hills or valleys, foreign particles or greasy 
blotches to prevent perfect ruling, writing or erasing. A great many 
buyers insist on applying the ruling or writing test before choosing 
their ledger paper, and if you are one of these you'll grasp this chance 
to use a paper that will measure up to your most exacting specifications. 


Just Give American Linen Record a Trial—That’s All 


This paper, because of its durability and permanency, is used for such important forms as bound 
and loose-leaf ledgers, blank- books, county, government and civic records, real estate deeds, 
mortgages, wills and legal documents, insurance policies, stock and bond certificates, inven- 
tories, etc., and the lighter weights for business stationery. It is carried in stock by leading 
paper-dealers throughout the States. 


























Write for interesting demonstration 












































WASTE EFFORT 


The printers throughout the country, as individuals, are rapidly adopting the most up-to-date 
efficiency methods in conducting their business, and it is time that the different printers’ associa- 
tions and those organizations closely allied should also adopt efficiency methods in regard to their 





association work. 

The idea of the photo-engravers holding their convention in one city in the country at one time 
of the year and the other printers’ associations all holding separate conventions in various other 
cities at different times is certainly a waste of effort. It is the reverse of efficiency. 


There have also been too many local expositions, and, instead of all these haphazard meetings of 
the different associations in the graphic-arts industry each year, there should be One Lig General 
Meet in some large, centrally located city once a year and a big International Graphic Arts Exposi- 
tion held in that city coincident 
associations. 

By this manner of procedure, a greater number of people in the graphic-arts industry would 
get together each year than has ever heretofore assembled in any one place at a given time, and 
the opportunities for organization work would be greatly enhanced. 

The machinery and supply people would also benefit to a greater extent by being able to show 
their products to a greater number than by going into numerous local affairs. Furthermore, i¢ 


would be cheaper for them. 





country should also be held in conjunction with this exposition, so that the buyer of advertising 
and printing could attend and see all the fine work turned out and thereby secure valuable ideas. 
The average printer has never had any feasible method presented to him whereby he could, at 
a small outlay, show samples of his work to the business public in general, and the above idea is 
the first practical plan advanced to enable him to attain this end. 

An exhibit of the Paper Manufacturers and Distributors should also be a part of this finished 
productions section, because it will put their representatives in direct touch with the specifiers of 
papers, as well as bring their lines before the business public in general. 











The machinery and supply manufacturers are sick, sore and tired of going into local shows 
and will not do it any more. They will patronize One Big National Affair each year. 








National Printing, Publishing, Lithographing 


Executive Offices, 200 Fifth Avenue, New York City New Grand Central Palace, New 


——| 





MANUFACTURERS AND SUPPLY HOUSES—WE WILL BE SHORT OF SPACE ON THE MAD 
SEND FOR THE LIST 0 























versus WR FICIENCY 


Various printing establishments, having numerous departments, such as photo-engraving, book- 
binding, electrotyping, job printing, etc., are tired of sending representatives from each of their 
different departments to several conventions in different cities at various times of the year. Some 
large printing establishments complain that they have to send representatives to as many as 
twelve or fourteen meetings each year and the cost of doing this is getting to be prohibitive, with- 
out considering the loss of time. They (these large establishments) are all in favor of this 
One Big Convention — One Big Show — in One Big City idea — each year. 





The above ideas are being worked out now and are actually in operation, so “ put your shoul- 
der to the wheel ” and help spread this information and boost the idea along. It is to your interest 
to do so. 





The week of next April 18th to 25th will be the week this Big International Printing and 
Lithographing Exposition will be on in New York at the Grand Central Palace. During that 
same week there will be about 3,000 or 4,000 newspaper publishers, large and small, in New York, 
from all parts of the country, attending this exposition, as well as the convention of the American 
Newspaper Publishers’ Association and Associated Press, which will be in session at the Waldorf- 
Astoria. The different associations throughout the trade, as well as the Convention Bureau of the 
Merchants’ Association of New York, are striving to obtain the annual convention of the National 
Employing Lithographers’ Association. The Typothetz of the city of New York has passed a 
resolution to formally invite the United Typothetee of America and the Ben Franklin Clubs of 
America to hold their next convention here. 


Efforts are also being made to have the American Paper & Pulp Association hold their conven- 
tion during that same week, instead of in February as they have heretofore. In all probability 
the National Editorial Association, if their convention is held in Richmond, will attend the New 
York show in a body that week, and when all these important factions are brought together, New 
York will see the greatest gathering of people interested in the graphic-arts industry that has ever 
been gotten together before in one place in the history of the world. 


A bill has been gotten through Congress whereby foreign exhibits for the Big Show in the 
Grand Central Palace can be entered duty free. In fact, all the arrangements are on a gigantic 
scale, and the whole affair will outdo anything of its kind ever held heretofore. 


Begin now to boost for this big general get-together movement for all you are worth. It is 


an economic measure that should have vour support. 
HARRY A. COCHRANE, President. 





Paper, Advertising and Allied Trades Exposition 


York City, April 18th to 25th, 1914 Telephone, Gramercy 724 





FLOOR THIS YEAR — BETTER SECURE YOURS NOW WHILE YOU CAN GET A GOOD LOCATION 
THOSE ALREADY SIGNED 




















Successful as our past 
models have been, our latest 
machines are even more re- 
markable in simplicity of con- 
struction and operation and 
adaptability to newspapers of 
any size or style of make-up. 





It’s a fact that in Eclipse 
Folders are embodied a// the 
important features hitherto 
found only in the _ highest 
priced machines — features 


that insure a high degree of 
accuracy and reliability. You couldn’t buy a better hand-feed newspaper folder 


than the Eclipse if you paid severa/ times the price. 


Yet an Eclipse ts within the reach of every newspaper publisher—the price ts 
brought down because of our huge output and exceptional manufacturing factlities. 


The Eclipse is manufactured in numerous styles so that your requirements can 
be suited exact/y. 


Asking for a copy of our latest catalog is the initial move toward Icwering 
your folding costs. Write for one to-day. 








THE ECLIPSE FOLDING MACHINE COMPANY 


SIDNEY, OHIO 





The CHANDLER & PRICE 
PRESS PYRAMID 


SHOWING ACTUAL SALES AND DELIVERIES OF THIS RENOWNED PRESS 
FROM THE DATE OF BEGINNING OF BUSINESS UP TO JULY 31, 1913 
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FOR YEAR 
ENDING 




















| 1887—311 GORDONS| 
| 1888-367 GORDONS | 
| 1889413 GORDONS —_| 
1890610 GORDONS 
| 1891—652 GORDONS 
1892——-657 GORDONS 
1893-—— 732 GORDONS 























1894 ——743 GORDONS 
1895 —— 1,143 GORDONS 
1896 ——1,375 GORDONS 
1897 1,086 GORDONS 
1898 ——1,589 GORDONS 

















1899 — 1,707 GORDONS 
1900-——1,763 GORDONS 

1901—— 1,634 GORDONS 
1902——2,130 GORDONS 

1903 ——2,358 GORDONS 

1904—— 2,282 GORDONS 
1905 —— 2,393 GORDONS 
1906——3,002 GORDONS_ _- 

1907 ——3,677 GORDONS (Year of San Francisco Fire) 
1908 —— 1,829 GORDONS (Year of Panic) 
1909 —— 2,794 GORDONS 

1910 -——3,124¢ GORDONS 
1911—2,985 GORDONS 
1912-——3,186 GORDONS 


1913— 3,245 GORDONS 
TOTAL NUMBER CHANDLER & PRICE GORDONS 
47,/8/ 





















































SOLD AND DELIVERED IN TWENTY-SEVEN YEARS 

















THINK OF IT! 47,787 CHANDLER & PRICE GORDON PRESSES made, sold and delivered in twenty-seven years. Such is the result 
of manufacturing goods of real merit. The CHANDLER & PRICE Presses lead! Ask your dealer for them and accept no substitute. 


THE CHANDLER & PRICE CO., Makers, CLEVELAND, O., U.S.A. 


Toronto Type Foundry Co., Ltd., Canadian Agents, exclusive of British Columbia 











Subscribers will find this Directory a great convenience in placing orders with near-by dealers. 


a 


Your Near-by Dealers 


solicit your patronage on the basis that they can serve you at the 


right price and fill your orders quickly. 


This Directory is in the 


interest of Printers’ Supply Houses, Paper Dealers, Engravers, 
Electrotypers, Lithographers, Linotype and Monotype Composition, 
Motor Power and Secondhand Machinery, etc. 


Printer will be pleased to furnish special information or advise manufacturers of such requirements. 





FLORIDA 


Cline-Westinghouse 
Motor Equipments 


are specified by the largest and best known 
printers and electrotypers 
Cline Electric Manufacturing Co. 
Phone: Harrison 8326 


Fisher Building Chicago 


. 
Manz Engraving Co. 
Chicago 
Works: 4041 E. Ravenswood Park. 
Sales office : 22 W. Monroe Street 
Specialties: Lead mold steel-face electrotypes; 
color plates in Ben Day process; color plates in 
three-color process; color plates in quadruple- 
color process. Artists and designers for illus- 
trations and covers. Half-tones and zinc etch- 
ings of quality. Correspondence solicited. 





Drew’s 
Wholesale Paper 


House 
30% West Bay St., Jacksonville, Fla. 


Bond and writing papers of all grades. 
Shipping tags, envelopes, cardboards, etc 
Agents: Jaenecke Printing Inks. 





If its ENGRAVED or EMBOSSED LF] 
, “WE DO IT” 
; TELEPHONES RANDOLPH 605-808 


~ 








STEEL DIE EMBOSSERS 


PROGRAMS INVITATIONS, 
Busntss STATIONERY 1620 E.RanooLpHSt.. CHICAGO 


BUSINESS STATIONERY ETC: 7.08 











Mendelson Bros. 
Paper Stock Co. 


Wholesale dealers in various grades of 


Waste Paper 


General offices and warehouse 





ILLINOIS 


} In Weight is 
In Time PAT'D 
OcT. 


25°10 





In Trouble 
Always INSIST on your 
Dealer supplying 
ECONOMY QUADS 
SAMPLE FREE 
958 Harrison St., Chicago <“- * ~~ — 


Telephone Harrison 2840 
e 
On) Partridge & 
ES Designers, Electrotypers 
Engravers, Stereotypers 
C. S. Partridge, President 
Phones: Main 197, 198, 199. Auto. 31-757, 31-758 


1015-23 So. State Street Chicago 
Anderson Co. 
100-116 N. Fifth Avenue Chicago 





American 
Quality 
Rollers 
Make- 
Ready 
Paste 
4 R Flexible 
102-108 S. Clinton St., Chicago Glues 


Phone: Main 4100 


HAVE YOUR 
CUTS MADE 


Hawrin WAY, 
HAWTIN ENGRAVING CO. 


19 S. FIFTH AVE. 


Model Ink Fountain 


A solution of the Ink Fountain 
problem. Can be at- 
tached to any size 
Gordon. Write for 
particulars. 

Printers 
Machine Works 
219 So. Clinton St. 

Chicago 





Blomgren Bros. & Co. 


DESIGNERS 
ENGRAVERS 
ELECTROTYPERS 


512 SHERMAN ST. 0) $1 LO7.V ele) 


Illinois 
co Electrotype Co. 


Nickeltypers 
Engravers 


314-318 South Canal Street, Chicago 


Electrotypers 
Designers 


Gold and Silver Inks 


Bright as bronze, that work and print right 
on coated stock, rough covers and bonds. 
Write for specimens, literature and price. 
The Sleight Metallic Ink Company 
Chicago, 528 S. Dearborn St. 


Phila.,5907 Market St. N. Y., 154 Nassau St. 





Printing and Litho. 
INKS 


Standard Colors—Job Inks—Half-tone and 
Book Blacks—Special Colors Matched—Prompt 
— Prices Right. 

Caxton Printing Ink & Color Company 


1021-1027 Crosby Street Chicago 


For snappy, clear and beautiful Offset Printing 
in one cr more colors, go to 


a ammersGppilling Conary 
Offset Printers 
732 S. Sherman Street, Chicago 


Artists Engravers 


Book 
Sewing Machines 


For all purposes 
Joseph E. Smyth Co., 638 Federal St. 
Chicago 


Correspondence solicited. 








$25 to $35 Yearly 


ABULAR re cee for rule- 
and-figure and blank work on 
standard Linotypes, with all 
matrices. 

Lino-Tabler Co., Chicago 
New York, Toronto 
These slugs FREE to trade plants 





Grinders and Cutting-room Specialties 


We sell to printers, lithographers and related 
trades and satisfy them, because of a knowl- 
edge of what is required. Our personal service 
makes customers satisfied. Our specialties: 
cutting sticks (all sizes); K. K. knife lubricator, 
takes place of oil and soap; K.K.paper-slip 
oh acai better than soapstone. Also expert 
<nifegrinders. 


Bec: Keyser & Co., 722 S. Clark St., Chicago 





William Thomson 
Printers Machinery Company 
426 South Dearborn Street, Chicago 


Complete line of ‘*‘COLT'S ARMORY” and 
**LAUREATE” Presses and parts in stock 
ready for immediate delivery. 

We have a store that will interest up-to-date 
printers, embossers and paper box manufac- 

turers. Call and see us. 








Should any article be desired not herein advertised, The Inland 


go 


: 


ji 








Mashek Form Truck 


A patented and convenient portable truck for 
handling of large torms to prevent 
risk of piling 
Send for list of printers now using the 
Mashek Form Truck 
Mashek Manufacturing Co. 
1616 W. Lake Street Chicago, Illinois 


We produce every style of engraving 
for making catalogues and advertising 
attractive. 

Let us tell you more about why 
Sanders’ Engravings 
have the greatest selling qualities. 


221 Olive Street, Saint Louis, Missouri 


ARTHUR S. TAYLOR, 63 


Adjustable Hand Type 
Mold 


An Emergency Sorts Caster 
Casts matrix from type and 
type from the matrix. Suc- 
cessfully demonstrated at 
The Printers Exhibition, 
New York City, April, 1913. 
Circular on Application 
Main St., Yonkers, N.Y. 





MASSACHUSETTS 


NEW JERSEY 





Plymouth Paper Company 
Holyoke, Mass. 


Bonds and Ledger Papers 
All Grades Bristol 
Boards. 


Write for samples 


GEO. W. SWIFT, Jr. 


Bordentown, N. J. 


Designer and Manufacturer 


of special machinery for printing and producing 
paper products. 

What do you need to increase your production 
and reduce your cost? 


We Can Make It. 


The Rudolph SattlerCo. 
220 E. Fourth St., Cincinnati, Ohio 
Steel Engraved Letter-heads, 


Wedding Invitations, Calling Cards, 
Business Cards and Monogram Stationery 


To the Trade 





MICHIGAN 


NEW YORK 


Linotype Composition 
and Electrotyping 


- We are well equipped to speedily handle 
very large contracts. 
The Columbus Lino-Electro Company 
79 East Spring St., Columbus, Ohio 





Investigate and Know Why 
A thousand printers use and recognize ‘‘THE 
JOHNSON WAY’ as scientific roller care. 

Our roller racks never wear out, adjust to any 
size press, eliminate the fire hazard, promote 
efficiency and cleanliness. 

Johnson Automatic Roller Rack Co., Ltd. 

Makers of Roller Racks and Overlay Tables 
Battle Creek, Michigan 


Rubber Stamps for 
the Trade 
Catalogue on request. 
No trouble — Clean Sales 
— Large Profits 
Barton Mfg. Company 
369 Broadway 
New York, N. Y. 


PENNSYLVANIA 





MISSOURI 


LINOTYPE 


Instruction; established 1906; seven Lino- 
types; 150 students yearly; get our terms 
betore deciding. Cz all or write. 


Special Summer Rate 


Empire Mergenthaler Linotype School 
419 First Ave, (24th St.), New York City 


_GESIGNERS 





CAPPER 


ENGRAVING | COMPANY 


Ranta | 
81 7-819 
BROADWAY 


Gem a 
ARTISTS © Sh 
ENGRAVERS i: 4 

COLOR PLATE MAKERS ¢ 


KANSAS CITY, MO. 


Phone 3283 Beekman 
New York Machinery Co. 


A. NAUMAN, Pres. 


Machinery and Supplies for Printers, Electro- 
typers, Stereotypers and Photoengravers. 


101 Beekman St. New York City 


AUTOMATIC STEEL DIE 
STAMPING PRESSES 
We manufacture the 
LITTLE GIANT PRESS 
Has stood the test for years. Also Hand 
Stamping Presses—Supplies of all kinds 
for Power and Hand Stamping Presses. 
Hawkins-Wilson Co. 


714 Sansom Street Philadelphia, Pa. 





Murray Machinery Co. 


Kansas City, Mo. 


Manufacturers of all kinds of 
Electrotype, Stereotype and Etching 
Machinery. 

Also 
The Famous Pioneer Steam Generator (for 
gas or coal) for steam or wax tables. 


F. A. Ringler Co. 


Designing, Engraving and Electrotyping 
Downtown plant, 21 and 23 Barclay Street 
to 26 and 28 Park Place. 

Phone: 7141 Barclay 
Uptown plant, 207-217 West Twenty-fifth 
Street, New York. 

Phone: 1186 Chelsea 


e 

Commercial Art 

bin @ FOR THE TRADE 
(\))) DESIGNING, ILLUSTRATING, 

Wy PHOTO-RETOUCHING, 

Birp’s-EyeE Views 
A Complete Art Department at Your Service. 
Correspondence solicited 


The H.G.LotzCo.,411Walnut St., Phila. 





Smith-Grieves Company 
716 Baltimore, Kansas City 


Linotypers Typecasters Make-ups 
We will set and make up all kinds of composi- 
tion. Recast your old type into new faces. We 
will handle the job too large for your compos- 


ing-room at a profit to you. 








Printing 
and Embossing Dies 
Brass, Steel, Zinc 
First-class Workmanship 


WM. R. YOUNG 


121-123 N. Sixth St., Philadelphia, Pa. 























Pressmen! 


Here is the Overlay Knife 
you have been waiting for. 

















A handle with a reversible blade-holder. When not in use, blade is slipped into the handle. Can be carried in 
the vest pocket. Blades finely tempered. When worn down, throw away and insert a new one. 
Price, postpaid, with one extra blade, only 35 cents; extra blades, postpaid, 5 cents. 
Special prices in quantities. 
632 Sherman Street 


NEW YORK = THE INLAND PRINTER COMPANY CHICAGO 


NEW YORK 








T I M EK SAVE RS Unique in Action as Well as in Name 
tw ereaior | | Unique Steel Blocks 


-—inserting truck 

under platform, 
2 raising load from 

floor, lowering to 

new position. Fig- 
es ure up the time re- 
24 quired with the 


Clark 
: Transfer 


Trucks 


| and then figure the 
4 old-time method of 
“‘no empties’’ 
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are an essential requirement in every up-to-date 
sail ait outa: printing-plant. YOU KNOW your color plates are 
properly placed—YOU KNOW your register is true 


sion, and don’t 3 alan . 
forget the time to the infinitesimal part of an inch when UNIQUE 


required to un- STEEL BLOCKS are used. 
pile and pile up 
again with the 
old method. 


9)» 


The price for Unique Steel Blocks is low, which is 
a splendid reason why you can not afford to do with- 


out them. 


The George P. Clark Co. Send for our complete catalogue and pricelist 
Department C Uni ue Steel Block Co. 
q 


Main Office: Windsor Locks, Conn. 
Kent Ave. and Keap St., Brooklyn, N. Y. 








NEW YORK OFFICE: 13-21 Park Row 


The Print-shop Knowledge Contest Decided 


No competition in the printing business ever stirred up more interest than the Contest 
in Print-shop Knowledge, and all will be interested to know that the winning answers 
have been determined upon. The results will be found in the October number of 




















THE AMERICAN PRINTER, a Wagazine of Printing 


The first of a series of specially prepared articles on cost finding also appears in this 
October issue, which is the Annual Typothetae and Franklin Number. Other features 
include an augmented showing of printed work in color, special articles and illustrations 
on the New Orleans convention of the United Typothetae and Franklin Clubs, and 
the usual interesting departments. Send thirty cents for a sample copy of the October 


number. 





Oswald Publishing Company, 25 City Hall Place, New York 
































BOOKS AND UTILITIES 














BOOKBINDING 
BOORHINDING — Paul W.. HASINGE cq 6565.06 ccc eee o ees d a 6b oedce we ewes $ .54 
BooKBINDING AND THE CARE OF Books — Douglas Cockerell........... 1.35 
BOOKBINDING FOR AMATEURS — W. J. E. Crane........ccccccccccces 1.10 
THE ART OF BookBiInDING — J. W. Zaehnsdorf..............eeeeeeee 1.60 
COMPOSING-ROOM 

BA AND PRACTICE OF TEPOGRAPWN oo onc hie ccieccctcccesverecccsass $5.00 
ConcERuIna Pree — A. §. Cammell.. ... ccc cccoccuccsvceccs kacecuns 50 
CorRECT ComMposiITION — Theodore Low De Vinne................000. 2.10 
DESIGN AND COLOR IN PRINTING —F. J. Trezise............eeeeeeees 1.00 
IMPOSITION, a Handbook for Printers — F. J. Trezise...........s00.. 1.00 
Eupressions OF MopeRn TYPE DESIGNS... 266060 c cs cccccccccccsscecce 25 
MopErRN Book Composition — Theodore Low De Vinne.....¢......645 2.10 
PLAIN PRINTING TYPES Theodore Low De VilitiGa x... csssecccccases 2.10 
Purssixe — Charies Teas Jara vc cccicccctscciesctsssteswenes 2.60 
PRINTING AND WRITING MATERIALS — Adéle Millicent Smith........... 1.60 
SPECIMEN Books: 

ee UE ED pk cin bc ac deuce ccudacseus Keauaweneenanwe 

Envelope Corner-cards (third book) 

hetter-nodeds Clones WOO) sices cts anus esc ccuesneeeceemeneracs 

Professional Cards and Tickets (fourth book)..............05000- 

Programs and Menus (second book)... i .c.cccsesiccccneoeceneaees 

Covers snd Title pages (rst hook)... 6... sc ecw iccccsnemasenes P 
TitLE-Paces — Theodore Low De Vinne.. ccs. ceccscccccsecnecece’s 2. 
THe Practical PRinvek — H. @.. Bishop. .....6...0605sscescccswcuscs 1.00 
THE TYPOGRAPHY OF ADVERTISEMENTS — F, J. Trezise.......... ree 
VEST-POCKET MANUAL OF PRINTING..cccccccccccccccccccccccccccors 50 

DRAWING AND ILLUSTRATION 
A HANDBOOK OF ORNAMENT — Franz Sales Meyer............e..ee0e0- $3.75 
A Dene: OP PARE FO in a oon. os. oo eet 66 hoe sks iss EeE SEES 2.60 
ALPHABETS — A HANDBOOK OF LETTERING — Edward F. Strange....... 1.60 
ALPHABETS OLD AND NEW — Lewis F. Day..........ccccccccscccece 2.10 
DECORATIVE Desians— Paul N. Hasluck...ccccsccvscccvcvcecsccece 54 
DRAWING FOR REPRODUCTION — Charles G. Harper..............eee0. 2.35 
GRAMMAR OF LETTERING — Andrew W. Lyons...........ceccesces voce SS 
Husa Pieuwe— J... Vanderpock... <a. cs cetcccsicoveevscencswnns 2.00 
Lessons on Art — J. D. Harding........ rere Tee CT eee CTT er 1.10 
LEssONS ON DECORATIVE DesiIGN — Frank G. Jackson........... Pere 
Eescone On BPonkt— A. BRICK icc cccccecdccesadévestsnnoes Pree 
LETTERS AND LETTER CONSTRUCTION — F. J. Trezise..........-seeeees 2.00 
LETTERS AND LETTERING — Frank Chouteau Brown...............20. 2.10 
Rien knw Pons — Weer Crane .. 5c cccts case eteacecducuseeowenee 2.35 
THE PRINCIPLES OF DESIGN —E. A. Batchelder...............eeeeee 3.00 
THEORY AND PRACTICE OF DESIGN — Frank G. Jackson...............- 2.60 
ELECTROTYPING AND STEREOTYPING 

BWancenovrprse-—C. 0 Pastries soc ccc cccncvacccesvesesccsonsos $2.00 
PARTRIDGE’S REFERENCE HANDBOOK OF ELECTROTYPING AND STEREOTYP- 

ing —C. §S. Partridge...... wodeeaweeeaas bdasVarcacecxeriawaue 1.50 


STEREOTYPING — C. S. Partridge ...cccccccecccsccecees 


ESTIMATING AND ACCOUNTING 


A MOoNEY-MAKING SYSTEM FOR THE EMPLOYING PRINTER — Eden B. 


RUGEE Bk cc eabee tweens ceeea es a atenen ce Nebek ea sew iuncractae $ 1.00 
BUILDING AND ADVERTISING A PRINTING BusINEss — H. H. Stalker.... 1.00 
CampsieE’s Pocket EstiMaTE Book — John W. Campsie............. 5 
CHALLEN’S LABOR-SAVING REcoRDS — Advertising, Subscription, Job 

Printers. 50 pages, flexible binding, $1; 100 pages, half roan, 

cloth sides, $2, and $1 extra for each additional 100 pages. 

Cost EsTIMATES FOR EMPLOYING PRINTERS — David Ramaley........ 50 
@osr OF PRINTING —B. Wy Baltes ec. 6 ccc ccs nts ccenrdancenaccavs 1.50 


FUNDAMENTAL PRINCIPLES OF ASCERTAINING Cost — J. Cliff Dando.... 10.00 


Hints FOR YOUNG PRINTERS UNDER E1aguty — W. A. Willard......... 50 
How TO MAKE MONEY IN THE PRINTING BustNess — Paul Nathan..... 3.20 
NICHOL’s PERFECT ORDER AND ReEcoRD Book, by express at expense of 
DONGHMEEE \citona cas nr Ce ews Meagee tine mAcaneneseaweda aw ete 3.00 
ORDER Book AND ReEcorRD or Cost—H. G. Bishop, by express at 
CRORNE GE GOTCIRINE «6 io6cc ccc cs ac cceeeee ners dtesanenstenxen 3.00 
Printers’ Account Book, 200 pages, by express at expense of pur- 
chaser, $3.50; 400 pages, by express at expense of purchaser..... 5.00 
PRINTER’S INSURANCE PROTECTIVE INVENTORY SystEM — Brown....... 10.00 
STARTING A PRINTING-OFFICE—R. C. Mallette.................206- 1.60 











LITHOGRAPHY 
HanpBook OF LITHOGRAPHY — David Cumming.................+200: $2.10 
ERVHOGRAVHIC SRECIMUENE .0.< 66.ocecccsccuccccetwcwese jananncuneees 3.50 
|) ane rr te ee er ee 2.00 
PAUVAICUEATH PRINGING sacchenctcacaduvancevuesiaeenes aewetaaoues 2.00 
PRACTICAL LITHOGRAPHY — Alfred Seymour ............04. icvecces . 2.60 


MACHINE COMPOSITION 


A PocKET COMPANION FoR LINOTYPE OPERATORS AND MACHINISTS — S. 
2 


Ec cneodnansuehsdentasvasedsbesdatvereawacseesensaceee $1.00 
CoRRECT KEYBOARD FINGERING — John §S. Thompson................. -50 
PACSIMIRG TAROCLPR WUSROMNIO, v6 <.0 do0d0 5 nc s ide euauvnccukeweees -25 
History oF Composing Macuines — John S. Thompson; cloth, $2.00; 

WM tas ces vec cuerastusee cede des Ce Weue con Ae Ree rN as uwae ens 3.00 
THALER LINOTYPE KEYBOARD, by express at expense of purchaser...... 5.00 
THE MECHANISM OF THE LINotyPE — John S. Thompson. (Fifth edi- 

MOG) ccccecadeceadwsedadetbasdevadstageadsecusuuceneweasdae 2.00 

MISCELLANEOUS 
Coton: Its APPLICATION TO PRINTING — FE. C. Andrews............ $2.00 
EIGHT-HOUR-DAY WaGE ScaLE— Arthur Duff...................000. 3.00 
Inks, THEIR COMPOSITION AND MANUFACTURE — C. Ainsworth Mitchell 

SIGE Ce MICU ei tak cadecedacdcedee chads oucassndvcee nous 2.60 
MANUFACTURE OF INK — Sigmund Lehmer..............ccccccccccces 2.10 
MANUFACTURES oF Papen — BR. W. Sindall......0ccccccccccccevccccsace 2.10 
MODERN PRINTING INKS — Alfred Seymour..............0ccceeceees 2.10 
OL COLORS AND PRINTING INKS — L. E. Andes..............2ccceees 2.60 
PRACTICAL PAPERMAKING — George Clapperton ...............0eceeee 2.60 
PRINTER’S HANDBOOK OF TRADE ReEcirPES — Charles Thomas Jacobi..... 1.85 


THE GRAPHIC ARTS AND CRAFTS YEAR-BOOK (foreign postage S0c extra). 5.00 


NEWSPAPER WORK 








ESTABLISHING A NEWSPAPER — QO. F. Byxbee..........cceccccccccece $ .50 
GAINING A CIRCULATION — Charles M. Krebs.............ccccccccees 50 
PRRPECTION AUVENTICING RECORDS dic cock cicscecececesacccsececec 3.50 
PRACTICAL JOURNALISM — Edwin L. Shuman................e0eeeee. 1.35 
PRESSWORK 
A CONCISE MANUAL OF PLATEN PRESSWoRK — F. W. Thomas.......... $ .25 
AMERICAN TEARUAL OF PRMRNWONR ie occ cccccivccevesesewscccscvencee 4.00 
CoLor PRINTER — John F. Earhart. 
MODERN PRESSWORK — Pied We Gages «oes cccevcecccteccscenceceses 2.00 
New OVERLAY KNIFE, WITH EXTRA BLADE..... 2... ccccccccccccsccces 35 
Patra ison (Oe Hate, ClO ce icc wavies ccsistin ducccceegeebasveus 05 
A TU 6 kv venue aGhdaadasenccacknndcceenedeesededanabes 25 
PRACTICAL GUIDE TO EMBOSSING AND DIE STAMPING 1.50 
STEWART’S EMBOSSING BoarD, per dozen.. 1.00 
TYMPAN GAUGE SQUARE........00- cece 25 
PROCESS ENGRAVIN 
HorGAN’s HALF-TONE AND PHOTOMECHANICAL PROCESSES............. $3.00 
A TREATISE ON PHOTOGRAVURE — Herbert Denison > 25 
LINE PHOTOENGRAVING — Wm. Gamble ....cccccccccccccccccccceces 3.50 









MINFALCOMAPIES — Chiat. TIAA cbc oc cesscidicceceeesccsccscatccuace 2.00 
PRSRORMS: PROCERE NAR NOOR cc os chs ccccccscaccasdvenwess cadens 3.00 
PHOTOENGRAVING — H. Jenkins; revised and enlarged by N. S. Amstutz 3.00 
PHOTOENGRAVING — Carl Schraubstadter, Jr..........ccccccccccccecs 3.10 
PHCTO-MECHANICAL PROCESSES — W. T. Wilkinson................... 2.10 
PHOTO-TRICHROMATIC PRINTING — C. G. Zander..............eeeeeee 1.50 
PrioR’s AUTOMATIC PHOTO SCALE.......... eT CT ET Ce eee ee 2.00 
CM CRNG: CAME. ced cdweeteehecwedccendscensenescebaeseeeeoans 35 
THE HALF-TONE PRocess — Verfasser; fifth edition................ - 3.00 
THREE-COLOR PHOTOGRAPHY Arthur Freiherrn von Hubl............ 3.50 
PROOFREADING 
BIGELowW’s HanpDBOooK oF PUNCTUATION — Marshall T. Bigelow........ $ .55 
COMREANT PRD isd cnc ccc kceecensees deedncnacnsiakéwbaxcescnes 35 
GRAMMAR WITHOUT A MasteR — William Cobbett .................. 1.10 
Pens Aum Tres —— Devwinmiin WHO s «oc cc cccccccwncicstavscecacexee 1.35 
PROOFREADING AND Punctuation — Adéle Millicent Smith............ 1.10 
Prmerwaseet =F, Trees: Ts aces ccccccctucewesncecucestcceecs 1.10 
THe ART OF WRITING ENGLISH — J. M. D. Meiklejohn, M.A........... 1.60 
THE ORTHOEPIST — Alfred Ayres Ladanicdidesutalecewernedaceselas 1.35 
FE VORB AbIOe =~ AIG AGtORik cide cacudeseusawacenewhane caeeas 1.35 
TypoGRAPHIC StYLEBooK — W. B. McDermutt.................0000. 00 
WEnster Dictionany (Vest-pocket) .........<scccstcevesaccceccees 50 
WILson’s TREATISE ON PunctTUATION — John Wilson................. 1.10 
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How to Make Money in 
the Printing Business 


By PAUL NATHAN 








7 se 
HOW MAKE]. IVE velue and charge 
MONEY IN THE the price’’ might be an 
PRINTING 


BUSINESS 
= By. 


answer to this question; 
but there is a very complete 
and comprehensive answer in 
Paul Nathan’s book of 288 
pages, bearing this title, and 
every progressive printer should 
ownthevolume. The book gives 
full details and information on 
the highest authority—Experi- 
ence. It tells how a man made 
money out of Printing—a thing 
we all are anxious to do. You 
need this book; send the order 
now. Here is a glimpse into the table of its contents: 











Starting an Office, What Class of Customers to Seek, How 
to Develop Business, Writing Advertising Matter, Taking 
Orders, Advertising, How to Talk to Customers, The Cost of 
Producing Printing, Estimating, Acquiring Money, Price 
Cutting, Competitors, Profit and How It Should Be Figured, 
Buying, Doing Good Printing, The Composing Room, The 
Press Room, The Business Office, Bookkeeping, Management 
of Employees, The Employee’s Opportunity, Danger in Ven- 
tures, Systematic Saving. 


Second Edition. 288 pages, cloth; gilt stamped. 
Size, 9x5% inches. Price, postpaid, $3.00. 
Send remittance with order. 


INLAND PRINTER CO., 632 Sherman St., Chicago 











The American Manual 
of Presswork 











This is an exhaustive exposition of what intelligent press- 
men are seeking. ‘The volume contains an historical sketch 
that tells about the development of the printing-press from 
the days of Gutenberg down to the present era. 


Size 8% x12%. Cloth, price postpaid, $4. 


The Inland Printer Company 


632 South Sherman Street, Chicago, III. 











accompanied by cash. 








BIG PROFITS IN CALENDARS 


Are You Sharing in These Profits ? 


Mr. Printer, do you handle Calendars? 
most profitable branches of the printing business. 

No doubt the butcher, grocer, and other merchants you are doing business with get 
out a Calendar at the holidays. Why don’t you sell them Calendars? There is more real 
profit in a $25 order of Calendars than in a $50 order of printing. 


WE ARE PIONEERS IN THE CALENDAR BUSINESS 


It is absolutely necessary that we close out our 1914 designs to make room for our 
1915 line, and, although it is now late in the season, we still have nearly 700 designs to 
select from. We are offering our stock at ridiculously low prices for cash, and can not urge 
upon you too strongly to look into this proposition at once. 

We will send samples upon request, as follows: Sample line, consisting of 50 pieces, 
including half-tones, three- and four-color work, mounts, lithographs, wall pockets, etc., 
imported and domestic, for $1.25; 100-piece sample line for $2.50; 200-piece sample 
line for $5.00; complete set of emngien, $20.00. No order for simples accepted unless 


If you do not, you are overlooking one of the 


FRANK J. OFFERMANN 
ART WORKS 
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OletimiG: MeMONIOS: 65.62:54.5 Siaesiiccen ees 

Sack, Henry Shepard George 

Underground Scene, Pennsylvania Mine, 
Butte, Montana 
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86 
87 
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68 


119 
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Incidents in Foreign Graphic Cireles...... 
Jos COMPOSITION 
Lead-poisoning, A New Remedy for 
Literature of Typography, The (illustrated) 
MACHINE COMPOSITION : 
Composing Machinery, Recent Patents on 
Matrices, Bending of 
Matrices Damaged, Thin 
Matrix Transfers and Distributors...... 
MEETINGS: 
International Association of 
typers, Convention of the 
New Orleans Convention and Cost Con- 
gress, The 
Men, Material and Things 
Meet (illustrated) 
Militant, The (Poem) 
New Features of 1914 Printing Exposition 


Elect ro- 


at the Toledo 


NEWSPAPER WORK: 
Ad.-display, Criticism of 
Ad.-setting Contest No. 36 
First-page Arrangement, Six-column.... 
Lansing Republican of Forty-one Years 


Newspaper Criticisms 

Rate-card for a Daily with 1,500 Circula- 

Special Feature That Increased Adver- 

tising, Another 

New York’s Public Printer 

Nuernberger, P. G., with Cleveland 
ing Machine Company 

O'Donnell-Bromley Company Succeeds the 
Abbott Press, The 

“On the Street ”’ 

Phrases or Compound Words?............. 

President Oswald Calls Meeting of National 
Council of the National Editorial Asso- 
ciation 


Fold- 


PRESSROOM : 
Coated Stock, Jogging of 
Cylinder Press, Embossing on a 
Half-tones, Vignette 


Offset Press, Handsome Cover by the.... 
Platen Presses, Three-color Work on..... 


PROCESS ENGRAVING: 
Bichromate Poisoning Cure 
Enamel on Zine — Trouble with 
Engravers’ Art, Market Value of the.... 
Goodwin, The Rev. Hannibal, Inventor... 
Grain Screen Instead of Cross-line....... 
Photogravure Screen from 
Sereen (illustrated) 
Photomechanical Illustration, 


Ordinary 


Evolution 


PROOFROOM : 
Display, Punctuation of 
O'clock and A. M 
Period and Apostrophe 


118 


114 


79 


76 


105 
105 


Real Thing, The (Poem) 

Relations of the Press to the Railways.... 

Richard Pynson — Printers of Note 

Sharpe, R. Lee—‘‘ The Happy Printer ”’ 
(illustrated) 

Short Sermon to the Country Editor, A.... 

SPECIMEN REVIEW . 

The Man and the Field 

The Old and the New 

Toledo Exposition, The 

Toledo Meet, Men, Material and Things at 


TRACE NOTEs: 

Cowan Transveyor, 
the (illustrated) 

Eclipse Folding Machines, New Catalogue 
of (illustrated) 

Feldenfeld Chemical Company 
Western Branch 

Fine Business Opportunity, 

First Meeting of New Season, Chicago 
Printing Crafts Association in...... 

Hansen, H. C., Type Foundry Opens 
Sales Office in Chicago 

Intertype Machines, New Catalogue of... 

Justrite Safety Oil and Waste Cans 
(illustrated) 

Keystone Type Foundry Opens Branch in 
Kansas City 

Linotype Display Advertising Figures, A 
New Book on... 

Barnhart Brothers & Spindler’s 
Building (illustrated) 

Novelties for Printers, Celluloid 
trated) 

Nuernberger, P. G., with Cleveland Fold- 
ing Machine Company 

O’Donnell-Bromley Company Succeeds the 
Abbott Press, 

Paper Company in Chicago, A New 

President of Andrews & Lewerth, 
and The Paper House of New Eng- 


Release Check for 


New 


(illus- 


Inc., 


President Oswald Calls Meeting of Na- 
tional Council of the National Edito- 
rial Association 

‘“‘Primary Education in Letters ” 
trated) 

Simplex Labor Time Recorders.......... 

Starting a Newspaper, The Modern Way 


(illus- 


Vance, J. J., with F. Wesel Manufac- 
turing Company 
Weekly Newspaper League of Allegheny 
County, Pennsylvania 
Trade-press Men Show ’Em How to Run 
Convention 
Typography, The Literature of (illustrated) 
Vance, J. J., with F. Wesel Manufactur- 
ing Company 
Weekly Newspaper 
County, Pennsylvania 


League of Allegheny 


Where Language Fails..............e2ecee 


130 
126 











The I. T.U. Course 
and the I. T. U. Convention 














T was the judgment of more than two hundred and fifty 
delegates at the fifty-ninth convention of the International 
Typographical Union, at Nashville, that the Course was 

of vital importance to the trade. 

President Lynch said in his address that the compositor who 
knew all branches of his trade did not look for employment — 
it looked for him. He also said employers are offering better 
inducements to competent workmen than ever before. 

The committee on technical education recommended that the 
local unions impress on the parents of apprentices the necessity 
of their boys studying the Course. 

This was ununimously adopted by the convention. 

Is there need to say a word more? For the most part, these 
delegates are men who study craft problems and who know 
something —many of them a great deal—about the present 
needs and future prospects of the compositor. 

Their advice is as good as any on the market. 

It is advice that can not safely be ignored, and the I. T. U. 
Course of Instruction in Printing has proved as good for jour- 
neymen as for apprentices. 

We will be pleased to give full information if you drop a 


ostal to ; 
7 THE I. T. U. COMMISSION 


632 South Sherman Street, Chicago, II]. 


Endowed by the International Typographical Union. It is sold below cost—$23 cash; 
$25 on instalment plan. The Union also gives a rebate of $5 to each student who 
finishes the Course. 
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THE “ANDERSON” 


Highest Grade 
Medium Price 
line of Folding 
Machinery built 


JOB, NEWSPAPER, AND 
CIRCULAR 





Write for catalogue and prices 


ANDERSON 
FOLDER CO. 


LAFAYETTE, IND. 























Farin Advance 
of the Times 


A prominent subscriber of this publication, 
a large dealer in New York City, in a letter 
dated July 25, uses the following language: 


“‘T have heard it said on several occasions 
that INLAND STATIONER—BUSINESS EQUIP- 
MENT JOURNAL—was undoubtedly the best 
magazine, but that it was ahead of the times. 
That was some time ago. Now I believe that 
business men have reached the point where 
they appreciate a publication of that kind.” 
Prosperous dealers and subscribers 
“ . . 
demand “boiled down”’ reading matter, 
free from piffle, birthday announcements, 
etc. The text matter must be of interest, 
up to date, right to the point, else they 
will not read. 


Send for sample copy if you do not know 
INLAND STATIONER—BUSINESS EQUIP- 
MENT JOURNAL — and be convinced 
of its high character. 


Inland Stationer 
Business Equipment Journal 


632 Sherman Street, Chicago 
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GOLD MINE 
F PRACTICAL 
IDEAS 


is what one job compositor said after examining The Printing 
Art’s book of typographie designs. 

We have gathered together in book form ninety large pages 
of suggestions for the display compositor — one hundred and 
sixty-two ideas he can put into immediate and practical use. 
One hundred and twenty of these suggestions are examples 
of type arrangement; not ordinary slap-and-dash work, but 
the choicest designs that have appeared in The Printing Art, 
a careful selection of the best work of the best typographers 
in this country and Europe. Thousands of different speci- 
mens were examined in making this collection so that every 
example would be practical, useful and helpful. Nearly all 
are in two colors and they are printed on a variety of papers. 
Many are title-pages for books, booklets and programmes, 
but there are also included letter-heads, bill-heads, business 
cards, advertisements, cover-designs, circulars, announce- 
ments, ete.; in short, examples of every kind of work done 
by a display compositor. 

Merely to examine this book is a liberal education in typog- 
raphy. To have it handy for reference and study will be a 
great help toward a better salary or a better position, for 
here you have before you a book packed with the best work 
of such men as Bruce Rogers, Goudy, Currier, Dwiggins and 
others — filled with just the kind of suggestions you need 
every day. 

Enclose a dollar bill with your order and the book will be 
sent by return mail. Your money will be just as promptly 
returned if you do not find it worth many times its cost. 
There are only a few copies left and the book will never be 
reprinted. To make sure of obtaining your copy you should 
send in your order to-day. 


Address 


THE PRINTING ART 


Cambridge, Mass. 
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The ONLY question there should be about buying a 


POTTER 


ROTARY OFFSET PRESS 
ls WHEN ¢0 buy it 


The many excellences of design and construction, its 
proved superiority when demonstrated by practical com- 
parison, all verify the adage: 


“Tf it’s a POTTER—TI?’s the BEST”? 


One of our customers says of his press: “‘It 7s a most de- 
pendable press. We want another.”’ 














Dependability is a good quality for your office. 

The recent developments of plate-making have greatly 
enlarged the scope of the Offset Press. If you are in doubt 
as to its meeting the requirements of your office, tap our 
information tank. We will gladly confer with you and 
, give you the benefit of our experience. It’s a winner. 


POTTER PRINTING PRESS COMPANY 


PLAINFIELD, N. J. 


Champlin Mfg. & Sales Co. J. H. Schroeter & Bro. Bickford Printing Machinery Co. 
Chicago, III. Atlanta, Ga. San Francisco, Cal. 
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DON’T THINK 








That merely buying more 
magazines will make your 
single magazine machine a 
multiple magazine machine. 


MULTIPLE 
MAGAZINE 
LINOTYPES 





Carry their magazines in 











readiness for instant use. 

They do not have to be 

removed in order to change 
fonts. 








The Multiple Linotype Way 
Is the Modern Way 


All two-letter Linotypes are covered by patents 
having a number of years to run. No Linotype 
having two-letter matrices, multiple magazines, 
or the other improvements which place the 
present machine far ahead of the earlier models, 











Quick-Change Model 9 
Four-Magazine Linotype 








can be used without the consent of this company. 
Ax; person or persons counterfeiting or imitating our machinery, or using such goods, 
will be held strictly accountable in the courts. 








MERGENTHALER LINOTYPE COMPANY 


TRIBUNE BUILDING, NEW YORK 


CHICAGO: 1100 S. Wabash Ave. SAN FRANCISCO: 638-646 Sacramento St. NEW ORLEANS: 549 Baronne St. 


TORONTO — Canadian Linotype, Ltd., 35 Lombard Street 


Swenen | EE Aee tree mete wezoue 
Mergenthaler part SYDNEY, N. S. W. 

NORWAY Setzmaschinen-FabrikG.m.b.H., PORTO oe ym (Brazil) — Edwards, WELLINGTON, N. Z. | pane Trading Co. 
HOLLAND Berlin, Germany HAVAR - Fuonclece MEXICO CITY, MEX. 

DENMARK SANTIAGO (Chile) — Enrique Davis TOKIO —Teijiro Kurosawa 

BOGOTA (Colombia): Dr. 1M. Escobar 
SOUTHERN EUROPE, AFRICA, AND THE FAR EAST: Linotype and Machinery, Limited, London, England 
ai LEAD SRST 
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The following is a list 
of Miehle Presses 
shipped during the month of | 

August, 1913 


ell 


THIS LIST SHOWS THE CONTINUED DEMAND FOR MIEHLE PRESSES 














Josiah Ferris Orlando, Fla. ....... 1 
J. H. Welch Printing Co Des Moines, Iowa... 1 
D. B. Updike Boston, Mass. ...... 1 
Previously purchased two Miehles. 
Leberman & Calmelat Braddock, Pa. ...... 1 
C. O. Owen & Co 6 : | 
Previously purchased twenty-two Miehles. 
The Charles Schweinler Press New York City 
Previously purchased two Miehles. 
Cleveland, Ohio ... 
Alverson Press New York City 
Previously purchased one Miehle. 
Shipped to New York City...............seeees atta s'- 
Name withheld by request. 
The Night and Day Press 
F, S. & A. H. McKenzie 
Benj. H. Tyrrell 
The Inland Press 2 
Gage Printing Co., Ltd Battle Creek, Mich... 
Previously purchased five Miehles. 
P. Lorillard Co Jersey City, N.J..... 
Chicago Label & Box Co Chicago, IIl. 
Previously purchased five Miehles. 
Eldredge Company Brooklyn, N. Y. 
Previously purchased three Miehles, 
The Anthracite Press Scranton, Pa. ....... 
Diamond Match Co Barberton, Ohio .... 
Previously purchased four Miehles. 
C. D, Torrence Charles City, Iowa.. 
Parsons Trading Co Mexico City, Mex.... 
Previously purchased fifteen Miehles. 
Harrisburg, Pa. ..... 1 
Previously purchased four Miehles. 
Herbick & Held Printing Co Pittsburgh, Pa, 
Previously purchased four Miehles. 





Hedstrom-Barry Co. 
Previously purchased four Miehles. 
A. H. Sickler Co., Inc Philadelphia, Pa. .... 
Previously purchased seven Miehles. 
Hallet & Davis Piano Co Boston, Mass. 
Previously purchased one Miehle. 
The Chas. F. May: Co.3.55 6.0.6 000% Detroit, Mich. 
Previously. purchased two Miehles. 
Radtke Bros. & Kortsch Co Milwaukee, Wis. .... 
Previously purchased five Miehles. 
The Franklin Ptg. & Eng. Co Toledo, Ohio 
Independent Pressroom San Francisco, Cal... 
Previously purchased four Miehles. 
Lane & Stapleton San Francisco, Cal... 
The Henneberry Co Chicago, Ill. ........ 
Previously purchased nineteen Miehles. 
Murphy-Bivins Co. Lafayette, Ind. 
Previously purchased two Mielhiles. 
Publishing House of the United 
Evangelical Church Harrisburg,. Pa. .... 
Previously purchased five Miehles; 
Thomas M. Royal & Co Philadelphia, Pa. .... 
Previously purchased three Miehles. 
The Stewart Printing Co... 
Colonist Ptg. & Pub. Co. Victoria, B. C. 
Previously purchased two Miehles. 
Mitchell & Goodman San Francisco, Cal... 
West Publishing Co St. Paul, Minn. 
Previously purchased thirty-one Miehles. 
Milwaukee Printing Co Milwaukee, Wis. ... 
Previously purchased two Miehles. 
Paul’ L. Halline 


Presses shipped to Europe during 
August 
Previously shipped to Europe 753. Miehles. 


Shipments for August, 1913, 64 Miehle Presses 
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Miehle Printing Press & Manufacturing Co. 


SALES OFFICES IN 

THE UNITED STATES: 

Chicago, 1218 Monadnock Bik. 

New York, N. Y., 38 Park Row 

Dallas, Texas, 411 Juanita Building 

Boston, Massachusetts, 164 Federal Street 
Portland, Oregon, 506 Manchester Building 
San Francisco, California, 401 Williams Building 

Atlanta, Georgia, Dodson Printers Supply Company 
Philadelphia, Pennsylvania, Commonwealth Trust Building 


14TH AND ROBEY STREETS 
CHICAGO 


Nine. acres of floor space 
devoted exclusively to 
the manufacture of 
two-revolution 
ve 


FOREIGN DISTRIBUTORS: 

Toronto Type Foundry Co. 
Ltd., Toronto, Canada 

S.A. des Presses Typogr. Miehle, 
7 Rue Laffitte, Paris, France 

Miehle Druck Pressen G. m. b. H. 
94 Markgrafenst., Berlin, Germany 
Herm. Stoltz & Co., Avenida Central, ; 

Rio de Janeiro, Brazil 
Williamson, Balfour & Co., Santiago and Valparaiso, Chile 
Parsons Trading Co., Buenos Aires, Mexico City and Havana 
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